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Investors look 
at dollar stores 
as US recession 
fears increase
NEW YORK: More investors are watching the shares of
discount retailers like Dollar General Corp and Dollar
Tree Inc, which perform better during economic down-
turns, in the hopes of gauging changes in consumer
behavior, though higher tariffs may erode the compa-
nies’ ability to act as economic bellwethers.

Fund managers and analysts say that they are look-
ing for signs of a so-called “trade-down trade”, in which
consumers forgo shopping at higher-end department
stores or supermarkets in favor of the more limited
selection but lower prices at deep discounters. Between
December 2008 and December 2011, for instance,
shares of Dollar Tree soared nearly 200 percent as con-
sumers pinched pennies during the Great Recession,
while the benchmark S&P 500 gained just 39 percent
over the same time.

For the year to date, shares of Dollar Tree are up 7.3
percent as it integrates its purchase of former competi-
tor Family Dollar, while shares of Dollar General are up
28.4 percent. Both companies are scheduled to report
earnings Aug. 29.

“The good news is consumers often shop more at the
dollar stores during periods of economic weakness. We
wouldn’t expect a sharp increase in sales, but we sus-
pect sales will remain stable at the dollar stores while
other companies may feel greater pain,” said Mark
DeVaul, a portfolio manager at the Hennessy Equity and
Income fund, who has a position in Dollar Tree.

“We believe the treasure hunt shopping atmosphere
will continue to drive traffic and somewhat insulate them
from competition from Amazon.”

There are no indications that the United States is
currently in a recession, though investors are becoming
increasingly worried that the longest economic expan-
sion in US history is nearing its end. —Reuters

KUWAIT: Al Mulla Automobiles Co, the sole
authorized general distributor of Mercedes-Benz
in Kuwait has launched the latest collection of
accessories by Mercedes-Benz, offering cus-
tomers and visitors the full range of exclusive
new products designed by Mercedes-Benz and
catering to every segment of car enthusiasts and
fans. 

Featuring modern, innovative and timelessly
stylish products, the collection promises detail,
perfection and high quality in every piece avail-
able in five sub-collections, which include the
Mercedes-Benz Collection, Mercedes-AMG
Collection, Mercedes-Benz Classic Collection,
Mercedes-Benz Trucks Collection, and
Mercedes-Benz Van Collection. 

Commenting on the new collection, Michael
Ruehle, Divisional General Manager of
Mercedes-Benz Passenger Cars & Vans at Al
Mulla Automobiles, said “We have the pleasure

to introduce to our customers and every car
enthusiast in Kuwait the latest collection of
accessories by Mercedes-Benz which are syn-
onymous with outstanding engineering and unri-
valed technology. The accessories do not fall
short in integrating the Mercedes-Benz signature
high-grade craftsmanship, whether in the modern
collection of the accessories, the classic or the
special AMG,  in addition to a wide range of
vehicle accessories.”

Mercedes-Benz invites its customers and
guests to explore the new collection of acces-
sories by Mercedes-Benz at its locations at the
Mercedes-Benz Boutique at The Avenues, as well
as its showrooms in Al-Rai and Ahmadi. Also
available on their visit is the new Mercedes-Benz
Catalogue 2019, which provides them with a
comprehensive and detailed compilation of the
Mercedes-Benz Collection items 2019.

The Collection: Modern, innovative, time-

less and high-quality
The Mercedes-Benz Collection combines

emotion, functionality and timelessness using
modern and innovative materials and cuts in
uniquely designed products. The collection has
an unmistakable look that integrates the brand’s
vehicle craftsmanship and design philosophy.

The Mercedes-AMG Collection is dedicated
to those who love driving and live for perform-
ance. From sporty-functional products to modern
but timeless accessories, the Mercedes-AMG
Collection blends a range of high-quality materi-
als with details and perfection to promise indi-
vidual items that make the Mercedes-AMG
brand tangible well beyond the car itself for cus-
tomers and fans alike. 

The new Mercedes-Benz Classic Collection
features classic lines and high-quality materials,
combined with attention to detail, functionality
and high-grade craftsmanship from many years

of experience in the manufacture of quality prod-
ucts. Suitable for everyday use and timelessly
stylish, these products will find many applications
among classic car enthusiasts of all ages. 

The Mercedes-Benz Trucks Collection brings
new colors and shapes as well as completely new
branding to create the unique world of the
Mercedes-Benz Trucks lifestyle. 

As for the new Mercedes-Benz Van
Collection, it offers fascinating products that
inspire not only drivers, but also fans. For the first
time ever, the diversified range of products does
not only focus on functionality but also on a
design that speaks for itself. 

To learn more about the latest collections of
accessories by Mercedes-Benz customers are
welcome to visit Al Mulla Automobiles Co’s new
Mercedes-Benz boutique at The Avenues,
Mercedes-Benz’s Al-Rai showroom, and
Ahmadi locations.

Available in Mercedes-Benz Boutique in The Avenues, Al-Rai showroom and Ahmadi

Al Mulla Automobiles launches latest
Mercedes-Benz collection catalogue

KFH continues ‘Your
KFH Visa card, key
to your house in 
Europe’ campaign
KUWAIT: Kuwait Finance House (KFH) continues
“Your “KFH” Visa card, the key to your house in
Europe” Campaign. This unprecedented campaign
aims at differentiating KFH customers by offering
them unique experience, where spending KD 1 using
“KFH” Visa cards could make their dreams of owning
a property of their choice in any European countries
come true. 

The campaign is valid till 16th of September 2019,
where 3 KFH customers will be the winners in the cam-
paign. There are three draw events; once every month.
The winner is eligible to get financial funds to purchase
a property of their choice only in any European coun-
try. In addition, business class tickets to Europe with a
companion and stay in a 5-star hotel for five nights will

be provided to finalize the deal, with KD 1,000 pocket
money to be used.”

Customers earn one chance for every KD 1 spent
locally, and two chances for every KD 1 spent interna-
tionally to enter the draw. Customers eligible for the
draw are “KFH” Visa cardholders.  The campaign that
came in tandem with holiday season, contributes in
adding value to customers’ experience upon using KFH
Visa cards.

Getting chances to enter draw of winning a property
in any of European countries encourages the usage of
cards, revitalizes the market and boosts merchants’
sales. KFH continues its efforts to enhance collabora-
tion with Visa to launch and carry out several exciting
campaigns as this increases customers’ satisfaction and
expands the market share of the bank in the field of
banking cards.

This campaign is part of KFH’s innovation strategy
and plays a role in maintaining the leadership position
of the bank in the field of banking cards in Kuwait. The
campaign is an episode of the success series especially
after the successful launch of the first-of-its-kind in
Kuwait “Metal Card” for the private banking customers,
and the winning of Visa Global award of the Fastest
Growing Debit Portfolio in Kuwait.

It is worth noting that KFH announced Shaikha

Adnan Al-Mathkour as the winner of the first draw of
“Your “KFH” Visa card, the key to your house in
Europe” Campaign. There are still two chances for cus-
tomers to win a property of their choice in any
European country.

Al-Tijari announces 
winners of Al-Najma 
account draws
KUWAIT: Commercial Bank conducted the weekly draws
on Al-Najma Account and the draw on the “Salary and
Cash on Top” campaign. The draws were conducted in the
presence of  Ministry of Commerce and Industry repre-
sentative  Latifa Al-Jean.  

The results of the draw were as follows:
1- Al-Najma weekly account - the prize of KD 5,000

was for the share of  Nesmah Owayed Mohammad Sultan.
2- The “Salary & Cash on Top campaign” prize of KD

1,000 was for the share of Mohammad Rashed Al Ajmi.
The bank stated that the account prizes this year is fea-

tured by the highest cash prize and diversity of prizes
throughout the year clarifying that Al-Najma Account will
offer weekly prize of KD 5,000,  monthly prize of KD
20,000  and a semi-annual prize of KD 500,000 in addi-
tion to the largest prize - linked bank account payout of
KD 1,500,000. Al-Najma Account can be opened by
depositing KD 100, and customer should maintain a mini-
mum amount of KD 500 to be eligible to enter all draws
on Al-Najma Account prizes. 

As for the chances of winning, the more balance a cus-
tomer maintains in Al Najma Account, the more chances
the account holder will get to win, where each KD 25 will
give the customer one chance to win, the account also
offers additional benefits like the ATM card, a credit card
against customer’s account and all CBK banking services
that customer can enjoy.   

As regarding “Salary & Cash on Top” campaign desig-
nated for Kuwaiti and expatriate employees as well as the
retirees and which is valid until 31 December 2019 and the
mechanism of joining this campaign for availing its bene-

fits, the Bank explained that Kuwaiti employees with a
salary of KD 500 & above whether newly recruited or in
service can transfer their salary to the Bank and avail the
benefits of this campaign by getting instant cash gift of KD
250 or an interest free loan 5 times the salary up to KD
10,000, add to this they will automatically enter the week-
ly draw on KD 1,000. As for the expatriate customers cat-
egorized under Premier Banking Account with a salary KD
of 1,700 and above, they will get instant cash gift. 

The retirees with pension KD 1,000 & above will also
get an instant cash gift of KD 150 when transferring their
pension to the Bank and automatically enter the weekly
draw on a prize of KD 1,000 and avail the benefits of this
campaign designated for Kuwaiti and expatriate employ-
ees working in private and public sector as well as the
retirees. Further, the campaign provides customers with
the opportunity to get additional benefits and take advan-
tage of the advanced & unrivalled services & products the
Bank provides to its customers to meet their needs and
expectations.    


