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Ahli United Bank organizes
blood donation campaign

KUWAIT: Under the slogan of ‘A Drop of Blood Saves My
Life,’ Ahli United Bank organized a blood donation cam-
paign on Thursday, July 18 at the Boulevard Complex in
cooperation with Al-Manabr Al-Quraniya Society and
Kuwait Central Blood Bank.

This campaign is an extension of AUB’s notable
endeavors and initiatives in the field of healthcare, in an
effort to spread the culture of charitable efforts, and sup-
port the noble humanitarian goal in the field of giving. AUB
launched many blood donation campaigns at its Head
Office with the participation of a large number of the Bank
employees who rushed to donate their blood and demon-
strated great cooperation and a remarkable understanding
of the importance of blood donation in saving the lives of
many people whose lives depend on a few drops of blood.

Sahar Dashti, General Manager Customer Protection,
who is also the Head of AUB Corporate Social
Responsibility (CSR) Team, made the following statement
in a press release: “Through this campaign, we aim to
entrench the values of participation and solidarity among
the community. There is no doubt that raising awareness
on the importance of blood donation is a noble goal that
deserves everyone to join hands to achieve it, especially
that such a donation is a very simple process and benefi-
cial at the same time for the donor’s health, while it can
save the lives of many patients and injured people who
need blood transfusions.”

Dashti commended the tremendous response to AUB’s
blood donation campaign, both from the bank’s employees,
their families and visitors of the Boulevard Park, affirming
that the turnout to these campaigns reflects the growing
community awareness about the importance of donating
blood to save many lives. Dashti expressed gratitude to the

officials of Al-Manabr Al-Quraniya Society and Kuwait
Central Blood Bank for their cooperation in making this
initiative a success, calling on all members of the commu-
nity to join hands to continue awareness programs on this
vital issue.  

On this occasion, Hussain Al-Enzi, Director of the
Public Relations and Media Department of Al-Manabr Al-
Quraniya Society, affirmed that this campaign comes in

recognition of the Holy Quran verse which translates to
“And whoever saves one, it is as if he had saved mankind
entirely.” The blood donation drive received great turnout
and participation from many segments of the society, both
young and old, men and women, stressing that this interac-
tion confirms the love of this people to give and provide
charity and good will to others.

Enzi pointed out that this humanitarian initiative comes
out of Al-Manabr Al-Quraniya Society’s concern to estab-
lish the Quranic and Prophetic values, explaining that this
type of campaigns is a manifestation of solidarity in our
society whose members care about each other, in recogni-

tion of Prophet Muhammad (PBUH) saying: “The believers
in their mutual kindness, compassion and sympathy are
just like one body. When one part suffers, the whole body

responds to it with wakefulness and fever.” He also pointed
out that this campaign aims to save the lives of others who
are in dire need of blood transfusion.

In cooperation with Al-Manabr Al-Quraniya Society

Great turnout
from many

segments of
the society

ROME: Among a potpourri of
Ita l ian poets  and art ists ,
Kuwait’s Tariq Hamada partici-
pated in an international exhibi-
t ion at  the Is lamic Cultural
Center  in  Rome. Secretary
General of the Islamic Center of
the Great Mosque of Rome Dr
Abdullah Radwan kick started
the exhibition titled ‘A look to
the East’ with the attendance of
Italian and Arab media officials
and diplomats. 

The exhibition will carry on
until July 27, featuring paintings,
calligraphy, sculptures, photo-
graphs, poems and Arabic cal-
l igraphy from Ita ly, Kuwait ,
Saudi Arabia, Egypt, Libya and
Morocco. Hamada said that he
was honored to participate in
the exhibition with his work that
showcases aesthetic scenes of
Kuwait between the past and
present, documenting its renais-
sance in various fields. 

He also valued Kuwait’s spe-
c ia l  care  for  a r t  and  ar t i s t s

under the wise leadership of
His Highness the Amir Sheikh

Sabah Al-Ahmad Al-Jaber Al-
Sabah. — KUNA

KUWAIT: An aerial view showing yachts docked near a beach in Shaab. — Photo by Yasser Al-Zayyat

Increasing growth
in GCC food
industry, report says
KUWAIT: The food industry is experiencing an
increasing growth in the GCC due to several demo-
graphic and financial factors, a recent report said, not-
ing that significant changes are likely to be structural in
the near future as a result of new phenomena.

These phenomena include the increasing prolifera-
tion of demand-driven web applications and their
impact on the retail and restaurant sectors, said a report
released by Leaders Group Consulting and
Development as it prepares to organize the ninth ses-
sion of HORECA Kuwait, an exhibition featuring com-
panies in the hospitality, food industries, hotel and
restaurant supplies’ fields.

“There are many developments in the food sector in
the world, and these developments, given the enormity
of the food sector in the region, require appropriate
attention from those involved in the hospitality and
food sectors,” Nabila Al-Anjari, General Manager of
Leaders Group, said in the report which highlights the
latest developments in the food industry and hospitali-
ty business.

She pointed out statistics from recent research firms
studies which indicate that the food and beverage sec-
tor in the GCC region will continue to grow from $130
billion in 2018 to $196 billion in just two years. While

Kuwait’s local food market
is about $30 billion, the
third market in the region
after Saudi Arabia and the
UAE, it has the highest
expected annual growth,
she said. 

“Some markets in the
region are experiencing
increasing competition as
some companies rely on
mobile applications and
food delivery companies,”
Anjari said. “Some data
indicates that sales of
some restaurants and food
establishments have

increased as a result. But it takes more time and experi-
ence to give clear figures and results, especially in small
markets. It is clear that restaurants that have started
mobile applications are starting to benefit from
improved consumer and customer service in an
unprecedented manner, especially for large restaurants
and fast food chains, as applications provide a lot of
information, statistics, feedback and even suggestions,
and promote loyalty to restaurants.”

“Some industry data in a number of major consumer
markets indicate that food deliveries have jumped with-
in two years, rising from less than 10 percent to 30 per-
cent of restaurant sales in major cities,” Anjari noted.
“On the other hand, many reports confirm that applica-
tions and courier companies are not as profitable for
restaurants and food items as the large sales volume (a
little profit base per unit and a lot of sales).”

KUWAIT: AUB General Manager Customer Protection Sahar Dashti with number of AUB and Al-Manabr Al-Quraniya
employees.

ROME: Kuwaiti artist Tariq Hamada participates in the Italian-Arab
exhibition. — KUNA
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in Italian-Arab exhibition


