
Rihanna to launch
her own luxury
fashion label

Pop idol Rihanna is preparing to launch her own luxury
brand with the world’s biggest fashion conglomerate,
according to reports yesterday. The Barbados-born

superstar, who already has her own highly successful Fenty
sportswear label, is in secret talks with the French giant
LVMH, according to Women’s Wear Daily (WWD). The in-
dustry bible said the group, which owns such iconic brands
as Dior, Louis Vuitton, Fendi and Givenchy, is assembling
a gang of top designers for the project. LVMH, which is
owned by the fashion titan Bernard Arnault, said they could
not comment.

With her huge fan base and tens of millions of social
media followers, Rihanna is one of the most powerful style
influencers on the planet. A regular on the front row of fash-
ion shows, and particularly at Dior in Paris, the singer has
also proved herself to be a canny creator. As well as her
Fenty line she upped sales at Puma when she became its
creative director, and has also dipped her toe into lingerie.
Her Fenty Beauty operation-which involved a hook-up with
LVMH-racked up sales of more than $100 dollars (88 million
euros) within weeks of its 2016 launch.

WWD said that her planned luxury brand, which will
take in ready-to-wear as well as leather goods and acces-
sories, could be launched alongside her ninth album later
this year. A new large-scale luxury label-especially one led
by a black woman-would be huge development in the fash-
ion world. The top end of the market has been traditionally
hogged by historic French and Italian houses. Despite its
dominance, LVMH have not started a luxury brand from
scratch since Christian Lacroix in 1987. Black American de-
signers have, however, been making dramatic inroads of late,
with Virgil Abloh the most talked about designer at Paris
men’s fashion week.—AFP
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In this file photo Rihanna attends Rihanna’s 4th Annual Dia-
mond Ball, benefitting the Clara Lionel Foundation, at Cipriani,
Wall Street in New York City. — AFP

These aerial handout photo shows Indian Hindu devotees taking a holy dip at Sangam-the confluence of the Ganges, Yamuna and mythical
Saraswati rivers-during the auspicious bathing day of Makar Sankranti at the Kumbh Mela in Allahabad. — AFP photos

Ash-smeared and dreadlocked Naga sadhus or Hindu as-
cetics, naked except for rosary beads and garlands and
smoking wooden pipes, are a huge draw at the world’s

largest religious festival that began this week in India. At the
Kumbh Mela, or “festival of the pot”, held this year in Prayagraj
in north India, organizers expect up to 150 million people to
bathe at the confluence of three holy rivers: the Ganges, the Ya-
muna and a mythical third river, the Saraswati. The festival is one
of the only opportunities to see the reclusive Naga sadhus, some
of whom live in caves after taking a vow of celibacy and re-
nouncing worldly possessions.

Their charge down to the waters to bathe at the opening of
the Kumbh, many armed with tridents and swords, is one of the
highlights of the festival. “It is a confluence of all Naga sadhus
at the meeting point of these holy rivers,” said Anandnad
Saraswati, a Naga sadhu from Mathura, a holy city in north India.
“They meet each other, they interact with each other and they
meditate and pray here at the holy confluence. They give their
message to the people and they transform people.” Most of the
Nagas enter the orders in their early teens, leaving their friends
and families to immerse themselves in meditation, yoga and re-
ligious rituals. It can take years to be conferred with the title of
a Naga, they say.

“One has to live a life of celibacy for six years. After that
the person is given the title of a great man and 12 years after
that he is made a Naga,” said Digambar Kedar Giri, a Naga
sadhu from Jaipur. During the eight-week Kumbh, generally
held every three years in one of four cities in India, the Nagas
live in makeshift monasteries called Akhara erected on the
eastern banks of the Ganges. They spend their days meditat-
ing, smoking cannabis and receiving a stream of visitors who
come to pay their respects.

“It feels surreal: all this time you have read about them. They
are almost like fictional characters and then you meet them,” said
a woman who gave her name as Pallavi, on a visit to the Akharas.
The Kumbh Mela has its roots in a Hindu tradition that says the

god Vishnu wrested a golden pot containing the nectar of im-
mortality from demons. In a 12-day fight for possession, four
drops fell to earth, in the cities of Prayagraj, Haridwar, Ujjain and
Nasik, who share the Kumbhs as a result. — Reuters

Houellebecq’s Muslim
France novel to be made

into TV series

Atelevision version of French novelist Michel Houelle-
becq’s most controversial book is in the pipeline, its
backers said Wednesday. “Submission” has divided

critics for imagining a near future in which sharia law is  im-
posed in France after a Muslim president is elected. Many
saw it as provocative, with the writer-who once described
Islam as “the stupidest religion”-later admitting that he was
“probably Islamophobic”. The literary bad boy went into
hiding the day it was published in January 2015 after ji-
hadists attacked the Paris offices of Charlie Hebdo satirical
magazine, killing 12 people, including a close friend of the
writer.  The French film and TV board told AFP that it was
helping to fund a series based on the bestseller for the small
screen by Guillaume Nicloux.

The film-maker directed the 2014 comedy, “The Kidnap-
ping of Michel Houellebecq”, in which the novelist also
starred. Nicloux is also working on another project in which
the socially awkward writer will act alongside French screen
legend Gerard Depardieu. “Submission” sold nearly
800,000 copies in French and more than half a million in
Germany alone, confirming Houellebecq’s status as the most
read modern French writer abroad. —AFP

Mysterious naked holy men a huge
draw at India’s Kumbh Mela


