
Thursday, September 6, 2018

14
B u s i n e s s

Flydubai focuses on long-term 
strategy; continues investment

KUWAIT: Dubai-based flydubai yesterday
reported its Half-Year Financial Results for
the reporting period to 30 June 2018.

● Total revenue increased to AED 2.8 bil-
lion ($761 million) for the six-month period; an
increase of 10.4 percent compared to the
same period last year

● RPKM1 grew by 6.5 percent compared
to the same period in the first half of last year 

● Reports loss of AED 316.8 million ($86.3
million) for the period ending 30 June 2018

● A price impact of AED 175 million due to
a 35 percent increase in the Average Brent
Crude Oil prices compared to the same period
last year

● Passenger numbers remained steady at
5.4 million during the first six months of the
reporting period

● During the first six months of 2018, fly-
dubai contributed 12.3 percent of all traffic in
Dubai

● Continues to invest for the long-term in
the fleet, unique new routes across the net-
work and airline’s infrastructure aligned to
strategic objectives

Statements on H1 results 2018
● Rising fuel costs have put pressure on

operating costs.  This is reflected in the accel-
erated increase in total operating costs with
the impact being felt more quickly with a
price impact of AED 175 million due to a 35
percent increase in the Average Brent Crude
Oil prices.  

● Route review: the airline has undertaken
a systematic review of the performance of its
network. This has resulted in the cancellation
of operations to some destinations as well as
investment in the development of other routes
to aid their maturity.

● Market landscape: the economic and
geopolitical climate remains challenging
dampening demand for travel. Yield has stabi-
lized although this has not been able to suffi-
ciently offset the impact of higher fuel costs,

rising interest rates
and a stronger dollar.  

Ghaith Al-Ghaith,
Chief Executive
Officer at flydubai,
said: “in its first nine
years of operation
much has been
achieved to firmly
establish flydubai as
an intrinsic part of
the aviation industry.
We have continued
to see a tough trad-

ing environment and the Half-Year Results
reflect these short-term challenges.  We con-
tinue, however, to invest in our fleet, network
and operations recognising opportunity as we
look to the future.” 

Arbind Kumar, Senior Vice President,
Finance at flydubai, said: “we have seen good
growth in our revenue during the first six
months of this year.  We remain focused on
the three priorities we had previously set: to
improve our cost performance, broaden our
distribution and optimize our network whilst
keeping our cost management plan under
constant review.  The stronger dollar, rising oil
price and higher interest rates are expected to
continue to impact our performance and we
will need to maintain a tight grip on the
deployment of our capacity.  The benefits of
our investments aligned to our long-term
financial goals provide a solid foundation for
the next phase of development for the airline.”

Key financial indicators
● Fuel costs: Average Brent Crude Oil

prices during the first half of 2018 were higher
by 35 percent compared to same period last
year.  As a result, fuel costs were 29.2 percent
of total operating costs; compared to 24.8
percent for the same period as last year. 

● Ancillary revenue comprising baggage,
cargo and inflight sales contributed 11.0 per-

cent of revenue compared to 14.6 percent for
the same reporting period.

● Closing cash and cash equivalents posi-
tion, including pre-delivery payments for
future aircraft deliveries, remained strong at
AED 2.1 billion as for the same six-month
period in 2017.

Operational developments
● Fleet: during the first half of the year the

fleet size remained at 61 aircraft and includes
six Boeing 737 MAX 8 and 55 Next-
Generation Boeing 737-800 aircraft.

● Network: as part of its network review,
flydubai launched and restarted a total of 10
routes in the first half of 2018: Batumi (BUS),
Catania (CTA), Dubrovnik (DBV), Erbil (EBL),
Kinshasa (FIH), Krakow (KRK), Qabalah
(GBB), Sulaymaniyah (ISU), Thessaloniki
(SKG) and Tivat (TIV).  Additional flights
were made available to Russia during the
recent international football tournament
including to off line stations, Sochi and
Volgograd.  

Operations to 10 destinations were can-
celled and a further two routes were suspend-
ed: Ahwaz (AWZ), Al-Jouf (AJF), Bandar
Abbas (BND), Bangkok (BKK), Chittagong
(CGP), Dhaka (DAC), Hofuf (HOF), Male
(MLE), Mattala (HRI), Tehran (IKA), Voronezh
(VOZ) and Yanbu (YNB).

● Codeshare: under the codeshare 1.4 mil-
lion passengers have been jointly carried in
the first half of 2018.  83 destinations are
available under the codeshare. The combined
network is on track to reach 240 destinations
by 2022. flydubai has invested in five new
unique destinations offering connections not
previously served by either airline.  These
routes will require a period of operation to
reach maturity. 

New appointment
● Francois Oberholzer, a Chartered

Accountant with 20 years’ experience in the

aviation sector, has been appointed as Chief
Financial Officer at flydubai.

Statements on full year 2018 outlook
● In the second half of the year, flydubai

will take delivery of seven new Boeing 737
aircraft including four Boeing 737 MAX 8.
For the first time Boeing 737 MAX 9 aircraft
will join the fleet and three aircraft are due for
delivery.  At the end of their lease period, four
Next-Generation Boeing 737-800 aircraft will
return to the lessors.  

● From 11 October, flydubai will launch, for
the first time for a UAE national carrier, direct
daily flights to Helsinki (HEL).  As part of the
codeshare with Emirates, flydubai will operate
flights to Zagreb in Croatia between 02
December and 30 March 2019. This will
ensure that capacity is deployed to best serve
customer demand by maximizing the frequen-
cy for passengers during the winter season
after which flights will be operated by
Emirates.  

● From December, select flights to 10 desti-
nations will relocate to Terminal 3 at Dubai
International (DXB) as Emirates and flydubai
continue to work closely together to increase
connectivity offering customers unmatched
opportunities to travel.

● flydubai has awarded a number of con-
tracts for the construction of its new AED 700
million headquarters.

Ghaith Al-Ghaith, Chief Executive Officer
of flydubai, commenting on the outlook for
2018, said: “although higher oil prices will
continue to affect our operating costs and
performance in the second half; pricing stabil-
ity at the current level is also likely to stimu-
late demand for regional travel.” Al Ghaith
added: “since the start of the codeshare, sig-
nificant time and resources have been spent
on the network alignment.  Coupled with the
investments we have made we are well placed
to contribute to an increase in connectivity of
Dubai’s aviation hub as we see our new route
structure mature.” 

Warba Bank to hold 
Al-Sunbula monthly,
weekly draws today
KUWAIT: Warba Bank, “the Best investment Bank” and
“Best Corporate Bank” in Kuwait, will be organizing its
monthly draws which includes: Al-Sunbula Account
monthly draw and the 32nd weekly draw for Al-Sunbula
Account today  (Thursday) at 11 am in presence of a rep-
resentative from the Ministry of Commerce and Industry
and the Bank officials. 

Al-Sunbula Account is the perfect choice for all cus-
tomers who wish to save money and achieve steady
returns while simultaneously have the opportunity to win
cash prizes throughout the year.  Due to the high traffic on
this account, for its offerings of unparalleled opportunities,
Warba Bank has worked on enhancing Al-Sunbula account
to provide customers with more benefits. Such enhance-
ments include increasing the number of winners and the
frequency of the draws.  Now, on every Thursday the bank
holds draws for five weekly winners of KD 1,000 each. In
addition, the Bank continues its monthly draws held on the
first Thursday of every month, with cash prizes of KD
30,000 divided amongst 4 winners: two winners getting
KD 10,000 each, and two winners getting KD 5,000 each.

Thus, the new development of Al-Sunbula account has
increased the total number of winners to 24, and the total
amount of prizes to KD 50,000 instead of KD 30,000.
As for the chances for winning, each customer is eligible
to enter the draw against each KD 10. It is noteworthy,
that Warba Bank has recently launched the Al-Sunbula
fixed deposit, which provides depositors with high returns
of up to 3 percent, as well as getting monthly chances to
win in Al-Sunbula Account draws.

Furthermore, Warba Bank has launched its latest
Customer Onboarding solution, in line with its ambitious
five-year strategy that enables non-Warba Bank cus-
tomers to request opening Al-Sunbula account in an easy
electronic manner through the Bank’s website without
having to visit any of the Bank’s branches, by following 5
simple steps that might take up to five minutes. New cus-
tomers will be able to request opening the account at
anytime, anywhere, and the Bank will receive, process and
pass the new application for approval through whole new
and unique electronic system used to implement this serv-
ice. Warba Staff will then contact the customer to deter-
mine the appropriate time to visit the branch to get
required signatures, verify the customer’s identity, deliver
his/her debit card, and activate the account. 

Half-year 2018 financial performance impacted by rising fuel costs

KFH.com/cars unique 
electronic platform 
to all KFH auto 
services and offers
KUWAIT: Kuwait Finance House (KFH) uniquely offers
an electronic platform that represents a destination for
browsing through a wide range of vehicles, KFH auto
financing services, offers and much more. This platform
KFH.com/cars comes as part of the Bank’s strategy of
embracing technological innovation and utilizing it for
the best interest of customers especially that technolo-
gy is paramount to superior customer service.

The main menu of this platform encompasses new
cars, used cars, lease with maintenance, lease to own,
insurance, offers, subscribe, showrooms, sell your car
and finance calculator.  Lease with maintenance service
offers wide range of benefits. It gives the opportunity to
customers to ride a brand new cars of their choice from
different models. Maintenance is covered throughout
the leasing period with full Takaful insurance and road
assistance service, in addition to providing alternative
car when necessary. Customers may also travel and
cross the borders as per terms and conditions. 

Lease to own program offers brand new cars with
suitable monthly installments up to 5 years, in addition
to benefits of full Takaful insurance valid throughout the
contract duration, and the guarantee of the agent. By
end of leasing period, customers can own the car by
paying the remnant value or simply return back the car. 

Ooredoo partners 
with Bookeey Wallet 
for easy payments
KUWAIT: Ooredoo Kuwait announced its partnership
with Xenon Prepaid Electronic Card Payment, the cre-
ator of mobile payment method Bookeey Wallet. The
partnership agreement unleashes the full potential and
convenience of mobile payment to all Ooredoo’s cus-
tomers, with added exclusive benefits.  

The partnership reflects Ooredoo’s commitment to
embracing digitalization and supporting local entrepre-
neurs. It further demonstrates Ooredoo’s forward-look-
ing vision to deliver the latest digital wallet technolo-
gies, linking their subscribers’ needs with those of the
local businesses from home grown small businesses to
major retailers and service providers. 

Ooredoo customers using Bookeey Wallet will
receive exclusive discounts and offers from Bookeey’s
list of various vendors and retailers across Kuwait.
Bookeey Wallet has extended its reach in more than
550 locations across major retailers throughout Kuwait
and is scheduled to increase the number of locations to
over 2000 within the coming months. 

Commenting on this, Ooredoo Kuwait reiterated its
commitment to enriching the experience of customers,
providing them with more than just mobile and data
services. Ooredoo is happy to partner with Bookeey
Wallet, an aspiring new project that garnered success in
such a short time, to provide customers with seamless
cashless mobile payment options that complement their

lifestyle.  The combination of products and services
offered by Ooredoo and Bookeey Wallet will extend
the reach of each consumer’s preferred payment
method for online and offline payments. Bookeey
Wallet’s smartphone application delivers a rich user
experience with convenience and security, following
international KYC (Know Your Customer) standards
for creating new users, where it requires and verifies
accounts with Civil IDs while ensuring security and
confidentiality at all times.

Also Bookeey provides users with the ability to
securely load their wallets through the secure KNet
gateway, and pay in point of sales by a technology
known as Secure QR code.

The application also provides the user with an
electronic payment gateway that allows them to pay
their bills via SMS, pay their mobile bills and transfer
money from a wallet to another wallet user. Through
the application, users can view all transactions made,
buy virtual prepaid cards and recharge international
mobile lines.

Mohammed Faisali, Founder and CEO of Bookeey
expressed his excitement in partnering with Ooredoo.
“We are certain that the combination of existing
Ooredoo services in addition to Bookeey Wallet’s vari-
ous payment methods will contribute to enriching the
experience of customers. Bookeey Wallet was designed
focusing on the needs of the users and their modern
lifestyle, utilizing the latest trends and technologies
available in the mobile world.  The increase in smart-
phone users and the increase in online businesses now
meet with the payment options available exclusively
with Bookeey Wallet.” 

Bookeey is available to download for free on all iOs
and Android devices. 

Ghaith Al-Ghaith 

VIVA launches 
new prepaid 
internet offer for KD 7
KUWAIT: VIVA, Kuwait’s fastest-growing and most devel-
oped telecom operator, announced a new prepaid internet
offer, designed to fit customers’ needs for only KD 7.

VIVA’s new offer gives prepaid customers 30 GB inter-
net capacity at all times, to enjoy ‘more’ browsing and
sharing fun and memories on social media.

On this occasion, Abdulrazzaq Bader Al-Essa,
Corporate Communications Director at VIVA said: “VIVA
reiterates its commitment to providing unique promotions
designed to create an exceptional customer experience
and reward its prepaid customers for their continued trust
in VIVA.  VIVA will continue to seek new and innovative
ways to facilitate the lives of its customers and share with
them the latest in communication technology.”

German fintech 
to push 
Commerzbank 
out of DAX 30
FRANKFURT: Wirecard, a Bavarian
start-up specialized in online payments,
is set to nudge German giant
Commerzbank out of the blue-chip DAX
index yesterday, in the latest sign of
plucky fintechs outshining traditional
lenders. Frankfurt stock exchange opera-
tor Deutsche Boerse plans to unveil the
new composition of the DAX 30 index of
leading German firms at 10:00 pm (2000
GMT), as part of a regular review of list-
ed companies’ market capitalization and
trading volumes.

Commerzbank is Germany’s second-
largest lender and a founding member of
the prestigious DAX club three decades
ago. But the ailing bank, which had to be
rescued by the German state during the
financial crisis, has seen its share price
plunge by a third since January to give it
a market cap of just over 10 billion euros
($11.5 billion) — the lowest of all DAX
30 players.

Investor darling Wirecard, currently
listed on the TecDAX index, is widely
expected to take Commerzbank’s spot in
the reshuffle.

The so-called “financial technology”
(fintech) company that makes software
for cashless and contactless payments

has seen its share price soar by 110 per-
cent this year.

It has a market cap of over 23 billion
euros, surpassing even flagship lender
Deutsche Bank which is valued at some
20.5 billion euros-and was itself axed
from the eurozone’s benchmark
Eurostoxx 50 index on Monday.

Wirecard is now the country’s third-
largest financial group on the German
stock market behind insurance behe-
moths Allianz and Munich Re.

From porn to cashless king 
Founded in a Munich suburb in 1999

at the height of the dot come bubble,
Wirecard started out processing card
payments for gambling and pornography
websites. Its rise has been fuelled by the
boom in e-commerce and surging
demand for online transactions as well as
payments made just by holding a credit
card or smartphone over a reader, tech-
nologies that have shaken up the finan-
cial sector and left old-school banks
struggling to keep up.

Wirecard’s clients include duty free
shops at airports, the Air France-KLM
carrier, mobile phone operators O2 and
Orange as well as travel firm TUI and
supermarket chain Aldi.

In a sign of its global ambitions,
Wirecard has clinched partnerships
with Chinese mobile payment compa-
nies Alipay and WeChat Pay, hoping to
cash in on the burgeoning market of
using apps to pay for goods in real-
world shops.

Wirecard CEO Markus Braun said
only around two percent of transactions
around the world today are fully digital,

with cash still accounting for the bulk of
purchases. “We want to make payments
invisible,” Braun recently told the
Frankfurt Allgemeine daily.

“We see this market growing 10-fold,
or even 30-fold in the future.”

Wirecard, which has a German bank-
ing license, this year also started offering
its own lines of credit to small- and
medium-sized enterprises. 

Dinosaur v Wunderkind 
Wunderkind Wirecard’s ascent

comes as Germany’s two biggest banks,
weighed down by increased competi-
t ion, low interest rates and costly
restructurings, are losing importance
on the global stage.

German Finance Minister Olaf Scholz
last week said the decline of Deutsche
and Commerzbank was “a problem” for
Germany’s export-reliant companies, as
local lenders can’t match the scale or
reach of foreign rivals. How the German
banking sector develops from here will
depend partly on the ability “of tradi-
tional actors to adapt to new technolo-
gies”, according to Claudia Buch, vice
president of Germany’s Bundesbank cen-
tral bank.

Commerzbank has already shrugged
off its looming DAX 30 exit, stressing
that nothing would change for cus-
tomers and that the bank remained
committed to its turnaround plan, which
includes a major push to win new retail
banking clients and an ambitious digi-
talization drive.

“Commerzbank’s activities will in no
way be influenced by the fact that it
appears in one index or another,” CEO

Martin Zielke has said. But analysts
say the future could well belong to
fintechs. “Even if Commerzbank and
Deutsche Bank of fered the same
products as fintechs, the big banks
would always have to deal with fright-
eningly high costs” l ike personnel
expenses, said Rainer Haselmann, a
f inance professor  at  Frankfurt ’s
Goethe University. “Nimble fintechs
will have less trouble growing than
banking dinosaurs.” — AFP


