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Putin, Xi launch ‘historic’ 
Russia-China gas pipeline

Middle East teams compete 
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DUBAI: OPEC and its allies plan to deepen oil cuts
and have the deal in place so it runs at least until
June 2020 as Saudi Arabia wants to deliver a posi-
tive surprise to the market before the listing of
Saudi Aramco, two sources familiar with the talks
said. The deal being discussed by the Organization
of the Petroleum Exporting Countries and other
producers, known as OPEC+, would be to add at
least 400,000 barrels per day (bpd) to existing cuts
of 1.2 million bpd or 1.2% of global supply. The cur-
rent deal runs to March. “They (the Saudis) want to
surprise the market,” one of the sources said.

Another two sources said the latest OPEC analy-
sis, drawn up by OPEC’s Economic Commission
Board (ECB), showed a large oversupply and build
up in inventories in the first half of 2020, if no addi-
tional cuts were made. Russia, a key non-OPEC ally,
has so far opposed deeper cuts or a longer exten-
sion. But Moscow has often taken a tough stance

before every meeting before approving the policy.
Sources said Saudi Arabia was working on convinc-
ing Russia. Riyadh needs high oil prices to balance
its budget and support the
pricing for the Aramco ini-
tial public offering (IPO),
which could be the world’s
biggest.

Russia, the world’s sec-
ond biggest  o i l  exporter
af ter  Saudi  Arabia , a lso
benefits from a higher oil
price and has been working
with OPEC on cuts to pre-
vent an oil glut building as a
result of booming produc-
tion from the United States, which has climbed to
become the world’s crude producer. Benchmark
Brent oil prices rose by more than 2% to nearly $62

per barrel yesterday on the news about the possi-
bility of deeper cuts.

Deep Saudi cut
Prince Abdulaziz bin

Salman heads to Vienna this
week for his first OPEC meet-
ing as Saudi Arabia’s energy
minister. The veteran oil offi-
cial, known as a tough nego-
tiator, wants to ensure oil
prices stay high enough for
Aramco’s IPO, sources said.
The IPO will be priced on
Dec 5, the same day OPEC
meets in Vienna. The OPEC+

grouping holds talks on Dec 6. Saudi officials, including
Prince Abdulaziz, have insisted on stricter compliance
with the current cuts, especially as countries such as

Iraq and Nigeria have produced well above their quo-
tas while Riyadh has cut more than demanded. The
Saudis are also lobbying other producers to deepen
cuts and have been signaling that they are ready to
continue taking the biggest burden and to cut well in
excess of their target.

Saudi Arabia has been cutting more than the
amount agreed for most of this year. Its actual cut in
November was 783,000 bpd, according to a Reuters
survey, a level that was about 400,000 bpd more than
its pledged cut of 322,000 bpd. Saudi and Russian oil
production costs are much cheaper than those in the
United States so any OPEC cut. A price rise can hurt
OPEC and its allies because it further bolsters US pro-
duction and allowing US shale oil producers to grab a
bigger market share. “If WTI goes up to $60 per bar-
rel, there will be more shale,” one of the sources famil-
iar with OPEC talks said, warning against much steep-
er output cuts. —Reuters

Saudi wants OPEC+ to deepen oil cuts
Oil prices under pressure from booming US supply

Lufthansa ‘not open’ 
to Qatar investment
FRANKFURT: Lufthansa responded coldly yesterday to a report
that rival Qatar Airways was interested in taking a stake in or col-
laborating with the German airline. The Gulf carrier, which holds
minority stakes in airlines including IAG, Cathay Pacific, and China
Southern Airlines, has been seeking to boost collaborations. Its chief
executive Akbar al-Baker was quoted by German news agency dpa
on Sunday as saying he was interested in investing in Lufthansa to
seize business opportunities in Europe’s biggest economy. “We did
not have Lufthansa privatized in Germany to have it nationalized in
Qatar,” a Lufthansa spokesman said. Initially, Qatar Airways would
also look into a partnership with Lufthansa to ramp up air transport
services and tourism in Germany, Al-Baker told dpa in Doha on the
sidelines of a visit of the premier of regional state Lower Saxony to
Qatar. State-owned Qatar Airways declined to comment.

Lufthansa needs to limit ownership by shareholders from non-
European Union member states to 49% to preserve its aviation
licenses. Its CEO Carsten Spohr has repeatedly criticized Gulf
rivals such as Qatar, Emirates and Etihad Airways of receiving what
he describes as unfair state subsidies. Shares in Lufthansa were up
1.9% at 0911 GMT yesterday. Dpa also quoted the Qatar Airways
CEO as saying the carrier’s membership of the Oneworld airline
alliance would not stand in the way of a pact with Lufthansa, which
is part of rival Star Alliance.  —Reuters

‘Cyber Monday’ 
on track for 
record US 
online sales
NEW YORK: US online sales are set
to hit a new record on this week’s
“Cyber Monday,” Adobe Analytics
said, as e-commerce outlets gear up to
lure shoppers in the opening days of
the holiday season. Internet purchases
are expected to reach $9.4 billion, a
jump of nearly 19 percent over last
year’s record-setting $7.9 billion take,
according to a Sunday estimate from
the company, which measures transac-
tions from 80 of the 100 largest US
online retailers. 

US merchants have long viewed the
days after the Thursday Thanksgiving
holiday as a prime time to part shop-
pers from their money, particularly
during the “Black Friday” sales follow-
ing the holiday. This year’s expected

record-setting shopping comes as
Price Waterhouse Cooper found for
the first time that a majority of people
surveyed said they would rather shop
online than in a brick-and-mortar
store. Shoppers spent $7.4 billion
online on Friday, according to Adobe.
Some 40 percent of these purchases
were made using smartphones. 

On Thanksgiving Day, US con-
sumers spent $4.2 billion online. Online
sales on “Small Business Saturday”
amounted to $3.6 billion, up 18 percent
over last year. This increase was
“fueled by strong gains from both
large and small retailers alike,” said
Vivek Pandya, lead analyst at Adobe.
“The weekend between Black Friday
and Cyber Monday is emerging as a
truly lucrative period for online com-
merce,” he added. The hottest toys
included LOL Surprise dolls and items
linked to Disney blockbuster movie
“Frozen 2.” In the video game catego-
ry, the top sellers were FIFA 20,
Madden 20 and Nintendo Switch.

The most popular electronics were
Apple laptops, AirPods and Samsung
TVs. Adobe expects shoppers to

spend a total of $143.8 billion during
the entire holiday season. According
to a study released on Sunday by the
International Council of Shopping
Centers, an estimated 160 million

people flocked to stores over the
Thanksgiving weekend and spent on
average just over $500 each. That’s
up from 151 million shoppers last
year. —AFP

CALIFORNIA: An ad is seen on the Best Buy website for a Cyber Monday sale which is
displayed on laptop computers in San Anselmo, California. —AFP

RIYADH: Women in Saudi Arabia’s capital Riyadh check on their mobile phones an announcement on Saudi Aramco’s public offering on an investment services website. —AFP

OPEC, allies may
add 0.4 million
bpd to existing 

cuts


