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A picture shows a balanced sculpture built during the European Stone Stacking Championships 2019 in Dunbar, Scotland, on April 21, 2019. The European Stone Stacking Championships are Europe’s largest championships for all Stone Stacking and Rock
Balancing artists and practitioners. Stackers compete in four competitions creating sculptures using stones and balancing them using only the force of gravity. The overall winner receives a trip to llano Earth Art Festival and World Stone Balancing competi-
tion 2020. — AFP (story and more pictures in page 22)

New air-a: 
Canny Japanese
shops sell tins 
of Heisei air

With just days until Japan ushers in a
new era with the crowning of a new
emperor, one entrepreneurial compa-

ny is cashing in by selling cans containing “the
air of the outgoing era”-a breeze at $10. The
can filled with “the air of Heisei”-the 30-year
reign of current Emperor Akihito-hit the shelves
yesterday at the ambitious price of 1,080 yen
($9.60), with producers hoping to sell as many
as 1,000 units. “Air is free of charge but we
hope people will enjoy breathing the fresh air of
Heisei after the new era comes, or just keep it as
a momento,” company president Minoru
Inamoto told AFP. The cans have been pro-
duced in the central Japanese village of Henari,
which is written using the same characters as
those used for “Heisei”, he said, adding that the
cans can be snapped up at a roadside station in
the village and online.

They contain nothing but “the air of the cur-
rent era” and a five-yen coin, often considered a
lucky charm. Firms around Japan are scrambling
to produce memorabilia from the outgoing era
before the country enters the “Reiwa” era on
May 1 when new emperor Naruhito ascends the
Chrysanthemum Throne. Oval gold coins
engraved with Heisei are selling like hot cakes at
Tokyo department stores, while confectionery
makers are bringing back blockbuster sweets
popular during the Heisei era. Henari is seeing an
influx of visitors and merchants there are selling
everything from chocolate to polo shirts and
alcohol bearing the name. Businesses targeting
the new era are also picking up, launching
Reiwa-labelled goods such as stickers, smart-
phone covers, t-shirts, pins and commemorative
bottles of the Japanese tipple sake. — AFP

Established in 1921, the Lebanese National Library is
one of the country’s cultural jewels due to the large
number of books and scripts it houses.

The Library closed to the public in 1979 because of
the civil war, and its collection of more than 300,000
publications have been painstakingly restored over
almost two decades and are now housed in an imposing
red-tiled Ottoman-era complex; the new home for the
Library since 1999. — KUNA

This handout photograph taken yesterday and
released by Heso Production Company shows
the company’s production, a can containing the
air of Japan’s outgoing Heisei era, in Seki city,
Gifu prefecture. — AFP

Lebanese National Library... 
Beirut’s beating cultural heart


