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Photo of the Day

KUWAIT: A compilation of photos showing a ‘confrontation’ between two cats at a Kuwait City beach. —Photos by Yasser Al-Zayyat

KUWAIT: Ooredoo Kuwait, the first to launch
innovated digital services in Kuwait has recently
concluded its sponsorship of the Haab Al-Saad
Expo, an exhibition targeted at females which pre-
sented an array of products and services from local,
regional, and international companies, as well as
renowned designers. The expo provided a unique
experience that targeted brides to be and wedding
planners. The expo was held in Sheraton Hotel,
Diamond Ballroom last week. The exhibition pro-
vided brides and wedding planners the opportunity
to prepare their weddings from start to finish, by
showcasing everything they need under one roof.

The main goal behind sponsoring Haab Al-Saad
is to support Kuwaiti  women by showcasing
unique product l ines and services targeting
brides to be. Empowering women is a foundation
pillar in our Corporate Social Responsibility
strategy. Ooredoo’s support of this exhibition is

another step towards achieving this goal along
with the company’s commitment to support and
empower women.

It is worth mentioning that Ooredoo Kuwait
was the communications sponsor for Hana Eleven
expo support Kuwaiti women participating in the
exhibition to showcase their product lines and
promoting their small businesses among targeted
audience in an extravagant atmosphere. Ooredoo
also sponsored the ninth edition of the RoadRush
Racing Competition for Women which took place
at Kuwait Motor Town. Where it included a num-
ber of excit ing activit ies such as RoadRush
Market, RoadRush Kid’s Wonderland, a live per-
formance by Miami band, as well as other fun
activities. The sponsorship came from the align-
ment with the company’s core values of caring,
connecting, and challenging. It further underscores
the company’s commitment to empowering women.

Ooredoo Kuwait concludes its
sponsorship of Haab Al-Saad Expo

Ministry received
2,040 brand
requests in Nov
KUWAIT: Kuwait’s Ministry of Commerce and Industry
yesterday announced that it has received 2,040 brand
request applications online last November. In a press
statement, the ministry said that it had completed 905
transactions for registering a trademark, 807 for publish-
ing a trademark, and three transactions for registering a
trademark and issuing a certificate for it. It noted that it
completed 243 trademark renewal transactions and 345
visa applications by changing the title and name of the
owner of the brand, transferring its ownership, striking out
a registration and changing the name of the registration
agent. The ministry also pointed out that 607 transactions
for publishing the renewal of brands were completed, in
addition to receiving 15 appealing applications, adding
that it obtained fees for all previous transactions by
249,003 Kuwaiti dinars (about $822,000). —KUNA

Saudi envoy praises
Kuwaiti support to
disabled people
KUWAIT: Saudi Arabia’s Ambassador to Kuwait Prince
Sultan Al Saud on Saturday praised the great support
that Kuwait provides to people with disabilities. This
came in a statement by the ambassador to reporters dur-
ing the Saudi theatrical performance participating in the
fifth Gulf theater festival for people with disabilities,
which is held in Kuwait during the period from 3 to 9
December. Prince Sultan said that Kuwait is a pioneer in
supporting this group, integrating them into society and
highlighting their capabilities. The Saudi government also
pays great attention to this precious group and unlimited
support at all levels, as its disabled people have proven
that they are creative in every field they participate in, he
added. All Gulf states are participating in the festival
organized by the Kuwait Public Authority of the
Disabled. —KUNA


