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The Business Year renews partnership 
with KDIPA for 4th consecutive year 

KUWAIT: The Business Year has renewed its
partnership with the Kuwait Direct
Investment Promotion Authority (KDIPA) in
the build-up to the publication of The
Business Year: Kuwait 2019.

At an MoU signing ceremony, Sheikh Dr.
Meshaal Jaber Al-Ahmed Al-Sabah,
Director General of Kuwait Direct
Investment Promotion Authority (KDIPA),
and The Business Year representatives
Ioana Popa, Kuwait Country Manager, and
Peggy Rosiak, Managing Director of The
Business Year Events, put pen to paper to
confirm the continued partnership between
the two organizations, now in its fourth year.

Sheikh Dr Meshaal stated that KDIPA
continues to “support research that aims to
shed light on Kuwait’s dynamic business
climate and the latest developments as well
as opportunities happening in Kuwait by
reputable international specialized publi-
cations such as The Business Year who is
planning to produce another report on
Kuwait this year.”

The Business Year conveyed its excite-
ment to be back in Kuwait, and its repre-
sentatives provided details on an upcoming

London-based event that the two organi-
zations will hold in the coming year.

“Kuwait is increasingly attractive to
investors across the world, which is why it
is highly important for us to promote,
throughout our upcoming 2019 edition, all
the great opportunities this country has to
offer,” Popa commented. Rosiak added,
“We sincerely hope that our event in
London will increase the visibility of
Kuwait and I am sure that, in partnership
with KDIPA, we will convey the right mes-
sage to the global investor community.”

KDIPA is hard at work to attract high-
er levels of FDI to Kuwait and, for this
year’s edition, TBY will showcase the
increasing role of private companies in
the Kuwaiti  economy, as well  as the
implementation of a very unique model
for PPPs. Education, health, and the
growing presence of new technologies in
the banking sector will also be among
the main topics The Business Year:
Kuwait 2019 will analyze, all with the
help of KDIPA and leaders from other
significant private and public institutions
around the country.

KUWAIT: It is that time of the year again; hurry up
and get the super buy year-end deals as X-cite by
Alghanim Electronics, Kuwait’s largest electronic
retailer, announces the return of its massive sale and
the only sale that matters of up to 70 percent dis-
count on various products including computers,
tablets, smartphones, home entertainment, appliances,
and more. 

Holiday seasons and New Year’s Eve are almost
there; don’t miss the chance to shop at X-cite, where
it will continue to provide you with its amazing deals,
giving you the opportunity to be ready and fully pre-
pared to celebrate the upcoming holidays in an
incredible way where this is the only sale that mat-
ters. Whether you are shopping for a new TV, laptop,
digital camera, or any other electronic device, drop
by any of X-cite’s showrooms across Kuwait between
November 21st and December 31st, and benefit from
their Super Sale with amazing discounts. Some of the
major brands with huge savings include Wansa, EQ,
Microsoft, Panasonic, Philips, Sony, Apple, Samsung,
HP, Daewoo, Toshiba, Nikon, La germania, Acer and
Huawei. Customers can take advantage of unprece-
dented prices on a wide range of electronics in addi-
tion to the daily and weekly exclusive offers launched
on selected products.

Besides the best deals that X-cite is offering
until the end of the year; X-cite also offers the
“Blue Friday” exclusive deals between November
21st - November 27th, where it will cover a wide
variety of products, and it will be available online
and in stores as well.

Purchasing through our easy credit program with
instant credit discounts couldn’t get any easier. With
easy credit, customers can buy electronics from X-
cite and pay for purchases through easy and flexible
monthly installments during the Super Sale.

It is an additional service we provide to our cus-
tomers. They will be able to Increase the ability to
buy more products that will allow them to purchase
higher ticket items with more features, and there-
fore, they will be able to save more money during
the Super Sale. Consider the low prices we will offer
to our customers with our tremendous offers and
programs that include student, family, and retiree
segments. 

Through its customer-centric concept, X-cite
offers customer’s competitive quality and prices to
serve every segment, providing them with the highest
level of service, engaging with them, and earning their
trust through supporting services and offerings. X-
cite also enable customers to shop from the comfort
of their homes through its free mobile app and shop-
ping website at www.xcite.com.  

X-cite has established itself as a leading brand in
providing the latest products to customers as it
continues to build strong relations with internation-
al brands in the electronics sector. Continuously
seeking to satisfy the needs of its customers, X-cite
provides them with diverse services that enable
customers to experience products and interact with
them, and the service of buy online and pick the
product in store, whether in their 26 showrooms or
through the website, designed to make online shop-
ping a fast and easy experience. 

X-cite also offers premium maintenance and
purchase services at most of its major showrooms
throughout Kuwait and other services such as free
delivery and X-care packages.

X-Cite super sale 
is back with 
up to 70% off!

In build-up to publication of The Business Year: Kuwait 2019

Dr Meshaal Jaber Al-Ahmed Al-Sabah and Ioana Popa sign the MoU.

Burgan Bank announces 
Yawmi account
draw winners
KUWAIT: Burgan Bank announced yesterday the
names of the daily draw winners of its Yawmi account
draw, each taking home a cash-prize of KD 5,000.

The lucky winners are: 
1. Ahmed Hasan Reda Dashti
2. Shahid Javeed Mohibi
3. Hazzaa Marzouq Hazzaa Alotaibi
4. Majid Hilal Abdulhussein Altameemi
In addition to the daily draw, Burgan Bank also offers

a quarterly draw with more chances to win higher
rewards, offering the chance to one lucky customer to
win KD 125,000 every three months. The Yawmi
Account offers daily and quarterly draws, wherein the
quarterly draw requires customers to maintain a mini-
mum amount of KD 500 in their account for two
months prior to the draw date. Additionally, every KD
10 in the account will entitle customers to one chance of
winning.  If the account balance is KD 500 and above,
the account holder will be qualified for both the quar-
terly and daily draws.  

Burgan Bank encourages everyone to open a Yawmi
account and/or increase their deposit to maximize their
chances of becoming a winner. The higher the level of
the deposit, the higher the likelihood to win. 

VIVA launches 
KD 10 plan for 
postpaid customers
KUWAIT:  VIVA, Kuwait’s fastest-growing and most
developed telecom operator, launched a special offer for
its postpaid customers, celebrating 10 years of operation
in the Kuwaiti telecom market since 2008, for KD 10.

Making this occasion distinctive, VIVA is pleased to
commemorate its customers with a postpaid plan that
allows them to enjoy unlimited VIVA to VIVA calls, 2000
local minutes and 50 GB internet.

On this  occasion, Abdulrazzak Bader Al-Essa,
Corporate Communications Director at VIVA said: “We
are glad to celebrate VIVA’s first decade with our cus-

tomers who share with us success since VIVA’s incep-
tion. This offer is part of different surprises that we will
announce about them successively to reward all our
customers.”

VIVA is the fastest-growing telecom operator in
Kuwait. Launched in December 2008, VIVA makes things
‘More’ for its customers by transforming communication,
information and entertainment experiences. The company
has rapidly established a pioneer position in the market
through its customer centric approach. VIVA’s quest is to be
the mobile brand of choice in Kuwait by being transparent,
engaging, energetic and fulfilling. VIVA continues to take a
considerable share of the market by offering an innovative
range of best value products, services and content proposi-
tions; a state of the art, nationwide network and world-class
service. VIVA offers internet speeds of more than 100
Mbps, due to the implementation of the most advanced
fourth generation “4G LTE” network in Kuwait resulting in
superior coverage, performance and reliability, and has been
recognized as “Speedtest Award Winner 2017 - Kuwait’s

Fastest Mobile Network”, based on Ookla’s analysis of
Speedtest Intelligence data in Q2-Q3 2017. 

OnCost Cash and 
Carry acquires 
Gulfmart
KUWAIT: OnCost Cash and Carry, the first wholesale
membership retail store in Kuwait, announced last week
that it had acquired Gulfmart, the well-known supermarket
chain that has been operating in Kuwait since 1999. 

Announcing the change in ownership, the Chief
Executive Officer of OnCost Cash and Carry, Saleh Al-
Tunaib, said that once the transfer of shares process has
been completed, Gulfmart and OnCost would merge and
begin operating as a single entity within the span of the
next six months. 

“Once the take-over process and merger of both com-
panies are completed, Oncost would have  a total of 20
branches spread across the country. Over the next five
years, we plan on increasing the number of branches we
own to 35, and look forward to entering the Saudi and the
UAE markets through strategic partnerships with profes-
sional retail groups in those countries,” said Al-Tunaib. He
also pointed out that with the acquisition of Gulfmart, the
total market share of Oncost in the local food market
would reach 4 percent, which he aimes to increase further
in the future.

Oncost, with its distinctive strategy of selling products
to customers at wholesale prices  in a household focused
retail environment, has a pricing policy that focuses on
competitive and wholesale prices. Elaborating on the pric-
ing policy, the CEO said, “We have a good, better and best
pricing strategy that makes our product assortment to
everyone. In addition, our free membership program,
which now has over 80,000 members, provides cash
rewards of up to 4 percent of purchase value to sub-

scribers. In addition to the weekly offers throughout the
year that provide great discounts .We also launched our
website in 2017 where customers can place their orders
and expect free delivery anywhere in Kuwait within three
hours.” 

Detailing the genesis of the company and its unique
business model, Al-Tunaib said, “Oncost was established in
2010 as Kuwait’s first professional membership based
wholesale center. It was a natural development that lever-
aged our strength in owning slaughter houses and operat-
ing Kuwait’s Central Vegetables and Fruits Market in
Sulaibiya. We opened our first branch in Alforda Market
and became the first central market to provide everything
and anything from fresh vegetables, fruits, meat and fish, to
household cleaning and washing products to customers at
wholesale prices all under one roof. 

“What makes us stand out from other central markets in
Kuwait is our focus on wholesale shopping in a household
focused retail environment for on an efficient assortment,
while providing those selected products at the best, fair
and competitive prices in the market. For instance, while
others might provide 8 to 12 different types of bottled

water, we offer only 3 or 4, but at prices that range from
low to high. Our focus on wholesale purchases attracts dif-
ferent sections of customers, including companies, families,
and even individual shoppers. Moreover, we also serve the
HORECA sector and are affiliated with around 500 com-
panies to whom we provide imported or local food and
other products.

“In addition to our brick-and-mortar stores, we also
have a ‘Baqal’ service that receives and delivers online
orders from customers exclusively through the Talabat or
Baqal mobile app. This service, which has nearly 30 deliv-
ery vehicles, promises to deliver orders within a maximum
of 30 minutes of placing the order.” 

Clarifying the rationale behind acquiring the Gulfmart
brand, with which OnCost is reported to have been negoti-
ating for almost two years, Al-Tunaib said: “There are very
few suitable real estate locations for central markets in
Kuwait, and this was a hurdle to our expansion plans. By
buying Gulfmart, we are able to immediately expand our
presence in 16 new locations. Moreover, the Gulfmart
brand is well established in the market and, having been
operating here for 19 years, they also have a good cus-
tomer-base.”

Explaining the future merger plans for the two brands,
Remesh Ananda Das, the Chief Operating Officer said, “
We expect the full merger of the two brands to take about
six months, until then we will operate as single entity
under the same management and policies,  so that
Gulfmart customers will not discern any sudden change to
their shopping patterns and habits after the merger. We
value the culture and history behind the people and
Gulfmart brand, and will strive to preserve it. 

Speaking about the success of OnCost, the COO said,
“Today, we have over 30,000 square meters of retail
space and employ more than 1,000 people. The success of
our business model can be ascertained from the fact that
within two years of our establishment we were able to not
only develop a strong customer-base but also become a
very profitable operation.”

Al-Tijari announces 
winner of Al-Najma 
prize program

KUWAIT: Commercial Bank of Kuwait announced the
winner of the weekly draw as follows :-

Weekly draw prize KD 5,000 - Oqlah Mohammad
Al-Hamad. 

The draw was conducted in the presence of
Ministry of Commerce and Industry representative
Latifa Al-Jean.  

The bank stated that the account prizes this year is
featured by the highest cash prize and diversity of
prizes throughout the year clarifying that Al-Najma
Account will offer weekly prize of KD 5,000 and
monthly prize of KD 20,000 and a semi-annual prize of
KD 500,000 in addition to the grand prize (the biggest
prize in the world) of KD 1,500,000 for which the draw
will be held in January 2019. Al-Najma Account can be
opened by depositing KD 100, and customer should
maintain a minimum amount of KD 500 to be eligible to
enter all draws on Al-Najma Account prizes. As for the
chances of winning, the more balance a customer main-
tains in Al-Najma Account, the more chances the
account holder will get to win, where each KD 25 will
give the customer one chance to win, the account also
offers additional benefits like the ATM card, a credit
card against customer’s account and all CBK banking
services that customer can enjoy.    

Now CBK existing customers can open Al-Najma
Account through Al-Tijari Online and enter all draws
without visiting the Bank’s branch. However, CBK non-
customers can submit an account opening application
via the Bank’s website where the Bank’ Sales Unit will
call them to arrange a visit to the customers to com-
plete the account opening formalities. 

Remesh Ananda Das Saleh Al-Tunaib

Ex-Nissan chief 
Ghosn denies 
allegations
TOKYO: Nissan’s former chairman Carlos Ghosn has
denied allegations of financial misconduct, claiming he
had no intention of making false reports, Japanese media
said yesterday. The Brazil-born tycoon, who has not spo-
ken publicly since he was arrested last Monday, told
prosecutors he did not intend to understate his income
on financial reports, public broadcaster NHK said.

Without exercising his right to remain silent, Ghosn
advocated his view to prosecutors, NHK said, quoting
unnamed sources. Ghosn was sacked as Nissan chair-
man Thursday, a spectacular fall from grace for the
once-revered boss whose arrest and ouster have
stunned the business world.

Prosecutors accuse Ghosn and fellow executive Greg
Kelly of under-reporting the former chairman’s income
by around five billion yen ($44 million).

Kelly also denied the allegations, saying Ghosn’s
salaries were paid appropriately, news reports said.

Local media reported that Nissan had formed a
“secret” team earlier this year to probe the alleged
financial misconduct. A small team involving Nissan’s
board members carried out its internal probe confiden-
tially on concerns about possible destruction of evi-

dence by Ghosn, Japan’s Kyodo News reported, quoting
unnamed sources. The company speeded up the probe
to oust Ghosn swiftly as Nissan officials were increas-
ingly worried about his plan to review the Renault-
Nissan capital tie-up, it said. Ghosn reportedly planned
their full-fledged merger although Nissan officials
opposed the move due to concerns over Renault’s level
of control despite the Japanese company becoming the
dominant player in the alliance. Ghosn is being held cus-
tody in a Tokyo detention centre.

On Wednesday, prosecutors successfully applied to
extend his custody for an additional 10 days as they
stepped up their questioning.

Separately, Nissan is considering filing a civil dam-
ages suit against Ghosn over his expenses, Kyodo said.
The Yokohama-based company plans to sue him if con-
troversial expenses such as costs of providing luxury
residences to him in Lebanon are confirmed improper, it
said. Ghosn’s ouster is an astonishing turnaround for a
titan of the auto sector who revived the Japanese brand
and forged an alliance with France’s Renault as well as
domestic rival Mitsubishi Motors.

Top executives of the three companies plan to hold a
meeting this week, their first gathering since his arrest,
local media said. The meeting will be held in the
Netherlands with a video conference available for exec-
utives who cannot attend, the Yomiuri Shimbun said. It
had been scheduled before his arrest but executives
may discuss the fate of the alliance, Tokyo Broadcasting
System said. Meanwhile, Mitsubishi is to hold a board
meeting to discuss his future, as news reports said the
firm plans to fire Ghosn as chairman. — AFP


