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Putting an environmental spin on viral social media
trends is the best use of social media in a good
way. The hashtag #Trashtag challenge invites peo-

ple to post before and after pictures of areas cleared of
waste. Plastic and litter are some of the biggest problems
faced by the environment. #Trashtag encourages people
in Kuwait to clean up, and volunteers have made beaches
and parks trash-free while also raising awareness of the
quantity of plastic litter produced.

Kuwait Times spoke with Carina Maceira, a 20-year-
old American cofounder of Trashtag Kuwait, a non-profit
organization dedicated to fighting the negative environ-
mental impacts of marine litter and waste pollution in
Kuwait. Some excerpts:

Kuwait Times: Tell us more about yourself.
Carina Maceira: I’ve been a volunteer and organizer

at Trashtag Kuwait since it was initiated by Yousef Al-
Shatti, cofounder of Trashtag Kuwait, in April 2019.

KT: What is Trashtag?
Maceira: Trashtag was initially a social media chal-

lenge targeted towards helping the environment. It was
brought to Kuwait by Reddit user Yousef Al-Shatti, who
organized the first cleanup in April at Sulaibikhat beach.
Since our first cleanup, Trashtag has morphed into more
than a challenge and into a dedicated group of volunteers
who started a nonprofit grassroots organization focused

on the rehabilitation of the environment, raising aware-
ness and finding alternative ways to fight pollution and
marine litter. 

KT: How does the Trashtag challenge work?
Maceira: Since starting out, we’ve challenged our

more than 100 volunteers and more than 1,000 followers
to not only counteract plastic pollution by attending our
weekly cleanups, but by also doing their part whenever
they find themselves surrounded by trash outdoors, be it
in parks, beaches, boardwalks, marinas, etc. So far, we’ve
had a few people submit their photos, letting us know
how much trash they’ve gathered.

As part of our campaign, we also educate on how to
reduce plastic waste and avidly encourage our followers
to share all the ways they reject plastic in their day-to-
day lives, whether plastic bags at the supermarket, plas-
tic straws in restaurants or plastic water bottles at gyms.
People are stepping up and accepting that there are
many ways to tackle the issue of plastic. 

KT: How to encourage people to be part of this viral
social media challenge?

Maceira: While our events are weekly and always
open to the public, we try to focus as much as we can on
awareness, so people can understand why the challenge
is so important, as well as the plastic-free July challenge
(a challenge dedicated to refusing the use of plastic for a
whole month and finding alternatives). We have collabo-
rated with other eco-friendly groups, community service


