
KUWAIT: Boubyan Bank has announced
KD 14.6 million in net profits for Q1 2019, at a
growth rate of 16 percent compared with the
comparative period of the past year, while
the earning per share amounts to 5.83 fils
compared with 5.01 fils for the comparative
period of 2018.

Adel Abdul Wahab Al-Majed, the Bank’s
Vice-Chairman & Chief Executive Officer,
commented on such positive results by stat-
ing: “Thanks to Allah, the Almighty, we have
had a good start this year, which is a strong
one in a new year where we will spare no
effort to make it remarkable similar to the
past years, and to continue our journey of
success and achievements.”

He added: “It is no secret that achieving
good growth rates at the beginning of any
financial year is very important since it rep-
resents a strong motive for everyone towards
more hard work and more successes. Our
success is attributed to the Grace of Allah,
the Almighty, in the first place, then to the
efforts of our human resources, the trust of
our shareholders and customers which
helped us continue our journey towards
achieving good growth rates which highlight
the success of our strategy and plans to
expand in the local market.”

Al-Majed stated that all of the bank’s main
indicators witnessed a remarkable growth
until the end of the first quarter where the
total assets increased to KD 4.6 billion at a
growth rate of 8 percent while the operating
income increased to register KD 37 million at
a growth rate of 9 percent in addition to the
increase in customers’ deposits by 7 percent,
amounting to KD 3.8 billion.

He further added that the total equity of
the bank increased to         KD 406 million
compared with KD 367 million last year and
that there was a notable increase in the
financing portfolio up to KD 3.4 billion with
a growth rate of 13 percent in addition to
the continuous growth of the bank’s cus-
tomers’ base.

Al-Majed stated as well that the market
share, in financing, increased generally to
approximately 8.7 percent in the meantime,
while Boubyan Bank’s share of the retail
finance increased specifically to approxi-
mately 11.3 percent. Besides, the bank
recorded outstanding growth rates in the
corporate credit portfolio which stood at 15
percent. This was achieved by attracting a
number of operational companies known for
their financial and economic creditworthi-
ness while continuing to maintain the high-
est standards of credit quality, studying and
diversifying risks.

The Best in Kuwait 
Al-Majed added: “The bank continues its

local achievements and has followed the jour-
ney it started before many years by being
named the Best Islamic Bank in Kuwait in
2019 by Global Finance for the 4th year in a
row due to the growth witnessed by the vari-
ous indicators of the bank as well as the
growth of its market shares.”

“The bank takes pride in its record of
awards and recognitions received in the
past years, especially in the recent years
where we have been recognized by region-
al and global institutions which are
renowned for their fairness and the credi-

bility of their choices which are based on
numbers, financial results, and market
achievements.”, he added.

Al-Majed went on to add: “Such global
recognitions put more responsibilities on the
management to commit to the remarkable
service levels we provide to our customers.
We believe that creativity and innovation are
the way to continue in our path of success.”

Furthermore, Boubyan Bank has contin-
ued to top the pyramid of customer service
in Kuwait, supported by earning two awards
from Service Hero, the international con-
sumer-driven customer satisfaction index.
The bank received the First Place Award in
Customer Service as a Country Winner, for
the fourth time in addition to being named
the Best Islamic Bank in Customer Service
for the ninth year in a row since 2010.

Al-Majed stated: “The confidence of our
customers was well-placed, and this was

fruitful as it contributed to earning those
two special awards in Kuwait. The bank will
continue at that remarkable level of cus-
tomer service.”

Al-Majed went on to explain: “Customer
service is an integral part of the bank’s cul-
ture. It is no secret that almost all competi-
tors offer similar products and services, how-
ever, the excellence and outperformance
come through service and the way of dealing
with customers, especially in Kuwait where
customers have high expectations.”

He went on to add: “Upon reviewing our
products and services, one can see that aside
from contributing, logically, to our profitabili-
ty, they - most importantly - constitute a part
of our social responsibility. This is because
we contribute to emphasize the concepts of
innovation and creativity in the first place
besides minimizing the effort and time dedi-
cated to obtaining the service or the product,
thus, saving our customers the time which
they may spend in doing more valuable
activities such as family activities.”

CSR and human resources
Al-Majed stated that the first quarter of

this year marked a number of activities and
events organized by the bank as a part of
its corporate social responsibility to sup-
port the youth as well many other segments
of the society in addition to sponsoring a
number of sports activities.

“Boubyan Bank gives a special atten-
tion to its human resources as a part of
the bank’s approach being a developed
and modern bank keeping up with inter-
national and regional changes through its
young management, and the Consumer
Banking Group, which comprises mostly
of youths, testifies to this. The bank is
known for placing the youth in leading
roles, and this has further helped Boubyan
Bank earn the award for the “Replacement
and National ization of Manpower in
Kuwait”. The award is given on an annual
basis by the GCC Council of Ministers of
Labor for the best GCC institution,” Al-
Majed concluded.

Al-Majed: A remarkable start for 2019 and a motivation for further achievements

Boubyan Bank records KD 14.6m in 
net profits in first quarter of 2019
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Rags-to-riches 
Skoda mulls 
post-Brexit 
sales woes
MLADA BOLESLAV, Czech Republic:
Once the butt of jokes, Czech-made Skoda cars
have won over Brits, but the UK’s exit from the
European Union could deal a heavy blow to
the brand and the entire Czech economy.

Britain is the fifth largest export market for
the Czech Republic, an EU member of 10.6
million people heavily dependent on overseas
shipments, especially cars. The EU has given
Britain until October 31 to organize an orderly
departure, but a no-deal hard Brexit that
would slap high tariffs on imports like cars is
still possible.

Controlled by Volkswagen since 1991, Skoda
exports some 80,000 cars to Britain a year,
almost 10 percent of its annual output. In an
emailed statement, Skoda told AFP it was “wor-
ried and getting ready for all scenarios” and
called for a “solution acceptable for all parties”,
but declined to elaborate. Radek Spicar, vice-
president of the Czech Confederation of
Industry, went further, warning that the compa-
ny might suffer a heavy blow.

“A hard Brexit would mean 10 percent
import duties slapped on cars, and that would
hurt,” he told AFP. “It would stifle demand for
cars. Companies like Skoda wouldn’t collapse,
but they would lose part of an important mar-
ket,” Spicar added.

Despite the grim outlook, Skoda raised its
first-quarter sales to Britain by 3.6 percent
against a year ago to 22,200 units, company
spokesman Zdenek Stepanek told AFP. Spicar
pointed out Britain was also a “symbolic” mar-
ket for the make, which has come a long way
from being the butt of jokes to one of the most
respected makes there. 

No joke anymore 
“How do you double the value of a Skoda?

Fill the tank with petrol,” went a popular joke
about Skoda’s clunky models produced in the

1980s when Czechoslovakia-the predecessor
of the Czech Republic and Slovakia-was still
communist. “Do you know why Skoda has
heated rear windows? So when you’re pushing
it home in the winter, your hands stay warm,”
said another.

But Britons gradually melted-Skoda’s Fabia
model was named car of the year by What
Car? magazine in 2000, while the Skoda Yeti
became the best car to own in a 2013 poll of
46,000 British drivers conducted by the Auto
Express magazine.

“Nobody is ashamed of driving a Skoda
now, Jeremy Clarkson praised it in Top Gear, it
is driven by taxi drivers,” said Spicar. “Britain is
simply a symbolic, important market, and Brexit
would be terribly unpleasant for the make.”

A hard Brexit would “slash Czech exports to
the UK by 20 percent, Czech GDP growth by
1.1 points, and employment by 40,000 staff”,
analysts at the Ceska sporitelna bank, a Czech
unit of Austria’s Erste Bank, have warned.

Czech companies sell goods worth 210 bil-
lion koruna (8.2 billion euros, $9.2 billion) to
Britain a year, with auto exports making up
more than half of the total, according to Ceska.

Accounting for more than 20 percent of
Czech industrial output, the car industry “is
the most threatened by Brexit because of its
size within the economy”, David Marek, chief

economist at Deloitte Czech Republic, said.
Three global carmakers with Czech plants
turned out more than 1.4 million cars in 2018, a
new record, with Skoda making up over 60
percent of that.

South Korea’s Hyundai, and TPCA, a joint
venture of Japan’s Toyota and France’s
Peugeot-Citroen, also have Czech factories.

‘Hard Brexit would be unpleasant’ 
A thriving auto sector has been a major

contributor to economic growth since 2013,
with 2.9 percent expansion last year following
4.5 percent in 2017. Czech producers of elec-
tronics, nuclear plant components, sweets,
photo equipment and others are also worried.
“We generate turnover of some 10 million
euros in Britain, which is about four percent
of our total turnover,” says Tomas Kolar, chief
executive of Linet, a producer of hospital
beds and mattresses.

“A hard Brexit would be unpleasant but
not critical,” he added. For Linet, just like for
car makers and other companies, Brexit will
most probably mean their products will have
to get a fresh certificate for sales in the
British market. “This is a non-tariff trade bar-
rier, independent regulation present in all
non-EU countries. It may take time before we
get the certificates,” said Kolar. —AFP 

Skoda has left communist-era jokes far behind

French farmers 
nervous as 
EU funding 
reforms loom
PARIS: Like every spring, Guillaume
Lefort sits at his computer labelling all his
farm’s fields on a map, an annual ritual of
registering for subsidies from Europe’s
Common Agricultural Policy.

“Wheat is here, that’s cilantro, and next
to it the field is fallow,” Lefort says.
“Without the CAP money, we wouldn’t
manage. It wouldn’t be possible.”

Like other French farmers, he will be
watching the outcome of the EU
Parliament elections next month, which will
lead to a new slate of European
Commission officials.

One of the Commission’s first tasks will
be to help draft a new 2021-2027 budget
along with member states which will affect
the CAP money that is a cornerstone of
EU spending and a lifeline for millions of
farmers across the bloc. It represents the
biggest line in the EU’s budget, represent-
ing 37 percent of the total in 2017, and is
either defended as a vital way of protect-
ing rural livelihoods, or a over-generous
and misdirected stream of money.

The Heinrich Boell foundation, for
example, calculates that just 20 percent of
Europe’s agricultural businesses-mainly
huge industrialized farms-received 80
percent of the CAP funds each year.

Already Brussels has proposed trim-
ming the CAP by five percent from the
previous six-year period, to 365 billion
euros ($413 billion) — to cover Britain’s
looming exit from the bloc and new priori-
ties for European leaders have emerged in
areas such as security, border reinforce-
ments and new technology, raising the
specter of an even bigger cut.

Even French President Emmanuel
Macron has signaled he is ready to con-
sider a reform of the CAP-breaking from a
tradition that has seen France as the
biggest defender of the budget because of
the country’s powerful farming lobbies. 

‘First line of insurance’ 
The core of the CAP’s support to some

seven million farms across Europe is the
Basic Payment Scheme (BPS), direct trans-
fers which the EU says amount to an aver-
age of 266 euros per eligible hectare per
year. The basic payments open the door to
other aid, including payments to young
farmers or for environmentally friendly
practices. Lefort said he hopes the base
level will remain “solid”.

“It’s my first line of insurance... But the
BPS has been falling.” The threat of esca-
lating trade tensions worldwide adds to
the risks for farms, whose products are
often the first targets for countries look-
ing to impose tariffs. Whether its meat,
milk, cereals or even hemp, grown with
conventional methods or organic prac-
tices, “in agriculture, no farm in the world
can survive without government help,”
Lefort said.

But Lefort, who began farming his
250 hectares (620 acres) some 75 kilo-
meters south of Paris nine years ago, also
worries the CAP won’t impose enough
“common” rules, in particular on envi-
ronmental norms. “This year we won’t be
able to use neonicotinoids on beets,” he
said, after France moved last year to ban
five pesticides containing the com-
pounds, which are suspected of decimat-
ing bee populations.

“The Belgians have gotten an exemp-
tion, so they’ll produce more beets than
us, and cheaper,” he said.  Many farmers
are also hoping the CAP can start play-
ing a bigger role in Europe’s transition to
a cleaner environment and improved
food quality and safety. Critics say the
program has encouraged intensive farm-
ing and the use of massive amounts of
pesticides since its creation in 1962,
leading to a loss of biodiversity.

‘True priorities’ 
Remi Seingier, a 33-year-old farmer not

far from Lefort’s operation, is converting
38 hectares of his land to organic crops.
Since beginning to take over the farm from
his father four years ago, he has also start-
ed re-planting trees and hedges in his
fields to help replenish soil nutrients after
years of pesticide use. He also relies on
CAP funding, though he has yet to receive
the funds he applied for to help finance his
shift to organics. “I’m not exploiting
nature. I’m focused on quality and trans-
formation, with short supply chains and
local distribution, even if it means lower
yields,” Seingier said. — AFP

Adel Abdul Wahab Al-Majed 

Agriculture is a cornerstone of EU spending and a lifeline for millions of farm-
ers across the bloc. —  AFP

China’s economic 
growth cools to 
6.3%: Poll
BEIJING: China’s economy cooled further in
the first quarter, according to an AFP survey of
analysts, as Beijing resorted to tried-and-tested
measures to combat tepid global demand and a
bruising US trade war. The world’s second
largest economy expanded by 6.3 percent in
the January to March period, the poll of 13
economists found ahead of the official release
of gross domestic product figures on
Wednesday.

It would mark the slowest pace of quarterly
growth for almost three decades. The figure
remains within the range targeted by the gov-
ernment of 6.0 to 6.5 percent for the whole
year, down from 6.6 percent in 2018. To combat
the slowdown, Beijing has stepped up support

for the economy in recent months, announcing
massive tax cuts and other fee reductions to
help struggling companies. Last month Premier
Li Keqiang acknowledged “downward pres-
sure” but vowed not to let the economy “slip
out of a reasonable range”.

Beijing faces a delicate balancing act as it
tries to support private businesses in need of
credit, without further inflating its debt balloon.
Policymakers have turned the credit taps back
on after several years of crushing deleveraging
with credit data Friday from China’s central
bank showing monetary easing kicking in.
Bank loan growth accelerated to its fastest
monthly pace since 2016, said Chang Liu of
Capital Economics, noting it usually takes six
months for credit growth to translate into
greater economic activity.

But another economist, Bjorn Giesbergen of
RaboResearch, warned that loans have not
always reached the private sector and “China’s
debt-to-GDP levels are already excessive”. The
problems are only going to get “exponentially
worse” if the new credit again does not flow to
the private sector, he said. Policies enacted this

month, like cutting the value-added tax, and a
cut in company social insurance contributions
coming next month will more directly help
China’s struggling private sector.

Job insecurity 
Last year China’s infrastructure investment fell

to 3.8 percent on-year growth, down from years
of near 20 percent expansion.  In recent months,
big earth moving projects that Beijing had put on
hold were restarted to pull along the economy.
Growth was largely driven by infrastructure
investment, with project approvals front-loaded
and huge special bond issuance, said Nathan
Hung Lai Chow, an economist at DBS.

“Consumer confidence remained fragile due
to job insecurity,” Chow said. China’s normally
steady unemployment rate rose to 5.3 percent
in February, from 4.9 percent in December,
while retail sales growth remained near a 15-
year low. The International Monetary Fund on
Tuesday raised its forecast for full year growth
to 6.3 percent from 6.2 percent citing China’s
ramping economic stimulus and clearing trade
tensions with the US. — AFP 


