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Karl Lagerfeld, who died on Tuesday of this week, was
named creative director at Fendi in 1965. That’s four
years before man first landed on the moon. Five years
before the Beatles broke up. Sixteen years before

Prince Charles married Diana. Nineteen years before Steve Jobs
invented the first Macintosh computer.

While Lagerfeld is synonymous with Chanel, which he trans-
formed from a dusty brand into a multi-billion dollar company
(total sales for 2017 were $9.62 billion), he is also an honorary
Fendi. The ultimate mentor to Silvia Venturini Fendi, who cur-
rently heads up the house, she also considered him flesh and
blood. “I first met him when I was five years old,” she said, in an
interview last year. “In a lot of ways, Karl is family. Here is the
kind of magical place where these values are very strong.”

That meant that today’s Fendi slot in Milan, for its
autumn/winter 2019 show, was Lagerfeld’s last. Small cards had
been left on each seat, inscribed with Karl’s signature and

19.02.2019, the date of his passing. “In his perpetual search for
beauty and innovation, Karl’s commitment to his craft never
waned,” read the show notes. A quote attributed to Silvia Ven-
turini Fendi read: “The bond between Karl Lagerfeld and Fendi
is fashion’s longest love story, one that will continue to touch our
lives for years to come. I am profoundly saddened by his passing
and deeply touched by his constant care and perseverance until
the very end. When we called just a few days before the show,
his only thoughts were on the richness and beauty of the Col-
lection. It’s a true testament to his character. He shall be so
missed.”

KARL LAGERFELD’S FINAL FENDI COLLECTION 
WAS FILLED WITH HIS PERSONAL STYLE TICS


