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Warba Bank 
announces 
winners of 
Al-Sunbula draws
KUWAIT: Warba Bank, “the Best investment Bank” and
“Best Corporate Bank” in Kuwait, held its weekly
Sunbula draw number 30 and Sunbula Kids. The draws
announced the 8 lucky winners in the presence of rep-
resentatives from the Ministry of Commerce and
Industry and bank officials.

The bank proudly announced the weekly draw num-
ber 30 lucky five winners of the KD 1000 prize:
Mohammad Rasheed Sabakh Al-Enezi, Ahmad Sudan
Saleh Al-Dhuwaihi, Meshari Menem Monther Al-
Dhafeeri, Abdullah Dhuhawi Faddan Al-Dhafeeri and
Basem Helal Abdullah Al-Shammari.

Warba Bank has added Sunbula Kids Account for
the first time to Sunbula draws, it’s an investment
Saving’s account with promising competitive returns
along with monthly draws with innovative prizes chosen
carefully for the kids. The winners of this month are: The
1st winner of a trip to Dubai Parks is Reem Mohammad
Mubarak Al-Douseri, the 2nd winner of a one year sub-
scription at Flex is Haya Naser Abdullah Al-Ajmi and
the 3rd winner of a one year subscription in one of the
participated clubs is Omar Ahmad Adel Al-Awadhi.

Al-Sunbula both account and fixed deposits are the
perfect choices for customers who wish to save money
and achieve steady returns while at the same time have
the opportunity to win cash prizes throughout the year.
In line with the bank’s mission to develop and differenti-
ate its offerings, Warba Bank has enhanced its Sunbula
campaign for 2019 with more cash and prizes reaching
more than KD 1 million.

Warba Bank will continue its weekly draws for 5
winners of KD 1,000 each. What’s new in 2019 are the
“Mega Draws” which will be held every quarter to
reveal five winners, the 1st winner will get KD 100,000!
The four winners thereafter will each get the latest Land
Cruiser VXR. Furthermore, the final Mega draw held in
January 2020 will feature 2 more Land Cruiser VXRs!

As for the chances for winning, each customer is eli-
gible to enter the draw against each KD 10 in the
Sunbula Account.  Nevertheless, Sunbula Fixed Deposit
investors also get chances in the Sunbula draws along
with high expected returns that reach up to 3.5percent
distributed either monthly or at maturity upon the cus-
tomer’s preference. Furthermore, Warba Bank is lever-
aging on its Customer Onboarding solution, in line with
its ambitious five-year strategy that enables non-
Warba Bank customers to request the opening of Al-
Sunbula account in a simple electronic manner without
having to visit the branch, through 5 simple steps in 5
minutes. New customers will be able to request open-
ing the account at anytime, anywhere, through the new
and unique electronic system used to implement this
service. Representatives will then contact the customer
to determine the appropriate time to visit the branch to
get required signatures, verify the customer’s identity,
deliver his/her debit card, and activate the account. 

KUWAIT: National Real Estate Company
(NREC), which is presently developing proper-
ties valued at over $2 billion in the Middle East
and North Africa region, yesterday reported its
financial and operational earnings for the first
half of 2019, announcing a net profit of KD 6.6
million, and an EPS of 4.9 fils.

The company’s operating revenue stood at
KD 8.5 million in H1 2019 and its EBITDA at KD
11.8 million. Total assets reached KD 465.9 mil-
lion by June 30, 2019.  Total liabilities decreased
by 16.2 percent to KD 194.9 million from Q2
2018, while loans and borrowings decreased by
18.5 percent. 

NREC Vice Chairman and Chief Executive
Officer, Faisal Jamil Sultan Al-Essa, said: “NREC
is delivering on its strategy to strengthen its cash

position by reducing debt and enhancing the
performance of its operating properties and
developing landmark projects. In a year, the
Company’s debt was reduced palpably while
operations performed better from our existing
income-generating portfolio in Kuwait, Jordan,
Libya and Iraq, translating into our bottom line.” 

NREC has also progressed in the develop-
ment and leasing of the landmark project, Reem
Mall, in Abu Dhabi. The project has a confirmed
tenant-mix of leading retailers in the region and
world.

In Egypt, the Company’s mega-residential
project, Grand Heights, reached advanced
phased of development and delivery of residen-
tial units. The project covers a total of four mil-
lion square meters and caters to the housing

needs of a growing population in Cairo and its
suburban areas. 

Sultan said: “Reem Mall and Grand Heights
are significant investments that will support
NREC in growing and diversifying its sources of
operating cash flow in the coming years.”

In Kuwait, NREC manages the waterfront
destination, Souq Sharq, and the El Joan resort.
In Jordan, the Company owns and operates the
South Aqaba Investment Park, a 1.5 million
square meters property dedicated for ware-
housing, factories, companies and logistics in an
attractive investment climate the provides access
to major international markets and Free Trade
Agreements. In Libya, NREC’s Palm Residences
is a residential project offering high-end facili-
ties and security on the Mediterranean coastline

in Janzour, a suburb of Tripoli. In Iraq, the
Company operates an existing property and is
seeking new investment opportunities in close to
largest and busiest ring road in Erbil.

Established in 1973 and listed on Boursa
Kuwait, National Real Estate Company (NREC)
is a real estate investment, development and
property manager based in the Middle East and
North Africa, presently developing assets
exceeding $2 billion. The company’s portfolio
comprises a mix of retail, commercial and resi-
dential properties in the region. In addition to
its core real estate business, NREC is the
largest shareholder with a 22.3 percent share in
Agility Public Warehousing Company K.S.C.P.
which is one of the top ten logistics companies
in the world. 

Operating revenue: KD 8.5m; EBITDA: KD 11.8m; Total assets: KD 465.9m

NREC announces KD6.6m 
net profit for H1 2019

KIB launches 
new video 
call service 
KUWAIT: Kuwait International Bank (KIB) launched its
latest video call service, enabling customers to com-
plete a number of transactions in an innovative way by
communicating with a customer service representative
via video call.

KIB’s latest service enables both customers and
non-customers alike to video call customer service
representatives face-to-face on weekdays from 9am
to 4pm (except Fridays and Saturdays). On his part,
General Manager of the Retail Banking Department at
KIB, Othman Tawfeqe, said: “Our newly launched
service comes as part of KIB’s strategy, which focuses

on adopting innovative technological developments in
the banking sector; thereby delivering a high-quality
customer banking experience that is both secure and
easy to use.”

Tawfeqe added that call center staff are always
available to answer all questions, from both KIB cus-
tomers and non-customers, as well as marketing the
Bank’s products and services. Additionally, he noted
that through this service, customers can also activate or
deactivate credit cards, debit cards, and SMS notifica-
tion services. Customers can also receive information
about their IBAN number, update email details, request
bank statements via fax, bank cards and Murabaha. The
Video Call service also allows customers to redeem
KIB’s cash bank reward points. 

Moreover, Tawfeqe pointed out that customers can
also release/hold bank account requests, delivery
requests from branches, or cheque book requests. This
is in addition to submitting sales referrals to KIB
branches and the Sales Department, as well as bank

account and credit card
requests.

Customers can also
adjust notifications for cred-
it cards and debit cards for
travels, configure language
preferences, telecommuni-
cation companies (Zain,
Viva, and Ooredoo) and
set/reset debit card and
credit card PIN.

Tawfeqe also noted that
this new service is easy to
use. Customers can simply
call 1866866, then proceed
to enter the VIVR service
via a link sent by SMS. Then, customers can select the
Video Call service from the main menu or from a spe-
cial menu for non-customers, or by entering the direct
number of the call center representative. 

Mate 20 X (5G): 
Huawei’s first 5G 
smartphone packs 
powerful features
KUWAIT: The era of 5G connectivity is
almost upon us and Huawei is right in front
with the Huawei Mate 20 X (5G), the King of
5G smartphones and the brand’s feature-
packed 5G powered smartphone. While the
phone by itself is a culmination of Huawei’s
greatest innovations, it is much more than a
5G powerhouse, packing in premium features
and powerful hardware for a user experience
like no other.

Packing powerful 5G hardware and fea-
tures that cater to every user’s needs, the
Huawei Mate 20 X (5G) is perfect for gaming,
entertainment and productivity.

Stay connected with 5G
Powering the Huawei Mate 20 X (5G) are

two solid chipsets that handle connectivity
and performance. Firstly, the Balong 5000,
Huawei’s first multi-mode chipset that allows
for unprecedented 5G connectivity across
multiple networks ranging from 2G to 4G.

Secondly, the Kirin 980, Huawei’s first com-
mercial 7nm AI SoC, known for its incredible
processing speeds and efficiency, which pow-
ers the phone.

Together, the Huawei Mate 20 X (5G) is
capable of download speeds up to 4.6 Gbps,
along with support for both NSA and SA
Network Architecture. Actual user experi-
ence is based on telecom operators’ networks
and associated deployments. 

Stunning photography with 
powerful hardware

Keeping in mind the photography enthu-
siasts, the Huawei Mate 20 X (5G) packs a
powerful Matrix triple camera system that is
powered by Leica. This setup includes a
combination of a 40MP wide-angle camera,
a 20MP ultra-wide camera and an 8MP tele-
photo camera. Thanks to this powerful setup
and the on-board AI, users can enjoy a stun-
ning photography experience, complete from
ultra-wide to macro photography.

All-day gaming or movies
The Huawei Mate 20 X (5G) comes

packed with some powerful features that can
provide you with a stunning gaming or even
a comfortable movie watching experience.
This is possible thanks to a stellar display
and an innovative cooling system that makes
it enjoyable over the long run.  Speaking of

display, putting it simply, the Huawei Mate 20
X (5G) has a lot of it. Users can enjoy a mas-
sive 7.2” OLED display with FHD+ resolu-
tion, giving you a stunning viewing experi-
ence, be it gaming, movies or even while
browsing the internet. Thanks to Huawei
SuperCool, an advanced cooling solution
that consists of a vapor chamber and
graphene heat pipes, the phone also man-
ages to stay cool and maintain its perform-
ance levels even during extended periods of
intensive use.

Never run out of juice
To ensure that users can get the most out

of their Huawei Mate 20 X (5G), the phone
packs a large 4200mAh battery that keeps it
alive even after a day full of intensive use. In

addition to this, the phone also supports the
Huawei 40W SuperCharge, certified by TUV
Rheinland, which can charge the phone back
up to 70 percent in just 30 minutes. On the
software end, the Huawei Mate 20 X (5G)
pushes for longer battery life with an AI-
powered battery optimizer that helps in
managing the power consumption of various
apps in the background.

With this lineup of powerful hardware,
user-targeted features and stunning innova-
tions all rolled into one solid device, the
Huawei Mate 20 X (5G) proudly earns the
slogan “King of 5G smartphones” and takes
the success of the Huawei Mate 20 one step
further, providing users with not just a simple
smartphone, but one that can boldly take the
first steps in today’s 5G race. 

Faisal Jamil Sultan Al-Essa

Othman Tawfeqe

Burgan Bank announces 
winners of Yawmi draw
KUWAIT: Burgan Bank announced yesterday the
names of the daily draw winners of its Yawmi account
draw, each taking home a cash-prize of KD 5,000.

The lucky winners are: 
1. Saud Abdulrahman Al-Samakah
2. Imran Muzamil Naqvi 
3. Mohammad Al-Wazzan
4. Rawan Salah Mahmoud Nabtiti
5. Mona Abbas Hamzah Ibrahim
In addition to the daily draw, Burgan Bank also offers a

quarterly draw with more chances to win higher rewards,
offering the chance to one lucky customer to win KD
125,000 every three months. The Yawmi Account offers
daily and quarterly draws, wherein the quarterly draw
requires customers to maintain a minimum amount of KD
500 in their account for two months prior to the draw
date. Additionally, every KD 10 in the account will entitle
customers to one chance of winning.  If the account bal-
ance is KD 500 and above, the account holder will be
qualified for both the quarterly and daily draws. Burgan
Bank encourages everyone to open a Yawmi account
and/or increase their deposit to maximize their chances
of becoming a winner. The higher the level of the deposit,
the higher the likelihood to win. 

Agility reports 
8.1% increase
in Q2 earnings 
KUWAIT: Agility, a leading global logistics
provider, yesterday reported second-quarter
earnings of 12.99 fils per share on net profit of
KD 21.6 million, an increase of 8.1 percent over
the same period in 2018. Q2 EBITDA grew 31.2
percent to KD 48.6 million, and revenue
increased 3.2 percent to KD 396.3 million.

First-half earnings of 25.18 fils per share and
net profit of KD 41.9 million were up 7.7 per-
cent. First-half EBITDA was KD 95 million, an
increase of 27 percent. Revenue for the first half
was KD 775 million, an increase of 2.5 percent. 

Tarek Sultan, Agility Vice Chairman and
CEO, said: “We had a good Q2 despite the
tough environment we operate in. GIL report-
ed very good results and continues to imple-
ment its strategy to drive operational efficien-
cy. Agility’s Infrastructure companies per-
formed well, and key initiatives in each busi-
ness unit are moving ahead according to plan.” 

Agility Global Integrated Logistics
Global Integrated Logistics achieved EBIT-

DA growth of 7 percent (excluding IFRS 16
impact) despite higher operating expenses
related to new facilities and higher staff costs
for operations and commercial requirements.
GIL’s Q2 reported EBITDA was KD 15.9 mil-
lion, or KD 10 million excluding IFRS 16 vs. KD
9.3 million in Q2 2018. 

GIL Q2 gross revenue fell 2.6 percent to
KD 281.9 million, mainly due to currency fluc-
tuations. On a constant-currency basis, GIL
revenue grew 1 percent. Net revenue increased
4 percent to KD 69.4 million, mainly as a result
of better Ocean Freight and Contract Logistics
performance.   The global air freight market
continued to be under pressure.  GIL Air
Freight net revenue decreased 1.8 percent as
the result of lower job volume and tonnage,
although the decrease was offset in part by

higher yields. Q2 2019 tonnage fell 8 percent
vs. Q2 2018. The decrease was the result of
weak market conditions and lower demand
across industries and geographies, along with
a return to more normal volumes following a
spike in high-volume shipments a year earlier.
The Air Freight market was affected by volume
declines and shifts that have resulted from US-
China tariffs and import restrictions.

Strong Ocean Freight performance was driven
primarily by yield improvement, despite a 2 per-
cent drop in TEUs. Ocean Freight performance
was strongest in the Americas and Asia Pacific.

Contract Logistics growth continued in Q2
with gross revenue of KD 32.8 million, a 1 per-
cent increase from the same period in 2018.
The Middle East-Africa region, notably the
Kuwait and Egypt markets, was the key driver
of growth and improved margins. 

Net revenue margins for GIL improved to
24.6 percent in Q2, up from 23 percent a year
earlier. During the first half of 2019, GIL EBIT-
DA improved 69.5 percent on a reported basis,
taking into account the impact of IFRS 16 (it
remained at the same level after excluding the
IFRS 16 impact). Revenue decreased 1.9 per-
cent on a reported basis (or increased 2.1 per-
cent on a constant-currency basis). GIL net
revenue improved 3.1 percent in the first half.  

GIL is focusing on accelerating the roll-out
of its global operating platform, as part of a
broader digital transformation strategy that is
intended to drive improved customer experi-
ence, more effective supplier management,
enhanced business efficiency and productivity,
and better data for decision-making. 

Agility’s infrastructure companies 
Agility’s Infrastructure group EBITDA rose

18.2 percent to KD 32.8 million in the second
quarter. Revenue grew 21.2 percent to KD
118.2 million.  First-half EBITDA grew 14.7 per-
cent, and revenue increased 15 percent. All
entities in the group contributed to this per-
formance. 

Agility Logistics Parks (ALP) reported 15
percent revenue growth for the quarter.
Revenue from facilities completed in late 2018
contributed to this growth, as did yield
improvement at existing facilities. In Kuwait,

ALP is looking to develop new facilities that
optimize the use of its existing land bank. In
Saudi Arabia, ALP has completed the develop-
ment of two of the three warehouses it is build-
ing in 2019, each with 40k SQM capacity. ALP
Saudi Arabia is now moving ahead with the
development of the third warehouse. In Africa,
ALP projects are progressing well. New ware-
housing space at the ALP in Ghana will be
delivered soon. More space in other locations
will be added towards the end of 2019. 

Tristar, a fully integrated liquid logistics
company, posted 23.2 percent revenue growth
in the second quarter, driven by increases in
road transport and warehousing operations
from new contract wins from new and existing
customers, in addition to the shipping business.
Tristar continues to execute and to look for
opportunities to unlock additional value for its
shareholders. 

National Aviation Services (NAS) grew
revenue 1.6 percent in the second quarter.
NAS’s performance this quarter was affected
by airspace closures and a decrease in com-
mercial flights in some countries where it oper-
ates. However, NAS anticipates a rebound
towards the end of the year. 

At United Projects for Aviation Services
Company (UPAC), a leading real estate and
facilities management company operating in
Kuwait, revenue fell 2.3 percent in the second
quarter. The decline was largely the result of a
shift in passenger traffic to dedicated airline
terminals, along with a reduction in the number
of flights operating out of Sheikh Saad
Terminal.

Earlier this year, UPAC began car park

management operations in (T4), the newly
dedicated Kuwait Airways terminal. In Abu
Dhabi, construction continues to progress on
Reem Mall, the $1.2 billion project set to
become the new retail and leisure attraction in
the Emirate. Reem Mall is scheduled to open in
late 2020. UPAC continues to optimize its
existing real estate management platform in
Kuwait and work to expand its presence there
and elsewhere in the region.

GCS, Agility’s customs modernization com-
pany, posted revenue growth of 12 percent,
driven by increased trade activity in Kuwait, in
addition to new service offerings. GCS contin-
ues implementing initiatives to drive efficiency
and improve profitability.

Recap of Agility Q2 performance
l Agility’s net profit increased 8.1 percent

to KD 21.6 million in the 2nd quarter of 2019.
EPS was 12.99 fils vs. 12.02 fils a year earlier.

l Agility’s 2nd quarter EBITDA increased
31.2 percent to KD 48.6 million.

l Agility’s 2nd quarter revenue rose 3.2 per-
cent, to KD 396.3 million and net revenue
increased 3.9 percent.

l GIL 2nd quarter revenue declined 2.6
percent to KD 281.9 million, or increased 1 per-
cent on a constant currency.

l Infrastructure’s 2nd quarter revenue grew
21.2 percent to KD 118.2 million. 

l Agility enjoys a healthy balance sheet
with KD 2 billion in assets. Net debt excluding
IFRS 16 impact was KD 203.5 million as of
June 30, 2019. Reported operating cash flow
was KD 41 million for the first half of 2019, an
increase of 40.3 percent.


