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Exceptional rewards 
await ABK Salary 
Account customers

KUWAIT: In an effort to further enhance its cus-
tomers’ banking experience, Al-Ahli Bank of
Kuwait (ABK) yesterday announced the launch of a
new salary transfer campaign. Starting from
January 1st, the promotion is open to both Kuwaiti
and expatriate customers who hold Elite, Prestige
or Al Raed Salary Transfer Accounts. In its 2019
edition, the campaign offers ABK salary account
customers a number of exceptional rewards when
transferring their salaries to the bank in the form of
interest-free loans, cash gifts and discounts. 

Kuwaiti salary account holders will enjoy cash
gifts of up to KD 1,000 provided that they transfer
a salary equivalent to or higher than KD 500.
Moreover, Kuwaiti customers are eligible for an
interest-free loan of up to KD 10,000 and expatri-
ates up to KD 5,000. These loans will be subject to
ABK’s terms and conditions, as well as the Central
Bank of Kuwait’s regulations and policies. 

In addition, a monthly draw will reward two
lucky customers with an equivalent of their monthly
salaries. To enter the draw, customers must have
their salaries transferred to the bank at least one
month prior to the draw date.  

KUWAIT: Ooredoo Group yesterday successfully
made the first trial International 5G call in the region
between Ooredoo Kuwait and Ooredoo Qatar,
demonstrating the phenomenal capabilities of its 5G
networks in Qatar and Kuwait. 

The call took place yesterday between Sheikh
Saud Bin Nasser Al-Thani, Chief Executive Officer,
Ooredoo Group, and Sheikh Mohammed Bin Abdulla
Al-Thani, Chief Executive Officer, Ooredoo Kuwait.
Also present were senior representatives of Ooredoo,
respective government officials and invited media. 

The call was originated by Sheikh Saud from
Ooredoo’s headquarters in Doha, and received by
Sheikh Mohammed in Ooredoo’s Kuwait headquar-
ters. It took place using 5G CPEs connected at 5G
speeds of up to 1 Gbps showcasing the incredible
potential of 5G. 

Ooredoo Qatar became the first operator in the
world to launch a live, commercially available 5G
network in May 2018 and has since worked tirelessly
to ensure it will be ready for use as soon as 5G
devices become commercially available. 5G is set to
revolutionize mobile and fixed connectivity, with
super-fast internet speeds, extreme throughput and
low latency. 

Ooredoo Kuwait announced the launch of the trial
5G for its customers last June from its key location at
its head office in Kuwait City. The trial launch came as
the company is preparing to release the biggest net-
work of the revolutionary internet of the future across
Kuwait in 2019. This comes in tandem with the inter-
national Ooredoo Group’s plans to launch this tech-
nology across its markets, after it launched the new
high capacity 5G in Doha through Ooredoo Qatar.

Detailed 5G testing is now underway in both
Qatar and Kuwait, and plenty of the incredible possi-
bilities of 5G have already been showcased by

Ooredoo, including a driverless aerial taxi, 5G
broadband in a moving vehicle and never-before-
seen gaming quality. 

Speaking about the landmark call, Sheikh Saud
Bin Nasser Al-Thani , Chief  Executive Off icer,
Ooredoo Group, said: “We were immensely proud to
be the first in the world to launch a live, commercially
available 5G network in Qatar and today, our pride
increased as we conducted the first international trial
5G call in the region. Being at the forefront of tech-
nological development, to ensure our customers will
be the first to enjoy the incredible capabilities of 5G
in the future, is of paramount importance to us and
we are delighted to announce the success of this trial
call, marking yet another crucial step along the way
to widespread, life-changing 5G adoption.”

Ooredoo Kuwait’s Chief Executive Officer, Sheikh
Mohammed bin Abdullah Al-Thani underscored that
the 5G trial call embodies the company’s core values
of caring, connecting, and challenging, and demon-
strates its commitment to enriching people’s digital
lives and comes in tandem with our strategy of digi-
tal transformation and adopting future technologies

He added, “Over the years, we have worked tire-
lessly to deliver the best in-class services to our
esteemed customers, no matter their needs. Through
this, we are exercising our role as a private sector
entity in the New Kuwait Vision 2035, and we aspire
to deliver comprehensive telecom services with
international standards in the Kuwaiti market under
one roof, which comes in tandem with our digital
transformation strategy.”

Ooredoo announces trial launch of 5G for its customers in Kuwait

First 5G call in the MENA successfully tested
between Ooredoo Kuwait and Ooredoo Qatar

Turkish Airlines 
new GM greets 
Kuwaiti media 
KUWAIT: The Kuwait
office of Turkish Airlines,
Europe’s best airline,
recently held a media gath-
ering to introduce the New
General Manager of
Kuwait, Muhammed Baltu,
highlighting his new role as
the lead for the future of
the airline in Kuwait. The
special luncheon reinforced
the excellent relationship
between the two parties
and served to reinstate the
mutual commitment to fur-
ther collaboration. 

The Turkish Airlines Kuwait General Manager and
senior executives expressed their gratitude to the media
partners for playing a vital part in making Turkish
Airlines a successful brand in Kuwait and the region.
They also discussed the upcoming grand announce-
ments ranging from the highly anticipated launch of the
new airport to new routes and destinations.

Muhammed Baltu said: “We look forward to cele-

brating many milestones with you in 2019. New oppor-
tunities and challenges lie ahead and I look forward to
continue bringing unique offerings, enhanced connec-
tivity, new destinations, in line with traditional values
that have shaped Turkish Airlines. As I slowly transition
into my new position in Kuwait, I look forward to
building mutually beneficial partnerships and stay true
to our legacy of 80 years.”

Baltu commenced his tenure with Turkish Airlines in
2006 as a station officer in Tbilisi and Moscow, immedi-
ately after graduation. He moved onto work for seven

years at the Turkish Airlines Elazig Sales Office, in sales,
operations, administrative affairs and accounting units.
Followed by his position as a sales traffic manager at
Turkish Airlines Sivas sales Office and as a sales manag-
er in Turkish Airlines Nigeria Lagos station for three
years after which for the next three years he was
assigned as a station manager in Turkish Airlines
Netherlands Amsterdam Station. This led to the next big
phase of his career wherein he was overseeing local and
international operations as GM of Turkish Airlines Italy -
Naples from October 2013 to October 2018. 

Kuwait’s MASBI 
group exclusive 
agent for US 
Chuck E Cheese 
in Kuwait, Bahrain
KUWAIT: Kuwait’s MASBI Group announced signing an
exclusive agency agreement with the American family
fun and restaurants chain; Chuck E Cheese, by powers of
which five branches would be opened in Kuwait and two
others in Bahrain by 2030 with total investment value of
over KD 1 million. 

Notably, this American trademark had entered Middle
East markets for the first time in KSA, where it has over 40
branches all over the Saudi Kingdom. As its second region-

al market, Kuwait is so promising thanks to the economic
stability, which ensures rewarding investment returns. 

In this regard, MASBI’ executive operations manager,
Ahmed Al-Subai’e expressed pleasure for the group’s
expansion in family amusement fields following its
remarkable successes in construction, jewelry and
restaurants. “Accordingly, we opted to expand our opera-
tions through this agreement with the American interna-
tional trademark of Chuck E. Cheese by providing recre-
ational centers for all family members over a total area of
more than 1000 square meters, over 200 recreational
games   for competitive prices that suit all family budg-
ets”, he explained adding that family recreation markets
are witnessing remarkable growth in Kuwait and that the
number of families seeking high quality recreational serv-
ices matching their spending schemes are steadily grow-
ing. “The first Chuck E. Cheese branch is expected to be
launched by the second quarter of this year”, Al-Subai’e
concluded adding that MASBI group was currently
selecting the suitable location and that further branches
would gradually be opened within five years. 

Notably, Chuck E Cheese provides all family recre-

ational needs under one
roof including various
recreational games, cartoon
figures and food and bever-
ages through its own
restaurant, which makes it a
unique one stop for family
recreation in Kuwait. the
center also provides high
quality security to give par-
ents peace of mind and
assurance that their kids are
totally safe and having fun.
This leading recreational
center will also provide
special programs for birth-
days and kids special occasions. 

It is also noteworthy to mention that MASBI
Group was established in 2008 as an investment
umbrella investing in different industries, different
partnerships that will serve both the market and
stakeholders at the same time. 

Ahmed Al-Subai’e

26 new winners 
in Al-Hassad 
Islamic account 
KUWAIT: Ahli United Bank recently conducted its
Al-Hassad Islamic account weekly draw, Kuwait’s
leading sharia-compliant rewards program that
offers a broad range of prizes to the largest number
of winners, on the 16th of January  2019. 

The account provides 26 weekly prizes that are
comprised of KD 25,000 as a grand prize and 25
other prizes valued at KD 1,000 each. AUB also
offers four quarterly prizes that are valued at KD
250,000 to each winner allowing them to achieve
their dreams of travelling, studying abroad, or owning
their dream home or car.  On this occasion Ahli
United Bank announced, “With this draw, we are
adding 26 new winners and prizes to the Al-Hassad
Islamic account whereby, the total number of win-
ners annually will include more than 1300.

The weekly grand prize winner of KD 25,000
Eman Yaqqub  Bahzad. 25 other winners won prizes

of KD 1,000 and are as follows: Moudi Hajed
Almutairy  , Fouzi Bader Aldabbous, Bahja Sayed
Esmaie, Eman Jassim Alzelzelah, Laila Sayed Hassan,
Abdulredha  Jassim Shaaban, Saheb Ahmad
AlRasheed, Madihah Alsadoon, TaiBbah
Abdulmohsen  Almunayes , Fahad Jazaa Al-Qahtany,
Fawaz Hazzaa Alenezi, Abdullah M Alqaoud,
Dawoud Tawfeeq, Nasser Karem Obaid , Khatoun
Ali Alhaddad, Mohammad Saad AlMutairi , Majeed
Ali Mohammed , Sami Ali Mohammed, Anthony
Pena Manabat, William Hendricks and Fifia Nabi ,
Ahmed Jaffar Ghanem, Sayed Ali Hashim, Afaf
A.wahab Ahmed, Mohamed Abdulla Mohamed, and
Zahra Ahmed Makki.                                                                    

Al-Hassad Is lamic account’s  customers in
Kuwait and Bahrain are eligible to participate in
the draw in line with the program’s terms and con-
dit ions. Ahl i  United Bank added, “There are
increased opportunities that await our current
customers and those who are interested in open-
ing an Al-Hassad Islamic account to benefit from
the wide range of prizes and opportunities offered
this year.” Individual customers can open their
accounts with a minimum deposit of KD 100, qual-
ifying them to enter the draw. 

Al-Tijari announces 
winner of Al-Najma 
prize program
KUWAIT: Commercial Bank of Kuwait announced the win-
ner of the weekly draw as follows :-

Weekly draw prize KD 5,000- Fahad Abdullah Al-
Rasheedi The draw was conducted in the presence of
Ministry of Commerce and Industry representative Latifa
Al-Jean.  The bank stated that the account prizes this year is
featured by the highest cash prize and diversity of prizes
throughout the year clarifying that Al-Najma Account will
offer weekly prize of KD 5,000, monthly prize of KD
20,000 and a semi-annual prize of KD 500,000 in addition
to the largest prize - linked bank account payout of KD
1,500,000. 

Al-Najma Account can be opened by depositing KD
100, and customer should maintain a minimum amount of
KD 500 to be eligible to enter all draws on Al-Najma
Account prizes. As for the chances of winning, the more bal-
ance a customer maintains in Al-Najma Account, the more
chances the account holder will get to win, where each KD
25 will give the customer one chance to win, the account
also offers additional benefits like the ATM card, a credit
card against customer’s account and all CBK banking serv-
ices that customer can enjoy.  

Now CBK existing customers can open Al-Najma
Account through Al-Tijari Online and enter all draws with-
out visiting the Bank’s branch. However, CBK non-cus-
tomers can submit an account opening application via the
Bank’s website where the Bank’ Sales Unit will call them to
arrange a visit to the customers to complete the account
opening formalities. 

Muhammed Baltu

WB: South Africa’s 
economy to grow 
to 1.3% in 2019
JOHANNESBURG: The World bank forecast higher South
African economic growth this year compared with the previ-
ous year, but warned of risks such as global trade tensions
and poor balance sheets of state-owned companies. The
World Bank sees South Africa’s gross domestic product
growing by 1.3 percent this year, an improvement from a
forecast of 0.9 percent for 2018. Economic growth would be
supported by the implementation of structural reforms under
President Cyril Ramaphosa such as relaxed visa regulations,
the establishment of an infrastructure fund and progress on
the Mining Charter, the bank said.

In its latest economic update report, the bank projected
South Africa’s economic growth at 1.7 pct in 2020. “We believe
the reforms are going into the right direction but first they have
to be implemented. Implementation is key,” Sebastien Dessus,
the World Bank’s program leader for South Africa told a news
conference in Johannesburg. The Bank, however, said South
Africa faced risks such as El Nino weather conditions that
could impact crop production, global trade tensions and the
impact of cash-strapped state-owned enterprises like power
utility Eskom on the national budget. —Reuters

Sheikh Mohammed Bin Abdulla Al-Thani

Group photo during the event.


