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KUWAIT: British Airways bids farewell to one of the
most iconic aircraft in its fleet, the Boeing 767. The
airline’s final two 767s were retired to St Athan in
Wales after the last commercial flight - Larnaca in
Cyprus to Heathrow - took place on Sunday 25th
November 2018.

Since British Airways operated its first 767 in
February 1990 on a short hop to Paris, the fleet of
aircraft have completed over 425,000 commercial
flights. Frankfurt was the route where enthusiasts
could spot the 767 most frequently, with the aircraft
completing nearly 15,000 flights to and from the air-
port, but the aircraft has also been used to serve
routes from Abu Dhabi, to Calgary and New York.
While it was initially used for long-haul, in recent
years it has been reconfigured for use on short-haul,
including to Athens and Larnaca as well as on some
domestic routes.

The retirement comes as British Airways looks to
the future of its fleet. Just days ago, the airline took
delivery of its 30th Boeing 787 Dreamliner - the
newest aircraft in its fleet. Not only is the Dreamliner
around 40 per cent quieter than other aircraft it also
uses 20 per cent less fuel than similarly sized aircraft.

This means a reduction in carbon dioxide and nitro-
gen oxide emissions. But it’s not just the 787 being
added to British Airways’ fleet. Later in the year the
airline will take delivery of another pioneering air-
craft - its first Airbus A350, part of the airline’s £4.5
billion investment for customers over the next five
years. 

On the 767 retirement, British Airways Director of
Flight Operations, Captain Al Bridger, said: “The 767
has been a brilliant part of our fleet, flying some of
our most popular routes and giving customers what
was an industry-leading service in its time. It’s fitting
that as the final 767 leaves the fleet, we take our
30th delivery of another industry-leading aircraft,
the 787, which offers customers an exceptional
experience in the skies.”

The final 767 commercial flight took place on air-
craft reg G-BZHA. This aircraft first flew in 1998 and
has flown an estimated 23 million miles. It has visited
Larnaca 900 times in its life, but its most popular
route is actually to Athens, where it’s completed
1,275 round trips. It is estimated that this aircraft has
carried around 4 million customers across nearly
23,000 flights.

767 first entered fleet in 1990, flying over 425,000 commercial flights
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Renault Al-Babtain 
displays its unstoppable 
SUV - all-new Duster 
at The Avenues Mall
KUWAIT: Abdulmohsen Abdulaziz Al-Babtain Co, the
authorized agent of Renault in the State of Kuwait
proudly displayed the all-new Duster - the unstoppable
SUV - at the Avenues mall for three days. Visitors were
dazzled by the new Duster’s high-quality, new features
and affordability.

The all-new Renault Duster boasts brand-new exte-
rior styling, delivering a distinctly assertive and robust
look, as well as an upgrade in perceived quality with a
totally redesigned interior for a comfortable and user-
friendly driving experience. 

The Duster’s roominess, affordability and off-road
capabilities have long been recognized as the model’s
strengths and the all-new models continue to carry
these desirable attributes. The SUV’s exterior has been
given a more robust look thanks to the addition of a
wide chrome-finish grille which extends to the head
lights positioned at the car’s front corners. A front skid
plate reinforces the Duster’s adventurer credentials and
ensures that the vehicle never loses its smart looks.
Finished with Renault’s signature C-shaped lighting
with LED daytime running lights the Duster is a modern
SUV with a rugged personality. 

Inside, the Duster is equipped with new, high-quali-
ty, driving aids and new equipment, making it a genuine

adventure-ready SUV which offers the versatility and
comfort for everyday driving. On stepping inside the
cabin, the noticeable difference in quality is instantly
recognizable - packed with ‘Easy Life’ features like Hill
Descent Control, Multiview camera and Blind Spot
Warning, 4x4 monitor, automatic air conditioning,
Remote Engine Start (GCC only), seven-inch touch-
screen tablet and Renault smart card with keyless entry
system - as well as quality trims and materials. 

The all-new Duster is available in both 2WD and
4WD specifications and offers among the market’s very
best off-road capability. With a choice of two petrol
engines; 1.6L (4x2) mated to a CVT automatic trans-
mission, and 2.0L with automatic transmission (4x4),
the Duster is an SUV equipped for any terrain.

Renault Al-Babtain encourages its customers to dis-
cover the ‘best in class’ model by visiting the showroom
located in Al Rai and enjoy the test drive experience. 

Samsung 
launches the
Galaxy A9 
in Kuwait
KUWAIT: Samsung Gulf Electronics yes-
terday announced the latest addition to its
Galaxy family with the launch of the new
Galaxy A9 in Kuwait. A smartphone built
for those who love to explore, capture the
moment and share it as they see it - Galaxy
A9 boasts the world’s first rear quad cam-
era and features, designed to help you live
each day to the fullest.

“Samsung understands the demand for
meaningful innovation in a fast-paced
world driven by visual communication,”
said Tarek Sabbagh, Head of IT & Mobile
(IM) Division at Samsung Gulf Electronics.
“Building on our legacy in smartphone
camera development we’re introducing our
next-generation technology: the world’s
first rear quad camera. We’re excited to
deliver on this promise and debut it with
the Galaxy A9, the latest addition to the
Galaxy A series family.”

In an exciting and connected world
where moments and memories, from the
everyday to the once-in-a-lifetime, are
captured and shared instantly, the smart-
phone has become so much more than just
a phone to consumers. That’s why the
Galaxy A9 is packed with Samsung’s best
camera innovations, to enable all con-
sumers to achieve more, experience more
and unlock more possibilities every day. 

The Galaxy A9 is tailored for those who
know what they want, and go after it.
Whether it’s capturing a dare-devil selfie
or that perfect panorama, the Galaxy A9 is
the ultimate companion for capturing and
sharing everyday adventures, no matter
where life takes you.  

The Innovative Rear Quad Camera
The Galaxy A9 allows you to capture

dynamic and beautiful photos effortlessly.
With four lenses, experience even more
ways to unleash your creativity and cap-
ture, create and share stunning images. 

l Get close without compromise with
2x Optical Zoom for incredible and
detailed close-up shots even from far
away.

l Capture the world in its fullest and
without limit, with the Ultra Wide Lens, and
shoot like a pro with the Scene Optimizer.
Thanks to AI Scene Recognition, your
camera is now smarter, and able to identify
the subject and adjust settings accordingly
for the best photo, in an instant. 

l Express your creativity with the
Depth Lens, giving you the freedom to
manually manage the photos’ depth of field
and focus on the subject for stunning, pro-
fessional looking images.  

l Capture clear and bright images in
both bright and low light conditions with
Galaxy A9’s 24MP Main Lens, for gor-
geous photos at any time of the day. 

Powerful New Features For Exceptional
all-day Performance 

The reliable 3,800mAh1 battery life
on the Galaxy A9 lets you live without
limits and enjoy outstanding long-lasting
performance. You can now capture
everything, without restriction, store

more and delete less with the Galaxy
A9’s 128GB storage and up to 512GB of
expandable memory. 

Designed to make life more convenient,
the Galaxy A9 features Bixby2, Samsung
Pay3 and Samsung Health and you can
take advantage of the many multi-tasking
benefits the Galaxy A9 offers, including
App Pair. 

First Class Design
Galaxy A9, 128 GB, is now available for

KWD 179 across all major retailers and
Samsung Brand Stores in Kuwait in Caviar
Black, Lemonade Blue and Bubblegum
Pink4 with a sleek and ergonomic design,
that fits in one hand with a 3D Glass
curved back for a high-quality comfort-
able feel.   

Arzan Wealth sells 
another property 
from ‘single tenant 
portfolio’ in USA
DUBAI: Arzan Wealth
(DIFC) Limited (‘Arzan
Wealth’), a Dubai-based
advisory firm regulated by
the Dubai Financial
Services Authority, is
pleased to announce that it
has successfully advised its
clients on the sale of a third
property (“The Property”)
from the Single Tenant
Portfolio in USA.  

The Single Tenant
Portfolio was acquired in
June 2017, consisting of 6
single-tenant net-leased
buildings with a total of 760,533 sq ft, located in 6 states
in the US, and sectorally diversified with healthcare,
industrial, and office assets, and with tenants that enjoy
strong credit ratings and reputations in their markets. 

The sold property is an industrial building located in
Aiken, South Carolina. Built in 2014, the 175,000 sf build-
ing was constructed to the highest institutional standards.
Owens Corning occupies 100 percent of the space on a
lease term set to expire on January 31, 2029.  The facility
provides Owens Corning with a Class A distribution cen-
ter with the required supporting office space.

The Portfolio was acquired as part of Arzan Wealth’s
yielding asset platform with an objective of producing
an average annual yield of 8.50 percent to investors,
and an IRR of around 10 percent over a three-year
holding period. The sale of the Owens Corning asset is
consistent with Arzan Wealth’s original strategy of
identifying opportunities to break up the portfolio by
selling off some of the assets, while enhancing value in
the others. This asset was successfully sold at a price
that has created a net IRR of around 12.7 percent,
which is above the target IRR of 10 percent for the
whole portfolio.

Arzan Wealth acted as the Strategic Advisor on the
structuring and sale of the properties and will continue
in this role during the remaining holding period of the
remaining assets.

Muhannad Abulhasan, CEO of Arzan Wealth said:
“We are pleased that once again, we have been able to
exceed the return expectations of investors.  This trans-
action reinforces our primary strategy to preserve and
protect the wealth of our clients, while producing an
attractive and predictable monthly income. Our track
record, with a total of nine asset sales, proves that
clients who chose to diversify with us by investing in all
deals have benefited from this conservative approach,
and will have achieved an average IRR, net of taxes and
fees, of  15 percent per annum, which is inclusive of an
average monthly yield equal to 8.8 percent per annum.”

Muhannad Abulhasan

INJAZ Al-Arab and 
Boeing partner to 
launch business
challenge for youth 
KUWAIT: Boeing  has announced that it will jointly host the
first-ever “Boeing Business Challenge” in partnership with
INJAZ Al-Arab, which will be a specialized aviation-focused

part of its Regional Young Entrepreneurs Competition. 
The two-day regional competition will begin on November

27th in Kuwait City at the Jumeirah Messilah Hotel and will
bring together over 80 students from 11 countries to compete
for an award based on aviation-themed business challenges. All
of the invited students will have participated in INJAZ’s flagship
entrepreneurship education program, The Company Program.
The regional competition in Kuwait is only open to students
who successfully competed in the national-level competition in
their home countries. The students’ proposed solutions to the
aviation business challenges will be judged on a set of rigorous
criteria by Boeing representatives from throughout the Middle
East. The winners will be recognized with a prestigious award
from Boeing at the Awards Ceremony on November 28th.

Bernie Dunn, president of Boeing Middle East, North Africa
and Turkey said: “The Boeing Business Challenge will encour-
age students to solve problems creatively and work together
collaboratively. Boeing’s continued partnership with INJAZ Al-
Arab is a testament to our focus on the region’s youth and the
Boeing Business Challenge is a specialized extension of this
commitment. Our aim is to cultivate an entrepreneurial spirit for
the aviation industry and this is a strong step towards inculcat-
ing that in the region’s youth.”

Akef Aqrabawi, President and CEO of INJAZ Al-Arab said:
“Boeing has been a strategic partner for INJAZ. As leaders in
the aviation industry, they know how to cultivate young talent.
We value their continued support, and we are looking forward
to partnering with them at the regional competition to execute

the first-ever Boeing Business Challenge.” Boeing’s sponsor-
ship of this signature Business Challenge continues its long-
standing collaboration with INJAZ Al-Arab, with Boeing
employees frequently serving on INJAZ judging panels at the
national-level competitions for the Company Program. This
year and for the second time, Boeing representatives will judge
the competition at the regional level in Kuwait as well.

Boeing previously funded INJAZ Al-Arab’s “Start Up” pro-
gram for Arab youth, which aims to hone their entrepreneurial
talent into registered, operational ventures. Since its creation,
“Start Up” has impacted nearly 700 students across the region
and established more than 60 businesses. During the 2016-
2017 academic year alone, “Start Up” fostered 23 businesses
through incubation and acceleration support. 


