
KUWAIT: In line with its efforts to attract tourists
from across the world to the Kingdom of Bahrain, the
Bahrain Tourism and Exhibitions Authority (BTEA) offi-
cially inaugurated its latest representative office in
Kuwait, which was announced during a press confer-
ence held at the Four Seasons Hotel, Kuwait, on 14
February 2019.

Launching the office prior to the much-anticipated
Formula 1 Gulf Air Bahrain Grand Prix comes in line
with the BTEA’s efforts to attract large tourist groups
to the Kingdom of Bahrain.  For the first time, the event
will be will be held over a period of four days,  featur-
ing superstar DJ and record producer, Martin Garrix in
addition to world-renowned producer, songwriter and
DJ, Kygo.

“The BTEA strives to promote the Kingdom of
Bahrain’s tourism, leisure and hospitality sectors; pro-
viding a fertile ground for foreign investment. Through
the inauguration of our representative office in Kuwait,
we aim to establish relationships with Kuwaiti tour
operators and travel agencies in order to promote the
Kingdom of Bahrain as a leading tourist destination that
continuously hosts various events and festivals that are
suitable for all age groups,” said the CEO of BTEA,

Shaikh Khaled bin Humood Al-Khalifa. 
“We will be working closely with BTEA’s represen-

tative office in Kuwait to increase the number of visi-
tors to the Kingdom of Bahrain, further reaffirming its
position as a tourism destination of choice with a num-
ber of new hotels, retail and leisure developments that
are currently underway. We look forward to strength-
ening ties between Bahrain and Kuwait with an aim to
increase the tourism influx which will contribute to the
growth and development of the tourism sector and the
overall national economy,” said the Director of Tourism
Marketing and Promotions at BTEA, Yousef Al-Khan.

A meeting was also held on Wednesday, 13 February
2019, between Kuwaiti tour operators and their
Bahraini counterparts, including representatives from a
number of leading hotels, to discuss opportunities for
cooperation in order to achieve their joint tourism
related goals.

Bahrain has welcomed 328,850 visitors from Kuwait
in 2018 with 247,959 tourists accessing the Kingdom
through the King Fahad Causeway, 80,822 through the
Bahrain International Airport and 69 through the
Khalifa Bin Salman Port. Other than Kuwait, the BTEA
has also launched representative offices in the Kingdom

of Saudi Arabia, India, France, Germany, Russia and the
United Kingdom.

The launch of the representative office comes in line
with the BTEA’s strategic outreach program to promote
the tourism brand ‘Ours Yours’ aimed at showcasing the

Kingdom of Bahrain as the ideal tourism destination to
the regional and international markets and further pro-
mote the Kingdom’s touristic offering as a main con-
tributor to the overall economic growth in line with the
Economic Vision 2030.
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Profit estimates 
may be adding in 
too much cost risk
NEW YORK: As Wall Street braces for the first
quarterly decline in earnings in nearly three years,
some investors are wondering if the market is fac-
toring in a bigger erosion in profit margins than
will actually come to pass. Forecasts for US earn-
ings, after a big boost from corporate tax cuts in
2018, are falling sharply in 2019. But revenue
forecasts remain relatively robust, leaving an
expected spike in costs as the main reason for
profitability to weaken.

But some strategists say there is little evidence
yet of such cost pressures and that margins may
hold up better than expected.

“Companies since the 2008 trauma have made it
a top priority to maintain and increase, if possible,
their profit margins,” said Ed Yardeni, president and
chief investment strategist of Yardeni Research.

“We don’t expect that labor compensation and
other costs will squeeze margins. Nor do we expect
that an increase in those costs will boost prices,” he
added. “Rather, we are betting on improving pro-
ductivity.” Besides the tightening labor market, the
trade war between the United States and China and
the stronger US dollar are among the biggest
potential risks to corporate margins this year.

For the first quarter, analysts are forecasting a
year-over-year S&P 500 earnings decline of 0.5
percent, according to IBES data from Refinitiv.
Second-quarter earnings are still expected to grow
3.5 percent, though that estimate also is down
sharply from the start of the year.

The drop in forecasts has led to talk of a profit
recession, defined as at least two consecutive quar-
ters of year-over-year earnings declines. The last
US profit recession ran from July 2015 through June
of 2016. Projected revenue for S&P 500 companies
has been more resilient, with first-quarter revenue
growth estimated at 5.3 percent, based on
Refinitiv’s data.

Credit Suisse strategists said profit margins are
holding up better than the estimates suggest, at
least for the majority of S&P 500 companies.

They said profit margins are eroding sharply for
several heavily weighted companies, including
Apple, Exxon Mobil and chipmakers like Micron
Technology, which are skewing data for the entire
S&P benchmark index.

A recent drop in oil prices has hurt margins for
energy companies, a slowdown in the semiconduc-
tor business cycle has hit companies in that space
and other firms have boosted investment expenses,
said Patrick Palfrey, senior equity strategist at
Credit Suisse Securities in New York. “It’s not a
broad-based macro issue,” he said. “When you look
at the median company, we see margins quite sta-
ble.” Moreover, worries that a tight labor market
will drive up wages have been limited in earnings
calls for the fourth-quarter reporting period, which
is nearing an end. — Reuters

Yousef Al-Khan and Aly El-Zayat during the press conference. — Photos by
Joseph Shagra

East-West ties:
Next steps for 
national oil 
companies? 
By Abd Malik Jaffar

The same cliff edge threatens all
national oil companies (NOCs) in
the Middle East, Asia and beyond:

ensuring energy security amid tighter
budgets, green targets, growing popula-
tions and rising energy demand. In the
Middle East alone, BP Outlook expects
energy consumption to rise by 54 per-
cent by 2040. Success will be hard-won,
especially in a world of $60/bl oil. As
guardians of their economies, NOCs must
reach out for strategic helping hands to
stay on their toes. 

Price volatility is a key pressure point,
from which no NOC is immune. Such
volatility has seen oil prices reach $86/bl
in early October from $67/bl at the
beginning of this year, then slide again
recently by 30 percent to $57/bl. 

But there is a silver lining to this lin-
gering cloud of guesswork. Dated Brent
averaged $72/bl as of the 7 December
this year, versus an average of $54/bl in
2017 - a 33 percent annual increase. Of

course, there could be more twists and
turns ahead, such as the US’ renewed
sanctions on Iran. This alone could
remove between 1 million barrels a day
(b/d) to 1.5m b/d of oil from the market.
As more ‘what ifs’ dominate NOCs’
boardroom conversations, partnerships
are pivotal to staying afloat in the sea of
ambiguity. 

Grab an oar 
As NOCs are all in the same boat of

uncertainty, we should all grab an oar and
row together towards our united goal:
affordable, low-carbon energy security.
Working together will enable the expert-
ise of others to plug your weaker spots
and vice versa, therefore picking up the
pace of the entire boat and getting to ter-
ra firma faster. 

Collaborative sweet spots abound for
NOCs and other energy entities on both
sides of the Indian Ocean.  For example,
PETRONAS is establishing itself as a
thought leader in the rapidly growing
enhanced oil recovery (EOR) market -
coveted expertise to support the Middle
East’s challenging and aged oil fields.
Transparency Market Research expects
the valuation of the global EOR market to
soar from $38.1 billion in 2012 to $516.7
billion by 2023. More east-west collabo-
rations today will lead to profitable wins
in the early 2020s. 

The same applies to renewables. The
International Energy Agency (IEA)
expects Asia to be home to two of the
three countries - China, US, India - that

will account for two thirds of the global
renewable expansion up to 2022.
Renewables are an integral thread in the
energy strategies of most Gulf countries’
National Visions. The UAE, long an advo-
cate of solar power, launched the world’s
largest Concentrated Solar Power (CSP)
project last year, for example. Regulatory
shifts also provide opportunities for
NOCs in the Middle East and Asia to
unleash their collaborative spirit, such as
the International Maritime Organization’s
(IMO) new sulfur ruling. From the 1
January, 2020, the sulfur bunker limit will
be 0.5 percent, down from today’s 3.5.
percent. Liquified natural gas (LNG) is an
increasingly popular bunkering option to
complement the new fuel mix post-2020,
though questions linger over affordable
and logistically-viable storage options. As
PETRONAS develops its second floating
LNG vessel, how can synergies flourish
with Arab Gulf partners, especially the
UAE’s Port of Fujairah, the world’s second
largest bunkering hub? 

Creating symphonies 
Before NOCs in the Middle East and

Asia embark on joint projects, each NOC
must strengthen its internal alignment.
This means identifying quantifiable goals
- both commercial and corporate social
responsibility (CSR) - and enhancing
human and technological resources. A
NOC must be able to orchestrate its own
corporate symphony, rather than a clash
of varying views. Internal confusions
bleed into partnerships, delaying projects

and spiraling costs. For example,
PETRONAS’ four key themes are
Loyalty, Integrity, Professionalism and
Cohesiveness. We would integrate these
values into any partnership to ensure
fairness, transparency and progress.
Equally, NOCs must understand the
ethos and goals of their potential part-
ners. This is especially pertinent as the
global energy transition is diversifying
their traditional remit into a rainbow of
interests, including renewables and
nuclear power.  

Threading digitalization into partner-
ships is crucial; the future is digital. The
tool box under the umbrella of the 4th
Industrial Revolution encompasses pre-
dictive analytics, artificial intelligence,
automation, blockchain and much, much
more. Learning this new 21st century
language will sharpen NOCs’ competi-
tive edge, both individually and in part-
nerships. Nearly a quarter (24 percent)
of respondents to a GIQ Industry
Survey expect alignment between
NOCs and companies from Silicon
Valley to emerge as the most popular
partnership in the 2020s. 

Market pressures are too great and
the clock is ticking too loudly for NOCs
to operate in siloes. Seeking and extend-
ing alliances in this era of troubleshoot-
ing is not a sign of weakness, but eco-
nomic maturation. Together, national
guardians can stand tall and proud.
Note: Abd Malik Jaffar is Regional
Director PETRONAS Subsidiaries
Middle East, PETRONAS

Wall Street Week Ahead

In my view

US millennials a
popular but elusive
target for brands
NEW YORK: American millennials—the genera-
tion of people aged 17-35 — are a popular target
for advertisers and brands, but companies risk
missing out by approaching them as one homoge-
nous population. From Gillette razors to
McDonald’s and American Express, every major
American company is touting its efforts to attract
these young people, considered the workforce of
tomorrow and the new generation of consumers.

ExxonMobil and Chevron no longer hesitate to
highlight their late and forced conversion to the
fight against climate change, a subject important
to millennials, who will suffer its most serious con-
sequences. “I think it’s a good idea to focus on
millennials in the sense that it’s a huge market,”
said Ajay Kohli, a professor at Georgia Tech
University. “But I don’t think it makes sense to
play millennials as a homogenous group of people
who want the same products or same services, or
believe in the same values, or are equally price
sensitive or equally responsive to give a mes-
sage,” Kohli said. — AFP

Al-Tijari announces 
winners of Al-Najma 
weekly account
KUWAIT: Commercial Bank conducted the weekly
draw on Al-Najma Account and the first draw on the
“Salary and Cash on Top” campaign. The draw was
conducted in the presence of  Ministry of Commerce
and Industry representative  Abdulaziz Ashkanani.  

The results of the draw were as follows:
1-  Al-Najma weekly account - the prize of KD

5000 and was for the share Mohammad Adnan Al-
Ghouthani

2-  The campaign “ Salary & Cash on Top “ the prize
KD 1000 and was a share, Abdulrahman Mraif Al-
Bathali

The bank stated that the account prizes this year is
featured by the highest cash prize and diversity of
prizes throughout the year clarifying that Al-Najma
Account will offer weekly prize of KD 5,000,  monthly
prize of KD 20,000 and a semi-annual prize of KD
500,000 in addition to the largest prize - linked bank
account payout of KD 1,500,000. Al-Najma Account
can be opened by depositing KD 100, and customer
should maintain a minimum amount of KD 500 to be
eligible to enter all draws on Al-Najma Account prizes.
As for the chances of winning, the more balance a cus-

tomer maintains in Al-Najma Account, the more
chances the account holder will get to win, where each
KD 25 will give the customer one chance to win, the
account also offers additional benefits like the ATM
card, a credit card against customer’s account and all
CBK banking services that customer can enjoy.   

As regarding “Salary & Cash on Top” campaign
designated for Kuwaiti and expatriate employees as
well as the retirees and which is valid until 31 December
2019 and the mechanism of joining this campaign for
availing its benefits, the Bank explained that Kuwaiti
employees with a salary of KD 500 and above whether
newly recruited or in service can transfer their salary to
the Bank and avail the benefits of this campaign by get-
ting instant cash gift of KD 250 or an interest free loan
5 times the salary up to KD 10,000, add to this they
will automatically enter the weekly draw on KD 1,000.
As for the expatriate customers categorized under
Premier Banking Account with a salary KD of 1,700
and above, they will get instant cash gift. 

The retirees with pension KD 1,000 & above will
also get an instant cash gift of KD 150 when transfer-
ring their pension to the Bank and automatically enter
the weekly draw on a prize of KD 1,000 and avail the
benefits of this campaign designated for Kuwaiti and
expatriate employees working in private and public
sector as well as the retirees. Further, the campaign
provides customers with the opportunity to get addi-
tional benefits and take advantage of the advanced &
unrivalled services & products the Bank provides to its
customers to meet their needs and expectations.  


