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Established 1961 

The Somali Embassy and community in Kuwait celebrated the high school, institutions and university graduates’ with outstanding grades for school year 2017-2018, under the patronage of Somali Embassy Charge-
de-Affairs Abeeb Mousa Fareh, in the presence of diplomats, personalities and graduates family members. — Photos by Yasser Al-Zayyat

Somali Embassy in Kuwait
celebrates graduation ceremony

Bareeq program concludes its training season

Under the patronage and presence of Sheikha Entisar Salem Al-Ali, the Bareeq program concluded its first training season for school year 2018-2019, which continued for four days at Sheikha Salwa Hall at Marina
hotel with the participation of 275 teachers from 37 government secondary schools.

BPG Group 
celebrates 25th
company off-site 

The BPG Group, one of the region’s leading inte-
grated marketing communications companies,
has celebrated its recently refreshed and re-

imagined business structure by staging its 25th annual
staff off-site in the iconic surroundings of the QE2
floating hotel in Dubai. The company recently
announced its new look and stronger integrated and
client-centric approach with the creation of three core
businesses - BPG Orange; BPG Max and BPG Kuwait.

To celebrate the re-energized business over 150
staff from its Dubai and Kuwait offices participated in
two days of innovative and creative team building exer-
cises using the iconic cruise liner turned hotel as its
inspiration for creative film making and problem solv-
ing. The BPG Group was looking for a truly special
location for its 25th anniversary and the unique confer-
ence facilities offered by the world’s most famous
cruise liner created the perfect celebratory atmosphere
and everything the company needed for a memorable
gathering.

BPG Group CEO Avi Bhojani said: “This was the
25th time we have held our offsite and it has been the
most successful and popular event to date.  This year
has helped to bring our fantastic creative, energetic
and creative teams even closer together and reinforce
the complementary but distinctive nature of the three
marketing services brands within the BPG Group. “The
talent of our multinational team is at the heart of deliv-
ering successful solutions and a client-centric focus to
our clients and working together to stimulate and gen-
erate innovative ideas is integral to the shared success
of the BPG Group and our clients.

“And the QE2 delivered the ideal setting to enhance
the passion, hard work and collective spirit among all
our teams over the two days - an approach that we are
harnessing to ensure our clients stay relevant and
ahead of the curve.” The BPG Group is built on nearly
four decades of success in Dubai since it began oper-
ating in 1980 but is constantly refreshing its approach
and innovating to deliver cutting edge creative solu-
tions in a multi-disciplinary manner geared to the digi-
tal age for the MENA Region and beyond.


