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Customer base increased by 6% to exceed 27 million 
KUWAIT: National Mobile Telecommunications Company
K.S.C.P “Ooredoo Kuwait” announced yesterday its finan-
cial results for the quarter ended 31 March 2019:

Financial highlights
• Consolidated customer base increased by 6 percent to

27.4 million in Q1 2019, compared to 25.8 million in Q1
2018.

• Maldives recorded good growth in revenue and Tunisia
increased revenue in local currency terms. However,
revenues in KD were impacted by a 24.1 percent
depreciation of the Tunisian Dinar. Consequently, con-
solidated revenue decreased by 12 percent to KD 154.2
million for Q1 2019, compared to KD 174.6 million for
the same period in 2018. 

• EBITDA increased by 6 percent for Q1 2019 to KD
58.6 million, compared to KD 55.3 million for the same
period in 2018, supported by the implementation of
IFRS 16, a new accounting standard and operational
efficiencies. 

• Net profit attributable to NMTC was KD 8.8 million
for Q1 2019, compared to KD 9.2 million for the
same period in 2018. The decrease was mainly
caused by a lower Algerian contribution due to a
weak economic environment, currency devaluation
and price competition.

• The consolidated earnings per share was 17.6 fils for
Q1 2019, compared to 18.3 fils per share earned for the
same period last year. 

Sheikh Saud Bin Nasser Al-Thani, Chairman of the
Board of Directors commented: “Ooredoo Kuwait (NMTC)
had a reasonable start to the year posting a 6 percent
increase in EBITDA to KD 58.6 million and a net profit of
KD 8.8 million during the first quarter of 2019. This is a
result of our renewed focus on cost optimization as part of
our broader digital transformation strategy. The EBITDA
increase was also supported by the implementation of
IFRS 16, a new accounting standard. 

Our top line results remain under pressure as we navi-
gate the unique challenge in each of our territories
against a backdrop of a globally evolving telecommuni-
cations industry and unfavourable Foreign Exchange
rates. We reported revenues of KD 154.2 million for the
Q1 2019 compared with KD 174.6 million for the same
quarter last year.  

At the center of everything we do is our vision to
enrich the digital lives of our customers, which means
staying abreast of the latest trends in the telecom sector
and adapting our offering to meet the evolving needs of
our customers. Our success in this regard is reflected by
the 6 percent increase in our group customer base, com-
pared to the same quarter last year, to 27.4 million at the
end of Q1 2019.  

Financially, we reported a good set of results with most
of our operations reporting an increase in EBITDA.
However, a weak economic environment and price compe-
tition in Algeria contributed to the decrease in group net
profit during the period. 

In Kuwait, we made significant strides towards improv-
ing our margin, resulting in a 48 percent increase in EBIT-
DA during the quarter as compared to the same period last
year. This was largely driven by a reduction in handset sale
as well as improved efficiencies and cost optimizations. 

In Tunisia, we increased our customer base by 7 percent
confirming our position as the Number 1 mobile telecom
player.  In Algeria we made good progress in preparing for
a data centric future, by increasing the coverage of our 4G
network, and increasing our subscriber base by 4 percent.

In Palestine we performed exceptionally well, with
EBITDA increasing 71 percent as compared to the same
period last year. Growth in Palestine was supported by a
7 percent increase in our customer base and various
cost optimization initiatives.  Maldives performed well,
with a 9 percent increase in EBITDA and a healthy cus-
tomer base of 462,000 customers, up by 5 percent com-
pared to last year.”

Review of operations
The Group’s operational performance can be summa-

rized as follows:

Ooredoo - Kuwait
Ooredoo’s customer base in Kuwait increased to 2.5

million in Q1 2019, up by 13 percent compared to Q1
2018. Revenues for Q1 2019 were KD 56.1 million, com-
pared to KD 65.5 million in Q1 2018. EBITDA was strong,
increasing to KD 17.5 million for Q1 2019, compared to
KD 11.8 million for Q1 2018. The increase of 48 percent
reflected good operational efficiencies across the busi-
ness as well as a positive impact of the new IFRS 16
accounting standard. 

Ooredoo - Tunisia
Ooredoo’s customer base in Tunisia increased 7 percent

to reach 9.1 million customers in Q1 2019, compared to the
same period in 2018. The Tunisian Dinar depreciated by
24.1 percent year on year, leading to a decrease in revenues
from KD 31.9 million in Q1 2018 to KD 27.4 million in Q1
2019. In local currency terms, revenues were up by 6.7 per-

cent. EBITDA was KD 11.8 million in Q1 2019 compared to
KD 11.9 million in Q1 2018. 

Ooredoo - Algeria
Customer base in Algeria increased by 4 percent to

14.0 million in Q1 2019, compared to Q1 2018. Business in
Algeria was negatively impacted by the devaluation of the
Algerian Dinar, weak economic environment and price
competition. Revenues also decreased to KD 53.7 million
in Q1 2019, compared to KD 60.4 million in Q1 2018.
EBITDA was KD 21.7 million in Q1 2019, down from KD
25.2 million in Q1 2018. Algerian Dinar depreciated by 2.9
percent year on year.

Ooredoo - Palestine
Customer base in Palestine increased by 7 percent

to reach 1.3 million customers in Q1 2019. Revenue
slightly decreased to KD 7.0 million in Q1 2019, com-
pared to KD 7.1 mil l ion in Q1 2018. EBITDA was
strong, increasing to KD 1.9 million in Q1 2019 com-
pared to KD 1.1 million in Q1 2018, up 71 percent com-
pared to the previous year. 

Ooredoo - Maldives
Ooredoo Maldives reported a 3 percent increase in rev-

enues to KD 10.0 million in Q1 2019, compared to KD 9.6
million in Q1 2018. EBITDA for Q1 2019 was KD 5.7 million,
an increase of 9 percent compared to KD 5.2 million for the
same period in 2018. Ooredoo Maldives now serves a total
of 462k customers. 

No plan now to 
boost oil output 
as Iran waivers 
end: Al-Falih
RIYADH: Saudi Arabia has no immediate plans to raise oil
output after the United States ends sanctions waivers for
buyers of Iranian crude, energy minister Khalid Al-Falih
said yesterday.

“(Global) inventories are continuing to rise despite
what’s happening in Venezuela and tightening sanctions on
Iran,” Falih told a finance conference in Riyadh. “So I don’t
see the need to do anything immediately.” His comment
came amid speculation that the kingdom, the world’s top
crude exporter, could boost output to plug the gap left by
the removal of Iranian crude. The White House said on
Monday it would end the practice of granting exemptions
from unilateral US sanctions on Tehran, as it seeks to
“bring Iran’s oil exports to zero”.

Eight countries including China, India and Turkey had
been given temporary waivers by the US when it reim-
posed sanctions on Iran last year. The end of the exemp-
tions sparked fears of supply shortages, pushing prices to
near six-month highs. President Donald Trump tweeted
however that his close ally Saudi Arabia would “more than
make up” for any resulting supply shortage. 

Falih said that while the kingdom had no immediate

plans to boost output, Riyadh was committed to balancing
the oil market. “We will not leave our customers scram-
bling for oil,” he said.

Countries looking to replace Iranian crude “know
which number to dial,” he added. Washington’s move came
as Saudi Arabia slashes production as part of a concerted
push to boost oil prices.

In March, the OPEC kingpin cut its oil production to its
lowest level in two years, according to the Paris-based
International Energy Agency. Brent crude prices rose from
$50 a barrel in December to above $71 this month. 

Nigerian Oil Minister Emmanuel Kachikwu and the
president of Saudi Aramco have discussed investment
options in the mid and downstream sector, Nigeria’s
petroleum ministry said yesterday in a tweet. Aramco is
expanding downstream operations such as refining and
petrochemicals production as part of its drive to become
the world’s largest integrated energy firm.

Nigeria imports the bulk of its petrol, despite being
Africa’s biggest crude oil producer, due to its dilapidated
refineries. Last month, Nigeria’s state oil company said it
was in talks with different consortiums to revamp its
refineries and save billions of dollars on fuel imports.

Kachikwu is on an official visit to Saudi Arabia.
Nigeria’s petroleum ministry, on its Twitter feed, said
Kachikwu and Aramco officials including its president dis-
cussed “areas of shared investment interests and existing
viable investment options in the midstream and down-
stream sector”. In another tweet, it said Kachikwu held
talks with Saudi Arabia’s energy minister to “cement the
budding interest to support Nigeria’s infrastructure devel-
opment in the oil sector”. — Agencies

RIYADH: Saudi Arabia’s Energy Minister Khalid Al-Falih speaks at the Financial Sector
Conference held in Riyadh yesterday. The event is organized by the government bod-
ies overseeing the implementation of the Financial Sector Development Program,
which are the ministry of finance, the kingdom’s Arabian Monetary Authority (SAMA)
and the Capital Market Authority (CMA). — AFP
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