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Automotive intelligence can be this beautiful

The new Mercedes-Benz CLA Coupé

VIVA opens its 
flagship store at 
Avenues Mall Phase 4
KUWAIT: VIVA, Kuwait’s fastest-growing and most
developed telecom operator, has inaugurated its flagship
store at Avenues Mall - phase 4, in addition to its branch
and booth at phase 1.

Commenting on this occasion, Abdulrazzaq Bader
Al-Essa, Corporate Communications Director at VIVA,
said: “VIVA aims through its stores to serve a large
segment of customers, to provide them convenience
and satisfy their needs and requirements. This new
branch opening at a crowded Mall, will bring VIVA
and its customers closer and keep them posted regu-
larly with the latest products and plans.”

He added:  “The increase in  customer base
requires strengthening and renewing of our stores,
to provide the best services and products according
to the latest and best standards in the world of tech-
nology to our customers. In addition to our stores’
services, VIVA’s customer care line at 102 is ready
round the clock and up to public holidays, to pro-
vide outstanding service to our valued customers
through team of specialties.” 

DUBAI: With MBUX, Mercedes-Benz has been revolu-
tionizing how to operate a car and communicate with it
since the launch of the A-Class. “Now we go to the next
level with an intelligent interior assistance system for the
compact class. By recognizing gestures it facilitates nat-
ural operation,” says Ola Kallenius, Member of the
Board of Management of Daimler AG, responsible for
Group Research and Mercedes-Benz Cars
Development. “This is not the only new feature by which
the CLA offers a great deal of automotive intelligence.”

“With the first CLA we celebrated a huge success
by selling some 750,000 vehicles and created a totally
new segment with a four-door coupé,” adds Britta
Seeger, Member of the Board of Management of
Daimler AG, responsible for Mercedes-Benz Cars
Marketing & Sales. “The new edition of the CLA has
been developed further in an intelligent way and is
even more emotional and sportier than its predecessor.
Coupled with new operating systems, it sets new
benchmarks for the entire class.”

The new generation of compacts has made a key
contribution to the rejuvenation and image change of
the Mercedes-Benz brand and the CLA is important
for winning and retaining new customers in particular. 

In its first year, the new CLA will also be available as
an Edition 1. In terms of both the exterior and the interi-
or, this limited edition special model has numerous visu-
al accents which underline its exclusivity. The new CLA
will be manufactured at the Kecskemet plant (Hungary)
and will be launched in the region in October 2019.

Design: Pure emotion
“As a four-door coupé, the new CLA intrigues

with its puristic, seductive design and sets new stan-
dards in the design DNA of ‘sensual purity’. It
impresses with its perfect proportions reflecting the
first design sketch: a long, stretched bonnet, a com-
pact greenhouse, a wide track with exposed wheel
arches and our typical GT rear end with a strong
distinctive ‘Coke-bottle shoulder’,” says Gorden
Wagener, Chief Design Officer of Daimler AG. “In
short - the CLA coupé has the potential to become a
modern design icon.”

The combination of the long, stretched entry line
above the windows and frameless doors give the CLA
coupé its unmistakeable sporty and elegant character.
Forming the front end is the striking front section
which is raked forwards like a shark nose with a long,
stretched bonnet featuring powerdomes. 

Flat headlamps together with the low slung bonnet
and the diamond radiator grille with central star create
the vehicle’s sporty face. The two-piece, narrow tail
lamps and the number plate housed in the bumper

make the rear of the CLA look especially wide.
With the greenhouse moved back, the sporty GT

rear achieves a balance between elegance and sporti-
ness. Featuring pared-down lines, the precisely mod-
elled side profile provides an interesting interplay of
light and shade. Dispensing with the upper shaped
edge of the side wall permits extremely muscular and
athletic shoulder shaping, stretching from the front
wheel arch through to the sculptured rear. Flush with
the outer edge of the body, the wheels with their flared
wheel arches and wide track epitomize dynamism and
give the vehicle a sporty presence.

In the interior, all elements are arranged according
to the overarching design themes of ‘high tech’ and
‘youthful avant-garde’ - be that the steering wheel, the
door handle operating module, the center console or
the seats. As in the A-Class, the unique interior archi-
tecture is shaped in particular by the avantgarde
design of the dashboard: The designers completely
dispensed with a cowl above the cockpit. As a result,
the wing-shaped main body of the dashboard extends
from one front door to the other with no visual discon-
tinuity. The widescreen display is completely free-
standing. The lower section is visually separated from
the main body of the instrument cluster by a ‘trench’,
and it appears to float in front of the instrument clus-
ter. The ambient lighting enhances this effect. The air
vents in a sporty turbine-look are another highlight.

One year since the premiere: MBUX keeps on learning
One year ago, MBUX - the Mercedes-Benz User

Experience - created a furor at its world premiere at
CES in Las Vegas. A powerful computer, brilliant
screens and graphics, customizable display, full color
Head-up Display, navigation with augmented reality,
software that can learn and “Hey Mercedes” - the key-
word for voice control that explodes conventional
automotive standards. This is how Mercedes-Benz is
revolutionizing car operation and communication with
it. Now the company is igniting the next level. MBUX
Interior Assist facilitates natural operation. The voice
control feature now recognizes topical answers in a
growing number of domains. Due to ongoing develop-
ment of the system, it is also possible to take into con-
sideration country-specific content providers. 

MBUX Interior Assist: An even greater experience 
By recognizing movements MBUX Interior Assist

brings added intelligence to the interior. Thanks to
innovative technology, MBUX now supports the occu-
pants by making various comfort and MBUX functions
even simpler and more intuitive. Interior Assist oper-
ates in non-contact mode and functions both in sun-

light and in complete darkness. 
It enables the adaptation of screen content as soon

as a hand approaches the touchscreen in the dash-
board or the touchpad on the center console, for
example. Individual elements are highlighted according
to the currently active menu. In addition, the system is
able to distinguish between the driver’s and front pas-
senger’s wishes and thus knows for whose seat the
massage function is to be activated, for example.

A special feature of Interior Assist is the personal
favorites function. It is accessed by holding a hand
over the center console with the index and middle fin-
ger spread in a V-shape. In this way, any command
which is controllable via MBUX can be stored for sim-
ple access. One typical favorite command is ‘navigate
me home’. As the system is able to reliably recognize
who is operating it, the driver and front passenger
respectively can even assign different favorites to the
same hand position.

“Hey Mercedes”: Better understanding 
State-of-the-art of voice control can also be expe-

rienced in the CLA. Here too seat recognition has been
implemented. The voice assistance only responds to
the commands of the person who last said ‘Hey
Mercedes’ to activate the system. There is also a
growing number of domains for which MBUX can
understand complex questions and quickly reply: these
include sport (‘Hey Mercedes, how did the UAE play in
the Asian Cup? ‘), the stock exchange (‘Compare the
share price of Apple Incorporated to Microsoft’), cal-
culations (‘What is the square root of 3? ‘) or general
knowledge (‘How tall is the Burj Khalifa’, ‘What is the
population of the UAE’).

ENERGIZING comfort control links various com-
fort systems in the vehicle. The intelligent recommen-
dations from the ENERGIZING COACH in the ENER-
GIZING Package Plus are completely new. In general,
the ENERGIZING comfort control systematically uses
the functions of the air conditioning system and the
seats (heater, ventilation, massage) as well as lighting
and musical moods, and enables a specific wellness
set-up tailored to the mood and need of the customer. 

Aerodynamics: Intelligent solutions 
On the way to series production, the aerodynamics

of the new CLA underwent a considerably longer
phase of optimization than its predecessor in the form
of simulations, before the first measurements of models
were carried out in the wind tunnel.

Work on optimization was in close collaboration
with the designers and was particularly intensive on
the rear apron, radiator grille, the fog lamp recesses

(the relief-like diamond-shaped pattern of which was
reduced to the edge on the CLA for aerodynamic rea-
sons) and the height of the diffuser. Totally new are the
wheel-arch spoilers with their fins in the longitudinal
direction; they help air to flow around the wheels with
minimal losses. Aerodynamic finessing was also per-
formed on the wheels and tires - both for the regular
wheel-tyre combinations and for what are known as
aero wheels, which have been completely redesigned
to achieve the best possible aerodynamic values and
which also look attractive. Integrated as standard at
the front of the vehicle is a two-piece shutter system
behind the radiator grille, which regulates air flow
through the engine compartment. The almost complete
underbody panelling encompasses the engine com-
partment, the main floor, parts of the rear axle and the
diffuser. 

Intelligent Drive: Functions from the S-Class
The CLA has the very latest driving assistance sys-

tems with cooperative driver support, and thus pro-
vides the highest level of active safety in this segment
with functions adopted from the S-Class. For the first
time, the CLA is able to drive semi-autonomously in
certain situations. To do this, it keeps a close eye on
the traffic situation. Improved camera and radar sys-
tems allow it to see up to 500 meters ahead. The CLA
also uses map and navigation data for assistance func-
tions. For example, Active Distance Assist DISTRONIC
as part of the optional Driving Assistance Package is
able to provide route-based support to the driver in
numerous situations, and to predictively and conve-
niently adjust the speed, e.g. when approaching bends,
junctions or roundabouts. Also on board are e.g. Active
Emergency Stop Assist and intuitively understandable
Active Lane Change Assist.

The new CLA comes with enhanced Active Brake
Assist as standard. Depending on the situation, it can
effectively help to mitigate the consequences of rear-
end collisions with slower-moving, stopping or station-
ary vehicles ahead, and even with crossing pedestrians
and cyclists, or to prevent them altogether.

Drive system: start with the most powerful engine
At the trade show presentation in Las Vegas, the

CLA on display is the CLA 250 with the powerful four-
cylinder petrol engine (165 kW/225 hp, 350 Nm) with
7G-DCT dual-clutch transmission (combined fuel con-
sumption 6.3-6.1 l/100 km, combined CO2 emissions
143-140 g/km)2. By the market launch in May, there
will be a broad range of diesel and petrol engines
available featuring manual or dual-clutch transmissions
and 4MATIC all-wheel drive.

Emirates Holiday 
offers ABK cardholders 
an extra 20% Skyward 
Miles on air tickets 
KUWAIT: Al-Ahli Bank of Kuwait (ABK),
recently launched a number of travel promo-
tions for ABK credit and prepaid cardhold-
ers. Designed to complement Kuwait’s grow-
ing community of frequent flyers, the promo-
tion allows ABK cardholders to avail a seven
percent discount on Emirates Holiday pack-
ages and earn an extra 20 percent Skywards
Miles when purchasing Emirates Airlines
flight tickets.

In order to benefit from the offer, ABK
cardholders must book the holiday packages
at the Emirates Holiday offices. In addition,
flight bookings made using the ABK Credit or
Prepaid card during the promotion will grant
the cardholder an additional 20 percent of
Skywards Miles. Although the offer is only
valid until 31st March 2019, customers can
book future travel dates in 2019 to enjoy the
maximum benefits of the discount. 

The Skywards Miles will be credited to the
customer’s Emirates Skywards membership
account (EK number), which can be redeemed
for reward flights, upgrades on Emirates and a
variety of other activit ies global ly.
Furthermore, customers holding an ABK EK
Co-Brand Card (Visa Infinite/Signature/Gold
PP) are automatically Skywards members and
can enjoy 20 percent bonus miles on bookings
with Emirates Holiday packages with a mini-
mum duration of three nights. 

26 new winners in 
Al-Hassad Islamic account 
KUWAIT: Ahli United Bank recently conducted its Al-
Hassad Islamic account weekly draw, Kuwait’s leading
sharia-compliant rewards program that offers a broad
range of prizes to the largest number of winners, on the
2nd of January  2019. The account provides 26 weekly
prizes that are comprised of KD 25,000 as a grand prize
and 25 other prizes valued at KD 1,000 each. AUB also
offers four quarterly prizes that are valued at KD 250,000
to each winner allowing them to achieve their dreams of

travelling, studying abroad, or owning their dream home
or car.  On this occasion Ahli United Bank announced,
“With this draw, we are adding 26 new winners and prizes
to the Al-Hassad Islamic account whereby, the total num-
ber of winners annually will include more than 1300.

The weekly grand prize winner of KD 25,000 Safiya
Hasan Al-Janabi. 25 other winners won prizes of KD
1,000 and are as follows: Jana Jaber Al-Ibrahim, Hussain
Mahmoud Abdulla, Thaivalath Vasudevan, Fahad Khaled
Al-Khurainel, hashim Mohammad Abdllmoez, Abeer
Mahmoud Almaraghi  , Abdulmajeed Zayed Al-Enezi,
Mohammad AYMAN Allayah, Falah eid Alazmi, Imtiaz Ali
Kagzi, Hashem Sayed Mohammad, Mariam Sabeeh
Aleidan, Lama Sabri Helall, Zaabi Hussain Al-Zaabi,

Yousef N A Al-Muaili, Fahad Hadi Al-Khaldi, Mansour Ali
Husain, Altaf  A Y Alghanem, Mahmood Khamis Al-
SabbaghH , Esmat Ahmed Abdullah, Latifa Khalifa
Mubarak, Ayman Ahmed Haroon, Ali Abdulla Isa, Zainab
Ali Makki, and Aqeel Ahmed Rashed.                                                    

Al-Hassad Islamic account’s customers in Kuwait and
Bahrain are eligible to participate in the draw in line with
the program’s terms and conditions. Ahli United Bank
added, “There are increased opportunities that await our
current customers and those who are interested in open-
ing an Al-Hassad Islamic account to benefit from the wide
range of prizes and opportunities offered this year.”
Individual customers can open their accounts with a mini-
mum deposit of KD 100, qualifying them to enter the draw.


