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NBK offers Al-Shabab 
customers exclusive 
discounts in 
collaboration 
with Eureka  
KUWAIT: The
National Bank of
Kuwait continues to
introduce new services,
products and rewards
exclusively for its Al-
Shabab Package
Customers, ensuring
they are tailored to
cater to their unique
lifestyles. In line with
that commitment, NBK
partnered once again
with Eureka to offer its
Al-Shabab customers
unique discounts and
end 2018 on a high note with large discounts on the
latest Apple Watch Series 4. 

Launched at the end of the month of December,
the offer lasted for one day and received great
engagement and response from Al-Shabab cus-
tomers. “We are always launching campaigns and
special offers that reward our younger customers,
ensuring that these offers are in line with what inter-
ests them the most and add value to their daily lives,
such as enabling them to enjoy the coveted Apple
Watch Series 4 at very attractive value,” said
Bedoor Al-Adsani, Consumer Banking Group,
National Bank of Kuwait. “We are very pleased with
the response we’ve received from our customers
and promise them to continue introducing new
offers exclusively for Al-Shabab Customers during
the year. Customers can follow our social media
accounts to stay up to date with our latest offers.”

Commenting on the offers, Eureka Sales
Manager, Tarek Bou Fakhrelddine, said: “We are
very happy to be partnering with NBK to offer their
customers special discounts. The offers launched
throughout 2018 were very successful and the
response even greater. We look forward to partner-
ing with NBK in the near future on new offers that
suit Al-Shabab customers.” 

Al-Shabab Package provides many services and
benefits with specific offers and discounts designed
for those who transfer their student allowance to
NBK and hold an NBK Al-Shabab Prepaid Card.
These discounts include 50 percent off when order-
ing from Talabat.com on specific days, periodical
discounts of up to 50 percent on electronics from
Eureka when shopping on its website, and 50 per-
cent discount on cinema tickets valid at Cinescape
during the weekend (Friday and Saturday). 

NBK Al-Shabab Prepaid Card also provides a
wide range of exciting features such as the ease and
safety for online shopping. Customers may also use
their prepaid cards to withdraw cash, without fees,
from any NBK ATM. 

Al-Adsani added: “Al-Shabab Package offers
unlimited benefits and is designed in a way that
meets the interest of young customers and their
fast-paced lifestyle. Al-Shabab Customers are able
to enjoy the many banking services in easy steps
thanks to NBK Mobile Banking App and can always
expect new services that specifically target them
and make their banking experience all the more
convenient.” 

Al-Shabab Customers enjoy services that include
the NBK Quick Pay for a fast and easy method to
receive money, pay their bills and transfer due
amounts to friends, anytime and anywhere, even on
weekends and official holidays. They can also bene-
fit from the newly enhanced ATMs and Cash
Deposit Machines (CDMs) through which they can
enjoy cardless withdrawals by simply using their
mobile number or Civil ID, and also use the NBK
Tap & Pay Debit Card or any NFC-enabled debit
card to withdraw or deposit money with only a tap
and without inserting their card in the machine. 

In addition to these features, customers can ben-
efit from the ITM machine available at The Avenues
to complete many of their transactions such as the
instant replacement of their debit card. NBK’s
Airport Branch is also available 24/7, the only bank
in Kuwait to be open round the clock for both
departure and arrival areas.

KUWAIT: Barclays has released i ts  Q1 2019
“Compass” report, which examines major asset
classes globally, and provides tactical recommenda-
tions on portfolio asset allocations. The report out-
lines that carefully calibrated risks can help investors
steady their ships after a turbulent 2018. In particu-
lar, the report highlighted how investors will be well
served by leaning towards a diverse pool of devel-
oped and emerging market equities, while consider-
ing the importance of maintaining a well-diversified
long-term core investment portfolio. 

The report, prepared by Barclays, shares the lat-
est  views on their  long- term Strategic Asset
Allocation (SAA). It also highlights short-term tacti-
cal adjustments recognizing investment opportunities
emerging from shorter-term cyclical views on asset
classes and markets across the world.

Commenting on the report, Bjorn Holderbeke,
Head of Investment Advisory, Middle East and

North Africa, said: “Our first ‘Compass’ report of
2019 points to the main themes we anticipate across
investment portfolios this year and that we continue
to expect equities to outperform bonds. With the
volat i l i ty  in  Q4 2018 a  wake-up ca l l  to  many
investors, it is important to note that the anomaly
was the low volat i l i ty  witnessed in  2017.
Throughout 2019, volatility will likely revert to his-
torical averages in an environment of slower but
ongoing global economic growth in the later stages
of this economic cycle.” 

He added: “Equities remain the most attractively
priced asset this year, as we believe investors are
currently overly pessimistic. We see opportunities
in Blue Chip stocks globally, where brand image,
market share and technological leadership give
companies an edge in a potentially inflationary
environment. In emerging market Equities, we like
the risk/reward following the strong underperfor-

mance in 2018, and Asia is our preferred region. 
For their part, bonds provide a slightly more

appealing shelter from potential volatility. As invest-
ment allocators, we think investors will be best
served by a strategic mix of assets, coupled with
active, expert portfolio management to achieve long-
term returns.”

The latest edition of Compass shows an over-
weight position on Developed Markets Equities.
Leading indicators related to this asset class cur-
rently indicate mid-to-high single digit percentage
returns for the year ahead, with dividend yield and
earnings growth offsetting possible revaluations. 

Emerging Markets Equities also maintain an over-
weight allocation in the moderate risk portfolio as a
leveraged exposure to the continued the global
growth. Asian markets remain as the preferred region,
with Korea, Taiwan, China (offshore) and India show-
ing the most promise on a long-term basis. 

Al location to
Commodit ies and Real
Estate moved up from
underweight to neutral
benchmarks in 2019 Q1.
As suggested by Barclays’
current tact ical  and
strategic asset allocation
studies, Developed
Government Bonds and
High Yield & Emerging
Market Bonds also
assume neutral positions. 

Meanwhile, Alternative
Trading Strategies,
Investment Grade Bonds
and Cash and Short-Maturity Bonds are all classified
as underweight in the latest report, with more favor-
able investment opportunities awaiting investors. 

Barclays releases  Q1 2019 ‘Compass’ Report

Equities to outperform bonds as global 
economy expected to continue growing

Careem: Moving 
to transform
and simplify 
lives in Kuwait
KUWAIT: Careem, a transportation network company
based in Duba, operates with a motto to transform and
simplify the lives of people - both captains and cus-
tomers. It believes in providing quality services,
addressing market needs and creating impact. Careem
believes these values will give it the desired results,
said Khaled Nuseibeh, the General Manager of the
Careem GCC, in an interview.

Kuwait Times: How is Careem in Kuwait? When did
it start and who are the current customers?

Answer: The Kuwaiti market is a promising market
with a lot of potential. We have managed to be part of
solving leading problems in Kuwait such as conges-
tion and parking issues. We started our services in
Kuwait in May 2017 and like other markets we serve a
mix of expats and Kuwaiti nationals.

KT: So this is basically just like a famous grab
taxis in other countries right? How can you differen-
tiate the services to grab taxi, Careem and the nor-
mal taxi out there? 

A: Careem welcomes healthy competition from
both local and international companies. However,
quality services, proactive communication, community
outreach, and constant support to captains and cus-
tomers have always helped Careem remain at the top
of its game. Our motto is to transform and simplify the
lives of people - both captains and customers. We
believe in providing quality services, addressing mar-
ket needs and creating impact. We believe these val-
ues will give us the desired results.

KT: So is this like a personal business to people
who have cars with the license from your company,
how can an individual register and do the business?
Can I register for example? What are the qualifica-

tions?  In that way you
are actually creating job
for  people , probably
extra income for individ-
ual car owners? 

A: To abide with the
Kuwaiti  local laws and
regulations, Careem in
Kuwait works with select-
ed Taxis based on certain
quality standards set by
Careem. We also offer a
Business car type through
a local supplier. If an indi-
vidual is interested in
being a part of Careem
through our Business car type, they can reach out to
our business supplier. 

KT: What about the issue of license and the fact
that in Kuwait, you are accused of illegally transport-
ing people without license...how do you handle this?

A: We are a licensed company in Kuwait and we
operate legally. As per the ministry of interior we are
allowed to work with Taxi companies and private lim-
ousine companies only at this stage. 

KT: Careem as Tech Company.... how does it work?
Why do we trust your company for the safety of my
kids for example women passengers? 

A: Safety and Security is at the top of Careem’s
agenda. We have and will continue to invest millions of
dollars every year in bringing in the best talent and
providing the best protection for Customers and
Captains across our network. In 2018 alone, we have
committed to spending over $3.5 million on safety and
security. The spend has gone towards improved tech-
nologies for captain screening, real-time driving
behavior tracking, call masking, 24/7 safety and secu-
rity operations center, piloting new tech like facial
recognition and providing cover for all our rides
through in ride insurance for customers and Captains.
We also have on the ground S&S response teams that
manage incidents in real time as required.

KT: Careem promotes mobility and affordability
(transportation solutions) How will you determine the
fare per passenger, per destination? 

A: Careem is metered, our fares are monitored and
measured as per the Kuwaiti laws. Through our tech-
nology, Careem users are able to choose the car type
that suits them, know the fare before booking the ride
and see the estimated time of arrival of their Captain
(Careem calls their drivers “Captain” as a sign of
respect”). 

KT: How do you see the company in the coming
months/years? Any plan for expansion? In other
countries? 

A: We just launched Al-Jahra city a month ago and
we currently cover all major areas in Kuwait. Our main
focus at the moment is to provide our customers with
a variety of options to cover their everyday needs
such as taxi and business. 

Nissan Al-Babtain 
brings festive 
offers this 
Hala February 

KUWAIT: This Hala February, Abdulmohsen Abdulaziz Al-Babtain
Company’s (AABC) , the sole authorized dealer of Nissan vehicles
in the State of Kuwait, welcomes its loyal customers to enjoy the
irresistible offers it has in store during the annual festive period.
Ensuring everyone is a winner with Nissan Al-Babtain during the
most celebrated month of the year, the automotive leader invites
its fans to start experiencing the excitement simply by visiting the
showroom - as the fully loaded Nissan Pathfinder comes with a
whopping cash back of 7000 $ including an instant gift which is
the IPhone X while the Nissan Kicks, X-Trail and Maxima are up
to 1000 $ cashback inclusive of the latest Samsung Note 9 as an
instant gift. Followed by the Nissan 370Z with a 3,300 $ cashback
and an IPhone X as bonus gift and the Nissan Patrol Y62 which
still comes with 7 year free service also comes with the new
IPhone X as instant gift. The Nissan Super Safari comes with 500
KD cashback and IPhone X while the remaining Safaris come
with 350 KD cashback and the Samsung Note 9. Not ending here,
Nissan Al-Babtain also brings attractive prices on the Nissan
Sunny and Sentra starting from 2,999 KD and 3,999 KD respec-
tively. Nissan Al-Babtain welcomes its customers to visit its desig-
nated showrooms in Al-Rai and Ahmadi to discover the wealth of
offers and amazing prizes that await each. 

Bjorn Holderbeke

Khaled Nuseibeh

Bedoor Al-Adasani

KFH launches 
‘Explore The World 
with KFH Visa 
Cards’ campaign
KUWAIT: In a move that reflects its continued excel-
lence in launching first-of-its-kind campaigns, KFH
launched “Explore The World with “KFH” Visa Cards”
Campaign that gives customers life time experience.
This campaign is part of KFH’s strategy to focus on
customer recognition and reward, while continuously
enhancing its innovative services and products that
meet the customer’s expectations and strengthen the
Bank’s global standing. 

The winning customer is eligible to receive a prize
package for himself/herself and 1 companion. Based
on their choice, KFH Visa cardholders will get the
chance to win travel packages ranging between: Asia
(Hong Kong, Tokyo, Seoul) or (Mumbai, Colombo,
Maldives), South America :(Buenos Aires, Mendoza,
the Lake District, El Calafate), North America: (New
York, Cancun, Orlando, Miami) or (San Francisco,
Hawaii, Los Angeles, Bora Bora), Africa:(Mauritius, Sun
City, Cape Town), Australia & New Zealand :(Brisbane,
Hamilton, Island, Sydney, Queenstown, Auckland).
Moreover, they can choose from Scandinavia package
(Stockholm, Oslo, Copenhagen, Amsterdam).

Part of the experience the winners will get two
Business class tickets, not to mention business class
tickets on the domestic flights to several cities in
the continent, 5-star hotel accommodation includ-
ing transportation from and to airport, and KD
2000/- pocket money will be credited to each win-
ner’s account.

By spending a minimum of KD 100 on total pur-
chase transactions during the campaign period, KFH
Visa cardholders will get the chance to win a 14 days’
travel package for the continent of their choice. The
campaign is valid for VISA credit and prepaid cards
purchases transactions used locally and international-
ly, as well as the debit cards purchase transactions
used internationally.

With eligible KFH Visa Debit, Credit and Prepaid
cardholders, the campaign will be valid till 15 March
2019. KFH Group General Manager Retail Banking,
Fadi Chalouhi said: “KFH continues its leadership with
the exclusive campaigns that meet customers’ expec-
tations and fulfil their ambitions. As the first to kick-

start more exciting cam-
paigns coming this year,
this campaign is also part
of continuous series of
offers and campaigns
launched in partnership
with Visa.”

He added:” Coinciding
with the beginning of the
year 2019, this campaign
emphasizes the Bank’s
commitment in providing
customers with a unique
banking experience and
opportunities to win, using
KFH cards, which adds
value and excellence to the Bank’s products.”

He pointed out that in 2018 KFH successfully
launched several campaigns; most importantly “Once
in a life Time Travel Experience in a Private Jet to
London” campaign that awarded 6 winners and their
companions a unique 6-day trip to London in a pri-
vate jet, in addition to accommodation in a 5-star
hotel premium suite, luxury car with chauffeur service
and KD 2000 cash credit for enjoying a unique shop-
ping experience.

KFH also launched Card Summer Campaign
themed “Your KFH card, the key to your house in
Turkey”. 3 customers won a house of their choice in
Turkey with furniture and home appliances, in addi-
tion to business class air ticket to Turkey with a com-
panion and stay in a 5-star hotel for 5 nights for using
any of “KFH” Visa cards (Debit, Credit or Prepaid) to
pay for domestic or international purchases.

Chalouhi stressed the continued efforts of the
partnership with Visa, especially after the success of
KFH’s campaigns and services, which was widely wel-
comed by market and customers. He underlined the
efforts being made to continuously achieve a qualita-
tive leap in the business, services, and rewards pro-
grams which strengthen KFH’s position as a world
leading Islamic financial institution, while increasing
customer satisfaction.

Ankush Devadason, Kuwait Country Manager at
Visa, commented: “We are delighted to collaborate
on the launch of yet another distinctive campaign by
KFH. ‘Explore the World’ campaign will offer KFH
customers the unique opportunity to win a once in a
lifetime experience of travel and leisure. At Visa, we
want to ensure that KFH customers not only have
access to these exclusive experiences but are able to
enjoy and cherish those experiences in the most
seamless and secure way.” 

Fadi Chalouhi


