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WASHINGTON:  US retailer Walmart Inc reported
strong second quarter results and raised its earn-
ings expectations for the year, temporarily side-
stepping concerns around consumer demand in the
wake of tariffs on imports.

Walmart’s performance was helped by shoppers
who spent more at its stores and websites, indicat-
ing the US consumer economy has not lost steam,
sending its shares up 5 percent in premarket trad-
ing. The world’s largest retailer posted a 20-quar-
ter, or five-year, streak of US growth, unmatched
by any other retail chain.

Consumers are responding to the changes the
company is making to its business and the com-
pany is gaining market share, Chief Executive Doug
McMillon said in a statement. The retailer gets 56
percent of its revenue from food and grocery sales,
which allows it to manage the pressure from tariffs
better than many rivals, analysts said.

In an interview yesterday, Chief Financial Offi-
cer Brett Biggs said Walmart has raised prices on
some items due to these tariffs, but it is not passing
all the cost pressure it faces to consumers.

It is managing that by negotiating with suppliers
and sourcing from alternate supply bases, he said.

“We still feel good about the consumer overall,”
Biggs said. A Walmart shopping trip was 5.2 per-
cent more expensive in June compared with a year
earlier, according to Gordon Haskett Research Ad-
visors, which compared prices on a basket of about

76 identical items over the past year. US President
Donald Trump raised tariffs on $200 billion of im-
ports to 25 percent from 10 percent earlier this
year, a move that has begun pushing up prices of
thousands of products including clothing, furniture
and electronics.

Earlier this week, Trump backed off his Sept 1
deadline for imposing 10 percent tariffs on imports,
delaying duties on cellphones, laptops and other
consumer goods, to shield US holiday sales.

The move offered relief to the retail industry but
will do little to mitigate the impact on consumers
during the holiday season. Most retailers have pur-
chased their holiday-season merchandise, and the
inventory has for the most part already arrived at
US ports and warehouses. Walmart has also come
under growing pressure and criticism over its policy
to continue selling firearms after two mass shoot-
ings, one at its store, killed 31 people in Texas and
Ohio. The retailer said its policy to sell guns had not
changed and did not offer further updates on the
issue. Sales at US stores open at least a year rose
2.8 percent, excluding fuel, in the quarter ended July
31. Analysts estimated growth of 2.07 percent, ac-
cording to IBES data from Refinitiv.

Adjusted earnings per share increased to $1.27
per share, beating expectations of $1.22 per share.
The retailer raised its forecast for adjusted earn-
ings-per-share to a “slight decrease to slight in-
crease,” from a “decline by a low single-digit

percentage range.” That forecast includes the ef-
fect from the acquisition of Indian e-commerce
firm Flipkart. Online sales surged 37 percent, in line
with the previous quarter’s increase and higher
than the company’s expectation of 35 percent. That
contributed 140 basis points to US comparable
sales, from 100 basis points during the same quar-
ter last year.

Walmart’s online expansion has come at a cost
to profitability and losses at the US e-commerce
business could rise to about $1.7 billion this year
from $1.4 billion in 2018, according to estimates
from Morgan Stanley. Walmart is looking to sell
ModCloth, the women’s apparel site it acquired
two years ago, as it looks for ways to pare losses
at its online business.—Reuters

Walmart’s earnings beat allays 
worry over tariff impact for now

US e-commerce business could rise to about $1.7 billion

ROSEMEAD: In this file photo, a woman walks past a shopping cart in the parking lot of a Walmart Supercenter
in Rosemead, California. —AFP

US CEOs earn 278 
times more than 
their workers: Study
WASHINGTON: The top executives at large US companies
are paid 278 times more than their company’s workers and the
gap continues to widen, according to a study published on
Wednesday.

Average CEO compensation at the 350 largest US firms in 2018
was $17.2 million a year, including stock options, which generally
account for two-thirds of their pay packages, according to a study
by the Economic Policy Institute. The gap between CEO and work-
ers has soared from 58-to-1 in 1989 and 20-to-1 in 1965, according
to EPI, a nonpartisan think tank that focuses on issues facing low-
and middle-income workers.

From 1978 to 2018, CEO compensation has increased by more
than 1,000 percent-with increasingly rich stock awards-while
worker pay has risen just under 12 percent. “This escalation of CEO
compensation, and of executive compensation more generally, has
fueled the growth of top 1.0percent and top 0.1percent incomes,
leaving less of the fruits of economic growth for ordinary workers
and widening the gap between very high earners and the bottom
90percent,” the study said.

“The economy would suffer no harm if CEOs were paid less (or
taxed more).” And the study said the pay inflation “does not reflect
rising value of skills, but rather CEOs’ use of their power to set
their own pay. And this growing power at the top has been driving
the growth of inequality in our country.” —AFP

Irish Ryanair 
pilots announce 
48-hour strike
DUBLIN: Irish Ryanair pilots are to strike for
two days next week, their union said Wednes-
day, escalating an internal pay row at the budget
airline. Irish trade union Forsa said directly-em-
ployed pilots would strike for 48 hours from
00:01 am, August 22 (2201 GMT on Wednesday,
August 21) — matching planned industrial ac-
tion from British pilots.

A strike notice was served on Dublin head-
quartered Ryanair on Wednesday after media-
tion stalled earlier in the day. A spokesman for
Forsa-the parent union of the Irish Airline Pi-
lots’ Association (IALPA) — said the organiza-
tion submitted a detailed proposal in March
“which sought pay levels and structures it says
are in line with sector norms” as well as “pro-
posals on pensions, working conditions and re-
lated matters.”

“IALPA is seeking pay levels it believes are
common and competitive in the commercial air-
line sector, from a company that made a sub-
stantial profit of euro 1 billion [$1.1 billion] last
year,” said Forsa national secretary Angela Kirk.
“They tell me they feel forced into serving no-
tice of potentially-disruptive industrial action
by a company that seems either unwilling or un-
able to negotiate in a professional, transparent

and constructive manner.”
Last Wednesday members of the British Air-

line Pilots Association (BALPA) employed with
the low-cost carrier voted 4-1 in favor of a
strike with a 72 percent turnout. BALPA’s de-
mands include “pensions; loss of license insur-
ance; maternity benefits; allowances; and a
fair, transparent, and consistent pay struc-
ture,” it said in a statement.” British strikes will
be held from August 22 to 23 and again from
September 2 to 4 unless an agreement can be
forged.

Forsa said notification of further industrial
action days from their pilots will be given “in
due course”. Ryanair has seen first-quarter net
profits plunge by more than a fifth, as it faces
rising costs, intense competition and Brexit
turmoil, the Irish airline said on July 29.

Performance was also hit by pan-European
strikes last year that forced it to cancel flights, af-
fecting thousands of passengers, and offer improved
pay to staff via landmark union deals.  —AFP


