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Gulf Bank announces 
winners of Al-Danah 
weekly draw 
KUWAIT: Gulf Bank held its weekly draw on 10th February
2019 announcing the names of its winners for the week from
the 3rd February till the 7th February 2019, in which five win-
ners will receive KD 1,000 each, every week. 

The winners this week are:   
l Munser Marzouq Fahad Alajmi 
l Ahmad Abdulredha Gambar Mohammad 
l Shaha Khaled Ghazi Almutairi 
l Nasra Mahmoud Said 
l Mohammad Shalwan Saoud Alajmi
The first Gulf Bank Al-Danah’s quarterly draw 2019 for the

prize of KD 150,000 will be held on 27 March 2019, the second
quarterly draw 2019 will be held on 26 June 2019, for the prize
of KD 250,000, and the third quarterly draw for the prize of
KD 500,000 on 25 September 2019. The final Al-Danah draw
for KD 1,000,000, will be held on 16 January 2020, where the
Al-Danah millionaire will be announced at a live event.

Gulf Bank encourages customers to increase their chances
of winning with Al-Danah by depositing more into their Gulf
Bank accounts using the new ePay (Self-Pay) service, which is
available on Gulf Bank’s online and mobile banking services.

Al-Danah offers a number of unique services to customers,
including the Al-Danah Deposit Only ATM card, which allows
account holders to deposit money into their accounts at their
convenience. Account holders can also calculate their chances of
winning the draws through the ‘Al-Danah Chances’ calculator
available on the Gulf Bank website and app. Gulf Bank’s Al-Danah
account is open to Kuwaiti and non-Kuwaiti residents of Kuwait.
Customers require a minimum of KD 200 to open an account and
the same amount should be maintained for customers to be eligi-
ble for the upcoming Al-Danah draws. If the customer’s account
balance falls below KD 200 at any given time, a KD 2 fee will be
charged to their account monthly until the minimum balance is
met. Customers who open an account and/or deposit more will
enter the weekly draw within two days. To take part in the Al-
Danah 2019 upcoming quarterly and yearly draws, customers
must meet the required hold period for each draw.

The Al-Danah draws are all approved by and held in the
presence of a representative from the Ministry of Commerce.
Furthermore, Gulf Bank have partnered with Ernst and Young
Kuwait (EY) with reference to “Al-Danah Prize Draw” system
in order to assist in assessing processes, technical controls
considering relevant parameters and provide recommenda-
tions in-line with industry leading practices. The study was
conducted in line with industry standards and control
requirements relevant to similar prize draw schemes wherein,
a detailed review of prize draw management system along
with draw scheme parameters, data extraction for draw, filtra-
tion of customers as per defined business criteria and neces-
sary system interactions was conducted to advise on any
potential areas of improvements.

KUWAIT: National Bank of Kuwait (NBK) National
Bank of Kuwait was awarded “Top 10 GCC
Businesses Award” by Sharjah Chamber of
Commerce and Industry (SCCI). The award is in
recognition of the bank’s efforts, vital role and posi-
tive contributions in promoting the private sector
investments in the GCC.

NBK - UAE General Manager, Tareq Al-Mudhaf
received the award at a ceremony held at the
Sharjah Expo Center. The event was attended by a
number of dignitaries and members of the diplomatic
corps as well as directors of government institutions
and private companies.

Launched in 2002, Sharjah Economic Excellence
Network Award consists of seven different cate-
gories and is based on the model of the European
Foundation for Quality Management (EFQM), a
comprehensive management model employed by
more than 30,000 establishments around the world.
Participants are required to submit a comprehensive
management framework to be nominated for the
award.

The Top 10 GCC Businesses Award is open for
the nomination of major private companies based

on the number of employees. The award is offered
to establishments with the most contributions to
support GCC companies in recognition of their
efforts to enhance corporate performance and
promote business growth. Receiving such a presti-
gious award is a testimony to the successful
implementation of NBK’s strategy aimed at diver-
sifying its business, which extends to its product
and service offering and its reach into existing
geographies.

In line with  NBK’s efforts to develop its regional
corporate banking activities, especially within the
GCC region, it has recently launched Al-Watani
Wealth Management Company in Saudi Arabia,
which is a key millstone to  strengthen the bank’s
leadership position in the region and deliver maxi-
mum  added value to its customers through offering
unique banking services and products.

NBK set up in the UAE by opening its first branch
in Dubai in 2008 to capture Kuwaiti linkages and
service Group relationships locally. The branch
offers full commercial banking services across a
broad spectrum of areas including trade, contractor,
corporate, retail and treasury. 

In recognition of bank’s efforts in supporting private sector investments in GCC

NBK awarded ‘Top 10 GCC 
Businesses Award’ by SCCI

KAMCO wins 9 
outstanding 
awards in 2018
KUWAIT: KAMCO Investment Company, a leading
investment firm with one of the largest AUMs in the
region, won nine internationally recognized awards in
various categories for its performance during 2018. The
firm has been recognized year after year for its out-
standing performance in the investment sector, as well
as its unique product offerings and custom-tailored
services. 

KAMCO won the awards in the categories of
Investment Banking, Asset Management, Wealth
Management, Corporate Social Responsibility,
Research and Investment Advisory. The firm was

awarded “Wealth Manager of the Year” by Global
Investor Group, “Best Kuwait Equity Fund” by MENA
Fund Manager, “Best Investment Banking Advisory &
Research Company - 2018” and “Best CEO in the
Investment Industry - 2018” by World Finance, “Best
Asset Manager” by International Finance, “Best
Investment Management Company” by Global Business
Outlook, “Investment Bank of the Year” by Corporate
LiveWire, “Best CSR Leader - Kuwait” and “Best
Investment Operations Management Company -
Kuwait” by International Business.

Commenting on the awards, Sana Al-Hadlaq, Chief
Wealth Officer of KAMCO, said, “With over two
decades worth of experience operating in the asset
management and investment banking sectors, KAMCO
consistently focuses on providing its valued clients with
custom-tailored investment solutions backed by the lat-
est market research. We are proud to have been inter-
nationally recognized for our exceptional performance
in different aspects of our business. These awards are a

testament to our commit-
ment towards harnessing
the full strength of our
integrated business model
to deliver the best results
on behalf of our valued
clients.”

Al-Hadlaq added that
the Firm has been taking
the necessary steps to fur-
ther enhance its leadership
role in the local market and
regionally. Throughout
2018, KAMCO achieved
significant milestones in
terms of its growth and
expansion plan. Al-Hadlaq continued to say that KAM-
CO will continue to focus on delivering diverse invest-
ment products and superior services that will exceed
client and market expectations. 

Turkish Airlines’ 
journey to Istanbul 
Airport begins 
with a film from 
Ridley Scott 
KUWAIT: Acclaimed filmmaker Ridley
Scott has teamed up with Turkish Airlines
to direct a cinematic short film set in
Istanbul, where East and West meet. “THE
JOURNEY”, the story of a chase across the
city’s iconic landmarks was shown at Super
Bowl LIII on February 3, paying homage to
the ancient city of Istanbul, the airline’s hub
for 85 years, spanning the continents of
Europe and Asia. The 30-second commer-
cial was featured in the first quarter of the
most watched sporting event on the global
calendar amongst a lineup of some of the
world’s most recognizable brands, while the
six minute cinematic short film version
launched simultaneously via Turkish
Airlines’ YouTube channel. 

As the first Turkish brand to advertise at
the Super Bowl, Turkish Airlines has been
delighting audienceswith its inspiring and
original commercials since 2016.Turkish
Airlines debuted “Batman v Superman”
campaign with the leading role played by
Ben Affleck in 2016, “Widen Your World”
campaign in which Morgan Freeman invited
the global audience to widen their world in

2017, “Five Senses” campaign fronted by
Dr. Oz who explored the wonders of the
world through five senses visiting some of
the most unique places around the globe
that Turkish Airlines flies to in 2018.

M. Ilker Ayci, Turkish Airlines Chairman of
the Board and the Executive Committee,
commented: “When viewers tuned into the
Super Bowl on Sunday they were treated to a
stunning portrayal of Istanbul in this thrilling
film from Ridley Scott. We invite travelers
around the world to join us on our journey
and experience true Turkish hospitality at our
brand new home at Istanbul Airport .” 

Director and Producer Ridley Scott
said: “Istanbul is an inspiring city to build a
story around withits beautiful topography
surrounded by water. The city is a powerful
backdrop to the story that brings together
the main characters in an exciting and
spectacular way, much as Istanbul has done
for generations.” Scott directed his first
commercial in 15 years, and RSA Films pro-
duced, to mark the opening of Istanbul
Airport, the new home of Turkish Airlines.
“THE JOURNEY” showcases Istanbul as
the hub of Turkish Airlines and the new
center of aviation for global travelers,
which will be the world’s largest aviation
hub with an annual capacity of 200 million
passengers. Flying to more countries than
any other airline, Turkish Airlines currently
connects 306 destinations in 124 countries,
which will expand as it moves its hub from
the current Istanbul Ataturk Airport to the
newly opened Istanbul Airport. Sylvia
Hoeks, known for her role in Blade Runner
2049, plays the leading role alongside key

Istanbul sights such as «iraian Palace,
Basilica Cistern, Ortakoy Square and
Istanbul Airport.Istanbul Airport hosted the
shooting with a cast of 250 people while
the film in total starred 500 actors. The
scenes at the airport portray Turkish
Airlines’ cabin crew wearing their new uni-
forms as well as innovations in inflight cabin
design. 

The British director, known for unfor-
gettable film classics such as Alien (1979),
Blade Runner (1982), Thelma and Louise
(1991), and Gladiator (2000), as well as
recent hit The Martian (2015), has had
ongoing success both on the big screen as

well as directing commercials. The four-
time Academy Award nominee has directed
an estimated 2700 commercials including
the famous commercials created for world’s
giant commercial brands. Four promotional
versions and a six-minute cinematic short
film were created as well as a behind-the-
scenes special that details the entire expe-
rience including interviews with the direc-
tor and cast. Previous high profile Turkish
Airlines collaborations include sports stars
Lionel Messi and Kobe Bryant, actor
Morgan Freeman and Kevin Costner, and
“THE JOURNEY” stars actresses Sylvia
Hoeks and Aure Atika. 

Sana Al-Hadlaq

AUB launches win 
up to 100% of value 
of international 
purchases campaign
KUWAIT: Ahli United Bank  has
launched a campaign that allows AUB
customers to win up to 100 percent of
the value of their international pur-
chases using their AUB ATM cards.
The campaign, which will last from 4
to 28 February and is launched on the
occasion of the month of February and
the celebration of Kuwait’s national
days,  provides customers with 6
chances to win: The first winner will
win 100 percent of the value of his
purchases up to KD 1000 and the sec-
ond to the sixth winners will win the
value of their purchases up to KD 500.
The draw will be held and the names
of the lucky winners will be announced
on March 13. 

AUB customers who  shop outside
Kuwait during campaign’s period the
by using the ATM cards of Ahli United
Bank  for KD 100 or more, and have

the opportunity to recover up to 100
percent of the value of their purchases.
In a press statement, Ahli United Bank
said: The timing has been chosen to
coincide with the month of February
and Kuwait’s celebration of its national
days during which many like to travel
to spend the holidays abroad, thereby
increasing their shopping worldwide.

This unique campaign complements
the package of unique prizes with
which AUB rewards its customers for
their confidence in the services and
products offered by the Bank which
has always been keen to present its
customers with exceptional value
through its various remarkable promo-
tions that cater for their needs and
even exceed their expectations. 

In addition to the exciting campaign
benefits, customers who spent using
AUB credit cards automatically bene-
fited from the Pearls reward program
as well as AUB’s instant discount pro-
gram. These offers provided customers
a real added value that rewards the
AUB Credit Card and ATM card hold-
ers through unique discounts at major
well-known companies and retail out-
lets in Kuwait.”

X-cite launches amazing
February discounts 
with daily winners!
KUWAIT: X-cite by Alghanim Electronics, Kuwait’s largest electronic retail-
er and one of the largest showrooms in the Middle East, announced the
launching of its newest February discounts and exceptional campaign “You
Buy, We Pay” in celebration of Kuwait’s National & Liberation Days, with
exclusive discounts on thousands of electronics and products ranging from
smartphones, laptops, house appliances and all latest electronics. 

Throughout the month of February, X-cite will be extending its warmest
wishes to the people of Kuwait with its much-anticipated sales campaign on
thousands of products at incredible prices. Additionally, X-cite will offer its
customers the chance to win valuable prizes as 28 lucky winners will be cho-
sen in 28 days whenever they benefit from the special prices and promotions
available in all showrooms across Kuwait. All you have to do is shop from any
X-cite showroom or online through www.xcite.com and you could win all
your purchases in coupons! Who says it stops here? With credit purchases,
you can double your winning purchases simply by buying on installments.

Customers may even avail X-cite’s latest “You Buy, We Pay” cam-
paign’s unique promotions by shopping on the go or from the conven-
ience of their home thanks to the ultimate online shopping experience.
Moreover, products will be delivered directly from the store to their
doorstep at no additional cost! 

Through its customer-centric concept, X-cite offers customer’s com-
petitive quality and prices to serve every segment, providing them with
the highest level of service, engaging with them, and earning their trust
through supporting services and offerings. X-cite also enable customers
to shop from the comfort of their homes through its free mobile app and

shopping website at www.xcite.com
X-cite has established itself as a leading brand in providing the latest

products to customers as it continues to build strong relations with interna-
tional brands in the electronics sector. Continuously seeking to satisfy the
needs of its customers, X-cite provides them with diverse services that
enable customers to experience products and interact with them, and the
service of buy online and pick the product in store, whether in their 26 show-
rooms or through the website, designed to make online shopping a fast and
easy experience. X-cite also offers premium maintenance and purchase
services at most of its major showrooms throughout Kuwait and other serv-
ices such as free delivery and X-care packages. 


