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Coca-Cola, China
dairy giant 
sign Olympic 
sponsorship deal
LAUSANNE: Coca-Cola and Chinese
dairy firm Mengniu have signed a deal
to become joint sponsors of the
Olympic Games from 2021 to 2032, IOC
chief Thomas Bach announced yester-
day. Neither the International Olympic
Committee nor the two companies
involved disclosed the size of the deal
but the agreement is the first ever joint
partnership under the Olympic TOP
program, the highest level of Olympic
sponsorship, Bach added.

“Having our longest-standing part-
ner, Coca-Cola, an iconic American
brand, together with a young Chinese
company, Mengniu, joining hands
under the roof of our Worldwide TOP
Program is a great example of the
unifying power of the Olympic spir-
it,” said Bach. “This partnership will
give another dimension to the pro-
motion of the Olympic values around
the world.”

The agreement was unveiled in
Lausanne ahead of the opening of the
IOC session yesterday in which the
IOC will choose the host city for the
2026 Winter Olympics, with two can-
didates in the running, Milan/Cortina
of Italy and Sweden’s Stockholm/Are.

The Financial Times reported the deal
was worth $3 billion, but did not offer
details about the amounts contributed
by each company.

A sources close to the deal told
AFP it was the biggest IOC sponsor-
ship ever with the oldest Olympics
sponsor, Coca-Cola, which f irst
backed the Games in 2028, and new-
comer Mengniu. James Quincey,
Coca-Cola CEO, described the deal
as ‘substantial’. The TOP program of
Olympic sponsors, an elite band of
IOC partners, already includes one
Chinese firm, multinational on-line
and high-tech outlet Alibaba.

Mengniu, which was also a sponsor
of the 2018 men’s football World Cup
in Russia, has been eyeing global
expansion. Jeffrey Lu, Mengniu CEO,
said the IOC deal would be a “cata-
lyst” to overseas growth. “This is a
vital step in our international strategy,
and we are honored to have the
opportunity to build the positive rep-
utation of Chinese food and beverage
brands among consumers globally,”
he said in a statement.

‘Misled’ 
But the company’s attempts to

have its brand recognized outside
China have already hit trouble. The
firm that was embroiled in a damag-
ing milk contamination scandal in
China in 2008 has been under attack
at home from Yili, its biggest domes-
tic rival. Yili has threatened to pull
out its own sponsorship of Beijing

winter Olympics in 2022 in response
to the new deal.

In an open letter published on its
official WeChat account Thursday Yili
alleged that Mengniu’s partnership
was infringing upon its rights as the
exclusive sponsor for dairy products
at the winter Games. In the letter, that
has since been removed from Yili’s
official social media accounts, the
company said Chinese consumers will
be “misled” into believing Mengniu
was also an “official dairy sponsor” if
its ads appeared alongside that of Yili
at the Beijing event.

Mengniu and Yili control nearly half
of China’s dairy market, according to
Euromonitor. Yi l i  lashed out at
Mengniu for attempting to “stage the
biggest scandal in Olympic history”
by listing itself as a beverage sponsor,
and threatened to stop sponsoring the
IOC for future events. The IOC’s Bach,
asked to comment on the feud, said
there were no grounds for complaint
about the sponsorship arrangements.
“This agreement (with Mengniu) fully
respects the rights of everybody,”
said Bach. Mengniu is yet to respond
to its rival’s complaints. —AFP

BEIJING: A customer and child are seen past a refrigerator displaying Mengniu
milk products at a store. —AFP

Zimbabwe wants
ivory ban lifted to
sell $600m stockpile
HARARE: Zimbabwe President Emmerson Mnangagwa
opened a UN wildlife summit yesterday with a call to
lift the global ivory trade ban so that the country can
sell $600 million of stockpiled tusks. Mnangagwa said
selling the elephant tusks and rhino horns would enable
the impoverished nation to fund conservation efforts for
20 years.

Zimbabwe, Botswana, Namibia and Zambia have all
cited the growing number of elephants in some areas in
their bid to have the ban relaxed, angering many con-
servationists. Opening the UNEP wildlife economy

summit in Victoria Falls, Mnangagwa called “for the free
trade in hunting products as these can have an impor-
tant impact on national and local economies.”
“Currently Zimbabwe has about $600 million dollars
worth of ivory and rhino horns stocked — most of
which is from natural attrition of those animals.

“The revenue would suffice to finance our opera-
tional conservation efforts for the next two decades.”
The Convention on International Trade in Endangered
Species (CITES), which prohibits the sale of ivory, is
under pressure from southern African countries that
have seen growing elephant numbers. But over the past
decade, the population of elephants across Africa has
fallen by about 111,000 to 415,000, largely due to
poaching, according to the International Union for
Conservation of Nature (IUCN). Botswana recently
sparked controversy by lifting its ban on hunting, saying
the move would help control a booming elephant popu-
lation that was damaging farmers’ livelihoods. —AFP

Risks faced by SMEs
The number of SMEs has increased in Kuwait since
the establishment of the National Fund for SME
Development (the “SME Fund”) in 2013. The SME
Fund accepted 245 project applications in 2017,
44% of which were commercial business ideas. The
amount of financing approved that year was KD
50,125,458 and resulted in the creation of 850 jobs
for Kuwaitis. Since its establishment until the end of
2018, the SME Fund spent a total of KD 167 million.

There are certain risks that SMEs are exposed to
in Kuwait’s market, and to manage them and mitigate
their outcomes, firms need to be able to identify,
analyze, treat, and monitor these risks. For the sus-
tainability of a project, it is helpful to know what the
kind of risks an SME might face, which is further
discussed in this article.

One of the main risks to monitor for is Operating
Risk, which is uncertainty from associated core
operations of a business and is linked with the vari-
ability of product demand and prices of supplies.
There is also the risk of changes in human resources
or the hiring of incompetent or fraudulent employees
and failed processes for the internal operations of
the business. 

Another key aspect of Operating Risk is spend-
ing over budget, which a lot of new business may
face if there was a deficiency in the planning and
financial forecasting phases of the business plan.
One way to mitigate what this risk is by ensuring
the right staff for the job is hired, and this can be
done through running a background check on
applicants. Another recommendation would be to
test out several scenarios during the financial plan-
ning phase and to plan according to the one that
presents the highest possible amount of costs while
still delivering the expected Return on Investment
(ROI) for the business type.

Inventory Risk is another common risk for a small
business, and this involves the potential loss that
results from inventory planning. SMEs tend to hold
more inventory than the market demands, which
increases storage costs, and this is because there is a
belief that the business should have all the products
in-stock all the time. Additionally, poor vendor selec-
tion escalates other risks as a business may choose
to prioritize paying vendors whose supplies are gen-
erating higher sales; however, this causes the compa-
ny’s accounts payable to increase. This risk can be
lessened by knowing the demand in the market for
each inventory item and maintaining good supplier
relationships to ensure that the product can be sup-
plied to the company on a schedule. Therefore inven-
tory management can be done in a timely fashion and
reduces the additional costs of storage.

Knowing the consumer is necessary so that the
product can be designed to attract them, and entering
the market with a Minimum Viable Product (MVP)
and a unique selling point will streamline targeting the
business’s market segment. Sales Risk arises when
you are unable to sell your product, and that is why
the business needs good sales and business develop-
ment team to help the products penetrate the market.
A good marketing strategy also helps push the busi-
ness forward, and this includes advertising, videogra-
phy, and maintaining a social media presence.

By considering these SME risks, the founders will
be able to identify and rate them according to the
likelihood of their occurrence and rank them based
on the size of the impact they might have on their
business. They will enable business owners to con-
sider mitigating factors to treat any threats to the
startup’s development and growth.

—Holistic Development and Consulting

LONDON: European stocks stumbled and the dollar hit
three-month lows yesterday as hopes waned for progress in
Sino-US trade talks at this week’s G20 meeting and fears of
an escalation in Iran tensions flared up. Investors are waiting
to see if Presidents Donald Trump and Xi Jinping can de-
escalate a trade war that is damaging the global economy
and souring business confidence. The leaders will meet dur-
ing a G20 summit in Japan.

Pan-European STOXX 600 fell 0.2%, reflecting similar
losses in Paris. Stocks in London were little changed.
Germany’s export-sensitive DAX index fell 0.6% after a
profit warning from Daimler sent the Mercedes-Benz maker’s
shares some 4.2% lower. In addition, data showed that
German business morale in June fell to its lowest since
November 2014, adding weight to expectations that Europe’s
largest economy shrank in the second quarter.

Nonetheless, gains in Asia saw the MSCI regional as well
as the broader global stocks gauges rise again towards last
week’s six-week highs hit last week. Wall Street also looked
in line for more gains after closing lower on Friday. S&P 500
e-minis pointed to a 0.2% rise at the open. “G20 is turning
into a high-stakes poker game for risk and if the sideline
talks between Trump and Xi fail and trigger an escalation in
tariffs, the odds of a full-blown global recession increase
exponentially,” said Stephen Innes, managing partner at
Vanguard Markets.

Positive signs 
Yesterday, Chinese Vice Commerce Minister Wang

Shouwen said China and the US should be willing to com-
promise in trade talks and not insist only on what each side
wants. US Vice President Mike Pence’s decision on Friday to
call off a planned China speech was also considered a posi-
tive sign. Pence had upset China with a fierce speech in
October that laid out a litany of complaints ranging from
state surveillance to human-rights abuses.

Still, most analysts doubt the two sides will come to any
meaningful agreement. Tensions are reaching beyond tariffs,
particularly after Washington blacklisted Huawei, the world’s
biggest telecoms gear maker, effectively banning US compa-

nies from doing business with it.
“Any high hopes ahead of the G20 meeting may be disap-

pointed,” said Benjamin Schroeder, senior rates strategist at
ING in Amsterdam. “In the end uncertainty will persist and
central banks could still be pushed closer to invoking their
contingency plans.”

The US Commerce Department said on Friday it was
adding several Chinese companies and a government-
owned institute involved in supercomputing with military
applications to its national security “entity list” that bars
them from buying U.S. parts and components without gov-
ernment approval.

Fed rate cuts 
A Chinese newspaper said FedEx Corp was likely to be

added to Beijing’s “unreliable entities list”. US markets had
reached record highs after last week’s signals by the Federal
Reserve that it may cut interest rates soon to bolster the US
economy. However, that weakened US currency, causing a
dollar index to slip 0.1% lower to 96.11 after its biggest
weekly drop in four months last week. The dollar has led a
broad selloff in major currencies as global central banks sig-
naled a dovish outlook on monetary policy amid growing
signs of a weak global economy.

The dollar fetched 107.29 yen, having slipped to as low as
107.045 on Friday, the lowest level since its flash crash on
Jan 3. “The market is not expecting more Fed rate cuts than
it had so far but that the reasoning behind them is being
interpreted in a different manner,” Commerzbank’s head of
FX and Commodity Research Ulrich Leuchtmann wrote in a
note to clients.

“While for a long time the expected weakening of growth,
fears of a recession and low inflation were used as reasons
for rate cuts, another reason has now been added to the list:
the Fed caving in to the White House.” The euro rose to a
three-month high of $1.1393 against the dollar. In developing
markets, the Turkish lira strengthened as much as 2% after
Turkey’s main opposition won a re-run election in Istanbul
for mayor on Sunday, a blow to President Tayyip Erdogan.

Bitcoin pulled back from 15-month highs after jumping

more than 10% over the weekend. Analysts said the gains
came amid growing optimism over the adoption of cryp-
tocurrencies after Facebook announced its Libra digital coin.
The glum German data pushed bond yields across the euro
zone lower, reinforcing ECB rate-cut expectations. Economic
woes, looming US interest rate cuts and flaring tensions
between Tehran and Washington drove safe-haven gold
higher. It stood at $1,407.9 per ounce, not far from Friday’s
six-year high of $1,410.78.

The rising tensions between Iran and the United
States, after Iran shot down an American drone, also
pushed oil prices higher. US Secretary of State Mike
Pompeo — who met with Saudia Arabia’s king and crown
prince yesterday — warned “significant” sanctions on
Tehran would be announced. Brent crude futures stood
at $65.16 per barrel, near Friday’s three-week high of
$65.76. US crude futures were up 0.7% at $57.84, its
highest in over three weeks.  —Reuters

Investors doubtful over meaningful US-China deal at summit

G20 nerves hit Europe stocks as 
dollar slips to three-month low

NEW YORK: Traders Gregory Rowe (R) and Peter Tuchman work on the floor of the New York Stock
Exchange (NYSE) ahead of the closing bell. —AFP

HARARE: In this file photo taken on August 26, 2018, Zambia’s
President Edgar Lungu gestures as he arrives for the official inau-
guration ceremony of Emmerson Mnangagwa of ZANU PF as the
President of Zimbabwe at The National Sports Stadium. —AFP

US firm to power 
stadiums with 
old car batteries
OSLO: US industrial conglomerate
Eaton, which uses second-hand Nissan
electric vehicle batteries to power
buildings, is in talks with up to six
European football stadiums to help
power their facilities, according to a
senior executive. Eaton, a New York-
listed firm that makes hydraulics, truck
transmissions and other industrial

products, says the market is niche but
expects it  to grow up to 20 t imes
between now and 2022.

In Europe, Middle East, and Africa,
Eaton estimates the potential market
value to be $2.3 billion by 2025. What
to do with the used batteries of elec-
tric vehicles is becoming a growing
concern as their use expands with that
of electric cars, which accounted for
1.5% of the 86 million cars sold glob-
ally last year, according to researchers
JATO Dynamics. Eaton takes the cells
from the batteries of Japanese car-
maker Nissan’s returned Leaf electric
vehicles and repackages them into

new units, a product it calls xStorage,
to store power in  bui ld ings, both
industrial and residential.

It  has already equipped the
Netherlands’ Johan Cruyff Arena, the
legendary home of the Ajax football
team, among other buildings, with what
it calls “second-life batteries”. Its latest
project was in Oslo’s Bislett athletics
stadium in Norway, which is partly
powered by solar panels. “The football
stadium community is interested. From
significant ones, (we are talking) with
5-6 stadiums in Europe.” Eaton’s sen-
ior-vice president Craig McDonnell
said in an interview on the sidelines of

a presentation at Bislett stadium.
With the exception of Tesla which it

sees as a competitor in the storage
business, the firm is also talking with
other automakers to expand its offer-
ing. McDonnell declined to give names.
Eaton says its xStorage solution is 20%
cheaper than a new battery and every
Nissan Leaf car can produce four such
units. It is among the large-scale com-
mercial ones in the developing market,
with other projects run by German
automaker BMW which supplies sec-
ond-hand batteries from its i3 electric
vehicles to store wind-farm produced
electricity.  —Reuters 


