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KUWAIT: A team of students from Khalifa University
walked away with the Excellent Academy award prize at
Huawei’s International ICT Skill Competition finals and
award ceremony in Shenzhen, China. The winners were
selected following a grueling three months of qualifying
rounds that saw participation from 10 countries in the
Middle East. Their prizes were awarded at the ICT Talent
Cultivation & Award Ceremony in Shenzhen. 

In total, 14,748 students across the Middle East
applied for the competition, from which 4,915 were
selected to take part in the preliminary rounds - 214 stu-
dents passed on to the final round, and 39 in total from 13
teams travelled to China to compete internationally. The
ICT Competition was made possible through the cooper-
ation of 17 ministries across 10 countries - 226 colleges
and universities took part in total, and 65 participated in
Huawei’s roadshow, while 950 students additionally
passed the Huawei HCNA certification exam. The 13 final-
ist teams had a unique opportunity to learn from Huawei’s
leading global ICT on an all-expense paid trip to Huawei’s
headquarters in China. 

The First Prize went to a team from Iraq, Second Prize
went to two teams from Lebanon and Bahrain, while the

Third Prize went to three teams from Jordan, Saudi and
Pakistan. The remaining seven teams won the Excellence
Prize to award them for their great participation. Six tutors
and 11 academic institutions received the Excellent Tutor
and Excellent Academy Awards. 

All participants underwent highly selective examina-
tions at the national level. Participants worked in real labo-
ratories and tackled some of the industry’s most complex
challenges related to cloud computing, switching, routing,
and other key ICT solutions and technologies related to
digital transformation. The finalists competed in day-long
finals, participated in a technology workshop by global
ICT experts, and witnessed a high-level panel discussion
by senior delegates from Middle East countries to China.

“Building a pool of high quality ICT talent is a critical
success factor for governments aiming to transition to
knowledge-based economies. As one of the world’s lead-
ing innovators, knowledge-transfer has always a core pillar
of the Huawei ethos. Combining this with our commitment
to support governments in the region as they work
towards achieving their national vision goals, we are proud
of the ICT Skill Competition and all that it has achieved
over the past six months. The platform has demonstrated

beyond a doubt that the young talent in the region has the
potential to mature into world-class experts. Today, we re-
dedicate ourselves to working even more closely with stu-

dents across the region to better equip the next generation
of technology leaders,” said Charles Yang, President,
Huawei Middle East. 

Kuwait team wins excellent academy 
award at Huawei ICT competition final

A management 
approach for 
migrating to 
the public cloud
KUWAIT: Yasser Zeineldin, Managing Director, LiveRoute and CEO,
eHosting DataFort explains how the complex process of migrating to
the public cloud can be enabled by adopting a management
approach. 

The benefits of migrating to a public cloud platform are now
becoming increasingly well known. Whether small and medium busi-
nesses or large enterprises, there are multiple large-scale benefits.
While using a cloud platform, businesses no longer need to invest in
hardware and computing infrastructures. These are now hosted in the
cloud platform. They can choose to opt for the services that best suit
their businesses and pay for them based on their usage. This is the
pay as you use model.

On the flip side, businesses that choose to migrate to using a pub-
lic cloud platform need to accept a vanilla formula of features and
usually have limited flexibility to change them. But the smooth func-
tioning and uptime of the cloud platform is managed by a specialist
hosting provider. Hence, businesses do not need to navigate and
invest in the challenges of keeping themselves abreast of the latest
technologies.

For businesses that have been using technology on-site and wish
to access the benefits of a cloud platform, there are migration best
practices to move forward. These ensure that an established way of
working on-site is smoothly rebuilt on the cloud platform without
minimum interruption to day to day business.

Moreover, security practices that have been established on-site
need to be migrated and reset to work in the cloud without failure.
These often require discussion with the cloud hosting service
provider as well as with any third-party suppliers. By following a
management-based approach to migration, business can ensure that
they encounter minimum interruption to their day to day business.

When initiating a project that involves migration to the public
cloud, making a checklist of critical factors is crucial. This helps to
prioritize and draws attention to a roll back plan in case things do not
run smoothly. Here is a list of the top seven factors that you should
take into consideration.  

1. Database structure and applications
You want all your data to be migrated in its original format and

want to use it off the cloud in the same way. However, many databas-
es that run from the cloud have different structures than their on-site
counterparts. This is one area that you really need to look into from
the beginning. The same differences are likely to appear in applica-
tions that have cloud and on-premises variants. 

2. Identify the operating system
The performance of an application and its database are also

dependent on the operating system and its version that is running

on-site. If the public cloud environ-
ment is using a different operating
system or a different version of the
same operating system, plan for varia-
tions in performance and response.

3. Monitor all points of cross-over
The migration team must monitor

the progress and success of the public
cloud migration at various cross-over
points including IP servers, IP gate-
ways, storage application and third-
party suppliers. Legacy applications
that are being managed by out-
sourced suppliers, associated with
long-term support contracts are high
probability points of failure, at least in
the initial stages. They need to be giv-

en more time and attention to reduce the impact of failures. 

4. Application architecture
Not all applications are cloud ready. Ascertain that the applica-

tions that you are using on-premises are ready to be used in the
cloud. Scalability and open API’s are a critical part of cloud robust-
ness and cloud-ready application architectures.

5. Identify all redundancies 
During an on-site to public cloud migration, redundancies and

backups and roll back plans are a great idea. But once the migration
plan has been completed and signed off, keeping redundancies in
place play no role, and are an added cost. Decommission these
resources in a planned manner.  

6. What’s inside those SLA agreements 
Having a closer look at the service level agreements with all third-

party suppliers involved in the migration, as well as responsibilities
before, during, and after the migration is critical. Who is responsible
for verification of the data integrity post migration, who is responsi-
ble for the security of the cloud platform once completed, and who is
responsible for a specific failure, are important eye openers.

7. Objectives of migration 
What are the short, medium- and long-term objectives of the

cloud migration activity? How are they to be balanced during the roll
out? Single-tenant or multi-tenant options can make a big difference
in costing but can give huge returns in application availability and
response and finally customer experience. When do you need to go
all out, is an important cost to benefit question and key component of
the strategy.

A critical success factor in any cloud migration is to build digital
readiness for the business. On the other hand, for a customer, the
expectation is a flawless application performance that is responsive
without delay and displays information that is expected in the way
they want it. A botched and mismanaged cloud migration exercise,
may not only delay the digital transformation journey of the business,
but will also play havoc with building and retaining its new and ever
changing digital and Internet customers. There can be no bigger loss
than this one.    

Teradata: Stop 
buying analytics, 
start investing 
in answers
DUBAI: In the nearly 40 years since its founding
inside a Brentwood, Calif garage in 1979,
Teradata has grown to become the dominant
cloud-based data and analytics company, serv-
ing the largest and most visionary enterprises in
the world. Meanwhile, “analytics” has become a
$200 billion industry, fueled by speed, scale, and
competition within the rising digital economy.
But as the rate and intensity of data has grown,
today’s market has become saturated with copy-
cats and new entrants who have only served to
add complexity and uncertainty for companies
hungry to invest in answers - not more analytics.

Teradata has recognized this new reality and
unveiled a reimagined approach to the market
that has redefined its position in the category of
analytics; establishing entirely new criteria and
expectations for intelligence solutions in global
enterprises. The company is leading this effort
from its San Diego campus which, as of today, is
Teradata’s new global headquarters, taking
advantage of the West Coast’s deep ties to tech-
nology innovation and talent.

“Uncovering valuable intelligence at scale has
always been what we do, but now we’re taking
our unique offering to new heights, unifying our
positioning while making our software and con-
sulting expertise available as-a-service, in the
cloud, or on-premises,” said Victor Lund,
Teradata CEO. “We’re doubling down on our
ambitious direction and strategy that’s data-
based, customer-centric and built on expertise.
Today, we challenge the industry.”

Driving this new approach is Teradata’s sin-
gular ability to encompass all the data, all the
time, to find answers to the toughest chal-
lenges. Teradata delivers real-time, intelligent
answers, regardless of scale or volume of
query. And it’s done on-premises, in the cloud,
and anywhere in between. This is “pervasive
data intelligence,” which only Teradata has the
industry-leading products, expertise, and serv-
ices to deliver today.

“As regional oil economies move to a knowl-
edge driven economy, digital technologies are
increasingly being looked at as necessary ingre-
dients of this transformation. Globally and in the
region, IT organizations are under immense

pressure to keep
their light on as
well help their
business innovate
to the next level of
digital transfor-
mation, creating
net new revenues
and reducing
costs. Generating
m e a n i n g f u l
insights and ana-
lytics from orga-
nizational data at
scale is Teradata’s
new approach to
generating value

for regional enterprises,” said Jamil Jeitani,
Managing Director, Teradata GCC.

“Teradata can now generate intelligent
answers to customer challenges, irrespective of
their industries and scales of operation.
Moreover, Teradata can now offer this service
based on the choice of the customer, in-cloud
or on-premises. We believe for regional enter-
prises, working under challenging macro-eco-
nomic conditions, Teradata’s pervasive data
intelligence can help them jump start the cur-
rent challenges and help them earn net new rev-
enues,” Jeitani added.

Leading the way is Teradata Vantage, the
only platform for pervasive data intelligence.
Vantage provides businesses the speed, scale
and flexibility they need to analyze anything,
deploy anywhere and deliver analytics that
matter. Vantage delivers true intelligence about
what matters most to the success of each busi-
ness. But technology is only part of the story.
Teradata Consulting provides access to more
than 5,000 experts around the globe and the
ongoing service capabilities needed to imple-
ment pervasive data intelligence across the
largest enterprises, solving some of the world’s
most challenging problems.

“Teradata brings a unique combination of
transformative technologies and people with
unparalleled expertise together to achieve our
bold ambition - transforming how businesses
work and people live through the power of
data,” said Oliver Ratzesberger, Teradata’s
Chief Operating Officer. “As such, we are the
only analytics company able to help our cus-
tomers rise above the complexity, cost and
inadequacy of today’s analytics landscape, find-
ing answers to the toughest challenges - pro-
viding answers that will push the world forward.
From our products to our people, our position
as the leader in pervasive data intelligence
redefines everything we do.”

Yasser Zeineldin
Jamil Jeitani


