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KUWAIT: Kuwait Finance House (KFH) participated in
an advanced training program on Blockchain technology
as part of its ongoing efforts to develop talent in the
Bank, while coping with the latest digitization develop-
ment in the banking industry.

This also contributes in maintaining the leadership
position of the Bank in keeping abreast of the latest
Fintech services, while applying Artificial Intelligence
(AI) in the Bank’s operations in accordance with the
highest standards of quality and professionalism.

The 2-day training program held at J W Marriot

Hotel was organized by United Arab Training Center
amidst huge participation from KFH employees, in addi-
tion to several trainees from different financial institu-
tions. The Blockchain training program included many
topics: distinctions between Blockchain and traditional
ledgers, centralized versus decentralized database
structures, fundamentals of how Blockchain is con-
structed, early use cases (supply chain, digital identity,
digital payment, etc.), data onboarding challenges and
opportunities, models to anticipate where technology
deployment is likely to happen, strategies to leverage

Blockchain from a marketing perspective and the
Blockchain protocol. 

The agenda of the training program encompassed
presentations and discussions. Trainees were split into
groups to brainstorm local applications where each
group presented their best ideas and discussed how
these ideas can be implemented, not to mention some
topics like the data on-boarding challenges. 

The training was led by Patrick Schwerdtfeger who is
a leading authority on technology trends including
Blockchain, distributed public ledger technology, and

cryptocurrencies, as well as big data, artificial intelli-
gence, and disruptive innovation.

It is worth noting that KFH has been a pioneer in
leveraging Blockchain, and it applied this technology in
instant cross-border remittance service using Ripple’s
Blockchain technology. This emphasizes KFH flagship
position in adopting innovative financial solutions, while
offering the most advanced services as per highest stan-
dards of efficiency. Blockchain technology gives KFH
the opportunity to apply novel approaches to achieve
the Bank’s objectives and improve customer service.

Bank pioneer in leveraging Blockchain in cross-border remittance using Ripple

KFH sponsors, participates in advanced 
Blockchain technology training program

KUWAIT: Mazin Al-Nahedh and Patrick Schwerdtfeger with KFH executive management

Turkish Airlines 
announces its 
first traffic 
results for 2019
KUWAIT: Turkish Airlines, who has
recently announced the passenger and
cargo traffic results for January 2019,
recorded 79.5 percent Load Factor in
this month. On top of the strong base
effect of the last year’ same period,
growth in revenue per kilometer has
come into prominence as an important
indicator of the positive demand envi-
ronment for Turkish Airlines in 2019.

According to the January 
2019 Traffic Results;

l Total number of passengers carried
in January 2019 was 5.7 million. 

l Load factor in January was 79.5
percent, while domestic load factor was

87.1 percent, and international load fac-
tor was 78.3 percent. 

l International-to-international trans-
fer passengers (transit passengers) went
up by 5.2 percent compared to the same
period of last year. 

l In January, cargo/mail volume con-
tinued the double digit growth trend, and
increased by 14.9 percent compared to
the same period of 2018. Main contribu-
tors to this growth in cargo/mail volume
were Europe with 21 percent, Far East
with 13.7 percent and N. America with 11
percent increase. 

l In January, Far East showed load
factor growth of 1.4 points, while N.
America increased by almost 1 percent
compared to the same period of last
year.

Commenting on the results, Turkish
Airlines Chairman of the Board and the
Executive Committee, M. Ilker Ayci said;
“In 2018, we have achieved record traffic
results for almost the whole year. Now,
when we look at the first monthly results
of 2019, which we announced today, see-
ing the continuity of this momentum is an
important sign of our stable performance

that we’ll display in the coming months
of the year. As we always say, 2019 will
be a tremendous year both for our
national aviation and our flag carrier.
Having been successfully started to this

significant year, which we attributed
great importance in our aviation history,
with such a substantial Load Factor per-
formance, is highly pleased us, as Turkish
Airlines.”

Renault Al-Babtain 
drives to please its 
customers with Hala 
February leasing offer
KUWAIT: Abdulmohsen Abdulaziz Al-
Babtain Co, the authorized agent of
Renault in the State of Kuwait invites cus-
tomers to lease and enjoy models of the
Renault Koleos, Renault Megane and
Renault Megane GT. The offer comes as
part of the company’s efforts to offer its
valued customers the best deals during the
most celebrated month of the year. 

The Renault Megane is equipped with
generous space for its occupants i.e.
dimensions of 4.63m long and 1.81m wide,
and a record wheelbase in its class of
2.71m. Owing to its dynamic styling and
advanced features, the new Megane repre-
sents the next level 10 yw in the compact
saloon category. It comes with a 1.6-litre
engine, 115hp designed to enhance driving
enjoyment and reduce fuel consumption.

The Renault Koleos exterior holds a

taste for adventure all that is expected of a
D-segment SUV. It’s robust and muscular
features amplifies the athletic exterior
design with door protective moldings,
large diameter two-tone alloy wheels, alloy
roof rails, shark antenna, fender chrome
lines and silver front skid. The four wheel
drive technology, all-terrain ability, engine
and transmission line-up has been tailored
to meet the needs and expectations of the
Kuwaiti market. The 2.5-litre petrol engine
is also an atmospheric, four-cylinder, pow-
er is 170hp (126kW) at 6,000rpm, with
peak torque of 233Nm at 4,000rpm.

The Megane GT is tuned by Renault
Sport and boasts a 1.6L and TCE 205 HP
engine mated to 7 speed dual clutch
automatic gearbox, achieving a swift 0-
100km/h in just 7.1 seconds. Combining
dynamic style and ride comfort, the mod-
el offers first-class road handling thanks
to 4CONTROL. The model delivers a
connected driving experience thanks to
R-LINK 2, which serves as the car’s con-
trol center. Showcased via a modern 8.7’
touchscreen, R-LINK 2 ensures an ‘Easy
Life’ by offering a range of in-car fea-
tures including easy park assist, rearview

camera, Renault Smart Card with walk-
away closing, as well as an active emer-
gency braking system, 6 airbags or even
the Renault Sport mode switch button:
RS Drive.

Renault Al-Babtain encourages its cus-
tomers to discover the ‘best in class’ mod-
els by visiting the showroom located in
Al-Rai and take advantage of the attrac-
tive offer. 

Burgan Bank launches 
first-of-its-kind 
interactive bank 
statement in Kuwait
KUWAIT: Burgan Bank,
one of the most innova-
tive banks in Kuwait,
recently launched the
first-of-its-kind interac-
tive statement as part of
its ongoing digital evolu-
tion. Keeping in line with
the latest technological
applications in banking,
the eco-friendly interac-
tive e-statements will
enable Burgan Bank’s
customers to view their
account details in an
interactive manner,
instead of the traditional static version.

Expanding on the eco-friendly email statements plat-
form, the new interactive offering delivers optimal con-
venience through a dynamic search and sort feature, per-
sonalized infographics and a single point view of the
entire relationship with the Bank, ensuring a differentiated
experience. While the traditional statement that comes in
a PDF format only holds personal account details, the
new consolidated interactive statement provides cus-
tomers a complete record of their transactions with
Burgan Bank such as the liability account, fixed deposits,
loans, and credit cards. The consolidated interactive
statement is dispatched to the customers every month at
their registered email address.

Speaking about the launch, Nasser Al-Qaisi, Chief
Retail Banking Officer said, “Introducing the latest digi-
tal offerings is key to elevating our customers banking
experience. 

Keeping in line with their expectations of innovation
and high quality service from Burgan Bank, we have now
advanced our offering to a state-of-the-art bank state-
ment. The new product is a unique value-added offering
for our Bank’s customers that guarantees enhanced con-
venience, simplicity and engagement.”

Burgan Bank has been at the forefront of innovation
through products and services that offer convenient
banking solutions, whereby elevating all touch points to
provide excellent customer experience to all customers. 

Nasser Al-Qaisi

Gulf Bank announces 
winners of Al-Danah 
weekly draw 
KUWAIT: Gulf Bank held its weekly draw on 17th
February 2019 announcing the names of its winners for
the week from the 10th February till the 14th February
2019, in which five winners will receive KD 1,000 each,
every week. 

The winners this week are:   
l Tareq Abdulla Soud Aleryan
l Yaser Naser Taan
l Somayah Ahmad Ashour Almusaileekh
l Soghra Yaqoub Rustm
l Meteib Mohsen Mansour Alhajri
The first Gulf Bank Al-Danah’s quarterly draw 2019

for the prize of KD150,000 will be held on 27 March
2019, the second quarterly draw 2019 will be held on 26

June 2019, for the prize of KD 250,000, and the third
quarterly draw for the prize of KD 500,000 on 25
September 2019. The final Al-Danah draw for KD
1,000,000, will be held on 16 January 2020, where the
Al-Danah millionaire will be announced at a live event.

Gulf Bank encourages customers to increase their
chances of winning with Al-Danah by depositing more
into their Gulf Bank accounts using the new ePay (Self-
Pay) service, which is available on Gulf Bank’s online
and mobile banking services.

Al-Danah offers a number of unique services to cus-
tomers, including the Al-Danah Deposit Only ATM
card, which allows account holders to deposit money
into their accounts at their convenience. Account hold-
ers can also calculate their chances of winning the
draws through the ‘Al-Danah Chances’ calculator avail-
able on the Gulf Bank website and app.

Gulf Bank’s Al-Danah account is open to Kuwaiti
and non-Kuwaiti residents of Kuwait. Customers
require a minimum of KD 200 to open an account and
the same amount should be maintained for customers
to be eligible for the upcoming Al-Danah draws. If the
customer’s account balance falls below KD 200 at any

given time, a KD 2 fee will be charged to their account
monthly until the minimum balance is met. Customers
who open an account and/or deposit more will enter
the weekly draw within two days. To take part in the
Al-Danah 2019 upcoming quarterly and yearly draws,
customers must meet the required hold period for
each draw.

The Al-Danah draws are all approved by and held in
the presence of a representative from the Ministry of
Commerce. Furthermore, Gulf Bank have partnered
with Ernst and Young Kuwait (EY) with reference to
“Al-Danah Prize Draw” system in order to assist in
assessing processes, technical controls considering rel-
evant parameters and provide recommendations in-line
with industry leading practices. The study was con-
ducted in line with industry standards and control
requirements relevant to similar prize draw schemes
wherein, a detailed review of prize draw management
system along with draw scheme parameters, data
extraction for draw, filtration of customers as per
defined business criteria and necessary system interac-
tions was conducted to advise on any potential areas of
improvements.

VIVA shares new 
digital experience 
with customers
KUWAIT: VIVA, Kuwait’s fastest-growing and most developed
telecom operator, launched a new digital experience for its cus-
tomers which includes the revamped VIVA website, VIVA App and
Selfcare, to serve them faster, smarter and better. The all-new re-
designed VIVA website allows the visitors to access VIVA services
through an enhanced, engaging interface that is packed with user
friendly features and mobile responsive so they can access with ease
from any device. Users will be able to browse, manage their
accounts, pay their bills, recharge their lines, and access promotions,
news and latest announcements in an all new interface. 

On this occasion, Abdulrazzaq Bader Al-Essa, Corporate
Communications Director at VIVA said: “This cutting-edge digital
experience grants the users comfort and ease while surfing through
all VIVA’s urban digital touch points in a smarter way. We reiterate
our promises to focus in our strategic expansion to meet our cus-
tomers’ aspirations and needs.”


