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LOYAC in partnership with Zain hosted a work-
shop for the students participating in the KON
Social Entrepreneurship Program at the Zain

Innovation Center (ZINC) in the company’s main head-
quarters in Shuwaikh. The program, brought to Kuwait
in collaboration with Babson College in Boston, comes
as part of Zain’s strategic partnership with LOYAC.

The program hosted 64 KON students at the Zain
Innovation Center (ZINC) in the company’s main head-
quarters in Shuwaikh. The students formed 14 different
teams each with their own bright idea and took part in

a workshop facilitated by Khalid Al Amiri, founder of
Li3ib project and an entrepreneur of the fourth Zain
Great Idea accelerator program. The workshop covered
tech startup acceleration and the secrets of pitching
new tech startups, as well as many other experiences
that benefited the students in their entrepreneurship
journey. 

KON, one of LOYAC’s latest youth development pro-
grams, trains youth (12-16 years) in the area of social
entrepreneurship throughout six weeks at the American
University in Kuwait (AUK). The program is brought to

Kuwait in collaboration with Babson College in Boston,
considered the most prestigious entrepreneurship col-
lege in the United States and the number one institution
in the world for entrepreneurship education.

Since its inception in 2002, LOYAC has grown to be
the first choice of the youth in Kuwait when it comes to
innovative and high quality educational programs. LOY-
AC runs several programs for the youth to develop their
professional skills, enhance their personal growth and
to help them find their sense of purpose by extending
themselves to others. 

LOYAC with Zain hosts KON 
program students at ZINC

Celebrate Eid at 
Jumeirah Messilah 
Beach Hotel & Spa 

Share the gift of togetherness this Eid Al-Adha at
Jumeirah Messilah Beach Hotel & Spa. Indulge in an
enticing culinary fare at the Eid Brunch

Extravaganza- a delectable dining experience, promising a
joyous celebration for all guests to make the most of the
festivities. The warm and welcoming family-friendly prop-
erty has unveiled an array of exceptional offerings for
guests to spend precious moments together and create
cherished memories during this special time of year. 

Treat yourself to culinary delights as Jumeirah Messilah
Beach Hotel & Spa unveils its three-day brunch extrava-
ganza at Garden Cafe where diners can enjoy a diverse
feast that includes a wide variety of traditional and inter-
national dishes with live cooking stations, and a special
buffet for kids. As a family destination, children are always
in focus and can enjoy extensive entertainment with the
distinctively designed kids’ activities. 

Visitors whose taste palettes crave for unique and
diverse cuisines can enjoy a gourmet dinner at the award-
winning Salt restaurant, voted the Most Romantic
Atmosphere as well as the Luxury Seafood restaurant at
the World Luxury Travel Awards. Alternatively, relax and
revel in an unrivalled selection of Summer Coolers at Mint
restaurant. 

Indulge in the ultra-luxurious facilities at the property
that stands for opulence and comfort, by boarding in the
spacious rooms. Visitors can look forward to incredible
GCC Summer room and dining rates. The attractive pro-
motion includes complimentary buffet breakfast along
with a wide range of other benefits including complimen-
tary high-speed WI-FI access, complimentary access to
the Talise Fitness health club and swimming pools.

Georges Akar, Director of Sales & Marketing, Jumeirah
Messilah Beach Hotel & Spa, said, “Eid is a joyous occa-
sion for the entire family. We are delighted to share these
exclusive offers to our customers whilst sharing in their
celebrations. We look forward to the three days of Eid al-
Adha and wish everyone a wonderful and blessed Eid. We
are sure our exceptional brunch will appeal to every fami-
ly member’s senses and preferences and invite guests to
experience a unique stay at our hotel.”

After brunch, rejuvenate and re-energize at the
renowned award winning Talise Spa with the ultimate
Summer Escape Experience and gift vouchers for loved
ones during this special occasion. Begin your spa journey
with some warm tea while a therapist guides you through
the treatment to reveal your smoothest and most natural
skin glow while soothing your mind, body and soul.

Grand Hyper opens 
60th store in Mangaf

Grand Hyper, the retail wing of Regency group has
announced the opening of their 60th outlet as a
part of their aggressive expansion in the GCC

region. Grand currently has 17 outlets in Kuwait and
Mangaf Hypermarket is set to be the 18th store. Situated
on a single basement floor in an area spanning around
20,000 sq ft, the store will celebrate a grand opening on
Tuesday, August 6, 2019 at 4:30 pm.

Grand Hypermarket has a strong reputation and trust in
Kuwait market as a brand for providing the customers
with a wide range of products including food stuffs,
world-class electronic appliances, home appliances,
footwear, health and beauty items and fashion wears and
accessories from leading European designers among oth-
ers. Perishable goods, farm produces and meat are
shipped by air on a daily basis to ensure they are available
fresh to the end users. These are procured from interna-
tionally-recognized farms to ensure world-class standards. 

Making high quality products affordable for the every-
day consumer is what sets Grand Hypermarket apart from
the rest. On the date announcement of new outlet, Subhan,
Executive Director said, “It gives us immense joy to
announce a yet another milestone achievement of Grand
Hyper. Kuwait has always been the favorite country for the
group and the group has big plans of expansion just for
this country.” Ayyoob Kachery, Regional Director said,
“Now with 18 stores covering all major locations in
Kuwait, Grand hyper has become a household name serv-
ing 70,000 customers daily in Kuwait.  The equal accept-
ance by both Kuwaiti nationals and expats has inspired
Group to further expand its reach in Kuwait.”

Mohammed Suneer, Chief Executive officer - Kuwait
region said, “The success of Grand Hypermarket lies in
making sure to pass on the benefit that we gain through
large-scale procurement of products toour customers. The
group has its own sourcing centers in Europe, Turkey,
China, Indonesia, Thailand and Sri Lanka, eliminating the
middle men from the entire supply chain. This ensures that
best quality products reach customers in minimum time at
the lowest prices.”

The promoters conveyed their sincere gratitude and

best wishes to His Highness the Amir Sheikh Sabah Al-
Ahmad Al-Jaber Al-Sabah, generous Kuwaiti public and
business friendly systems.  His Highness the Amir’s wise
leadership has steered Kuwait to self-sufficient and
investor-friendly destination, one of many reasons for pro-
moters to favor Kuwait over other GCC countries.  

Rahil Bassim, Chief Operating Officer said, “Mangaf is a
large residential area predominantly occupied by large
number of expats including Egyptians, Indians and
Pakistanis apart from Kuwaitis. They normally travel to
Grand Fahaheel for their shopping needs which being the
closest hypermarket to Mangaf. Now with a new hyper-
market in Mangaf, customers in the locality will find it very
convenient besides new customers in the area will also
find it delightful to have Grand in their vicinity.”

Explaining the group’s strategy in retailing, Thehaseer
Ali, General Manager, Kuwait, said, “In order to achieve
our mission of reaching every customer, we aim to spread
our outlets in all the major areas of Kuwait and serve the
Kuwait population with the right mix of products at the
most competitive prices possible. In fact, we are planning
to open more outlets in this country as well as other GCC
nations and other markets.” The press meet was attended
by HE Sheikh Dawood Dawood Salman Al-Sabah, Chief
Patron, Kuwait, Ayyoob Kachery, Regional Director,
Kuwait; Subhan, Executive Director, Regency Group
Dubai; Mohammed Suneer, Chief Executive Officer,
Kuwait; Rahil Bassim K, Chief Operating Officer- Kuwait;
Thehaseer Ali, General Manager, Kuwait and Sanin Mannil,
Business Development Manager, Kuwait. 

Al Mulla Exchange 
offers free life 
insurance to its 
online customers

Al Mulla Exchange, the leading money exchange and
transfer company in Kuwait, announced that it will
extend free life insurance to loyal customers who

use the Al Mulla Exchange smart phone app or online por-
tal for their money transfers. The life insurance coverage is
worth KD 5000. Al Mulla Exchange has been a leader in
the money remittance market in Kuwait. 

In its quest to provide the best services to its cus-
tomers, it always sought new ways and innovative solu-
tions to bring unmatched benefits to its customers. It uti-
lized new technologies to connect with remitting partners
across the globe, providing exemplary services. Al Mulla
Exchange was the first exchange company to offer free
SMS feedback to instant credit in accounts, to launch the
remittance app, and to offer dynamic pricing to customer. 

As the company is expanding its online and digital
services, it is now offering free life insurance coverage
worth KD 5000 valid for one year for its online customers.
A customer who does ten transactions online within
twelve months is automatically insured for the next one
year. There is no additional paperwork or premium to be
paid by the customer for the coverage. As soon as the cus-
tomer completes the 10th transaction the policy gets
issued automatically in the next month. 

Thereafter, when a policy expires after a year, the sys-
tem verifies whether the customer has done ten or more
transactions in the preceding twelve months, and if so,
issues a new policy again valid for the next twelve months.
The policy covers accidental death. The customer can
identify in the app one or more beneficiary account(s) as
the nominated account(s) into which the proceeds of the
claim could be credited by Al Mulla Exchange on approval
by the Insurance Company. 

The claim amount/benefit will be transferred to the
nominee after completion of the necessary documentation.
The policy covers customers up to the age of 64 years and
the customer can manage the policy from Al Mulla
Exchange app directly. With the introduction of this policy,
customers covered under this policy would not be covered
under the short term policy of KD 1000 for 30 days which
is applicable to other customers.


