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The Columbia Alumni Association of Kuwait cele-
brated the festive spirit of Ramadan in a Ghabga
hosted by His Excellency the Ambassador of the

US to Kuwait Lawrence R Silverman, at his residence
last Thursday. The event was attended by many genera-
tions of Columbia University alumni, who gathered to
share knowledge and expertise, and to network with
one another.

In a comment on hosting this event, His Excellency
US Ambassador to Kuwait Lawrence R. Silverman said:
“It was a pleasure to host the inaugural meeting of the
Kuwait Columbia University Alumni Association. I
enjoyed hearing the alumni talk about how their US
educational experiences have helped them succeed in
many different professions here in Kuwait. Alumni
groups enable graduates to forge lifelong connections
with their fellow alumni and others they met in the US.”

Sayed Abbas Almohri, (MBA Class of 2018) noted
that this event signals a start of a new series of activi-

ties for the Columbia Alumni Association of Kuwait.
“We are excited about this opportunity to bring so
many of Kuwait’s Columbia University alumni together.
It’s great to be surrounded by motivated like-minded
individuals who are excited to spread change and
progress, whether in their respective professional fields
or in our local society and community as a whole,” he
commented.  

He extended the Association’s gratitude towards the
US Ambassador to Kuwait for his commitment to
enriching educational and cultural relations between
the two friendly nations. He added: “Columbia is one of
the leading universities in the United States, and it’s
wonderful to be part of this growing community of
alumni in Kuwait.” There are currently more than 50
members in the Columbia Alumni Association of
Kuwait, working in various industries that include
finance, technology, education, entrepreneurship, archi-
tecture, and engineering.

Columbia Alumni Association 
of Kuwait hosts first Ghabga

Grand Hyper counted among the leading
hypermarket chains in GCC opened
their 59th outlet on 30th May, 2019 at

Tunis street, Hawally, Kuwait. Grand
Hypermarket Hawally spanning across an area
23000 sq. feet has been inaugurated jointly
by Regency Group MD Dr Anvar Ameen and
Ex-Director General of Public Manpower
Authority Jamal Al Dossary in the presence of
Ayuob Kaccheri (Regional Director),
Mohammed Suneer PC (CEO), Rahil Bassim
(COO), Tahsir Ali (General Manager) and oth-
er management representatives. 

As part of the inaugural offer, the new hyper-
market has announced special prices for various
products and Lucky draw contest to win up to
$150000 offer that have been planned at all the
other outlets during Ramadan is present in this
new hypermarket too. The inaugural event saw a
huge turnout of guests, who attended the event
despite the bad weather. 

Grand Hyper is already present in Hawally
Governorate in Ibn Khaldoun street which has
enjoyed huge success over the years and the
group saw an opportunity to cater to the
large customer base present in Hawally hence
the 2nd store spanning 23000sq feet was
planned in Tunis street, Hawally. Grand
Hypermarket has a strong reputation and trust

in Kuwait market as a brand for providing a
wide range of products including food, non
food, world-class electronic appliances, home
appliances, Garments, footwear, health and
beauty items at affordable prices.

Grand Hyper in Kuwait started 10 years
back in Fahaheel which was received with
great success. Now with 14 stores covering all
major locations in Kuwait, Grand Hyper is a
household name in Kuwait serving 72000

customers daily in Kuwait.  The equal accept-
ance by both Kuwaiti nationals and expats has
inspired Group to further expand its reach in
Kuwait. The success of Grand Hypermarket is
testified by the continuous expansion of the
retail chain in various parts of the GCC coun-
tries on a daily basis. The benefit of price effi-
ciency that the retailer gains through large-
scale procurement of products is transferred
onto the end-consumer.

National Bank of Kuwait (NBK)
ends the registration for the
2019 Summer Internship

Program today through nbk.com. The
program will start on Sunday 16th of
June, 2019. The two-week courses in this
program are specially designed for high
school and college students, between 14
and 21 years old. 

The Summer Internship Program is
made up of four different sessions, five-
hour daily over two weeks each. The first
session starts on the 16th of June, while
the following sessions start on 14th and
28th of July and 25th of August respec-
tively. Each session will include 30 stu-
dents divided into two groups: A group
for the ages 14 to 17 and a group for the
ages 18 to 21.

All trainees will receive a condensed
training program about NBK products
and services during the first week at the
Training Center, and they will be

exposed to different areas in the second
week at selected departments. The
trainees will have professional exams
from HR department about the knowl-
edge of NBK. This annual program
demonstrates NBK’s long-standing
social involvement as well as its national
commitment towards providing young
generations with the appropriate oppor-
tunities to experience how the actual
professional banking issues and transac-
tions are handled and processed. 

NBK views the Summer Internship
Program as an extension to its educative
initiatives and as part of its corporate
social responsibility. In addition to the
Summer Training program for high school
students, NBK regularly organizes the
Summer Internship Program for universi-
ty students. NBK offers as well a range of
educational and professional developing
programs targeted at developing Kuwaiti
youth entering the work force.

Registration for NBK Summer
Internship Program ends today

Lulu Hypermarket
launches Shopping 
Gift Card scheme

Lulu Hypermarket , the retai ler  of
choice for discerning shoppers,
launched a new Shopping Gift Card

scheme titled ‘One Gift Unlimited Choices’.
The scheme was launched on 1 June at the
retailer’s Al-Rai branch by the top manage-
ment of Lulu Kuwait, in the presence of a
large gathering of shoppers, well-wishers
and media personnel.

Also attending the launch event were rep-
resentatives from Alwazah Tea (swan brand)
who made an initial purchase of cards worth
KD10,000 to present to the charity organiza-
tion, Revival of Islamic Heritage, Kuwait. The
multi-value shopping gift cards are ideal for
presenting to someone on special occasion,
such as on birthdays, graduation or anniver-
saries, or to celebrate religious events. The

cards are available in three value formats of
KD50, KD25 and KD10, and can be utilized
to its full value without any extra charges.

In addition, the card, which is valid for a
period of 12 months from the date of pur-
chase, can be used to make multiple purchas-
es, with the balance carried forward each
time until the total value of the card has been
utilized. The new gift card is a great value
present for friends, family or loved ones, since

it gives recipients the convenience of buying
products they want from the extensive range
of items and choices available on the shelves
of Lulu Hypermarkets in the country. LuLu
Hypermarket is a must-visit destination for
those seeking extra value in their shopping
experience, as the hypermarket takes great
pride in offering customers fun and fulfilling
ways to shop and satisfy their need for quali-
ty products at competitive prices.

59th showroom of Grand Hyper opens 

UPAC partners
with Kuwait
Food Bank 
during Ramadan

United Projects for Aviation Services
Company (UPAC), a leading commer-
cial real estate and facilities manage-

ment company, joined forces with Agility to
run a charitable meal program. In coordina-
tion with the Kuwait Food Bank, nearly 30
volunteers from the company donated their
time to help feed more than 10,000 individu-
als through a daily Iftar meal program and a
Machla donation box distribution. 

The campaign began on 5 May, one day
before the first day of the Holy Month of
Ramadan. Volunteers helped with the pack-
aging and distribution of the Machla boxes,

which were then donated to 330 families in
need. The boxes contained basic food sup-
plies, provided as a gift to cover an entire
months’ worth of necessary food items to
families in need. 

In addition, throughout Ramadan, volun-
teers from UPAC will help distribute 300 Iftar
meals to individuals and workers near the
Omar Bin Khattab mosque in Kuwait city.

These meals are distributed throughout
Ramadan to those fasting and in need. Nadia
Akil, UPAC Chief Executive Officer, said:
“UPAC works towards impacting the lives of
others positively. We are strongly committed
to giving back to Kuwait, because we believe
in the importance of social responsibility and
understand the role our company has in sup-
porting its local communities.”

Fancy costumes
come alive at
ICSK Amman 

The Kindergarten department of
ICSK Amman conducted a fancy
dress competition on May 15th

and 16th with great zeal and enthusiasm.
The LKG students displayed their talents
on the theme - any flower and for UKG
the theme was to come dressed as their
favorite cartoon character. The purpose
of conducting the competition was not

only to blend learning with fun but also
to develop confidence in the little ones.
The competition proved to be a great
learning experience for the students and
gave them a platform to explore their
hidden talents.

Principal, Rajesh Nair visited the class-
es and encouraged all the tiny tots. It was
heart-warming to see the children
dressed up as different flowers like Lotus,
Sunflower, Rose as well as cartoon char-
acters like Superman, Batman, Chotta
Bheem, Cinderella etc. All our little ones
looked adorable and the creativity and
hard work involved was commendable.
The tiny tots did surely win our hearts
with their exuberance and enthusiasm!


