
genres also made a splash in the 2010s -
megahit “Despacito” (2017) remains the top-
viewed clip on YouTube with more than 6.5 bil-
lion views. In television, Amazon’s pioneering
show “Transparent” forever changed how trans-
gender people are portrayed on screen, while in
film, Marvel’s groundbreaking superhero block-
buster “Black Panther” reinvented the genre
with its mainly black cast. 

The Academy of Motion Picture Arts and
Sciences, which doles out the Oscars, moved to
diversify its membership and voting body, in the
wake of the none-too-flattering
#OscarsTooWhite movement. The Recording
Academy saw its Grammy nominees slate grow
increasingly more diverse and took steps to high-
light female artists - it too suffered from criticism

that the gala was too white and too male.
The new music moguls 

In the world of pop music, it’s not enough
anymore to have a booming, multi-octave range
like Mariah Carey - you also need to run a fash-
ion house, sell cosmetics or direct a feature film.
Beyonce is the diva of the decade, taking
Coachella by storm, starring in a reboot of “The
Lion King,” blazing across concert stages with
husband Jay-Z - and performing twice at the
Super Bowl in the 2010s.

But she also runs her own activewear brand,
Ivy Park, which has been relaunched in collabo-
ration with Adidas. Her music album-film
“Lemonade” earned widespread acclaim. She
directed a documentary about her show-stop-
ping Coachella set. “The more I mature, the

more I understand my value,” she said in a Q&A
published this month by Elle magazine. “My true
win is creating art and a legacy that will live far
beyond me.”

This is the new model for a generation of
music superstars. Rihanna has consistently
topped the charts, but the 31-year-old Barbados
native also has made a fortune from her makeup
and lingerie lines. This year, she launched a lux-
ury fashion label with French powerhouse
LVMH. Songstress Taylor Swift has swept up 10
Grammy awards since 2010 with chart-topping
albums like “Speak Now” and “1989.” She

released multiple perfumes, has an array of
product endorsement deals and battled her for-
mer label for control of her master recordings.

Lady Gaga went on tour with Tony Bennett
to sing jazz standards, starred in “American
Horror Story,” launched vegan makeup line Haus
Laboratories and wowed audiences with “A Star
Is Born,” winning an Oscar for best original
song. All of the above have estimated net worths
of more than $300 million. All hail the new
Renaissance women of music. — AFP 
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In this file photo taken on July 27, 2019, Richard Tyler Blevins (on screen), aka Ninja, speaks to the crowd at the start of the 2019 Fortnite World Cup Finals - Round Two  at Arthur Ashe Stadium, in New York City. 

In this file photo taken on June 23, 2019, Lil Nas X performs onstage during the 2019 BET awards at
Microsoft Theater in Los Angeles. In this file photo taken on Dec 14, 2017, the Disney logo is displayed outside the Disney Store in Times Square in New York City.

This combination of file pictures
created on Dec 11, 2019 shows
an illustration photo taken on
April 19, 2018 of the logo of
online streaming music service
Spotify displayed on a tablet
screen in Paris, a Netflix logo on
June 28, 2019 in Santa Monica,
California, and a photo taken on
Sept 28, 2011 of the Amazon logo
seen on a podium during a press
conference in New York.

In this file photo taken on April 23, 2018, actor Robert
Downey Jr arrives for the World Premiere of the film
‘Avengers: Infinity War’ in Hollywood, California. 

In this file photo taken on March 4, 2018, actor
Chadwick Boseman arrives for the 90th Annual
Academy Awards in Hollywood.


