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Zain strategic partner of 24-hour
coding challenge ‘CODED Hackathon’

Company keen on supporting, developing tech innovation ecosystem
KUWAIT: Zain, the leading digital service provider in
Kuwait, concluded its strategic partnership of the
CODED Hackathon, a 24-hour coding challenge that
aimed at boosting participants’ coding skills in a
unique academic and social setting. 

Zain’s extended strategic partnership with CODED
comes in line with its corporate sustainability strate-
gy towards the education sector, through which the
company is keen on contributing to the development
and advancement of the tech innovation ecosystem
within all age groups to boost their coding and tech-
nology skills, as such skills are essential for the mod-
ern digital world. 

Zain took part in awarding the winners of the
CODED Hackathon, which mainly aimed at offering a
competitive social environment for the participants
throughout 24 continuous hours. The participants had
to design innovative solutions to coding challenges
within a limited time frame and with limited resources
at hand, which boosted their teamwork, problem-

solving, leadership, and coding skills. 
In July, Zain strategically partnered with the COD-

ED Fresh Grad Boot Camp, which aimed at training
fresh university graduates on seven essential pro-
gramming languages to make them job ready as pro-
grammers and developers. Twenty graduates were
selected from over 560 applicants from across various
universities, and they spent 12 intensive weeks of sem-
inars and workshops supervised by CODED’s team. 

Through supporting this unique program, Zain
seeks to offer youth the best educational environment
in Kuwait to nurture their talents, enrich their skills,
and promote tech innovation within them. Zain

believes in the important role tech innovation plays in
building the future and progressing national economy. 

Zain is keen on playing a vital role as an integrated
digital service provider in light of the rapid digital
changes witnessed by the modern world. The compa-
ny always seeks to reach new levels of excellence
with its customers through offering the best innova-
tive services, meeting their needs and aspirations, as
well as supporting programs and initiatives that

embrace tech innovation and aim at developing it.  
Zain further reaffirms its commitment to support-

ing any entity that offers the proper educational envi-
ronment for the next generation as per the highest
international standards. The company will spare no
efforts in offering its support to such initiatives and
programs that serve the community and contribute to
the further progress of the country.

Last year, Zain supported the CODED Juniors

Summer Camp, which aimed at teaching school
children (ages 7-12) the basics of coding languages
and technology using the latest tools and gadgets
like robots, smart toys, computers, and more, as
well as traditional learning methods such as art,
drawing, and music. The program featured a fun
educational environment that lasted for four weeks
in the Space Museum at Sheikh Abdullah Al-Salem
Cultural Center.

KUWAIT: Zain and CODED officials with the Hackathon participants.

Boosting
coding skills in
unique setting

KUWAIT: Kuwait International Bank (KIB) launched
the first-of-its-kind service in Kuwait allowing cus-
tomers to book appointments via a smartphone appli-
cation at all branches across Kuwait. One of the latest
technologies in customer service, the service was
recently debuted at an exclusive launch at the Crowne
Plaza Hotel in Kuwait, in cooperation with CFM Gulf
Company as the sole exclusive agent in Kuwait for the
Swedish company KOMATECH which specializes in
customer service and scheduling systems. 

On this occasion, Othman Tawfeqe, General
Manager of the Retail Banking Department at KIB,
said: “KIB’s first-of-its-kind service in Kuwait is one of
the latest technologies in customer service. Through
this service, our customers can schedule appointments
via their smartphones, avoid congestion on the road,
learn about working hours of branches and services
offered, as well as receive priority when visiting the
branch for quick services.”

Tawfeqe also pointed out that the introduction of this
latest service came as part of KIB’s new strategic direc-
tion under the slogan ‘Bank for life’; the slogan was
selected by the Bank’s senior management and embodies
the new strategy for developing systems and customer
service. The launch of this new service will boost the lev-
el of customer service across Kuwait, not just at KIB, but
also across all sectors that provide customer service.

Additionally, Tawfeqe lauded the efforts made by the
KIB team as well as their cooperation with CFM Gulf
Computers, which resulted in the development of a
‘customer service smartphone application’. Tawfeqe
added that this service will be followed by many more
developments, as the Bank is continuously studying the
latest services and products to be introduced to the
local market; thereby exceeding its customers’ expec-
tations and serving diverse segments and lifestyles. 

On his part, Chairman of CFM Gulf Computers, Eyad
Omar Al-Serri, said: “I would like to personally thank
KIB for their continued trust and cooperation over the

past years, culminating in the launch of this latest serv-
ice. I would also like to thank the Swedish company
(KOMATEC) and its team on their boundless support in
working to make this dream a reality. Currently, we’re
living in a stage that has jumped leaps and bounds to
reach the future of technology we are in. Today, life has
become centered around smartphones, which ultimately
led us to develop this service.”

Al-Serri also noted that the launch of this service
with KIB will boost customer service across all sectors,
serving as a ‘gateway to the future’ that enables people
to adopt technology that helps humanity. He also added
that competition in the market is open to everyone,
where those who succeed must meet the needs of cus-
tomers, provide quick and efficient services, gain the
trust of customers, meet their goals, and turn their
dreams into reality.

On this occasion, Khalil Al-Arian, General Manager
of CFM Gulf Computers delivered a technical presenta-
tion on the advantages of the Swedish-made QMATIC
digital customer service system. Al-Arian presented a
brief historical background on the introduction of these
products to the Kuwait market in 1990, as well as
developments in the system over the past few years to
remain up-to-date with the times. These developments
have allowed this service to be one of the best devices
and systems for customer service on a global scale. He
also lauded KIB’s management which has led the Bank
to become the first in Kuwait to adopt this innovative
customer service, which will positively affect all sectors,
allowing both public and private entities to provide
services to its customers.

Arian also pointed out that this services is one of the
best technologies to serve customers remotely. Today,
customers can book appointments and avoid conges-
tion before visiting the branch, helping distribute traffic
over different periods, reduce waiting times and man-
age queues; thereby allowing customers to truly benefit
from the services provided by KIB.

KIB strongly believes in the importance of technolo-
gy and the need to combine traditional banking with
innovative digital solutions. Accordingly, the Bank con-
tinues to develop its services and products in order to
adopt the latest technological developments. By doing
so, KIB provides its customers with an innovative bank-
ing experience characterized by the highest quality
standards that offer safety and security, confidentiality
and ease of use at any time and place.  

KIB offers booking
appointments via
smartphone app


