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Dell EMC, VMware
collaborate to
redefine network
for the cloud era
SAN FRANCISCO: Yesterday at VMworld 2019, Dell
Technologies (NYSE:DELL) announced new advancements in
software-defined networking so customers can simplify and
help lower the cost of networking in today’s multi-cloud world.

“Dell EMC and VMware are rebuilding the network for
the cloud era - with everything open, automated and soft-
ware-defined,” said Tom Burns, senior vice president &
general manager, Dell EMC Networking & Solutions. “New
SD-WAN solutions powered by VMware and network fab-
ric management delivered by SmartFabric Director raise the
stakes when it comes to network virtualization and security
in today’s highly-distributed software-defined enterprise.
We’re just getting started on our combined innovation.” 

Dell EMC SD-WAN Solution
Legacy wide area networks (WANs) struggle to keep

up with the modern, multi-cloud traffic demands. At the
edge, the new Dell EMC SD-WAN Solution helps cus-
tomers move away from complex, slow-to-innovate and
expensive branch office networking to a SD-WAN platform
that uses cloud capabilities and economics. Previewed at
Dell Technologies World, the new solution is now globally
available and supported. This Dell EMC SD-WAN Solution
delivers all-in-one simplicity - combining VMware SD-
WAN by VeloCloud software available as a flexible sub-
scription with highly-engineered and efficient modern
appliances in multiple configuration options - all backed by
world-class Dell EMC support, supply chain, and services. 

VMware SD-WAN by VeloCloud includes: a choice of
public, private or hybrid cloud network for enterprise-grade
connection to cloud and enterprise applications; branch
office enterprise appliances and optional data center appli-
ances; software-defined control and automation; and virtual
services delivery. Software subscription options can be
upgraded to accommodate changing business requirements
for features, duration and bandwidth. 

The Dell EMC SD-WAN Solution has 
three key components:

l SD-WAN Edge powered by VMware - networking
specific, purpose-built appliances designed for high effi-
ciency and reliability

l SD-WAN Orchestrator - cloud-based management
and orchestration software services from VMware, man-
aged by Dell EMC

l SD-WAN Gateways - a global network of more
secure, application-focused access gateways from VMware
to handle WAN traffic

Dell EMC SmartFabric Director - Visibility for Both
Physical and Virtual Networks

Dell EMC and VMware also announced SmartFabric
Director - an innovation in software-defined networking that
enables the physical switch underlay infrastructure to keep
pace with the changing demands of virtualized and software-
defined networks.  Dell EMC SmartFabric Director enables
data center operators to easily build, operate and monitor an
open network underlay fabric based on Dell EMC
PowerSwitch Series switches. This is important for organiza-
tions that have embraced software-defined networking and
need to help make sure their physical underlay networks are
finely tuned for that overlay environment. A lack of visibility
between the two layers can lead to provisioning and configu-
ration errors, hampering network performance.

This innovative solution from Dell EMC and VMware
extends the companies’ shared vision of a software-defined
data center by simplifying the definition, creation and
deployment of data center fabrics with intent-based auto-
provisioning and enhanced visibility and management
between virtual and physical network environments. 

BUENOS AIRES: Times are hard in recession-hit
Argentina and the peso currency’s latest crash has
jolted food prices higher. But in a country where
eating beef is considered more a right than a luxury,
people are stretching their budgets to keep buying
steak while butcher shops see profit margins shrink.

Social life revolves around weekend barbecues
for Argentines, rich and poor. The cherished image
of the gaucho cowboy, wandering the pampas on
horseback and dining on top quality steak around
the fire, is as much a part of the nation’s identity as
the tango, Evita Peron, and financial crises.

The latest economic setback occurred earlier this
month when a landslide victory for the populist
opposition in an Aug. 11 primary vote sparked a run
on the peso and hobbled business-friendly President
Mauricio Macri’s campaign to win a second term in
October’s presidential election.

Stunned by the peso’s fall, Argentina’s cattlemen -
who export much of their produce - pulled back
from selling and waited for the volatility to pass. The
supply cut had the effect of raising prices. Many
Argentines kept buying steak, nonetheless, opting to
cut household budgets in other areas before depriv-
ing themselves of their main source of protein.

“Argentines can stop buying clothes and other
items but they won’t stop buying meat, even while
they complain about prices,” said Orlando Mamani,
working a meat counter in a grocery store in the
Buenos Aires neighborhood of Belgrano. And com-
plain they did, even as they lined up to buy at butch-
er shops across the capital. “Prices are up 15 per-
cent to 20 percent since the primary. The election
result was really a surprise,” said Julio Basmagian,
70, as he left a butcher’s store with purchases under
his arms.

“Beef for us is very important. It’s very unusual
for an Argentine to get through a day without eating

beef in one form or another.”
But  as  a  ret iree l iv ing on a f ixed income,

Basmagian said he may have to cut back if prices
keep rising. “I just don’t have the budget,” he said.
Consumer price inflation is expected at more than 3
percent this month, Macri said on Tuesday, up from
2.2 percent in July. But meat price increases seem to
be outpacing inflation, according to consumers and
butchers interviewed by Reuters. Official price data
for August will not be available until next month.

With Argentina’s main parties having already cho-
sen their presidential candidates, the primary served
as an opinion poll ahead of October’s election.
Macri’s poor performance caused an 18 percent slide
in the peso, raising default fears by making it harder
for Argentina to honor its dollar-denominated debts.
It has revived memories of Argentina’s 2001-2002
default and economic crisis, which tossed millions of
middle-class Argentines into poverty.

Gizzard king 
“It is not that meat is very expensive. It’s that

wage earners believe it is very expensive because
they believe they have the right to eat beef every
day,” said Miguel Schiariti, head of Argentina’s CIC-
CRA meat industry chamber. Schiariti said supply
had dropped 30 percent at Buenos Aires’ main live-
stock market of Liniers after the primary.

“When prices go up like this, everyone complains,
including me,” said butcher Miguel Narciso, 57,
while he cut thin slices of beef used to make the
popular local dish milanesa.

“The demand is always there. But supply goes
down when ranchers get nervous about the peso and
wait to see what’s going to happen before selling,”
said Narciso, his white apron splattered with blood
at a butcher shop called Nucho in the middle-class
Buenos Aires neighborhood of Caballito.

His boss, Carlos Principe, the capital ’s self-
anointed “Gizzard King” - emblazoned in red letters
on the shop’s overhead sign - has heard complaints
from clients over rising prices since the primary
threw Argentine politics on its head.

“Ranchers cut back livestock supply due to the

uncertainty, so livestock prices rose 18 percent. But
I can’t raise my retail price by more than about 10
percent without losing customers,” Principe said.

“So we are losing money for now but what am I
gonna do? I  have a business to maintain and
employees who have to keep working.” 

Butcher shops see profit margins shrink amid skyrocketing inflation

Steak-crazy Argentines keep buying 
beef even after peso stokes prices

BUENOS AIRES: A man shows Argentine pesos outside a bank in Buenos Aires’ financial district,
Argentina. —Reuters

KFH-Bahrain 
announces winner 
of Libshara grand 
prize $50,000
KUWAIT: Kuwait Finance House
Bahrain “KFH- Bahrain” recently
announced Ebrahim Ali Malalla as the
winner of the 7th Grand Prize of the
Bank’s ‘Libshara’ Savings Investment
Account in the amount of USD $50,000.
In addition, 40 monthly winners each
received a prize of $1,000, and 60 win-
ners were awarded $500 in the special
segment categories for “Our Women”,
“Our Children”, “Our Savers”, “Our
Cards”, “Jazeel” as well as “VIVA”. The
draw was held at KFH-Bahrain’s head-
quarters at Bahrain World Trade Centre
under the supervision of the Ministry of
Industry, Commerce and Tourism, and
several members of the Bank’s manage-
ment team.

Commenting on the occasion, Khalid
Al-Maarafi, Executive Manager and
Head of Retail Banking Group at KFH-
Bahrain revealed, “We would like to con-
gratulate all of July’s winners as well as
Ebrahim Ali Malalla for winning the

Grand Prize; and thank them for invest-
ing their money in “Libshara” account.
We will continue to launch unique pro-
motional campaigns that also support
our vision of offering the best rewards,
in recognition of our customers’ loyalty
and support and for being our partners.”

The Grand Prize winner, Ebrahim Ali
Malalla said, “I am very delighted to win
the Grand Cash Prize of “Libshara.” this
has opened a lot of opportunities for me;
I encourage everyone to invest in the
Libshara account to perhaps be as lucky
as myself and win one of many valuable
prizes. I would like to thank all the
employees at KFH - Bahrain for their
great efforts and for continually working
to provide the best services and prod-
ucts in the local banking sector.”

“Libshara” is a Sharia-compliant
account that provides tremendous
opportunities to win a variety of valu-
able prizes, including grand and monthly
prizes alongside special segments.
Customers who have a “Libshara” saving
account will automatically enter monthly
draws upon saving an amount of BD50
or its USD equivalent for a minimum
period of 30 days. Customers’ chances
of winning are increased according to
the length of period invested, where they
receive two chances for a 180-days
investment, and 3 chances for a 360-
days investment. 

Four remaining lucky winners of the
“Libshara” account will each receive a
luxurious apartment in Durrat Marina, as
part of the Grand Prizes in 2019.
Furthermore, sixty monthly winners
receive an amount of $500 each for the
categories “Our Women”, “Our
Children”, “Our Savers”, “Our Cards”
and customers who open their

“Libshara” accounts online will be
included in the new “Jazeel” category.
KFH - Bahrain is also initiating a collab-
oration with “VIVA”
Telecommunications Company to pres-
ent 10 monthly vouchers worth $500 for
small and medium enterprises upon
spending BD50 or more on corporate
services.

Ooredoo announces 
successful conclusion 
of its offers on 
Galaxy Note 10 series
KUWAIT: Ooredoo Kuwait yesterday announced
the successful conclusion of its recent unmatched
offer that brought Samsung’s latest Galaxy Note 10
and Gaklaxy Note 10 Plus series flagship smart-
phones to Ooredoo’s customers. The offered devices
were available for a limited period in all branches as
well as the company’s eShop. All customers who
purchased any of the offered devices during the 48-
hours offer were presented with new Samsung wire-
less power banks as exclusive valuable gifts. Offering
these attractive and unmatched deals comes as a fur-
ther testament of Ooredoo’s unremitting endeavors
to provide customers with the best and most innova-
tive telecom products and services that truly fit with
customers’ lifestyle and enhance the way they con-

nect and optimize digital life
Ooredoo offered both Galaxy Note 10 and

Galaxy Note 10 Plus smartphones in Aura Black,
Aura Glow and Aura White colors. Additionally, the
new Samsung gadget which is by all means an ultra-
powerful and intelligent phone, has an array of new
and exciting features that include a 6.8-inch
Dynamic AMOLED screen with QHD+ resolution, a
10 MP front (selfie) camera which has autofocus,
dual-pixel PDAF. 

The phone has a quad-camera setup on the rear,
featuring a 12MP primary sensor with a wide-
angle lens, a 12 MP 2x optical zoom equivalent
telephoto lens camera, and a 16 MP camera with an
ultrawide-angle (depthvision) lens. The Galaxy
Note 10 Plus uses the Octa core 2.7 GHz/2.4
GHz/1.9 GHz processor, 12 GB RAM and it runs
Android 9 Pie based Samsung One UI software. It
has a dual-SIM card slot, 4G LTE and it is pow-
ered by a 4300mAh battery. 

Khalid Al-Maarafi presenting the award to Ebrahim Malalla

Burgan Bank presents
exclusive back to
school offer to its 
credit-card holders
KUWAIT: On the occasion of back to school,
Burgan Bank announced a very exclusive deal
with “Eastpak” to offer their credit card holders a
50 percent discount on all bags during a three-
day promotional  period taking place at  the

“Eastpak” store in Boulevard Mall. The offer will
start on Thursday 29th August until Saturday 31st
August, 2019. 

Nasser Al Qaisi - Chief Retail Banking officer
of Burgan Bank said, “We want to help students
gear up for the upcoming school and university
season. This offer will satisfy their need of trendy,
high-quality bags to support their daily require-
ments.”

The “Eastpak” store is a global lifestyle brand
that provides a variety of innovative modern-day
bags, luggage and travel items built for urban mobil-
ity. The “Eastpak” brand combines style and cre-
ativity into its street-smart backpacks, convenient
shoulder bags and unique travel inventions, making

it easy to move across
town or across the world.

Burgan Bank customers
can benefit from the dis-
counted offer by using
their Burgan Bank credit
cards. To know more about
Burgan Bank’s latest offers,
or any of its products and
services, customers can
visit any of the Burgan
Bank’s branches or Burgan
Banks Instagram page on
@BurganBankKuwait or
contact the call center. Nasser Al-Qaisi


