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Ooredoo Kuwait produced a special song
on the occasion of Kuwait’s National
Holidays, performed by the Kuwaiti

superstar Essa Al Marzoug, which has received
more than 3 million views since its launch on
YouTube. Ooredoo also sponsored Essa Al
Marzoug’s concert which was held during the
National Day holiday at Shaheed Park, in addi-
tion to Al Marzoug’s visit to The American
International School of Kuwait to join its students
in celebrating Kuwait’s National Day festivities.
These initiatives are a reflection of Ooredoo’s
commitment in playing a significant role in par-
ticipating in what is important to Kuwaiti society,
especially the National and Liberation Days of
Kuwait. 

Ooredoo’s National Day song was written by
the poet Ali Al-Fathli, composed by the creative
genius Fahad Al-Nasser, and directed by the
renowned director Aziz Al-Jasmi. The song was
produced and executed by Senyar Group. A

number of social media celebrities participated in
the song which showcases how the Kuwaiti peo-
ple celebrate national day in a festive manner.
The main vision of the music video includes
dancing, which is a universal language that con-
nects people together. 

With his popularity among the youth and live-
ly performance, Essa Al Marzoug croons in
praise of Kuwait and the liveliness and vibrant
attitude of its people. The song’s fun lyrics are
coupled with a great melody that combines dif-
ferent musical modalities and choreography that
showcases Kuwait’s modernity. 

Commenting on this, Ooredoo Kuwait’s
Branding Senior Manager, Bader Al-Bader said
“the theme, lyrics and music were carefully
selected to reflect a certain message in the song.
We wanted to celebrate everything that is beau-
tiful about Kuwait and its wonderful people. We
selected the lyrics and music to symbolize the
harmonious unity of Kuwaitis, their fun attitude

and their love towards our beautiful Kuwait”. 
It is worth mentioning that the jacket worn by

Essa Al Marzoug in the song was highly demand-
ed by the youth and supplies ran out. Al Marzoug
ended up gifting his two jackets to audiences
during his concert at Shaheed Park and at the
American International School of Kuwait. The
jacket was designed by Kuwaiti fashion designer
Dalal Al-Anezi. 

Ooredoo’s team were also hosted at
MarinaFM 90.4 by Nagham Al Sabah program
hosts Talal Malik and Nouf Al-Sultan, in which
different aspects of the song where discussed in
detail. Other topics revolved around the true
meaning of the song which portrayed a modern
sense of fun and unity between the people of
Kuwait, and the love they have towards Kuwait.
It is worth mentioning that Ooredoo is always
keen on presenting award winning national day
songs which receive high levels of viewership on
YouTube.  

Ooredoo, Essa Al Marzoug and Fahad Al-Nasser 
the best trio with Ooredoo’s National Day Song

Burgan Bank 
treats orphans 
to a fun day out

On the occasion of the national holi-
days, Burgan Bank,in cooperation
with the Ministry of Social Affairs

and Labor organized a fun day for the chil-
dren of the Family Care Department. The
activity falls under the Ministry of Social
Affairs and Labor’s entertainment programs
which include initiatives and recreational
activities for the residents of social care
homes to help them integrate into society.

Believing in the betterment of all seg-
ments, Burgan Bank’s initiative is aimed at
instilling happiness and hope in the chil-
dren’s hearts by sharing the joy of
Kuwait’s celebrations and drawing a smile
on the their faces. With the participation
of Hessa Al-Najadah, Assistant Manager
of Public Relations at Burgan Bank, the
children were accompanied to Pet Zone-
Kuwait to enjoy an engaging program

constituting of many competitions and
games with exciting gifts for all, they also
interacted and took pictures with the pets.
Additionally, the children wear their
National Day clothes as an expression to
their happiness on this occasion. 

Burgan Bank has continually affirmed its
community commitment through the sup-
port of various and diverse social initiatives
driven under the supervision of the
Ministry of Social Affairs and Labor. The
Ministry of Social Affairs and Labor also
commended the Bank’s continued support
of the orphaned children, the elderly and
special needs segments.

The Bank’s support of this initiative falls
under its dynamic full-fledged community
program entitled ‘ENGAGE’ - Together to
be the change. This program sheds light on
important aspects affecting every segment
of the society by promoting social welfare
through educational, cultural and health
driven initiatives. Burgan Bank’s approach
to ‘ENGAGE’ begins with a vital principle
that as a leading Kuwaiti financial institu-
tion, its conduct and policies should be
aligned with the needs and interests of the
community.

In continuation of its heritage-reviv-
ing efforts, the Commercial Bank of
Kuwait (CBK) recently announced

launching its ‘Ya Zeen Turathna’ (What
a beautiful heritage we have!) campaign
for the 8th consecutive year to highlight
Kuwaiti traditions and heritage. The
campaign has been an integral part of
CBK’s social responsibility activities
aiming to keep forefathers’ traditions
and heritage alive with newer genera-
tions. In this regard, CBK’s deputy
director for corporate communication,
Amani Al-Wer’a stressed that CBK’s
activities mainly target reviving old tra-
ditions and heritage. Al-Wer’a added
that the campaign would be on in the
period of March 3rd till 31, 2019 and
that it would include various activities
and visits in addition to holding a two-
day booth in one of the major malls.
CBK staff members also greeted visi-
tors arriving from abroad to Kuwait
with flowers and gifts in the Kuwait
International Airport to honor guests
and citizens alike during the national
celebrations.

The largest kids charity marathon was
organized yesterday for the third con-
secutive year at the Murooj complex.

Children from the ages of two to twelve years
old participated. Marketing manager at
Quality Net Company Neeveen Tawfiq said
these activities are considered a family day as
many children activities are conducted at the
complex to entertain and enrich their knowl-

edge and fitness. She said this activity is con-
sidered among the most important in prompt-
ing sports and well being among upcoming
generations.

She said the company selects social insti-
tute each year to donate the race income to
them, as this year the Red Crescent and
Dasman Institute were selected to support
children with diabetes. Director of Social

Research, Translation and communications at
DDI Esraa Al-Jazzaf thanked the two compa-
nies for their efforts and their choice of DDi
and donation for diabetic children.  The race
saw 800 children participate, and they were
divided as 2-4 years old to run for 500
meters, 5-6 year to run for 750, 7-9 years to
run for 1000 meters and 10-12 years to run
for 1250 meters.

CBK launches
‘Ya Zeen
Turathna’

Kids charity marathon at Murooj complex 


