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KUWAIT: Group Chief Executive Officer at Kuwait
Finance House (KFH) Mazin Saad Al-Nahedh said that
KFH has achieved positive financial results in H1 2019
thanks to the focus on core banking business, indicating
profits were mainly driven by revenue from the core busi-
ness. Financing income reached KD 460.5 million in H1
2019, an increase of 8.6 percent compared to the same
period last year.

Al-Nahedh added during TV interviews to comment on
the financial results for H1 2019 that the total operating
expenses decreased by 1.6 percent to KD 151.7 million
compared to H1 2018.  Net operating income increased by
2.1 percent to KD 240.7 million compared to the same
period last year.

Al-Nahedh pointed out that the contribution of KFH

subsidiaries in the net oper-
ating income reached to
about 43.2 percent. “KFH’s
total exiting deals reached
KD 42.4 million in H1 2019,
achieving KD 11.3 million
profits, compared to KD 2.8
million in H1 2018. Avoiding
the capital consumption and
to be in line with the sustain-
able profits, KFH’s strategy
focuses on exiting from non-
strategic investments.” Al-
Nahedh revealed.

He added that the Group’s non-performing financings

decreased to 1.90 percent, as per the CBK’s accounting
principles, compared to 1.99 percent in the end of 2018.
Total debt coverage ratio stood at 400.11 percent and
263.63 percent for KFH solo and the Group respectively in
H1 2019. Al-Nahedh pointed out that the total the Group
total provisions and impairment charge reached KD 100
million, including Financing, investment and other provi-
sions. Total provisions reached KD 636.9 million for the
Group as of the H1 2019.

Regarding the potential Acquisition of AUB, Al-Nahedh
explained that any updated development will be timely
disclosed as per regulations and procedures. Al-Nahedh
added that in view of the market outlook, KFH-Turkey
recorded precautionary provision of KD 40 million, stress-
ing that KFH-Turkey enjoys high quality assets. 

In addition, he revealed that KFH signed an initial con-
tract to sell its shares in Aref Investment Group. Once
completed, KFH will disclose the financial impact as per
the applicable procedures. KFH has posted net profits of
KD 107.7 million for the first half of 2019 for KFH share-
holders compared to KD 95.2 million for the same period
last year, an increase of 13.1 percent. Earnings per share
for H1 of 2019 reached 15.64 fils, compared to 13.84 fils for
the same period last year i.e. an increase of 13 percent.

Total assets increased by 5.5 percent compared to
the end of last year to reach KD 18.747 billion, an
increase of KD 976.8 million at the end of H1 this year.
Depositors’ accounts reached KD 12.837 billion, an
increase of KD 1.057 billion or 9 percent compared to
the end of last year.

Focus on core banking business helped
KFH achieve solid H1 results: Al-Nahedh

43% of net operating income contributed by KFH subsidiaries

UK to get £3.6bn boost
as speedy tech gives
factories 5G whizz! 
KUWAIT: Super-fast mobile internet is set to deliver a £3.6
billion productivity boost to Britain’s economy, the first fac-
tory trials indicate. The Worcester Bosch factory is the first
in the UK to be kitted out with revolutionary 5G technology.
Early tests have already demonstrated an increase in pro-
ductivity of 1 per cent at the boiler manufacturer in
Worcester.

In the factory next door, machine tool manufacturer
Yamazaki Mazak has seen a 2 per cent productivity boost
since trials began earlier this year. The two companies form
part of the Worcestershire 5G consortium, which was

launched with Government
backing to test how 5G can
boost factory output.
Manufacturing contributed
£182 billion to the UK econ-
omy last year. So a 2 per
cent rise in productivity
could translate to a £3.64
billion increase.

Carl Arntzen, the chief
executive of Worcester
Bosch, estimates that it has
saved tens of millions of
pounds for the company.  He
said its engineers aim for a 3

per cent productivity improvement every year, which nor-
mally takes ‘hundreds of projects targeting tiny little
improvements here and there.

‘So to effectively reach a third of their target in one proj-
ect for them was like utopia.’ 5G was rolled out in Britain this
year, with operators such as EE and Vodafone the first to
launch high-speed internet in some cities for mobile phone
customers. It is so fast it allows machines in factories to com-
municate with one another instantly - a phenomenon known
as the ‘internet of things’. It has a response time of up to 1
millisecond, which means robots can interact with one anoth-
er automatically. The Mail on Sunday was given an exclusive
tour of the Worcester Bosch factory to see 5G in action.

The company, which employs 1,200 staff at the plant, has
attached hundreds of white sensors the size of cigarette
packets to some of its machines as part of the test. Tasks
which would take humans hours to complete are carried out
in minutes by these robots, speeding up the production line.

Test ground: The Worcester Bosch factory is the first in
the UK to be kitted out with revolutionary 5G technology. 

The sensors transmit vast amounts of data to computers
in real-time, which analyse it so that any faults are detected
early, preventing a machine from breaking down.

That is vital to the factory’s overall output because every
minute counts. If one machine goes down, it could halt work
at the factory, which could cost the business millions of
pounds. The company calls it ‘preventative maintenance’.

In one instance, a welding machine is churning out heat
exchangers for the boilers. Sensors attached to it and linked
to 5G measure vibrations and relay to a computer any fluc-
tuations in speed and performance. Arntzen said the compa-
ny, which was bought by the German Bosch Group in 1992,
is now making decisions on smart information instead of
‘dumb assumptions’.

‘Once a quarter, for example, we take one of those big
presses offline, strip it down and do a full maintenance test
on it. ‘History has taught us if we do that four times a year
those machines will carry on running,’ he said. ‘But if we
monitor how that machine is running in real time and we
only need to do that twice a year then that saves us the
downtime and contributes to our overall productivity gain.’

how the mobile revolution will speed up production
5G is the latest and fastest version of mobile internet. It

allows machines to run themselves automatically. Most facto-
ries now use broadband to connect machines or computers
to the internet. But when factories are using moving machines
that need to interact then 5G’s ‘low latency’ - the time it takes
machines to connect to each other - is a game changer.

5G will be beamed to our phones from so-called ‘small
cells’.  These inconspicuous boxes are needed because 5G’s
higher frequencies mean radio waves cannot travel long dis-
tances from traditional phone masts. Arntzen, whose com-
pany builds around 270,000 appliances a year, hopes that
in the next few years they can use 5G to monitor boilers
remotely so that they can be fixed before breaking down.

‘We are going to take away the risk that this appliance is
going to break down in the middle of winter when you most
need it because we’re monitoring it,’ he said.

The Government has injected nearly £5 million into the
Worcestershire 5G testbed.  Dozens of major companies,
including US internet giant Verizon, have visited the site to
see how 5G has helped Worcester Bosch. Mazak is using
augmented reality glasses and microphones to connect
engineers fixing machines in factories around the country to
people sitting at computers in Mazak’s base in Worcester.

That is especially useful for less experienced engineers
who might not be able to fix the problem themselves and
can transmit high-quality video to more experienced ones
who can help out with a problem. Mark Stansfeld, a former
O2 executive who chairs the Worcestershire 5G consortium,
said he wanted to turn Worcestershire into a hub for 5G
innovation. He added: ‘Why do our children have to leave
and go to London when you can have a business here,
attract great businesses and live here? 5G is an enabler.’ 

Mazin Al-Nahedh

Carl Arntzen

Anil Kapoor is 
Malabar Gold & 
Diamonds’ new 
brand ambassador
KUWAIT: Malabar Gold & Diamonds, one among the
largest global jewellery retailer with 250 showrooms has
signed Bollywood Icon Anil Kapoor to its star-studded
list of brand ambassadors. Anil Kapoor who is known for
his versatile and natural acting has appeared in numerous
Hollywood, Bollywood movies and television series. His
career has spanned almost 40 years as an actor, and as a
producer since 2005. He has also won numerous awards
in his career, including two National Film Awards, one
Screen Actors Guild Award and six Filmfare Awards in
varied acting categories.

Anil Kapoor will be seen in the new TV commercial
series by Malabar Gold & Diamonds named ‘Malabar

Promises’ which will be released soon. Malabar Gold &
Diamonds already have Kareena Kapoor Khan,
Tamannaah Bhatia and Miss World Manushi Chhillar

(2017) as their brand ambassadors.  “We are happy to
welcome Mr Anil Kapoor to the Malabar Family. We have
been associating with Mr. Anil Kapoor over the last 5
years for various store inaugurations, so this was a natu-
ral progression of our relationship. His fame and recogni-
tion in India as well as globally will undoubtedly comple-
ment and strengthen our communication strategy to
achieve the aggressive expansion plans we have in India
as we as globally,” said MP Ahammed, Chairman -
Malabar Group. 

“I only endorse brands that I believe in and can sup-
port, as it comes with a lot of responsibility,” says Anil
Kapoor on the occasion. “I am humbled and thrilled that a
brand like Malabar Gold & Diamonds has shown faith in
me and chosen me as the face of their brand. I have
attended many inauguration events of Malabar Gold &
Diamonds in India and abroad so this is like a big warm
homecoming for me”.

The Group currently operates retail outlets spread
across ten countries in the India, Middle East, Southeast
Asia and America. The company also plans major expan-
sion in international market includes new territories such
as Bangladesh, Sri Lanka, Australia, Canada, Egypt and
Turkey etc. 

Anil Kapoor

VIVA wins Golden 
Strategic Award 2019
KUWAIT: VIVA, Kuwait’s fastest-growing and most
developed telecom operator, announced that it has
been recognized with the “Golden Strategic Award
2019” for the best website nationwide, at the annual
event held by the Excellence Awards Academy - Dubai
for the Golden Shield Awards for Smart Websites and
Applications, and social media platforms across the
Pan Arab region.

On this occasion, Abdulrazaq Bader Al-Essa,
Corporate Communications Director at VIVA said:
“The award reflects our excellence in providing mod-
ern digital services to our customers that meet differ-
ent needs and with ease and flexibility. VIVA always
endeavors to foster its leading position in the local and
regional telecommunications market, through a suite of
world-class digital products, services and solutions.”

He added: “The VIVA website and its applica-
tion, including its official social media platforms,
create an important portal that VIVA is constantly
seeking to update, to communicate with its cus-
tomers, respond to their inquiries, provide them
with ease and comfort, and keep them posted with
the latest offers and packages.” 

Infiniti QX50 
employs 
ProPILOT 
KUWAIT:  This month marks the 50th anniversary of
the Apollo 11 moon landings, a seismic achievement in
the history of mankind. Lessons learned from July 20,
1969, are still felt today, with the innovations of space
travel percolating down into everyday situations of the
21st Century - such as driving.

During a speech on a warm sunny day in September
1962, US President John F. Kennedy exclaimed, “We
choose to go to the moon!” Fewer than seven years lat-
er, this audacious goal was accomplished when Neil
Armstrong safely piloted the Eagle lunar module onto
the moon’s surface.

Despite this success, however, the landing was not a
smooth one. Six thousand feet above the moon and five
minutes into the descent, the crew realized that the
module’s pre-programmed autonomous landing system
had failed. As the module soared past the designated
landing spot, Armstrong took direct control of the craft,
overriding the autonomous system to land safely on the
surface of Earth’s nearest neighbor.

That day, Armstrong made a strong case for humans
to retain ultimate control over their machines.

And this is an approach INFINITI has followed
when developing driver assistance technologies for
its new models. The INFINITI QX50 employs a suite
of advanced ProPILOT Assist technologies that
merge seamlessly with driver inputs. The result is a
vehicle that lets owners enjoy everyday moon land-
ings of their own.

As driver assistance technology develops,
INFINITI believes these systems can help reduce the
stress of driving. The QX50’s ProPILOT Assist sys-
tem can do many things, including maintaining set
speeds and distances on the highway, for instance, or
helping to keep the car in the center of its lane, even
around gentle curves.

However, INFINITI still wants to let drivers retain
control of their vehicles. This doesn’t just form a more
emotional connection between car and driver - it also
gives the driver the option to override the driver assis-
tance technologies.

These everyday moon landings - the desire for a
level of human control and finesse in the face of

autonomous technologies - aren’t just limited to driv-
ing. Take autonomous lawnmowers, for example. This is
an innovation that saves owners from having to cut the
grass every other weekend, the gift of time for many,
but some owners often finish the job themselves, purely
to create the perfect stripes in their freshly mown
grass. At airports, autonomous parking pods enable
passengers to travel to and from their desired terminal
with ease. But it’s often still down to the passenger to
decide when to close the doors for the ride. The
machine won’t necessarily know that another passen-
ger might be running to catch the last pod in the dock -
something a human may recognize before they hit the
go button.

And it’s this human-centric approach that INFINI-
TI adopted when developing the QX50’s ProPILOT
Assist driver assist technologies. None of its features

are designed to remove control from the driver, but
are designed to make driving less stressful. Like
Armstrong landing the Eagle lunar module, the
machine can do some of the heavy lifting, but the
driver brings the finesse.

INFINITI is committed to developing new driving
technologies, with the technology as an enhancement
to the driving experience, rather than a replacement.
INFINITI models such as the QX50 are still capable
of delighting drivers with a fun and rewarding experi-
ence at the wheel, but the car makes that experience
less stressful.

As the Apollo 11 mission demonstrated half a
century ago, the combination of human control and
advanced technology means we can all enjoy our
own everyday moon landings from the comfort of
our own cars. 


