
PARIS: Automakers Renault, Nissan and Mitsubishi
reaffirmed their commitment to their alliance yes-
terday as company  leaders held their first meeting
since the shock arrest of boss Carlos Ghosn. “We
remain fully committed to the Alliance,” the three
firms said in a joint statement as Ghosn remains in
custody in Japan on allegations of financial miscon-
duct. The talismanic Ghosn was seen as the glue
binding together a complex three-way structure
which counts as the world’s top-selling auto com-
pany, with some 10.6 million vehicles rolling off the
production lines last year. 

His arrest revealed
brewing resentment and
unrest within the Franco-
Japanese partnership.
Nissan chief executive
Nissan Hiroto Saikawa,
Renault’s interim boss
Thierry Bollore and Mit-
suibishi’s Osamu Masuko
conversed via video,
sources and the Nikkei
daily reported. Issues of governance were not
meant to be raised in the meeting and no vote was
planned, the sources told AFP. In their joint state-
ment yesterday, the three firms said their “alliance
has achieved unparalleled success in the past two
decades”. The leaders of the three companies also
sent an internal message that reassures employees
that the alliance remains on track.

“We owe you this expression of cohesion and
commitment to the Alliance today more than ever”

said the statement, according to a copy consulted
by AFP. “We are in close touch with each other and
with our key stakeholders. All have expressed
strong support and a shared desire to maintain our
winning combination,” it added. Renault is the
dominant member of the alliance, holding 43 per-
cent of the shares in Nissan, but the Japanese firm
now outsells its French counterpart-sparking frus-
tration in Tokyo.

French Finance minister Bruno Le Maire on
Tuesday warned that there was no question of a
change in the balance of power between Renault,

which is 15 percent owned
by the French state, and its
Japanese partners.  “There
is a partnership which
seems good to me, there is
a good balance. There are
cross-shareholdings be-
tween Renault and Nissan
which should not change,”
Le Maire said on France’s
LCI news channel. 

The rules of the alliance, based in the Nether-
lands, state that Renault and Nissan appoint five
board members each but it is the French company
which names the CEO while Nissan chooses the
deputy. The CEO holds a decisive vote in the case
of a tie in board decisions.  While Ghosn has been
ousted from Mitsubishi and Nissan, he remains
CEO and chairman of Renault, albeit “incapaci-
tated” for the moment, according to the French
manufacturer. Le Maire insisted Renault should re-

tain the top position in the alliance: “This rule
should not change”.

The partnership uses shared factories and joint
purchasing power to keep down costs. These
arrangements are not under threat, according to
statements from both the Japanese and French
sides. Ghosn and close aide Greg Kelly were ar-
rested last week for allegedly conspiring to under-
report Ghosn’s income by around $44 million-about
half of what should have been reported-over five
fiscal years until March 2015. The 64-year-old ty-

coon denies the allegations but has not been able
to defend himself publicly while he is in a Tokyo de-
tention centre.

Renault shares were up 0.9 percent in late
morning trading in Paris, slightly outpacing the
CAC 40 index. The stock tumbled nearly 10 per-
cent in the wake of Ghosn’s arrest but has since
recovered half of that drop. Nissan gained 1.4 per-
cent in Tokyo yesterday. Nissan’s shares have also
recovered much of the ground lost following
Ghosn’s arrest.—AFP
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Mexico cuts 
economic forecast 
for AMLO’s first year
MEXICO CITY: Mexico’s central bank cut its
economic growth forecast for 2019 on
Wednesday, citing uncertainty over the policies
that leftist President-elect Andres Manuel
Lopez Obrador will pursue. In its quarterly re-
port on the state of Latin America’s second-
largest economy, after Brazil, the Bank of
Mexico predicted growth of 1.7 to 2.7 percent
next year, down from 1.8 to 2.8 percent in its
previous forecast.

The bank cited concerns about “economic
activity and the country’s capacity to generate
an environment of confidence and certainty that
will promote investment.” Lopez Obrador,
widely known as AMLO, begins his six-year
term on Saturday. The anti-establishment leftist
has vowed sweeping change to fight poverty
and corruption-though he has also sought to
soothe markets by promising fiscal discipline
and business-friendly policies. That message has
failed to fully calm jitters.

The Mexican stock market and peso have
plunged multiple times since his landslide elec-

tion win on July 1. On Monday, stocks lost 4.1
percent to close at their lowest level since 2014
after a lawmaker allied with Lopez Obrador pro-
posed putting pension funds under state control.
Stocks and the currency also tumbled after
Lopez Obrador canceled construction of a new
$13-billion airport for Mexico City-a project
strongly supported by the business community-
following a referendum on the issue that was
marred by irregularities.

After that market rout, the central bank
raised its key interest rate by 0.25 point to
eight percent, near its all-time high of 8.25 per-
cent, also citing uncertainty over Lopez
Obrador’s policies. The president-elect and his
pick for finance minister, respected economist
Carlos Urzua, have both sought to calm fears
of a radical turn.

“We’re going to make investors trust us.
Those who invest in companies, in stocks, in the
financial market, will have their investments as-
sured and obtain good returns,” Lopez Obrador
said Tuesday, promising to impose no new taxes
and pursue fiscally conservative policies. Market
attention is now focused on Lopez Obrador’s
first budget, which he must send to Congress by
December 15. Mexico’s economy grew 0.8 per-
cent in the third quarter, and the central bank
forecasts growth of two to 2.4 percent for
2018.—AFP

Ad buyers skeptical 
as Snap looks beyond 
teens for growth
NEW YORK: Snap Inc has pinned its hopes on the
over-35 crowd to revive user growth for its photo mes-
saging app, a shift ad buyers said could backfire. Woo-
ing older people to Snapchat, known for disappearing
messages and cartoon selfie photo filters, could alien-
ate its cult following of youngsters, ad buyers and other
executives warned. Companies hoping to target young
users may in turn move their ad dollars elsewhere,
denting money-losing Snap’s primary revenue source.

Look no further than Facebook Inc, warns Jenny
Lang, senior vice president of integrated investment at
full-service ad agency UM Worldwide, which counts
Coca-Cola and Sony as clients. The social media plat-
form has lost younger users in recent years while gaining
older fans. “I hope they don’t change too many things
around; that’s a fear in your head,” Lang said about Snap,
adding that younger audiences are harder to reach for
advertisers as more apps compete for their time. 

In August, research firm eMarketer estimated Face-
book will lose 2.2 million users between 12 and 17 by
2022, though Facebook’s 1.49 billion daily active users
dwarfs Snapchat’s 186 million. Pressure has mounted
on seven-year-old Snap. Two straight quarters of user
losses sent shares down by two-thirds from a February
high. Snap declined to comment on its growth plans
and relationships with advertisers.

Evan Spiegel, Snap’s 28-year-old chief executive,

first discussed broadening Snapchat’s appeal in late
2017, and called adding users older than 34 a “market-
ing and communications challenge” on an October
earnings call. A redesign rolled out by February 2018,
which made it harder to re-watch friends’ stories and
separated those stories from publisher content, drew
condemnation from Snap’s base.

Snap has still managed to boost revenue with an
easy to use self-serve ad platform. It is also hoping
to gain more younger users outside the United
States by fixing its glitchy Android app. But several
in the ad industry said it now risks losing millennials
to upstarts like short-form video app TikTok, which
does not have paid ad spots, or rivals like Face-
book’s Instagram. There are signs Snap is luring
some older users. —Reuters
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NEW YORK: A man takes a photograph of the front of the
New York Stock Exchange (NYSE) with a Snap Inc. logo
hung on the front of it shortly before the company’s IPO in
New York.—Reuters


