
Oil plunges nearly 
8% despite talk 
of output cut
BOSTON: Oil prices slumped up to nearly 8 percent to
the lowest in more than a year on Friday, posting the
seventh consecutive weekly loss, amid intensifying fears
of a supply glut even as major producers consider cut-
ting output.

Oil supply, led by US producers, is growing faster
than demand and to prevent a build-up of unused fuel
such as the one that emerged in 2015, the Organization
of the Petroleum Exporting Countries is expected to
start trimming output after a meeting on Dec. 6.

But this has done little so far to prop up prices,
which have dropped more than 20 percent so far in
November, in a seven-week streak of losses. Prices
were on course for their biggest one-month decline
since late 2014. A trade war between the world’s two
biggest economies and oil consumers, the United States

and China, has weighed upon the market.
“The market is pricing in an economic slowdown -

they are anticipating that the Chinese trade talks are
not going to go well,” said Phil Flynn, an analyst at
Price Futures Group in Chicago, referring to expected
talks next week between US President Donald Trump
and his Chinese counterpart Xi Jinping at the G20 sum-
mit in Buenos Aires. “The market doesn’t believe that
OPEC is going to be able to act swiftly enough to offset
the coming slowdown in demand,” Flynn said.

Brent crude futures settled down $3.80 a barrel, or
6.1 percent at $58.80. During the session, the bench-
mark dropped to $58.41, the lowest since October
2017. US West Texas Intermediate crude (WTI) lost
$4.21, or 7.7 percent, to trade at $50.42, also the weak-
est since October 2017. In post-settlement trade, the
contract continued to fall.

For the week, Brent fell 11.3 percent and WTI post-
ed a 10.8 percent decline, the largest one-week drop
since January 2016. Market fears over weak demand
intensified after China reported its lowest gasoline
exports in more than a year amid a glut of the fuel in
Asia and globally.

Stockpiles of gasoline have surged across Asia, with
inventories in Singapore, the regional refining hub, ris-
ing to a three-month high while Japanese stockpiles

also climbed last week. Inventories in the United States
are about 7 percent higher than a year ago.

Crude production has soared as well this year. The
International Energy Agency expects non-OPEC out-
put alone to rise by 2.3 million barrels per day (bpd)
this year while demand next year was expected to grow
1.3 million bpd. Adjusting to lower demand, top crude
exporter Saudi Arabia said on Thursday that it may
reduce supply as it pushes OPEC to agree to a joint
output cut of 1.4 million bpd.

However, Trump has made it clear that he does not
want oil prices to rise and many analysts think Saudi
Arabia is coming under US pressure to resist calls from
other OPEC members for lower crude output. If OPEC
decides to cut production at its meeting next month, oil
prices could recover, analysts say. “We expect that
OPEC will manage the market in 2019 and assess the
probability of an agreement to reduce production at
around 2-in-3. In that scenario, Brent prices likely
recover back into the $70s,” Morgan Stanley com-
modities strategists Martijn Rats and Amy Sergeant
wrote in a note to clients.

If OPEC does not trim production, prices could
head much lower, potentially depreciating toward $50
a barrel, argues Lukman Otunuga, Research Analyst
at FXTM.

Volatility spikes to 2-year high
By the middle of November, commodity trading

advisory funds tracked by Credit Suisse prime services
had dropped 1.5 percent on the month, owing to the
losses in energy futures and the increased volatility.
Mark Connors, global head of portfolio and risk adviso-
ry at Credit Suisse, told Reuters this week that the
action among macro and CTA funds reflects a risk-
aversion trade, as net long positions have dropped from
near five-year highs to roughly even exposure between
longs and shorts.

Hedge funds and other money managers cut their net
long positions in Brent by 32,263 contracts to 182,569
in the week ended Nov. 20, according to data provided
by the Intercontinental Exchange (ICE) on Friday.
That’s the lowest net long position since December
2015. Volatility, a measure of investor demand for
options, has spiked to its highest since late 2016, above
60 percent, as investors have rushed to buy protection
against further steep price declines.

The decline in oil prices pulled US energy shares
lower. Oil majors Exxon Mobil Corp and Chevron Corp
fell more than 3 percent and were the leading decliners
on the Dow Jones Industrial Average Oilfield service
providers Schlumberger NV and Halliburton Co also
fell nearly 3 percent. —Reuters 

NEW YORK: As the US holiday shopping season
kicked off Friday, retailers were looking to an unex-
pected savior to keep the tills humming: millennials.

The generation of 22 to 37-year-olds have long been
seen as cash-strapped and debt-laden after graduating
college into a jobless economy after the 2008 global
financial crisis. But as businesses across the US econo-
my rolled out online promotions and doorbuster sales
to market the “Black Friday” start to the annual holiday
shopping season, retailers were targeting young adults
as key to growth. “This holiday season retailers will
experience the growing purchasing power of Gen Z and
millennials,” National Retail Federation president
Matthew Shay said.

The NRF has projected growth of up to 4.8 per-
cent this year in overall retail spending in November
and December to as much as $721 billion. NRF survey
data showed that 43 percent of adults between ages
18 and 24 expect to spend more compared with last
year and that 38 percent of those between 25 and 34
will spend more. 

By contrast, only nine percent of those 65 and older
plan to buy more.

Those forecasts challenge the lingering sense of
younger adults as still economically encumbered, a
perception mocked by toymaker Hasbro with
“Monopoly for Millennials,” which was released in
time for Christmas. In this version of the classic board
game, contestants try to accumulate the most “experi-
ence” points. “Forget real estate. You can’t afford it
anyway,” reads the box.

The Monopoly reboot has been selling well, despite
drawing eyerolls from some critics who say it relies on
tired tropes.

‘Able to splurge’ 
NRF spokeswoman Ana Serafin Smith said a strong

labor market, robust economy and tax cuts were among
the factors that left millennials “in a good economic
state to be able to splurge.”

Courtney Voss, a 31-year-old New York-based flight
attendant, said she had already spent a lot this year and
planned to stay within budget. But both Voss and her
boyfriend have had salary boosts this year, and she said
many of her friends are doing better as well.

“At this point, the majority of my friends have pretty

good jobs and they’re making good incomes,” she said.
Samuel Ball-Brau, 30, who works in finance in New
York, looks forward to spending more this year.

“Finally we can afford to repay back all of the sup-
port our loved ones have given us,” he said.

Forecasters have been upbeat on the overall out-
look for the holiday shopping season, which accounts
for as much as 30 percent of the annual sales for
some vendors.

IHS Markit this week projected a 4.4 percent rise in
overall holiday sales this year, pointing to a “roaring job
market” as the “gift that keeps on giving,” while warn-
ing that recent stock market volatility could be some-
thing of a damper.

More sales on smartphones 
Some of the intensity of “Black Friday” has dimin-

ished in recent years as retailers have spread out the
period of promotions and also begun saving specials
for “Cyber Monday” early next week. But foot traffic
was still expected to be heavy for an intense shopping
day that has occasionally led to stampedes and other
violence.  Police killed a gunman Thursday night after a

shooting that closed a mall near Birmingham, Alabama-
although the details were sketchy and the assailant’s
motive has not been established.

IHS projected that online sales would account for
18.9 percent of overall business, up from 17.8 percent a
year ago. Through 10 am Eastern Time, Black Friday
online sales stood at $643 million, up 27.8 percent from
last year, and putting retailers on track for $6.4 billion
for the day, according to Adobe Digital Insights. 

More sales are expected to be completed on smart-
phones, the result of bigger phone screens, faster con-
nections, fewer hitches on retailer websites and the use
of Apple Pay and other programs that speed sales, said
Taylor Schreiner, Director of Adobe Digital Insights.

Jessica Rabe, 24 and the co-owner of DataTrek
Research in New York, said she and other millennials
use Instagram and other social media platforms in
shopping, in part for clues to a brand’s values, such as
its stance on inclusion and diversity.

“The most effective companies use models of all
sizes, races and backgrounds,” she told AFP in an email.
“Hiring a diverse staff is also an in-store cue that shows
the company cares about these issues.” —AFP

Oil production cuts could lower
Kuwait’s headline GDP growth

KFH unveils ‘KFH-Go’, first digital 
self-banking station in Kuwait 

Warba Bank says share capital 
hike subscription starts today1412 13

Business
Established 1961 

SUNDAY,  NOVEMBER  25, 2018

Retailers look to millennials for shopping cheer

US holiday shopping season kicks off
NEW YORK CITY: People shop at the Macy’s flagship store on 34th St on Black Friday on Friday in New York City. — AFP


