
Huawei: Region’s 
5G ecosystem 
growing faster 
than expected
DUBAI: Huawei-a leading global
provider of information and communica-
tions technology (ICT) infrastructure and
smart devices-recently hosted top ICT
industry leaders at its ‘5G is ON’ forum,
co-located at the SAMENA Leaders’
Summit. 

During the forum, organizations from
the public and private sectors laid plans
for 5G readiness in the region, while
examining best practices ahead of large-
scale 5G network deployments in the
Middle East and internationally. Huawei
provided insights on how 5G can benefit
the acceleration of digital transformation,
help achieve the targets of the national
visions and agendas, in addition to push-
ing the development of different indus-
tries and sectors in the region. 

Wang Su, VP of Huawei Middle East
Marketing, said:” 5G industrial develop-
ment is accelerating. Huawei will work
with ecosystem cooperators on Cloud X
solutions (Cloud VR & Cloud Gaming,
etc.) and vertical industry applications
(Oil & Gas, etc.) through its wireless
XLabs and ME OpenLab, and introduce
these use cases to Middle East operators
along the 5G journey as partners rather
than vendors”. 

Huawei is working with customers and
partners to drive the large-scale com-
mercial rollout of 5G, and build a mature
5G ecosystem that thrives on shared suc-

cess, pushes the limits of technology and
promotes social progress along the way. 

Pierric Duthoit, Industry Director,
Google MENA, said: “We are happy to
participate at the 5G is ON forum in
Leaders’ Summit, SAMENA. As 5G is
transforming most industries, we believe
that the acceleration of the development
of video consumption on Youtube and
the rise of new applications such as
VR/AR with Google Lens, Google
Photos, Google Paly Store and cloud
gaming will certainly benefit from the 5G.
Google is working towards providing the
best experience to our customers.”

Hajime (Gen) Nakamura, General
Manager, Sony Professional Solutions
MEA, said: “To thrive in today’s media
environment, you need to deliver content
anytime, anywhere to an unprecedented
range of platforms. You need to do it effi-
ciently, reducing your footprint, stream-
lining operations and achieving financial
flexibility - all without sacrificing quality.
Sony’s Intelligent Media Services
enhanced with the introduction of 5G
services will provide customers flexibility
to unlock more value from their content.”

Du Yeqing, VP of Huawei 5G Product
Line hosted and introduced the progress
of Huawei 5G ecosystem cooperation
strategy. For the past few years, one of
Huawei’s main focus areas has been cre-
ating the 5G ecosystem through collabo-
rating with leading partners in the region
and globally. Currently, we finished joint
solution development with TYJW for the
long-distance connected drone solution,
with Visyon for the Cloud VR application
solution, with LetinVR for Cloud VR live
broadcasting solution, with BoE for
4K/8K video solution and with PlayGiga
for Cloud Gaming solution in the region.

All factors that 5G need are available
now: 5G chipsets, CPEs and spectrum are
ready to serve the large scale rollout of
5G in the region. 5G is an E2E system
and Huawei’s strength is not only staying
in wireless but in all aspects of 5G, from
devices, to network, and to ecosystems.
In 2018 Huawei announced the world’s
most powerful 5G chipset and CPEs with
up to 4.6Gbps downlink. Recently,
Huawei announced the world’s 1st fold-
able 5G smartphone - Mate X.

The root reason of Huawei’s leader-

ship in 5G is our insistent and heavy
investment in 5G for the past 10 years.
We have brought 283 global industry
partners and 57 regional partners into X-
lab. Huawei believes it will only take 3
years to achieve 500 million users to 5G,
which took 6 years for 4G and 9 years for
3G. It is estimated to have 1 million sites
of 5G globally in 2019.

An Jian, President of Carrier Network
Business Group, Huawei Middle East,
said, “Huawei established X-lab 3 years
ago to explore vertical use cases with our
global partners. Also, here in Middle East,
we launched a local ME ecosystem part-
nership program last year, to incubate
local use cases in the region. We believe
that the oil industry can champion that
transformation to harness the power of
5G. In Middle East, all of the GCC coun-
tries have started 5G deployment. I
believe the GCC will keep leading in the
global 5G race for years to come.”

Under the summit theme ‘Early
Proliferation of 5G - Vital to Building the
Digital Economy’, Huawei participated in
several top discussions at the Summit.
These included the high-level leaders’
roundtable conversation addressing the
impact of 5G, industry 4.0, cross-indus-
try engagement, and digital enablement.
Huawei was also a key contributor to the
leaders’ panel discussion, with partici-
pants examining key policies that will
enable the transition to an inclusive 5G
ecosystem across the Middle East. 

Alongside the various discussions,
Huawei presented its end-to-end 5G
solutions within a dedicated exhibition
area, including 5G-ready technologies
such as chipsets and consumer devices,
network infrastructure, and bespoke
solutions for over 280 global industry
partners. 

KUWAIT: Turkish Airlines recently host-
ed its 8th Annual Travel Agencies’ Awards
ceremony to honor the dedication of the
local travel agents, who play an instru-
mental role in the airline’s robust growth.
Through their substantial efforts in boost-
ing passenger traffic from Kuwait across
the airline’s 307 worldwide destinations
now, the national carrier of Turkey
recorded an impressive growth of 10 per-
cent in passenger flux throughout 2018. 

Held annually, the grand dinner event
that was held at the Millennium Hotel and
Convention Centre in Kuwait, saw the
attendance of local dignitaries, corporate
partners, employees, media, and other key
stakeholders.  

Displaying significant performance, 15
agencies received plaques of appreciation
for ‘Total Sales’ where in Boodai Aviation
Group ranked first place, Aldeera Travel
agency ranked second and Como travel
agency came in third place. ‘Best beyond
Business Class Sales’ award was present-
ed to Boodai and ‘Highest Sales Increase’
award was bagged by Al-Yousef who

ranked first followed by Alkhamees com-
ing in second place. Aldeera Travel agency
was recognized under the ‘Best Beyond
Economy Sales’.

Muhammed Baltu, General Manager,
Turkish Airlines in Kuwait, said: “As we
enter the next phase of our ambitious
growth strategy, we remain committed to
continue strengthening our collaboration
with all of our travel agency partners, who
are key to our success. As you know, 2019
marked the launch of new destinations and
the inauguration of the much anticipated
new state of the art airport. Poised to be
the largest one in the world, it is expected
to serve 200 million passengers annually,
significantly elevating the customer expe-
rience. Together with our partners, we
look forward to continuing being the air-
line of choice as we enhance connectivity
and comfort through unique offerings and
a costumer-centricity philosophy that
drives us forward.”

With the rise in travelers from Kuwait
to Turkey at an all-time high, there are
currently 4 flights daily from Kuwait City

to Istanbul. (In summer daily 10 flights) It
is worth noting that Turkish Airlines’ first
flight was to the capital, just like the first
flight of the flag carrier 86 years ago.
Ataturk Airport was the witness to the

flag carrier airline’s steady local and glob-
al rise since its founding and Turkish
Airlines’ final passenger flight from this
transfer hub was the Singapore flight that
took place at 02:00 on April 6th. The

moving has concluded on April 6 Saturday
at 20:00, flag carrier airline started a new
era at its new home, Istanbul Airport,
which will be the new center of the global
aviation sector. 

B u s i n e s s Tuesday, April 23, 2019

14 Established 1961 

Gulf Bank announces 
winners of Al-Danah
weekly draw
KUWAIT: Gulf Bank held its weekly draw on 21st
April 2019 announcing the names of the winners for
the week of 14th April until 18th April 2019. The weekly
draw consists of five winners who receive 

KD 1,000 each, every week. 
The winners this week are:   
• Shaikhah Khaled Alahmad Aljaber Sl-Sabah
• Ebtesam Yousef Haidar Mohammad
• Nadiah Saad Khalaf Al-Azmi
• Wafaa Awad Masoud Al-Ajmi
• Saud Mohammed Shareedah Al-Shemmeri
Gulf Bank’s second Al-Danah quarterly draw for the

prize of KD 250,000 will be held on 26 June 2019, and
the third quarterly draw for the prize of KD 500,000
will be held on 25 September 2019. The final Al-Danah
draw for KD 1,000,000, will be held on 16 January
2020, where the Al-Danah millionaire will be
announced at a live event.

Gulf Bank encourages customers to increase their
chances of winning with Al-Danah by depositing more
into their Gulf Bank accounts using the new ePay (Self-
Pay) service, which is available on Gulf Bank’s online
and mobile banking services.

Al-Danah offers a number of unique services to
customers, including the Al-Danah Deposit Only ATM
card, which allows account holders to deposit money
into their accounts at their convenience. Account hold-
ers can also calculate their chances of winning the
draws through the ‘Al-Danah Chances’ calculator
available on the Gulf Bank website and app.

Gulf Bank’s Al-Danah account is open to Kuwaiti and
non-Kuwaiti residents of Kuwait. Customers require a
minimum of KD 200 to open an account and the same
amount should be maintained for customers to be eligi-
ble for the upcoming Al-Danah draws. If the customer’s
account balance falls below KD 200 at any given time, a
KD 2 fee will be charged to their account monthly until
the minimum balance is met. Customers who open an
account and/or deposit more will enter the weekly draw
within two days. To take part in the Al-Danah 2019
upcoming quarterly and yearly draws, customers must
meet the required hold period for each draw.

The Al-Danah draws are all approved by and held in
the presence of a representative from the Ministry of
Commerce. Furthermore, Gulf Bank have partnered
with Ernst and Young Kuwait (EY) with reference to
“Al-Danah Prize Draw” system in order to assist in
assessing processes, technical controls considering
relevant parameters and provide recommendations in-
line with industry leading practices. The study was
conducted in line with industry standards and control
requirements relevant to similar prize draw schemes
wherein, a detailed review of prize draw management
system along with draw scheme parameters, data
extraction for draw, filtration of customers as per
defined business criteria and necessary system inter-
actions was conducted to advise on any potential
areas of improvements.

KUWAIT: Turkish Ambassador to Kuwait Ayse Hilal Sayan Koytak (left) with Turkish
Airlines General Manager Muhammed Baltu during the awards ceremony.

A musical performance 

Award-winning airline records an impressive growth of 10% in passenger flux throughout 2018

Turkish Ambassador to Kuwait Ayse Hilal
Sayan Koytak addresses the gathering.

Turkish Airlines General Manager
Muhammed Baltu speaks

Turkish Airlines hosts 8th Annual Travel 
Agencies’ Awards ceremony in Kuwait 

Wang Su, VP of Huawei 
Middle East Marketing

An Jian, President of Carrier Network
Business Group, Huawei Middle East

The 2019 Lincoln 
MKC - What color 
expresses your 
personality best?
KUWAIT: Have you ever stopped to look at the cars in
this region? What you will see is a virtual sea of white,
black and grey. These are solid shades - inspiring
shades, responsible and traditional shades. But bespoke
versions of white, black and grey are just three of nine
enticing options available on the 2019 Lincoln MKC -
three of them brand new.

“At Lincoln we want your vehicle to reflect who you
really are,” said Sarah Rae, Director, Lincoln Middle
East. “And so we’ve delivered a range of stylish, elegant
colours for the 2019 Lincoln MKC - each one speaking
volumes about the driver who chooses it.” 

So what exactly does your car color preference say
about you? We were just infants when we learned to

perceive pigment, to recognize purple from orange and
pink, so it’s no wonder that our reaction to the shades
we see around us every day is so instinctual, so deeply
rooted, and so very personal.

Susan Lampinen, Group Chief Designer, Color and
Material Design at Lincoln, explained, “With Lincoln, we
have a customer who is very selective about what they
like. We’re a brand that offers wonderful color choice
that offers complexity and sophistication to it. Lincoln is
not a hard brand - it’s a warm and inviting brand, and so
our colors have to reflect that as well. They have to be
rich, they have to be sophisticated.”

Attracted to one of the 2019 Lincoln MKC’s new col-
ors, Infinite Black Metallic? According to the field of
color psychology, which studies how various shades can
determine human behavior, you might be artistic and
sensitive, a touch of an introvert - mysterious, even.
White Platinum Metallic catch your eye? You could have
impeccable standards, or maybe you are even preparing
for beautiful new beginnings. Then again you may be
drawn in by Magnetic Gray Metallic and if so, chances
are your preferences fall somewhere in between. 

Or why not turn to the 2019 Lincoln MKC’s suite of
cool neutrals, all the better to offset your sleek
wardrobe? There’s smooth Ingot Silver Metallic, just like

your favorite soft cashmere sweater, or the delicate new
shade of Ceramic Pearl - doesn’t it remind you of mum’s
earrings? Or you could go deeper and indulge your
ever-present coffee cravings with Iced Mocha Metallic. 

But then again, maybe 2019 is your year to step out-
side the lines; to ease into a shade that reflects your per-
sonality as well as your spirit. Perhaps your vibe is
another new color this year, crisp Baltic Sea Green, with
an evocative, earthy finish that evokes a sense of affec-
tion, loyalty and security. 

Or are you more of a red woman? Red is the color of
fashion and theatre, love and passion. A woman who
drives a 2019 Lincoln MKC can choose Ruby Red to
communicate energy, strength, health, power and vitality
- a life lived to the fullest - to all she passes by. Or per-
haps you are drawn to Burgundy Velvet Metallic,
because it reflects your strength of character, clear pur-
pose and inner power.  Is Rhapsody Blue more your
speed? According to color psychology, personalities
that are drawn to blue are authentic, and that shades of
the ocean signal depth, harmony, and reliability, just like
the 2019 Lincoln MKC. Whatever color you choose
from the enticing 2019 Lincoln MKC palette, know that
you’ll make a lasting impression with this impressive
premium small utility vehicle.  


