
KUWAIT: Ooredoo Kuwait announced
its partnership with the Oasis Club, the
frequent flyer program of Kuwait
Airways, allowing members of the
Nojoom rewards program to exchange
their points for Oasis Club miles, which
customers can use to redeem flights on
Kuwait Airways. Customers can simply
go to the Nojoom section in the
MyOoredoo App, choose transfer
points and then select Kuwait Airways.
The miles will be accrued at the end of
the month in the respective Oasis Club
membership account.

Meshal Al-Mutairi, Head of Oasis
Club said that “Kuwait Airways aims at
setting the standard for customer orien-
tation and become an admired airline to
fly with. It also provides customer-ori-
ented services that meet the individual
needs and preferences of their cus-
tomers. For clients who look for best-

in-class services, we provide them a
premium product. For clients seeking
value for money, we provide a reliable
economical product. Kuwait Airways
also generously rewards its frequent
flyers through its loyalty program Oasis
Club, where members earn miles by fly-
ing on their flights as well as through
various partners of Oasis Club.”

Fatemah Dashti, Senior Manager
Internal Communications and Public
Relations at Ooredoo stated that
Ooredoo Kuwait is committed to pro-
viding customers with a comprehensive
experience that enriches their lives and
meets their expectations, this is por-
trayed through the Nojoom Rewards
Program which has been tailor made to
offer members free upgrades, vouchers
and discounts from a large variety of
partners to meet their lifestyle needs.”

Ooredoo customers can earn more

Nojoom points from our most recent
partners which include Crowne Plaza
Hotel, Eureka, Landmark Group
(Homecentre, Centrepoint), Alshaya
Group, Jarir bookstore, Alrifai,
Mashawi, Chocolateness, Cozmo,
Breezyn, Floward, Joyalukkas, Safat
Home and many more to come, to
ensure that all customers get a reward-
ing experience.

Established in 2012, the Nojoom
Rewards Program has been continuous-
ly revamped to match the Kuwaiti
lifestyle, which is modern and youthful
and meets local and international
trends. Nojoom has been awarded the
best loyalty program in the Middle East
and Africa for three consecutive years
in 2012, 2013, and 2014. The revamped
Nojoom rewards program has many
new benefits which include earning
points from partners, transferring

Nojoom points to friends and family,
donate Nojoom points for charitable
causes, and redemption for partners’
cash vouchers.
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Huawei announces 
H1 2019 revenue: 
23.2% yoy growth
KUWAIT: Huawei announced its business
results for the first half of 2019:  $58.34 billion
in revenue, a 23.2 percent increase over the
same period last year. The company’s net
profit margin for H1 2019 was 8.7 percent.

According to Huawei’s Chairman, Liang
Hua, operations are smooth and the organiza-
tion is as sound as ever. With effective man-
agement and an excellent performance across
all financial indicators, Huawei’s business has
remained robust in the first half of 2019.

In Huawei’s carrier business, H1 sales rev-
enue reached $21.29 billion, with steady
growth in production and shipment of equip-
ment for wireless networks, optical transmis-
sion, data communications, IT, and related
product domains. To date, Huawei has

secured 50 commercial 5G contracts and has
shipped more than 150,000 base stations to
markets around the world.

In Huawei’s enterprise business, H1 sales
revenue was $4.59 billion. Huawei continues
to enhance its ICT portfolio across multiple
domains, including cloud, artificial intelli-
gence, campus networks, data centers,
Internet of Things, and intelligent computing.
It remains a trusted supplier for government
and utility customers, as well as customers in
commercial sectors like finance, transporta-
tion, energy, and automobile.

In Huawei’s consumer business, H1 sales
revenue hit $32.1 billion. Huawei’s smartphone
shipments (including Honor phones) reached
118 million units, up 24 percent YoY. The
company also saw rapid growth in its ship-
ments of tablets, PCs, and wearables. Huawei
is beginning to scale its device ecosystem to
deliver a more seamless intelligent experience
across all major user scenarios. To date, the
Huawei Mobile Services ecosystem has more
than 800,000 registered developers, and

500 million users
worldwide.

“Revenue grew
fast up through
May,” said Liang.
“Given the founda-
tion we laid in the
first half of the
year, we continue
to see growth even
after we were
added to the entity
list. That’s not to

say we don’t have difficulties ahead. We do,
and they may affect the pace of our growth in
the short term.”

He added, “But we will stay the course. We
are fully confident in what the future holds,
and we will continue investing as planned -
including a total of $17.44 billion in R&D this
year. We’ll get through these challenges, and
we’re confident that Huawei will enter a new
stage of growth after the worst of this is
behind us.” 

Ahli United Bank
releases its annual
CSR report - 2018
KUWAIT: Ahli United Bank (AUB) has
released its annual Corporate Social
Responsibility (CSR) report 2018 entitled
“Youth and Environment” which includes
details about the Bank’s performance in various
relevant fields, including employment opportu-
nities, education and health, as well as social,
cultural and charitable programs, being a part
of the Bank’s commitment to support sustain-
able development in Kuwait.

The report showcased the Bank’s success in
forging successful and fruitful partnerships
with several community-focused organizations,
including the Red Crescent Society, Al-Manabr
Al-Quraniya Society, Loyac Organization and
Omniya Recycling Factory. Such partnerships
have contributed to the continuity and sustain-
ability of the social initiatives and activities
adopted by the Bank, making it a role model
for community efforts and programs.

The report highlighted in numbers the suc-
cess of the Bank’s CSR efforts. The plastics
recycling project with Omniya Recycling
Factory resulted in the collection of 2 tons of
plastic, equivalent to 20 m3 of landfill through
placing bins in the Head Office, all branches of
the Bank, and having collection points in a
number of areas of Kuwait, such as Al-
Mubarakiya, Rumaithiya and Bayan near the
Bank’s branches. This is in addition to the posi-
tive impact of this partnership in reducing the
amount of waste and promoting the recycling
culture, as well as creating opportunities for
the presence of ambitious projects by Kuwaiti
youth. Environmental awareness efforts for the

Bank’s employees have also succeeded in sav-
ing electrical consumption by 50 percent
through using energy-saving lamps and
increasing paper savings rate by 8 percent
during 2018 compared to 2017.

The report includes the highlights of activi-
ties and initiatives in the field of social respon-
sibility undertaken by the Bank as a leading
financial institution in Islamic banking, and one
of the key national institutions supporting the
community at all levels.

The report sheds light on the Bank’s initia-
tives in social responsibility. The report covers
a wide range of community support and devel-
opment initiatives, aimed at enhancing the
Bank’s positive contribution to supporting
youth and their programs. The Bank’s program
was also focused on events that support pro-
tecting and conserving the environment,
including organizing the “Fun Run” activity
with financial proceeds allocated to charity for
lighting of remote areas outside Kuwait by
using solar-powered lamps. The Bank also cel-
ebrated Earth Day as a reflection of its care for
the planet we live in. Parks and public places
received a share of the Bank’s social responsi-
bility efforts.

Youth have always been at the forefront of
the Bank’s CSR Program through a number of
strategic partnerships and sponsorships,
including the “Qalam Academy” initiative to
develop the seeds of creativity among partici-
pants, being the first of its kind to promote,
encourage and develop youth writers and
authors. The people of determination have
been the focus of attention by the Bank to
encourage them and integrate them into the
society. The Bank’s participation in “Partners to
Employ Them” campaign was a practical trans-
lation of this direction.

Commenting on the report, Sahar Dashti,
General Manager Customer Protection and
head of the Bank’s CSR Team, said: “At a

steady pace, Ahli United Bank continues to
affirm its leadership in the field of CSR
which is the responsibility of every member
in the society, in line with the vision of His
Highness the Amir Sheikh Sabah Al-Ahmad
Al-Jaber Al-Sabah ‘New Kuwait 2035’,
which includes number of pillars that will
serve the State and contribute to driving the
process of development”.

Dashti added: “2018 was a pivotal year in
the Bank’s CSR vision, where the focus areas of
youth and environment received great atten-
tion, through a number of activities, including
strategic partnerships, sponsorships, training
programs, field visits and successful campaigns
targeting all segments of society”.

ANKARA: Turkish Finance Minister
Berat Albayrak said yesterday he expects
more sharp interest rate cuts from the
central bank, which should bring down
inflation, and pushed back against investor
concerns over government interference.
Albayrak - speaking a week after Turkey’s
central bank delivered a sharper than
expected rate cut, stoking concerns about
its independence - said the bank makes
policy decisions based on data sets and
has entered an easing era.

At a rare press conference, the minister
also acknowledged the budget deficit
would be higher than target by year end,
at less than 3 percent, and he predicted
contrary to many economists that the
recession-hit economy will log positive
growth in 2019. Turkey’s economy tipped
into recession after last year’s currency
crisis, which was its worst in nearly two
decades and sent inflation soaring to
above 25 percent.

The central bank responded with
aggressive policy tightening that remained
in place until Thursday, when it cut its key
policy rate to 19.75 percent, from 24 per-
cent, and set the stage for more.

“With the serious loosening of interest
rates in Turkey in the recent period, and
based on the fact that the interest rate
trend will come down more clearly and
strongly in the coming period, we have
entered a period of interest rate cuts,”

said Albayrak, Turkish President Tayyip
Erdogan’s son-in-law.

“We need to express this here: the
central bank makes its monetary policy
and interest rate decisions based on its
data set.” The rate cut was Turkey’s
biggest since at least 2003, and it was the
first policy decision under new bank gov-
ernor Murat Uysal, who took the reins
after Erdogan sacked former governor
Murat Cetinkaya some three weeks ago.

Erdogan, who has long urged lower
rates, said he made the move because
Cetinkaya did not follow instructions. In
the depths of last year’s crisis, the govern-
ment announced a target budget deficit-
to-GDP ratio of 1.9 percent. Albayrak said
yesterday that though it will rise this year,
debt levels are not a problem for Ankara.
One of the worst hangovers from the crisis
is up to $20 billion in debt that energy and
construction sector companies can no
longer afford to service, and that sits
largely on Turkish banks’ balance sheets.

Earlier this month, Reuters reported
that the efforts to clean up the debt have
stalled after initial plans for restructurings
were put on hold. Albayrak said the gov-
ernment will not compensate losses. “The
private sector will conduct this process by
themselves. There is no such thing as: ‘The
government should do this, compensate
losses’,” he said. “We will equally support
the demands of all sectors.” — Reuters

Turkey’s Albayrak sees more rate
cuts; says bank reacts to data

Weak eurozone 
data backs
Draghi’s case
for more easing
PARIS/BERLIN: A series of weak eco-
nomic data from France, Germany and the
eurozone as a whole yesterday painted a
meager growth outlook for the single cur-
rency bloc, lending support to doves
among ECB policymakers who favor more
rate cuts and bond buys.

French growth slowed unexpectedly in
the second quarter on weaker household
spending and German consumer morale
worsened for the third month in a row
heading into August, adding to signs that
the eurozone economy as a whole is cool-
ing. The lackluster read-out of data from
the currency bloc’s two biggest
economies backs European Central Bank
President Mario Draghi’s assessment that
the growth outlook is deteriorating and
the bank should inject more monetary
stimulus.

In a further sign of economic weak-
ness, German consumer price inflation,
harmonized to make it comparable with
other eurozone figures, eased to 1.1 per-
cent in July from 1.5 percent in the previ-
ous month, preliminary data showed.

This undershot a Reuters forecast of
1.3 percent and was the lowest since
November 2016. It also marked the third
month in a row that German inflation
remained well below the ECB’s target level
of close to but below 2 percent for the
eurozone as a whole. “Consumers cheer,
savers cry. Mario Draghi will definitely not
raise interest rates during his term of
office,” KfW economist Sebastian Wanke
said. Draghi’s term as ECB president is
due to end on Oct. 31 and IMF chief
Christine Lagarde has been nominated to
succeed him.

Sooner than later 
Adding to the clouded outlook, euro

zone economic sentiment deteriorated to

hit its lowest level in more than three years
in July, European Commission data
showed yesterday. “This adds to evidence
... that the eurozone economy will expand
by a meager 1 percent or so this year,
strengthening the case for ECB action
sooner rather than later,” said Melanie
Debono from Capital Economics.

The French economy grew 0.2 per-
cent in the April-June period, down from
0.3 percent in the previous three
months, according to preliminary data
from the INSEE statistics agency. That
was just below a Reuters poll of 28
economists, which had an average esti-
mate of 0.3 percent. Until now the
French economy has proven more
resilient than some neighbors such as
Germany because it is less dependent on
exports and thus less exposed to global
swings. But household spending, the tra-
ditional motor of French growth, grew
only 0.2 percent, the slowest rate in a
year despite a more than 10 billion euro
($11.1 billion) package of measures
launched by President Emmanuel
Macron to boost purchasing power.

In Germany, the economy is widely
expected to have contracted in the sec-
ond quarter and sentiment surveys sug-
gest the third quarter might not bring
any improvement, raising the specter of
a technical recession in Europe’s largest
economy. —Reuters 

Liang Hua

Moderate US 
consumer 
spending, inflation
support rate cut
WASHINGTON: US consumer spending
and prices rose moderately in June, pointing
to slower economic growth and benign infla-
tion that could see the Federal Reserve cut-
ting interest rates today for the first time in a
decade. The report from the Commerce
Department yesterday was released as offi-
cials from the Fed were due to gather for a
two-day policy meeting against the backdrop
of an uncertain economic outlook. 

The 10-year old economic expansion, the
longest in history, is facing headwinds from
trade tensions, fears of a disorderly depar-
ture from the European Union by Britain and
weak global growth. With those risks in

mind, Fed Chairman Jerome Powell early this
month signaled the US central would ease
monetary policy. A strong labor market and
signs that the economy was not slowing
abruptly, however, saw financial markets
dialing back expectations of a 50 basis point
rate cut today.

Consumer spending, which accounts for
more than two-thirds of US economic activ-
ity, gained 0.3 yesterday as an increase in
services and outlays on other goods offset a
decline in purchases of motor vehicles. Data
for May was revised up to show consumer
spending rising 0.5 percent instead of the
previously reported 0.4 percent advance.
Economists polled by Reuters had forecast
consumer spending climbing 0.3 percent
last month.

The data was included in last Friday’s sec-
ond-quarter gross domestic product report,
which showed consumer spending increased
at a 4.3 percent annualized rate, accelerating
from a tepid 1.1 percent pace in the January-
March period. US financial markets were little
moved by the data.

Savings surge 
Robust consumer spending blunted some

of the hit to GDP from weak exports, business
investment and a slowdown in inventory accu-
mulation. The economy grew at a 2.1 percent
rate last quarter, pulling back from the first
quarter’s brisk 3.1 percent pace. The economy
is slowing largely as the stimulus from last
year’s $1.5 trillion tax cut package fades.

Consumer prices as measured by the per-
sonal consumption expenditures (PCE) price
index edged up 0.1 percent in June as food
and energy prices fell. The PCE price index
gained 0.1 percent in May. In the 12 months
through June, the PCE price index rose 1.4
percent after a similar increase in May.
Excluding the volatile food and energy com-
ponents, the PCE price index rose 0.2 percent
last month, increasing by the same margin for
a third straight month. That lifted the annual
increase in the so-called core PCE price index
to 1.6 percent from 1.5 percent in May. The
core PCE index is the Fed’s preferred inflation
measure and has undershot the US central
bank’s 2 percent target this year. —Reuters

Members of ‘Nojoom’ program can exchange points for KU’s Oasis Club miles

Ooredoo Kuwait announces its 
partnership with Oasis Club miles

FRANKFURT AM MAIN: Mario Draghi,
President of the European Central Bank,
speaks during a press conference on
Eurozone monetary policy in Frankfurt
am Main, western Germany. -— AFP


