
Lulu Hypermarket, the leading regional retailer,
launched its much-anticipated ASEAN Fest 2019
with a grand ceremony at its Al Rai outlet on July

17, 2019. The event was inaugurated by diplomats from
several countries that make up theAssociation of South
East Asian Nations (ASEAN), in the presence of top
Lulu Hypermarket management in Kuwait, and along
with a large gathering of shoppers and well-wishers. 

Attending the inauguration were the Ambassador of
Thailand Dusit Manapan, Ambassador of Vietnam Trinh
Minh Manh, Ambassador of Indonesia Tri Tharyat,
Ambassador of Laos   Sisonxay Ngaovongsi, the
Charge D’Affaires at the Philippine Embassy
Mohammad Noordin PN Lomondot, and the Charge D’
Affaires at the Myanmar Embassy Kyaw Nyunt Lwin.

A variety of programs highlighting the rich, colorful
culture and tradition of ASEAN was held to mark the
launch of the festival. The 11-day ASEAN Fest, taking
place across all Lulu outlets in the country and slated
to end on July 27, will see a host of activities, including
special food counters and food sampling stands show-

casing the variety and range of foods available in the
10-nation ASEAN bloc. All the festival venues of Lulu
Hypermarket are also decorated in large, attractive
cardboard cutouts of monuments and images reflecting
the tourism potential of ASEAN.

The ASEAN Fest offers shoppers a wide range of
food and other products from ASEAN at very special
prices, including specially imported branded products
such as DatuPuti, Silver swan, Skyflakes, Blue Elephant,
Kokola. Thai Coco, Thai Pattana, V foods, Golden
Elephant, Ding Dong, Mama Sitas, Oishi, Tentay, Delux
and Inaco. The ASEAN group comprises of Thailand,
Vietnam, Indonesia, Singapore, Malaysia, Philippines,
Laos, Myanmar, Cambodia, and Brunei. The ASEAN
Fest is an opportunity for shoppers in Kuwait to buy
products from all these countries under one-roof at
very competitive prices. The festival is part of the
Hypermarket’s endeavor to enhance the shopping
experience for their patrons by offering high quality
products from around the world through special offers
and prices.
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Hyatt Regency Al Kout Mall, located
in Kuwait’s prime Fahaheel area, has
just inaugurated the new Conference

and Event Center at the multi-experiential
Al Kout Project, the largest waterfront
retail and leisure destination in Kuwait.
Created to meet booming event space
demand from both local and international
convex organizers, the new Conference &
Event Center is set to become one of the
leading business and event destinations,
with the venue featuring seven halls that
span more than 3700 sqms. 

Contemporary design, seamless func-
tionality and luxury surroundings are at
the forefront of the space design. The new
venue pays special attention to the entire
user experience, with the incorporation of
aid acoustics, design elements which allow
natural light to flood into the reception hall
space, and high ceilings to create an airy
environment that offers flexibility to
accommodate a range of event setups.

Among the venue’s seven halls is the all-
new, multi-purpose Regency Hall, one of
the largest in the south of Kuwait. 

The new Hall, combined with the sever-
al other meeting and workshop rooms at
the Centre creates a large integrated con-
ference facility, all on one single level,
which is equipped with the latest audio-
visual technology for a fully integrated and
seamless event. The Conference and Event
Center also boasts a special bridal party
suite for weddings and special occasions
which has easy access to the hotel’s main
ballroom. 

As part of the venue’s design and for
convenience assurance, visitors are guar-
anteed easy access through a dedicated
pathway which leads guests directly to
the center from the hotel’s main gate,

while another dedicated entrance leads in
from the underground parking. A large
service entrance ensures smooth access
for event suppliers while guests can bene-
fit from dedicated parking spaces and a
valet parking service.  The center links
directly with Al Kout Mall, one of Al Kout
Project’s six bespoke experiences,
through the hotel to provide a fully inte-
grated experience.

Commenting on the new addition,
Mohammed Abdul Hameed Al Marzouq,
CEO- Retail and Hospitality at Tamdeen
Group said: “Our vision at Tamdeen
Group is to develop the Al Kout Project to
be the ultimate destination in the south of
the state for entertainment and business,
and this new expansion perfectly reflects
this goal.”

He added: “With its thoughtful design,
technology-enabled facilities and flexibili-
ty of space, the new Center presents a
compelling proposition for Kuwait’s busi-
ness and social sectors. It will not only
enable the expansion of the state’s confer-
ence and events industry, it also gives indi-
viduals a superb venue choice for celebra-
tory or business events which can now be
delivered in style and complete luxury.”

Tamdeen Group, Kuwait’s leading
mixed-used property developer, is leading
the expansion and the development of Al
Kout Project with its six bespoke experi-
ences: Al Kout Mall, Souq Al Kout, Marsa
Al Kout, Nag’at Al Kout, Sahel Al Kout
and Hyatt Regency Al Kout Mall.
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