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The world’s most popular museum, the
Paris Louvre, received over 10 million
visitors in 2018, a record which it partly

attributed yesterday to a Beyonce video shot
against the backdrop of the Mona Lisa and
other famous works. Some 10.2 million people
visited the museum last year, a 25 percent in-
crease over 2017, which its president Jean-Luc
Martinez also linked to a stunning tourism re-
covery in Paris after a slump caused by a spate
of terror attacks. But Martinez also gave some
of the credit to pop power couple Beyonce and
Jay Z, who shot the video for their hit “Apeshit”
in the galleries of the former royal palace.

The wildly popular clip, which has been
viewed 147 million times on YouTube, went on
to form the basis of a tour designed by the
Louvre that takes in the 17 paintings and
sculptures featured in the video. “The Beyonce
clip and the opening of the Louvre museum in
Abu Dhabi had people around the world talk-
ing about the Louvre. And one of the conse-
quences is this spectacular rebound in the
visitor numbers in 2018,” Martinez told France
Info radio. A 60-million-euro revamp of its re-
ception areas and ticketing system also helped
the venerable museum, one of Paris’s best-
known landmarks which was founded after the
French Revolution, manage the influx. The
overhaul was chiefly funded by an agreement
between France and the oil-rich United Arab

Emirates, where the Louvre opened an outpost
in Abu Dhabi to great fanfare in November
2017.

Chinese surge 
In 2017, the Louvre just edged the National

Museum of China to remain the most-visited
museum in the world with 8.1 million visitors
compared to 8 million for the Beijing gallery
and 7.3 million for the Metropolitan museum in
New York. While the French remain the biggest
patrons of the Louvre, which also home to the
Venus de Milo, foreigners accounted for three-
quarters of the intake. Nearly a million Chinese
swept through the Louvre’s doors in 2018,
making them the second biggest foreign visitor
group after Americans, who numbered nearly
1.5 million. “It’s a huge leap,” Martinez told
AFP, noting that five years ago the Chinese
were not in the top five of foreign visitors.

The record numbers cap a dramatic turn-
around for the Louvre, which like other Paris
landmarks had suffered the fallout of several
major terror attacks that severely dented visi-
tor numbers. The Louvre itself was targeted in
one attack in February 2017, when an Egyptian
man armed with machetes lunged at soldiers on
patrol outside the facility.  No visitors were
hurt in the incident, which saw police shoot the
attacker, seriously injuring him.—AFP

Beyonce helps Paris Louvre 
attract record visitor numbers

A Pakistani man (center) serves customers a plate of kebabs at
the Tory Kebab House in Namak Mandi in Peshawar.

A Pakistani cook prepares meat to be grilled at the Charsi
(Hashish) Tikka restaurant in Namak Mandi in Peshawar.

Pakistani customers eat grilled meat at the Charsi (Hashish)
Tikka restaurant in Namak Mandi in Peshawar.

Pakistani butcher Nisar Charsi prepares meat in his restaurant
in Namak Mandi in Peshawar.

ties and deep fried on a simmering iron skillet. Rokhan Ullah-owner
of Tory Kebab House-said the dish is most popular on cold, winter
days that see ravenous customers flocking to its four branches
across the city, overwhelming staff and making orders hard to fill.

“They eat it with passion... because one enjoys hot food when
the weather is cold,” explained Ullah, who plans to expand in major
cities across Pakistan. Customer Muhib Ullah has been eating ke-
babs three to four days a week for the last decade. “This is the tasti-
est and most famous food in Peshawar,” he declared.

Hours-long meals 
For regular barbecue eater Omar Aamir Aziz, it is not just the

heaping portions of meat that attract foodies to Peshawari cuisine,
but the culture that has built up around the meal. Other cities in Pak-
istan and abroad have more in the way of entertainment and nightlife
options. But in deeply conservative Peshawar, eating out is the pri-
mary leisure activity.

Meals tend to last for hours after the meat has been consumed
as conversation continues over steaming cups of green tea. “That’s
what we have and that’s our specialty,” says Aziz.  “We’ve been
doing this for two, three, four hundred years.”—AFP

A Pakistani man cooks grilled meat at the Charsi (Hashish) Tikka
restaurant in Namak Mandi in Peshawar.


