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Zain recognized by Amazon’s Ring

Burgan Bank 
announces 
winners of 
Yawmi draw
KUWAIT: Burgan Bank announced yesterday the
names of the daily draw winners of its Yawmi account
draw, each taking home a cash-prize of KD 5,000.

The lucky winners are: 
● Tareq Jassem Mohammad Alqattan
● Sameerah Khudhair Alshammari
● Elias Fahad Klkash
● Ibrahim Ahmad Abdulmaqsoud Saleem
● Abdulstar Abdulsamad Taqi Alsafar
In addition to the daily draw, Burgan Bank also

offers a quarterly draw with more chances to win high-
er rewards, offering the chance to one lucky customer
to win KD 125,000 every three months. The Yawmi
Account offers daily and quarterly draws, wherein the
quarterly draw requires customers to maintain a mini-
mum amount of KD 500 in their account for two
months prior to the draw date. Additionally, every KD
10 in the account will entitle customers to one chance
of winning.  If the account balance is KD 500 and
above, the account holder will be qualified for both the
quarterly and daily draws.  

Burgan Bank encourages everyone to open a Yawmi
account and/or increase their deposit to maximize
their chances of becoming a winner. The higher the
level of the deposit, the higher the likelihood to win. 

The first operator to officially offer Ring’s smart home products in region
KUWAIT: Zain, the leading digital service provider in
Kuwait, was recognized by global smart home leader and
Amazon company Ring. The recognition came to highlight
Zain’s leadership in being the first telecom operator to offi-
cially offer Ring’s smart home products and solutions in
the Middle East region as part of the Zain LIFE smart
home portfolio of innovative solutions.

Ring and Amazon officials recognized Zain represented
by Zain Kuwait’s Chief Commercial Officer Meshal
Mohammed. Zain’s offering of Ring products under its Zain
LIFE portfolio of innovative solutions comes in line with its
strategy to transform into an integrated digital lifestyle
provider, which is centered around digital transformation
leadership and empowering the community to enjoy a
smarter portable lifestyle, as well as using advanced tech-
nology solutions to enable an easier and more flexible life. 

The Ring kit, which comes with FREE installation, fea-
tures a number of the latest outdoor security devices that
were designed to provide a unique home security experi-
ence through several surveillance solutions that monitor
the outdoor area and notify the user as soon as any unusu-
al activity outside the home is identified. 

The kit includes 4 smart devices, including an outdoor
video doorbell that works wirelessly, and features a high-
quality camera with motion detection, night vision, and
two-way audio. The kit also includes an indoor chime
device that also works as a Wi-Fi extender, as well as two
outdoor smart cameras that feature high-quality record-
ing, motion detection, night vision, and two-way audio.
The cameras immediately alert the user whenever move-
ment is detected. 

The Smart Homes sector is one of the main aspects of
the digital transformation journey undertaken by telecoms
around the world, particularly with respect to securing
homes and protecting them against theft with the use of
modern technology. Zain is continuously working on
designing new plans to match these transformation
processes to be included in Zain LIFE in addition to its
existing portfolio of smart solutions. 

Zain always aspires to new levels of excellence in all
services it offers to its customers. Through the launch of
this new kit, Zain affirms its continuous efforts in meeting
its customers’ needs and aspirations, and deliver its prom-
ise to offering the best services and latest technologies. KUWAIT: Zain being recognized by global smart home leader and Amazon company Ring.

Al-Tijari announces 
weekly winners of 
Al-Najma account
KUWAIT: Commercial Bank conducted the weekly
draw on Al-Najma Account and the draw on the
“Salary and Cash on Top” campaign. The draws were
conducted in the presence of Ministry of Commerce
and Industry representative Abdulaziz Ashkanani.  

The results of the draw were as follows:
● Al-Najma weekly account - the prize of KD 5,000

and was for the share Alaa Fawzi Mohammad Salem
● The “Salary & Cash on Top” Campaign weekly

winner - the prize KD 1,000 and was for the share
Abdulrahman Fahad Al-Jasmi

The bank stated that the account prizes this year
is featured by the highest cash prize and diversity of
prizes throughout the year clarifying that Al-Najma
Account will offer weekly prize of KD 5,000, month-
ly prize of KD 20,000 and a semi-annual prize of
KD 500,000 in addition to the largest prize - linked
bank account payout of KD 1,500,000.  Al-Najma
Account can be opened by depositing KD 100, and
customer should maintain a minimum amount of KD
500 to be eligible to enter all draws on Al-Najma
Account prizes. 

As for the chances of winning, the more balance a
customer maintains in Al-Najma Account, the more
chances the account holder will get to win, where each
KD 25 will give the customer one chance to win, the
account also offers additional benefits like the ATM
card, a credit card against customer’s account and all
CBK banking services that customer can enjoy.  

As regarding “Salary & Cash on Top” campaign
designated for Kuwaiti and expatriate employees as
well as the retirees and which is valid until  31
December 2019 and the mechanism of joining this cam-
paign for availing its benefits, the Bank explained that
Kuwaiti employees with a salary of KD 500 & above
whether newly recruited or in service can transfer their
salary to the Bank and avail the benefits of this cam-
paign by getting instant cash gift of KD 250 or an
interest free loan 5 times the salary up to KD 10,000,
add to this they will automatically enter the weekly
draw on KD 1,000. 

As for the expatriate customers categorized under
Premier Banking Account with a salary of KD 1,700
and above, they will get instant cash gift. The retirees
with pension KD 1,000 and above will also get an
instant cash gift of KD 150 when transferring their
pension to the Bank and automatically enter the weekly
draw on a prize of KD 1,000 and avail the benefits of
this campaign designated for Kuwaiti and expatriate
employees working in private and public sector as well
as the retirees. Further, the campaign provides cus-
tomers with the opportunity to get additional benefits
and take advantage of the advanced and unrivalled
services and products the bank provides to its cus-
tomers to meet their needs and expectations. 

Turkish Airlines adds Sharjah 
to its flight network
SHARJAH: Flying to more countries than any other airline in the world, Turkish
Airlines consistently continues to enhance its flight network. The national flag
carrier now started scheduled flights to Sharjah, one of the favorite tourism cen-
ters of United Arab Emirates. Sharjah became the 307th destination that added
to the extensive flight network of the global brand.

As Turkish Airlines’ third flight destination in the UAE after Abu Dhabi and
Dubai, flights to Sharjah will be conducted on the Istanbul-Sharjah-Istanbul route.
During the launch of the inaugural flight, Turkish Airlines Chief Marketing Officer
(CMO) Ahmet Olmustur stated the following; “With Istanbul Airport, a new era has
begun for Turkish aviation and tourism sectors. With having such a monumental
facility as our home base, now we have an unmatched advantage to further acceler-
ate our network expansion performance. As part of this performance, today we are
highly pleased to add Sharjah as our third destination in the United Arab Emirates
after Abu Dhabi and Dubai to ever-expanding flight network of Turkish Airlines.”
Selected as the Cultural Capital of Arab World in 1998, Sharjah is a coastal destina-
tion away from the desert heat and it is the third biggest and third most populous
emirate of United Arab Emirates. Modern but old, crowded but peaceful, Sharjah’
rich history, culture and economy attracts the passengers traveling here.

Global carmakers 
face bumpy road 
as China hosts 
auto show
SHANGHAI: Global carmakers flock to the Shanghai Auto
Show this week with the world’s largest vehicle market
facing an unfamiliar sales slump just as China veers toward
an ultra-competitive electric future. Fuelled by rising
incomes and government sales incentives, China has been
the golden goose upon which the global automotive indus-
try has staked its future.

But after years of strong growth, car sales fell last year
for the first time since the 1990s, hit by a slowing economy,
US trade tension, and a Chinese crackdown on shady
credit practices that has crimped car-financing channels.

Sales dipped 2.8 percent in 2018 to 28.1 million units,
according to that China Association of Automobile
Manufacturers (CAAM), a pace that has accelerated in
recent months.

“This is the first time since the takeoff of the Chinese
market that there has been such a long and sharp decline

in sales,” said Laurent Petizon, an auto analyst at Alix
Partners. “We are starting to worry a little bit. It’s a new
phenomenon.” The decline is magnified by a prior buying
rush as consumers moved to beat the government’s recent
removal of tax rebates for small car purchases.

Cut-throat 
Major carmakers still see solid potential, particularly in

bright spots such as SUVs and electric vehicles, which will
account for many of the new models on display in
Shanghai.

But cut-throat competition is expected to intensify
even in EVs with Beijing moving to phase out policies that
encourage the purchase of “green” vehicles. This mixed
picture-optimism combined with worrying new realities-is
reflected in the plans of carmakers like Ford.

The US manufacturer this month announced plans to
launch 30 new models in China within three years, a
dozen electric. But it also unveiled a strategy to cater
more directly to the evolving needs of Chinese car buy-
ers. This includes incorporating the artificial intelligence
technology of China’s Baidu into Ford vehicles, giving
Ford’s Chinese joint ventures more freedom on design
choices, and other steps.

Although China is the world’s largest “new energy”
vehicle market and sales soared 62 percent last year, they
remain a drop in the China bucket with 1.3 million units
sold, thanks in part to purchasing incentives.

But they represent the future for China, especially with
the government planning to impose quotes requiring car-
makers maintain a certain percentage of new energy vehi-
cles in their Chinese production.

This has given rise to a number of Chinese EV start-ups
seeking to stake out territory that will have to face off
against the likes of Tesla.

Tesla ups ante 
The California automaker, widely seen as the EV stan-

dard-setter, is putting more eggs in China’s basket. Tesla
chief Elon Musk broke ground in January on a factory in
Shanghai-the company’s biggest overseas move yet.

The new plant will eventually have an annual produc-
tion capacity of 500,000 vehicles, dramatically increasing
Tesla’s output.

Foreshadowing further competition, Beijing has vowed
to open its market, removing a requirement that foreign
manufacturers form manufacturing joint ventures with
Chinese partners. 

Tesla’s planned factory is believed to be the first to take
advantage of this. Regardless of short-term jockeying for
position, China will remain a crucial market, particularly in
electrics, said Ferdinand Dudenhoeffer, director of the
Germany-based Center of Automotive Research.

“The situation will slowly improve. Next year, the mar-
ket will recover little by little and in three to four years, will
have resumed its earlier growth,” he said. — AFP 


