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Established 1961 

In continuation of its yearly tradition of
leading charitable and humanitarian
initiatives, Ooredoo Kuwait announced

yesterday that registration is now opened
for the Ooredoo Volunteer Program (OVP)
through the link www.tinyurl.com/oore-
doosp. Ooredoo has invested heavily in
the award-winning annual volunteer pro-
gram OVP Ooredoo Volunteers Program
for youth, a program that continues to
attract hundreds of participants, preparing
them with the right set of skills and tools
before matching them with volunteering
opportunities. 

The program was established in 2015
and grows every year and has reached
more than 350 volunteers today who are

taking interest and participating in every
CSR related activity at Ooredoo.
Commenting on this, Ooredoo Kuwait’s
Corporate Communications Senior Director
Mijbil Alayoub is encouraging volunteers to
register to this incredible initiative and
lauded their commitment to the spirit of
giving throughout the Holy Month, noting
that this is an important value that the com-
pany aims to instil in youth throughout its
volunteer program.  “We are proud to be a
supporter for youth who aspire to volun-
teer their time serving others. This program
is aligned with our core values of caring,
connecting, and challenging, and the ongo-
ing interest of youth in our program is what
keeps us going,” he further added. 

Ooredoo opens registration for OVP

ACK conducts 
smoking awareness 
campaign at ABS

The Australian College of Kuwait (ACK), as part of its
Corporate Social Responsibility, conducted a smok-
ing awareness program at the American

Baccalaureate School (ABS) on April 16, 2019. The visit to
ABS was the fifth in a series of visits to different schools in
order to showcase the negative effects of smoking. The
program involves a PowerPoint presentation on the effects
of smoking with an experiment designed by ACK students
from the School of Engineering, followed by a series of fun
activities for the children that highlight the smoking
awareness theme. 

Afterwards each student is given a “Thank You” certifi-
cate for becoming members of the ACK Smoke Busters.
Starting in 2014, ACK identified Smoking Awareness as an
area of importance that not only impacted on the health of
its students and staff, but also their families and the entire
community. An ACK Healthy Living Committee of students

and staff was established to consider ways to raise aware-
ness with regard to the effects of smoking on people and
the environment. 

Initially, students within the Engineering School were
asked to design and construct models to demonstrate the
effects of smoking on the body and surroundings.  This
project was undertaken with the guidance of engineering
faculty and was completed during the 2014/2015 academ-
ic year. After trial demonstrations of the models to children
of ACK staff members, the Business School students were
tasked with the development of presentations for delivery
to local schools.

The presentation left a strong impression on ABS stu-
dents according to Ms Alicia Szydlowski, Principal of ABS.
“Our team really appreciated the high-quality presenta-
tion and activity that you provided for our students. Your
team is dynamic and left memorable impressions on our
young learners,” she said. The ACK students who volun-
teered to conduct the program were: Sara Naji Dawara,
Rahma Mohammed, Hamad Mohammad Alhariri, Abdalaziz
Farhan Rashed, Mahsa Mohammad Rahimi, Shahd Naji
Dawara, Zainab Huseni Jabla, Ali Khaled Hasan, Zahrah
Hasan Aljaafar, Yasin Yaseen Issa, Afsah Abdullah
Abdullah, and Zahra Ahmad Alhaddad.

‘Sabeeliyyat Ismail’
wins award at Basra 
Monodrama festival

Within Basra Monodrama festival held earli-
er this month, the ‘Sabeeliyyat Ismail’
written by LOYAC’s chairperson, Fare’a

Al-Saqqaf based on a novel by the late, Ismail Fahad
Ismail, won the best integrated performance award
and a special award for actress, Shereen Hajji.
Notably, the festival competition included 13 Arab
and GCC plays and the festival was attended by
Kuwait’s council in Iraq, Bedah Al-Doussary and
over 180 artists including the iconic Kuwaiti actor,
Mohammed al-Mansour. The festival also included
another Kuwaiti performance titled “Qessat Al-
Amas” (Yesterday’s Story) written and directed by
Abdul Aziz Al-Haddad. 

Costo opens 2nd
store in Kuwait

Costo retail chain has opened their second
store in Kuwait after the successful run of
their pilot store in Khaitan. Costo Khaitan

has received phenomenal response from cus-
tomers from day one of their operations. The sec-
ond store of budget supermarket brand Costo
from Regency Group is located in the basement of
Altiraj Tower in Makkah street of Fahaheel area
was inaugurated by Shaikh Dawood Salman  on
April 20 at 4.30 pm. 

Regency Group MD Dr. Anwar Amin, Director,
Aboobacker Mohammed, Regional Director Ayub
Kachehri, CEO Mohammed Suner, COO Rahil
Bassim, GM Tahsir Ali BDO Saanin Wasim were also
present. Costo stores Managing Director Dr Anver
Ameen has stated that the vision of Costo is to be
the preferred retailer providing anything from Fresh,
Food & Non Food, butchery, household, fashion,
footwear, electronics, mobiles and laptops at world
class quality at best possible price. Perishable goods,
farm produces and meat are exclusively flown in
from around the globe on daily basis to offer uncom-
promised quality standards. 

Costo is a customer driven purchase store where
customer feedbacks determine the future products
in the store. Giving customers the delight to buy
exactly what they want, be it any brand or product.
Additionally everyday will have new deals to keep
customers excited at all times. The Fahaheel store
spread over 11,000 sq ft, unlike normal supermarkets
and hypermarkets will feature a limited set of prod-
ucts across categories that caters to all necessary
needs of a customer.

Costo is part of Regency Group which is among
the foremost retail players in GCC region.  The best
price for customer is made possible as the group has
its own sourcing centers in Turkey, China, Indonesia,
Thailand and Sri Lanka. This ensures the best quality
products reach customers in minimum time at the
lowest prices. The concept of Costo was arrived
after a lot of in-depth research done by group’s
internal research along with consultants from Europe
and Turkey.  

Team Costo is in fact delighted that they chose
Kuwait to launch this retail brand as customer
response has been overwhelming which has further
strengthen their belief in this revolutionary retail
concept. In order to achieve their mission of reach-
ing every customer, the promoters, Regency Group,
aim to spread this retail store in all the major areas
of Kuwait. 3rd store is all set to open before the end
of this month.


