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EXCHANGE RATES

Al-Muzaini Exchange Co.

EUROPEAN & AMERICAN COUNTRIES
US Dollar Transfer 304.600
Euro 338.870
Sterling Pound 397.350
Canadian dollar 231.460
Turkish lira 54.200
Swiss Franc 308.460
US Dollar Buying 297.150

ASIAN COUNTRIES
Japanese Yen 2.782
Indian Rupees 4.250
Pakistani Rupees 1.969
Srilankan Rupees 1.678
Nepali Rupees 2.650
Singapore Dollar 224.800
Hongkong Dollar 38.909
Bangladesh Taka 3.553
Philippine Peso 5.999
Thai Baht 10.098
Malaysian ringgit 77.903

GCC COUNTRIES
Saudi Riyal 81.281
Qatari Riyal 83.716
Omani Riyal 791.683
Bahraini Dinar 809.350
UAE Dirham 82.986

ARAB COUNTRIES
Egyptian Pound - Cash 21.350

Dollarco Exchange Co. Ltd

BAHRAIN EXCHANGE COMPANY WLL

Egyptian Pound - Transfer 18.938
Yemen Riyal/for 1000 1.223
Tunisian Dinar 111.170
Jordanian Dinar 430.070
Lebanese Lira/for 1000 0.203
Syrian Lira 0.000
Morocco Dirham 32.199

Rate for Transfer Selling Rate
US Dollar 304.240
Canadian Dollar 229.785
Sterling Pound 394.795
Euro 336.750
Swiss Frank 3,041.530
Bahrain Dinar 809.085
UAE Dirhams 83.235
Qatari Riyals 84.475
Saudi Riyals 82.025
Jordanian Dinar 430.395
Egyptian Pound 18.916
Sri Lankan Rupees 1.681
Indian Rupees 4.241
Pakistani Rupees 1.958
Bangladesh Taka 3.537
Philippines Pesso 5.995
Cyprus pound 18.100
Japanese Yen 3.775
Syrian Pound 1.590
Nepalese Rupees 2.656
Malaysian Ringgit 73.690

CURRENCY BUY SELL
Europe

British Pound 0.387354 0.401254
Czech Korune 0.005130 0.014430
Danish Krone 0.040864 0.045864
Euro 0.328658 0.342358
Georgian Lari 0.121560 0.121560
Hungarian 0.001148 0.001338
Norwegian Krone 0.029170 0.034370
Romanian Leu 0.065285 0.082135
Russian ruble 0.004775 0.004775
Slovakia 0.009109 0.019109
Swedish Krona 0.027867 0.032867
Swiss Franc 0.298662 0.309662

Australasia
Australian Dollar 0.198196 0.210196
New Zealand Dollar 0.189864 0.199364

America
Canadian Dollar 0.224272 0.233272
US Dollars 0.300500 0.305800
US Dollars Mint 0.301000 0.305800

Asia
Bangladesh Taka 0.003002 0.003803

Chinese Yuan 0.041883 0.045383
Hong Kong Dollar 0.036962 0.039712
Indian Rupee 0.003624 0.004396
Indonesian Rupiah 0.000017 0.000023
Japanese Yen 0.002698 0.002878
Korean Won 0.000248 0.000263
Malaysian Ringgit 0.069229 0.075229
Nepalese Rupee 0.002627 0.002967
Pakistan Rupee 0.001296 0.002066
Philippine Peso 0.005962 0.006262
Singapore Dollar 0.217637 0.227637
Sri Lankan Rupee 0.001320 0.001900
Taiwan 0.010030 0.010210
Thai Baht 0.009743 0.010293
Vietnamese Dong 0.000013 0.000013

Arab
Bahraini Dinar 0.801807 0.809865
Egyptian Pound 0.018953 0.021694
Iranian Riyal 0.000084 0.000086
Iraqi Dinar 0.000211 0.000271
Jordanian Dinar 0.423633 0.432633
Kuwaiti Dinar 1.000000 1.000000
Lebanese Pound 0.000153 0.000253
Moroccan Dirhams 0.021213 0.045213
Omani Riyal 0.786039 0.793938
Qatar Riyal 0.083010 0.083844
Saudi Riyal 0.080140 0.081440
Syrian Pound 0.001291 0.001511
Tunisian Dinar 0.102671 0.110671
Turkish Lira 0.046316 0.056161
UAE Dirhams 0.082298 0.083126
Yemeni Riyal 0.000990 0.001070

Chinese Yuan Renminbi 43.720
Thai Bhat 11.055
Turkish Lira 53.345
Singapore dollars 223.412

Al-Tijari announces 
Al Najma and ‘Salary & 
Cash on Top’ winners
KUWAIT: Commercial Bank conducted the weekly and monthly draws on Al Najma Account
and the weekly draw on the “Salary and Cash on Top” campaign. The draws were conducted in
the presence of Ministry of Commerce and Industry representative Saleh Al-Ruwaiee. The
results of the draw were as follows: (1) Al Najma monthly account - the prize of 20,000/-
Kuwaiti Dinars was for the share of Fedhah Ibrahim Al-Marzouq. (2) Al Najma weekly account -
the prize of 5,000/- Kuwaiti Dinars was for the share of Yousef Mukhtar Abul. (3) The “Salary
& Cash on Top campaign” prize of 1,000/- Kuwaiti Dinars was for the share of Khaledah
Ghareeb Mohammad Fathallah.

The Bank stated that the account prizes this year is featured by the highest cash prize and
diversity of prizes throughout the year clarifying that Al-Najma Account will offer weekly prize
of KD 5,000/-,  monthly prize of KD 20,000/- and a semi-annual prize of KD 500,000 in
addition to the largest prize - linked bank account payout of KD 1,500,000. 

Al Najma Account can be opened by depositing KD 100, and customer should maintain a
minimum amount of KD 500 to be eligible to enter all draws on Al-Najma Account prizes. As
for the chances of winning, the more balance a customer maintains in Al Najma Account, the
more chances the account holder will get to win, where each KD 25 will give the customer one
chance to win, the account also offers additional benefits like the ATM card, a credit card
against customer’s account and all CBK banking services that customer can enjoy.   

As regarding “Salary & Cash on Top” campaign designated for Kuwaiti and expatriate
employees as well as the retirees and which is valid until 31 December 2019 and the mechanism
of joining this campaign for availing its benefits, the Bank explained that Kuwaiti employees
with a salary of KD 500 & above whether newly recruited or in service can transfer their salary
to the Bank and avail the benefits of this campaign by getting instant cash gift of KD 250 or an
interest free loan 5 times the salary up to KD 10,000 add to this they will automatically enter
the weekly draw on KD 1,000. As for the expatriate customers categorized under Premier
Banking Account with a salary KD of 1,700 and above, they will get instant cash gift. 

The retirees with pension KD 1,000 & above will also get an instant cash gift of KD 150
when transferring their pension to the Bank and automatically enter the weekly draw on a prize
of KD 1,000 and avail the benefits of this campaign designated for Kuwaiti and expatriate
employees working in private & public sector as well as the retirees. Further, the campaign pro-
vides customers with the opportunity to get additional benefits and take advantage of the
advanced & unrivalled services & products the Bank provides to its customers to meet their
needs and expectations.     

Customers can obtain further information on Al-Najma Account by either calling the
Service Center on 1888225 or by visiting the Bank’s website www.CBK.com and they can also
visit their nearest CBK branch where the Bank staff will be ready to serve them and respond to
their queries. Furthermore all details & information related to the latest offers & services
launched by the Bank is also available on the Bank’s social sites.   

MUMBAI: At 29, Spandan Sharma doesn’t own a flat,
a car, or even a chair - one of a growing number of
Indian millennials bucking traditional norms and
instead opting to rent everything from furniture to
iPhones. “Millennials in my age bracket want freedom
and earlier what was seen as stability is now seen as a
sign of being tied down,” Sharma said. “My parents
don’t understand the concept of renting furniture at
all. They have never been completely on-board with
the idea,” he said. “They said it would be much better
to buy rather than rent furniture in the long term.”

For 4,247 rupees ($60) a month, the Mumbai-based
executive furnished his entire home, sourcing furniture
for his bedroom, living room and dining area as well as
a refrigerator and microwave. Sharma isn’t alone. Tens
of thousands of young
Indians are switching from
buying to renting so they can
live l ife with few strings
attached. Even businesses
are renting their office fur-
nishings, said budding entre-
preneur Vandita Morarka.

When Morarka set up her
feminist non-profit One Future
Collective in 2017, she rented
nearly everything she needed
and funneled the savings from
not having a one-off outlay into paying salaries to her staff
of 25. “From study tables and chairs to even a laptop, I
have rented them all as the prices are reasonable,” the 25-
year-old said. “This system allows me to take more risks...
And in case things go south, we can wrap up without los-
ing a large tranche of investments and begin elsewhere.” 

‘Investing in experiences’ 
From ride-hailing apps to communal office spaces,

the sharing economy is a global phenomenon that is
expected to generate annual revenues of $335 billion

by 2025, according to PricewaterhouseCoopers. In
the US, websites such as Rent the Runway and Nuuly
offer fashion-conscious customers the option to try
rather than buy clothing, while in China, consumers
can rent BMWs via a tap on their smartphone. In
India, the boom has fuelled the rise of new furniture
and appliance-renting businesses such as Furlenco,
RentoMojo and GrabOnRent - and even jewelry rental
apps - in recent years. The sector is a bright spot
amid a severe slowdown as weakening consumer
demand has led to tumbling sales including in the bell-
wether auto sector.

The country’s furniture rental market alone is
expected to be worth $1.89 billion by 2025, according
to consulting firm Research Nester. “We expect to

grow by a million orders in
under 30 months,”
RentoMojo founder Geetansh
Bamania said. The Bangalore-
based firm rents out furniture
as well as appliances, gym
equipment, iPhones and
smart home devices such as
Google Home and Amazon
Echo. “Renting smartphones
works out well for the young-
sters as they can keep
upgrading to the latest

launch at a cheaper price without burning through
their finances,” Bamania added.

Launched in 2012 by former investment banker
Ajith Karimpana, Furlenco has catered to more than
100,000 customers and expects revenues to cross
$300 million by 2023. “Overall consumer behavior is
shifting from owning to renting among millennials due
to the flexibility and non-commitment it offers,”
Karimpana said. In an indication of the trend’s staying
power, Swedish furniture giant Ikea has said it plans
to test a subscription-based model in 30 markets in

2020. For many millennials, choosing the rental option
is as much about taking a road less travelled as it is
about saving money.

When Sharma’s father was 29, he was married,
working in a public sector bank and setting aside
funds to purchase a flat and buy a car. Sharma envi-
sions a different life for himself, one focused on

“investing in experiences”. “Living in five different
cities in two countries over a span of seven years
would be unthinkable for my father... but it is my reali-
ty,” Sharma said, adding that some furniture rental
apps offered free relocation services. “It is a badge of
pride for millennials that we can pack up and move
within weeks.”—AFP

Tens of thousands of young Indians are switching from buying to renting

From armchairs to iPhones, 
India’s millennials rent it all

MUMBAI: Vandita Morarka, 25, interacts with her colleagues as they sit around rented furniture in
Mumbai. Growing number of Indian millennials bucking traditional norms and instead opting to rent
everything from furniture to iPhones. Tens of thousands of young Indians are switching from buying to
renting so they can live life with few strings attached. —AFP

China’s Trip.com 
chief on journey 
to boost working 
mothers
BEIJING: The head of Chinese travel giant
Trip.com, Jane Sun, is on a mission to propel
women through her workforce, spearheading
novel approaches such as encouraging babies
on business trips and free egg freezing. As a
working mother, she understands the chal-
lenges faced by many women in China, whose
participation in the labor force has been
falling for decades. She runs China’s largest
online tourism agency and is one of the coun-
try’s business elite: a Silicon Valley returnee
who moves in friendship circles with the likes
of Alibaba founder Jack Ma and has the ear of
the government.

But as well as moving the business to new
markets globally, Sun is also looking closer to
home for growth. She wants to drive female
representation across the 45,000-strong
Trip.com workforce, including efforts to
accommodate breastfeeding mothers by
inviting them to take their babies along on
work trips and introducing nursing rooms.

Staff benefits include flexible working, free
taxis for pregnant employees, and offering
staff the option of freezing their eggs - funded
by the company. “I think we are really taking
the leadership, and that pays off,” she said,
with female representation at middle manage-
ment level now 40 percent and one-third at
executive level. “That number is even better
than most of the companies in the Silicon
Valley,” Sun said in an interview with AFP.

‘Friendly China’ 
Sun became chief financial officer at

Trip.com - then known as Ctrip - in 2005,
and chief executive officer in 2016. In that

time the group has morphed into an interna-
tional site in 19 languages with 300 million
registered members. The company’s gross
revenues grew 30 percent year-on-year in
2018 to 725 billion RMB ($103 billion), tap-
ping into the appetite for travel among mil-
lions of China’s newly-rich middle classes.

Chinese tourists made 149 million over-
seas trips in 2018, with total spending of
$130 billion, according to the China Tourism
Academy. Trip.com is also working with the
government on how to improve China’s
appeal for tourists so they don’t just think of
“pollution and piracy”. Sun said an official,
coordinated campaign akin to regional
neighbor’s “Incredible India” could be in the
works. “Perhaps we can say ‘Friendly China’
with a panda - something that speaks to
people,” she said.

‘Start with the top’ 
A law major from one of the country’s top

universities, Sun was among the first stu-
dents to be given passports and sent abroad
to study in the late 1980s amid paramount
leader Deng Xiaoping’s opening of China.
“My father’s generation didn’t even know
what passports were — we were very
lucky,” she said. After graduating, she head-
ed to an emerging Silicon Valley where she
worked for two decades, along with her hus-
band, John Wu, one of the architects of
Yahoo’s search engine.

They decided to return to China in 2000
after Wu was offered a role as chief technolo-
gy officer at “a very small company called
Alibaba” - the tech giant that just listed in
Hong Kong for at least $11 billion.
Accustomed to battling for senior positions
herself, she has turned her attention to
encouraging female staff at Trip.com to “be
more confident”. “At the year end (the staff)
who come into my office asking for a raise
and a promotion are always male,” she said.
“But (for women) I have to go out to them
and say, you did a wonderful job, I think you
should go through this process.”

Despite early commitments to gender
equality, women’s role in the labor force has
been declining in Communist China since the
1990s. Equality organization Catalyst says
China’s economic reforms led to a variety of
setbacks for women - including diminished
employment opportunities, a widened gender
wage gap and a resurgence of traditional
stereotypes. Human Rights Watch says both
civil and private sector jobs often specify a
requirement for men.

Just over nine percent of directors in listed
companies in mainland China are women,
according to Deloitte’s 2019 Women in the
Boardroom report, while only 10 women are
part of the 204-strong Communist Party cen-
tral committee. Sun said part of the challenge
is getting more women in decision-making
roles. “I think you always start with the top,”
she said. “If in the management team or on
your board there is no female representative,
it’s very hard for male leaders to be aware of
lots of challenges females are facing.” —AFP

SHANGHAI: Travel services company CEO of
Trip.com Jane Jie Sun Jie speaks during an
interview with AFP in the facilities of Ctrip in
Shanghai. —AFP

A growing 
number of 

millennials bucking 
traditional norms


