
Tuesday, June 25, 2019

14
B u s i n e s s

Established 1961 

Journalists worldwide trust 
earned media coverage 
to drive brand reputation
KUWAIT: Ogilvy announced the findings of its 2019 Global
Media Influence Survey at the Cannes Lions Festival of
Creativity, which revealed that corporate announcements such
as financial reporting, CSR initiatives and strategic business
decisions are most influential in shaping earned media cover-
age and driving brand reputation worldwide. The survey of
more than 300 journalists found that these tactics in isolation
significantly outweigh the power of third-party endorsements
such as social media influencers, highlighting the continued
importance of sound earned strategies in an increasingly
diversified media landscape. The survey also found that Twitter
is the social media platform that most often informs reporters’
coverage, ranked first by an average of 48% of reporters
worldwide compared to 29% of those who cited Facebook or
Instagram.  

“We continually see brands looking for ways to break
through in a media landscape that is constantly in motion and
increasingly noisy, but once again we see that earned media is
at the core of establishing longstanding, trusted reputation,”
said Tara Mullins, Senior Vice President of Ogilvy’s Media
Influence offering. “What’s interesting this year is that on aver-
age, earned coverage appears to live longest on Twitter, likely
due to Twitter’s ability to compile major headlines of the day
and streamlining the discovery process with users never having
to leave the platform.”

The survey also found that an overwhelming majority of
journalists (89%) research past coverage in their reporting, a
reminder that both positive and negative stories live forever
online and emphasizing the lasting impact of earned media
strategies. To that end, a plurality of reporters (46%) believe a
balanced combination of earned, owned and paid media is nec-
essary to successfully manage corporate reputation and influ-
ence their coverage. An average of only 10% of journalists
worldwide cited third-party social media influencers alone as
the most impactful contributor to brand reputation.  

Additional key findings include:
l In North America, EMEA and Latin America, Twitter is

the platform that most often informs reporters’ coverage. In
Asia Pacific (APAC), Facebook and its Instagram platform
are the most impactful (41%), followed by WhatsApp (34%)
with Twitter a distant third at 20%. 

l Overall, Facebook ranks second to Twitter in social
media influence worldwide (29% to 48%, respectively).
WhatsApp ranks third overall with an average of 17%.
Snapchat is the social media platform least likely to inform
coverage, trailing not only Twitter and Facebook but also
WhatsApp, WeChat, LinkedIn and Glassdoor.

l Latin American journalists consider government poli-
cies and regulations more influential on coverage (71%),
ranking social media dead last among influencing factors.
Latin American journalists are also more likely to consider
industry developments such as stock market performance in
their coverage of brands and companies.

l North American journalists are more circumspect
toward the influence their coverage has on a company or
brand’s reputation. A majority of North American reporters
believe their coverage has only “Some” impact on shaping
reputation (61%), while their counterparts in APAC, EMEA
and Latin America all say they have “A lot” of influence (53%,
61% and 79%, respectively). Now in its sixth year, Ogilvy’s
Global Media Influence Survey has quickly become an indis-
pensable industry resource, surveying hundreds of reporters
and editors around the globe from 22 offices across North
America, EMEA, APAC and, for the first time, Latin America.

KUWAIT: Faster, more powerful and, more efficient
than ever before, the eighth generation of the Porsche
911 has arrived in Kuwait. Revealed at a special event
held by Porsche Centre Kuwait, Behbehani Motors
Company, at the showroom, two variants, the rear-
wheel drive 911 Carrera S and the all-wheel drive 911
Carrera 4S, highlighted the design and performance
evolution of the brand’s most iconic sports car. The
rear-engine model range has been redesigned and
now showcases a more muscular look that pays trib-
ute to its past, while also embracing the future with
technology woven into its DNA.

Speaking during the launch event, Cal lum
Bottomley, General Manager of Porsche Centre
Kuwait said:”Just like the first generation, the latest
911 is a sports car for the new era. Our icon has once
again evolved and is now more powerful, more emo-
tional, and more efficient than its predecessors. It is
the best 911 Porsche has ever produced and this
eighth generation maintains the 911’s status as a pure
driver’s car that also offers everyday usability and
unique design. As such, I am delighted to announce
that the 911 Carrera S and the 911 Carrera 4S are now
available here in Kuwait.”

911 Carrera S and 911 Carrera 4S deliver 450 hp
The turbocharged flat-six engine of both models

now produces 450 hp. This corresponds to an
increase of 30 hp compared with the previous gener-
ation. The two 911 variants beat the four-second
mark for acceleration from zero to 100 km/h: the

rear-wheeldrive 911 Carrera S needs 3.7 seconds and
the 911 Carrera 4S, with all-wheel drive, just 3.6 sec-
onds. This makes both models 0.4 seconds faster
than their predecessors. The optional Sport Chrono
Package reduces the sprint by a further 0.2 seconds.
Power in the new models is delivered by a newly
developed eight-speed Porsche Doppelkupplung
(PDK) dual-clutch transmission. Top speeds are now
measured at 308 km/h for the 911 Carrera S and 306
km/h for the all-wheeldrive version. The fuel con-
sumption (NEDC-correlated) of the 911 Carrera S is
8.9 l/100 km, while the 911 Carrera 4S records this
figure as 9.0 l/100 km.

Porsche design DNA
The new 911’s silhouette remains iconic with an

exterior design that draws on its earlier generations,
making it familiar and yet undoubtedly new. This
eighth incarnation is more assertive, with significantly
wider wheel housings arch over the 20-inch front
wheels and 21-inch rear wheels. The rear end is now
the same width across all models, highlighting the
slimline centre section. At the front, the body is 45
mm wider. Electrical pop-out handles in the doors
emphasize the tapered and smooth side contour,
while a bonnet with a pronounced recess evokes the
design of the first 911 generations. At the rear, all
models feature a rear significantly wider, variable-
position rear spoiler and the seamless, elegant light
strip. Apart from the front and rear sections, the
entire outer shell is now made from aluminum.

Redesigned interior with clear lines 
The completely new interior is characterized by the

clear and straight lines of the dashboard with recessed
instruments, inspired by the 911 models from the
1970s. Alongside the central rev counter - typical for
Porsche - two thin, frameless displays supply informa-
tion to the driver. The centre screen of the Porsche
Communication Management (PCM) is now 10.9 inch-
es and can be operated easily and without distraction
thanks to the new interior design. Located underneath
this there is a compact switch unit with five buttons
for direct access to important vehicle functions. The
seats have also been fundamentally modified.

Improved driving dynamics
The new 911 advances driving dynamics with the

new mixed size tyre configuration, with 20-inch
wheels on the front axle and 21-inch wheels on the
rear axle. At the same time, the tyres on the rear
drive-axle are significantly wider than on the front
wheels. The combination results in increased stability,
traction and balance while reduced understeer and
over steer improve safety. The refined chassis design
is completed by the next generation of Porsche Active
Suspension Management (PASM), which has been
extensively developed for the new 911.

New assistance systems increase safety and comfort
In a world first, Porsche has developed the Wet

mode, included as standard. This function detects
water on the road, preconditions the control systems

accordingly and warns the driver, who can then set up
the vehicle for enhanced safety, by simply pushing a
button or using the mode switch on the steering wheel
(Sport Chrono Package). 

Brighter and smarter
The new optional LED matrix headlights with

PDLS Plus are an eye-catching development. The
energy centre of the Porsche Dynamic Lighting
System matrix headlights is made up of 84 individual
LEDs. The generated light beam corresponds in range
and intensity to laser light. This is distributed so that
the driver always benefits from maximum illumination
of the road, without dazzling or disturbing other road
users. The new Porsche 911 Carrera S and 911 Carrera
4S are now available at Porsche CentreKuwait.

Porsche Centre Kuwait 
welcomes the new 911

Samsung 
announces 
Kuwait’s first
QLED 8K TV
KUWAIT: Samsung Gulf Electronics in collab-
oration with Andalus Trading Establishment
Company, yesterday announced the launch of
the first QLED 8K television in Kuwait during
an immersive launch event held in JW Marriott
Kuwait City. The introduction of QLED 8K
breaks new ground for Samsung’s ultra-premi-
um TV and home entertainment offering, deliv-
ering beautiful design and supported with the
most advanced picture quality in its portfolio.

The QLED 8K TV will be offered in 98-
inch, 82-inch, 75-inch and 65-inch screen sizes,
designed to meet Kuwait’s demand for larger
screen formats that also provide the incredible
performance customers have come to expect
from Samsung. To achieve 8K resolution, the
Samsung 8K QLED produces four times more
pixels than a 4K UHD TV and 16 times more
pixels than a full HD TV.

“With Real 8K Resolution features embed-
ded with Samsung’s proprietary 8K AI
Upscaling technology, Samsung is pushing the
boundaries of TV technology for consumers
around the world,” said Mustafa Sadick, Head
of Visual Display Division at Samsung Gulf
Electronics. “We are excited to bring our first
QLED 8K TV lineup to Kuwait with stunning
8K resolution for a new level of immersion,
demonstrated in an interactive manner at
today’s event.”

Ismail Horani, CEO of Andalus Trading
Establishment Company mentioned: “The part-

nership between Samsung & Andalus has been
over four decades and this will be the start of
yet another journey. We are excited to show-
case and provide to our esteemed channel
partners, the latest innovation in QLED TVs
from Samsung. With the breathtaking QLED
8K TVs, consumers will experience exceptional
depth and detail, transporting them into a new
dimension of groundbreaking picture quality.”

8K AI Upscaling
Samsung QLED 8K comes with AI

Upscaling that uses the power of machine
learning to analyze and upscale content to 8K
resolution, to help optimize the viewing expe-
rience. 8K AI Upscaling results in more
detailed and natural videos as it upscales not
just one aspect, but a whole variety of features
such as light, color and line differentiation.

Despite the limited native 8K content cur-
rently available, the Quantum Processor 8K
can recognize and upscale all content whether
through a streaming service, set-top box,
HDMI, USB or even mobile mirroring to
appear in 8K resolution. In addition, the
QLED 8K range features Direct Full Array
Elite for enhanced contrast and precise back-
lighting control.

Not only can you watch content developed
in 8K on the QLED’s 33-million-pixel screen,
but with the 8K AI Upscaling feature, you can
also watch your favorite videos from any reso-
lution - from SD to 4K - transformed to as
close to-8K quality as possible, depending on
the source. 8K AI Upscaling is based on artifi-
cial intelligence smart learning, so through
usage, it will develop and adapt with each
video upscale as more video data becomes
available to the system to be analyzed. But
even from the first usage, the QLED 8K pro-
vides the most comfortable color, light and
texture balances to provide the optimum view-
ing experience for each user.

Vivid details and outstanding realism
The Samsung QLED 8K integrates

HDR10+ and Ultra Bright III to manage the
TV’s contrast and color. Brightness levels are
optimized to help ensure content is displayed
beautifully and consistently in almost any light-
ing conditions. HDR10+ also minimizes the
impact of glare and reflection in many of
Kuwait’s sun-filled rooms. As Samsung’s flag-
ship TV, the QLED 8K will also include the
unique lifestyle features available across the
QLED range that enable consumers to get the
most from their TV, while maintaining our
highest quality in picture and sound.
Additional features include:

l One Invisible Connection, an all-in-one
clear cable that frees TV space from unsight-
ly cords. Combining the optical cable and
power into one thin five-meter cord, offering
more freedom to decide where and how to
place the TV.

l Ambient Mode, integrate the TV screen to
suit a rooms interior dÈcor and design. Display
art or photos, or time and weather or take a
picture of the wall and set it onscreen, so the

TV seamlessly blends in while it is not on.
l Smart TV enhancements, Samsung TV’s

work with Smart Things or Bixby, offering
choice to control the connected home.

l One Remote, control a range compatible
devices with One Remote Control and get
quick access to things like Netflix, YouTube,
Xbox or a compatible Soundbar.

Samsung’s QLED 8K TVs are available
across all major retail stores and Samsung
brand stores in Kuwait.

Turkish Airlines, 
LOT Polish Airlines 
expanded their 
codeshare network
KUWAIT: Turkish Airlines and LOT Polish Airlines, the
largest airlines and flag carriers of their countries,
Turkey and Poland, announced yesterday the enhance-
ment of their current codeshare agreement with addi-
tional destinations both from Turkish Airlines’ and
LOT’s flight network. “As the airline that flies to most
countries in the world, we are glad to include new des-
tinations into our codeshare agreement with LOT
Polish Airlines. For a long time, we have been in mutual-
ly beneficial relationship and close cooperation with
LOT Polish Airlines. We believe that, this enhancement
will improve our already good relations and take our
commercial cooperation to the next level. 

With the introduction of joint flights on several des-
tinations in Poland, Turkey, Middle East and Africa, pas-
sengers would enjoy more travel alternatives through
the combined flights. By this chance, I would like to
thank Mr Milczarski, his team and our team for their
efforts in making this agreement possible. Without a

doubt, this agreement will help increasing the commer-
cial and tourism ties of our countries,” said Bilal Eksi,
Turkish Airlines’ Deputy Chairman & CEO. Joint flights
will offer fast and convenient connections for cus-
tomers leaving Istanbul, the biggest Turkish city and
also an important flight hub in the world, to Warsaw
and beyond. 

“We are very pleased about the enhanced code-
share agreement signed with Turkish Airlines that, as
we hope, will strengthen our mutually beneficial coop-
eration even further. LOT Polish Airlines is one of the
most dynamically developing carriers in Central and
Eastern Europe. Over the recent years, we have record-
ed robust performance and a steady growth in our
business. 

The enhanced partnership with Turkish Airlines will
help us not only expand LOT route network and offer
many new attractive destinations to our passengers but
also improve connectivity and travel experience on
existing codeshare routes beyond Istanbul, such as
Ankara, Cairo or Amman. Considering this, I would like
to express my gratitude to Mr Bilal Eksi, Turkish
Airlines’ Deputy Chairman & CEO ,and his team for
effective and successful cooperation,” said Rafal
Milczarski, CEO & President of the Management Board
of LOT Polish Airlines.

Passengers will also enjoy both domestic and inter-
national connections from Istanbul. Moreover, taking
into account the complementary structure of timetables
of both carriers and agreement working reciprocally, it

will allow both airlines’ customers to enjoy seamless
connectivity in their respective hubs. LOT Polish
Airlines and Turkish Airlines passengers have also ben-
efit of accruing and redeeming miles in their respective
loyalty programs, Miles & More and Miles & Smiles on
all flights of both carriers.   

Turkish Airlines, flies to more countries and interna-
tional destinations than any other airline in the world,
currently operates to more than 300 international pas-
senger and cargo destinations in total, in 124 countries.
Having carried a record nearly 9 million passengers in
2018, LOT Polish Airlines currently offers convenient
travel on its 111 routes worldwide, including long-haul
direct connections to the USA, Canada, China, Japan,
South Korea, Singapore, India and Sri Lanka.


