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3 personal branding 
practices you 
should be 
doing today 
In today’s digital and hyper-social world, branding is
no longer associated only with products and servic-
es offered by companies. Branding has become an
essential part for the success of any professional and
is one of the most important strategies for securing a
job. Here is a quick review by career experts at
Bayt.com on the best methods to creating a powerful
personal brand that can grab the attention of peers,
employers and clients alike:

1. Build an online public profile 
Having an online public profile is similar to having

an online business card. It is your own personal
brand that automatically grabs the attention of both
employers and clients. It is essentially your window
to the job market. With an online public profile, you
are easily searchable on major engines and you can
use your profile to connect with colleagues, employ-
ers and clients alike. Your connections can also
endorse your skills or even write recommendations
that will be visible on your profile. You can take it
one step further, and share it on all forms of your
social media. 

2. Join the conversations on online
communities/forums

Online communities/ forums is the easiest way to
establish your presence in your field and to highlight
your expertise in the community. You can answer
questions that other professionals in the industry
may have as well as ask any questions you may need
answered by peers. Stand out by integrating key-
words and intelligent responses into the existing
conversations. They can help you expand your net-
work online, include you in the top ranked profes-
sionals in your field, and make you an ideal candi-
date within your field. Through your discussions, you
can also be endorsed by other experts and receive
ranks and badges on your CV that prove your
expertise.

3. Perfect your online CV 
It can take less than 30 seconds for your CV to

make or break your chances of landing the job.
Employers are constantly on the lookout for candi-
dates that match their needs, and regularly skim
through thousands of CV’s to find the require-
ments they’re looking for. Integrating keywords
into your online CV is extremely important to
boost your job application, since a sophisticated
algorithm takes your keywords into consideration
before giving you a rank that is visible to employ-
ers. The higher your rank, the quicker an employer
will view your CV. 

Salma Al-Hajjaj

Limak Insaat Kuwait
officially recognized 
by WEPs 
KUWAIT: Limak Insaat Kuwait S.P.C. announced yesterday
that the company is now officially recognized as a member of
the Women’s Empowerment Principles’ (WEPs) group of com-
panies committed to making a difference for women in the
workplace, marketplace and community. Limak Insaat Kuwait
S.P.C. was added to the global list of over 2,275 signatories after
signing the CEO Statement of Support for the program on May
30, 2019. Established in 2017 through the Kuwait Direct
Investment Promotion Authority (KDIPA) under the Foreign
Direct Investment Law, Limak Insaat Kuwait S.P.C. is an inde-
pendent subsidiary of Limak Holding, one of the leading con-
glomerates in Turkey and the world. Limak strongly supports
gender equality, economic empowerment and sustainability on
a global level and Limak Investment has been a member of the
WEPs’ list of global companies since 2015.

Limak Investment Chairperson Ebru Ozdemir said: “We are
pleased and honored to now have Limak Insaat Kuwait S.P.C.
enlisted amongst other highly respected international companies
in different sectors, working together to achieve the same goals.
It encourages us to further extend our ongoing support for
women and promote professional programs that enhance their
capabilities. We look forward to inspiring more women and see-
ing them placed in leadership positions in the construction
world, as well as in business, politics, diplomacy, and academia.”

Established by UN Women and the UN Global Compact,
WEPs work to advance gender equality and promote women’s
economic empowerment through seven principles offering
guidance on how to empower women by encouraging firms of
all sizes, in all countries, industries, and sectors, to take decisive
action towards gender equality. 

Limak is a strong and long-term advocate of the advance-
ment of women in engineering and has played an active role in
women empowerment by adding permanent value to society in
the countries it operates. In Kuwait, the company has under-
taken various initiatives in support of women including the
establishment of the ‘Kuwait’s Engineer Girls’ Program in May
2017 in partnership with Kuwait University and Turkey’s
Bogazici University. The project-based learning program aims
to empower female students’ leadership and management skills
and help them envision their future careers in engineering. To
date, there have been two generations of graduates consisting
of 60 young female engineers, many of which have accepted
job offers at Limak since completing the program.

The Kuwait program is modelled after a successful pro-
gram launched by Limak in Turkey in 2015, the ‘Engineer Girls
of Turkey’, where Limak has offered sustainable support to
over 100 students at 30 different state universities across
Turkey. The objective of these programs is to help the youth
reach their professional career goals and transform them into
capable and qualified individuals prepared to create a positive
long-lasting impact in the world. Limak operates in over 17
countries with more than 66,000 employees and across vari-
ous sectors, including tourism, cement, energy, infrastructure,
airport management and operations, port management, food,
and aviation.

KUWAIT: Gulf Bank is proud to introduce
Kafa’a, a career development program tailored
for people with disabilities, in partnership with
the Manpower and Government Restructuring
Program (MGRP). In the first move of its kind in
Kuwait and as part of the new program, Gulf
Bank is also launching a career fair for those
with disabilities, scheduled to take place this
Wednesday at the MGRP building in Reqqai
from 8 AM to 4 PM

The Kafa’a program provides people with
disabilities with multiple career, training and
volunteering opportunities. The program’s mis-
sion is to empower those with disabilities to
achieve independence by providing them with
free choice and equal opportunity. The pro-
gram’s vision is also in line with the vision of
Kuwait 2035, and aims to provide a real-life
model for the banking sector and other sectors

to implement principles of inclusiveness, diversi-
ty and integration and encompass all segments
of Kuwaiti society. 

The Kafa’a program consists of full-fledged
career opportunities for people with disabili-
ties, including more than 50 administrative job
opportunities at Gulf Bank. Both full-time and
part-time opportunities are included in an
effort to suit the lifestyles and needs of poten-
tial applicants. Field training programs are also
included, in which participants are trained on
banking principles for three weeks through
four-hour daily workshops, lectures and field
assignments. Apprenticeship opportunities are
also available for applicants, consisting of year-
long training programs that focus on a particu-
lar banking field and combine intensive job
training with theory-based classes. Accepted
applicants to the apprenticeship program can

also earn a monthly salary while developing
their professional and technical skills and
acquiring real-life practical experience. In
addition, applicants will be provided with the
mentorship they need, working closely with
current employees and those with previous
experience. Applicants will also be fully briefed
on the requirements of the banking market and
prepared to take tests, in accordance with
international guidelines, that aim to help them
develop their personal and practical skills.
Mentorship opportunities will also equip appli-
cants with opportunities to work closely with,
and be inspired by, the Bank’s current success
stories, especially among existing employees
with disabilities. The program aims to pair
those with disabilities with career opportunities
that they can thrive in, helping them achieve
their desired goals and overcome obstacles to

enable them to excel in the workplace.
Gulf Bank’s General Manager of Human

Resources, Salma Al-Hajjaj, said: “Gulf Bank has
always been a pioneer in supporting young tal-
ent, and is eager to be a part of forming a gen-
eration of diverse future leaders in Kuwait. We
are proud to launch this career fair - the first of
its kind in Kuwait - to support job applicants
with disabilities, and are looking forward to giv-
ing these applicants an opportunity to not only
succeed, but excel. We can’t wait to meet with
these shining personalities at the fair and to
welcome them among their colleagues at Gulf
Bank soon.”

Gulf Bank is keen on promoting a message of
inclusion when it comes to hiring. Today, Gulf
Bank proudly employs people with disabilities
among various branches, taking into account the
unique needs of each individual.

Program also offers a range of development services and employment opportunities

Gulf Bank partners with MGRP to introduce 
Kafa’a program for people with disabilities

KFH-Bahrain 
introduces Sukuk and
Lombard financing
for customers
KUWAIT: In line with its strategy to provide cus-
tomers with innovative wealth management solu-
tions and services, Kuwait Finance House- Bahrain
KFH-Bahrain’s Wealth Management Department is
expanding its variety of products and services
offered to the bank’s high net worth Individuals,
said Abdul Razak Jawahery, Executive Manager of
Private Banking and Wealth Management.

KFH-Bahrain Wealth Management also offers a
range of Sukuk to its investors allowing them the
opportunity to gain exposure to sharia-compliant
fixed income. This will allow investors to diversify
their portfolio while generating recurring income.
This is further enhanced with the launch of an
attractive Margin Finance scheme which signifi-
cantly boosts investors’ returns. Investors can now
leverage their investment in l iquid sovereign
Sukuk which enables them to enhance their yields.

Recently, KFH-Bahrain Wealth Management
announced the launch of Lombard Financing
Facilities. This allows HNWI’s to benefit from

short-term liquidity secured against their existing
investments without the need to liquidate their
portfol ios. Clients can now obtain f inancing
against their deposits or sukuk portfolio at attrac-
tive rates with comfortable payment terms. Clients
with cash requirements or those who would like to
pursue an investment opportunity no longer
require terminating their deposits or liquidate
their portfolio.    

Jawahery, added, “Since the launch the Bank’s
Wealth Management Department over three years
ago, we have strived to provide our clients with
world-class services. We have been extremely
successful in supporting our clients by providing
them with the latest banking services and enabling
them to meet their financial objectives. The intro-
duction of Sukuk margin finance and Lombard
Financing comes as part of the suite of flexible
products and services developed by KFH-Bahrain
to suit the various investment needs and demands
of our clients”.

Meanwhile, Rashid Alkhan, Head of Wealth
Management said, “Lombard Financing is a market
driven service offered by wealth managers global-
ly. Our clients can now get access to short-term
facilities with no interruption to their asset alloca-
tion and long-term investment strategy.  They can
get access to cash while continue to enjoy the
capital appreciation and income potential of their
securities. We continuously try to meet investors’
needs, expectations and requirements while main-

taining an excellent level of customer experience.”
“The Bank is also committed to pioneering the

growth and development of the local Islamic
Finance sector by launching specialized products
and services, which includes the offerings provid-
ed by KFH-Bahrain’s  Wealth Management
Department,” Alkhan added.

A full range of wealth management solutions are
provided by KFH-Bahrain, inclusive of Current
Accounts, Savings Accounts, Mudharaba
Restricted and Unrestricted Accounts, Wakala
Accounts, International Murabaha, and Sukuk that
are flexible, diverse and can complement varying
customer requirements to meet their individual
objectives. 

Gulf Air appoints 
first Bahraini 
female country 
manager
MANAMA: Gulf Air, the national carrier of the Kingdom
of Bahrain, has appointed Shams Al-Doseri as a Country
Manager for its Addis Ababa station. This appointment
makes Al-Doseri the first Bahraini female to run a Gulf Air
station. With eight years of airline sales experience in Gulf
Air’s hub station in Bahrain, Al-Doseri was selected to rep-
resent Gulf Air in Ethiopia and manage the airline’s office
in its capital.

The airline operates flights to and from Addis Ababa in
Ethiopia since 2011 and with this appointment, Al-Doseri
will take on the challenge of further strengthening Gulf
Air’s growth in Africa. Al-Doseri has been part of the Gulf
Air family for eight years, in which she started as a sales
executive and then promoted to a sales manager before
her recent appointment as country manager abroad.

“I am very proud and delighted to take this challenge
and be the first Bahraini woman in Gulf Air to represent the

national carrier outside the
Kingdom.” Al-Doseri added
at the announcement of her
promotion, “This assignment
is of a national nature to me
as I will not only promote my
airline but also promote my
beloved country to the world
by encouraging more pas-
sengers to fly Gulf Air to or
via Bahrain.” 

Gulf Air is committed to
invest in its Bahraini work-
force and their career devel-
opment and as such, it con-
tinues to provide opportuni-
ties for Bahraini nationals to take over senior positions in
the company. Earlier this year Gulf Air welcomed the
return of its Country Manager UK to its headquarter in
Bahrain to take on the role of Senior Manager Sales man-
aging the entire Europe and Asia Pacific regions. With 90
percent of employees that are based at the headquarters
in Muharraq being Bahraini along with nearly 70 percent
of its pilots, Gulf Air is a leader in the Bahrainization pro-
gram in the Kingdom as it provides the opportunity for
local talents and experienced personnel to work in its
various areas of the airline’s business.

Shams Al-Doseri

Abdul Razak Jawahery Rashid Alkhan

AUB has announced
the launch of its 
summer campaign
KUWAIT: As part of its endeavor to reward its cus-
tomers and satisfy their banking needs, Ahli United
Banks has announced the launch of its new promo-
tional campaign with “Pearls Points Program” when
using AUB credit and prepaid cards, commencing
from 8th July to 9th September 2019 for the summer
season. Customer can change this summer into
prizes up to 500,000 point with Pearls Rewards
Program where they can redeem these points for
free tickets from Kuwait Airways, Gulf air or Qatar
Airways. 

The campaign offers six prizes to be announced
in two draws. In each draw three prizes are offered.
The first prize is 500,000 point, second prize is
250,000 point and the third prize is 150,000 point.
The first draw will take place on August 20, 2019,
and the second draw on September 12, 2019 in the
presence of a representative from the Ministry of
Commerce and Industry.

During the campaign, customers will be able to
enter the draw when they spend KD. 100 before
the draw date. The campaign gives a customer one
chance to enter the draw for every KD. 10 spent
locally using their credit or prepaid cards, and
three chances to enter the draw for every KD. 10
spent internationally using their debit cards. The
higher amount they spend, the higher winning
chance they get.

Commenting on the campaign, Mr. Ranjan Sen,

General Manager, Retail Banking at AUB said in a
press release: AUB pays special attention to its cus-
tomers; holders of different banking cards.

Sen added: In recognition to our valued cus-
tomers, we will continue to provide them with more
attractive offers, and we always strive to innovate
new and appealing ways to make shopping more
enjoyable and profitable for AUB credit / debit
cardholders, adding that AUB promotional cam-
paigns are one of the added value offered by the
Bank to its customers this year.

Sen pointed out that this time to launch the cam-
paign is selected successfully as it coincides with the
summer and holidays season which usually sees a
high shopping movement by customers, pushing the
bank to enhance the cards benefits and rewards to
encourage cardholders to use their banking cards in
their shopping due to the benefits and added value
they offer.

Burgan Bank 
announces winners 
of Yawmi account draw
KUWAIT: Burgan Bank announced yesterday the names of the dai-
ly draw winners of its Yawmi account draw, each taking home a
cash-prize of KD 5,000.

The lucky winners are: 
1. Khairiyah Ibrahim Marafi
2. Vaikunta Raja Chengiah Raja
3. Abdulhadi Mohammad Sadeq Almousawi
4. Mohammad Abdullah Ali
5. Ahmad Adel Mohammad Ghuloum

In addition to the daily draw, Burgan Bank also offers a quarterly
draw with more chances to win higher rewards, offering the chance to
one lucky customer to win KD 125,000 every three months. The
Yawmi Account offers daily and quarterly draws, wherein the quarter-
ly draw requires customers to maintain a minimum amount of KD 500
in their account for two months prior to the draw date. Additionally,
every KD 10 in the account will entitle customers to one chance of
winning.  If the account balance is KD 500 and above, the account
holder will be qualified for both the quarterly and daily draws.  

Burgan Bank encourages everyone to open a Yawmi account and/or
increase their deposit to maximize their chances of becoming a winner.
The higher the level of the deposit, the higher the likelihood to win. 

Established in 1977, Burgan Bank is the youngest commercial Bank
and second largest by assets in Kuwait, with a significant focus on the
corporate and financial institutions sectors, as well as having a growing
retail, and private bank customer base. Burgan Bank has majority
owned subsidiaries in the MENAT region supported by one of the
largest regional branch networks which include Gulf Bank Algeria -
AGB (Algeria), Bank of Baghdad - BOB (Iraq & Lebanon),Tunis
International Bank - TIB (Tunisia), and fully owned Burgan Bank -
Turkey, (collectively known as the “Burgan Bank Group”). Furthermore,
Burgan Bank has a present in the UAE through its corporate office
(“Burgan Financial Services Limited) which had helped the bank to
participate in multiple financing opportunities in the UAE. 
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