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By Nawara Fattahova

Kuwait Times celebrates Ramadan in Kuwait with
30 days of the Icons of Ramadan. We highlight
our favorite activities, events, symbols and

foods that are popular during this holy month, along
with Kuwait’s Ramadan culture, history and traditions. 

As the day gets shorter or longer depending on the
season, the timing of prayers changes as well. And
fasting Muslims need to know the exact timing of both
the Maghrib azan (for iftar) and emsak (time to end
suhoor), that change daily. During regular days, peo-
ple depend on the muezzin’s call to prayer, but during
the holy month of Ramadan, they want to know the
timing in advance for the whole month. For this pur-
pose, the timings of prayers (emsakiya) is printed

every year. Due to the difference between the
Gregorian and Hijri calendars, the timing of Ramadan
changes every year. 

Although the world has gone digital  and the
emsakiya is now available online, many companies and
organizations still print it annually and distribute it,
usually with newspapers. The most useful emsakiya is
the one printed as a poster. This is usually stuck in the
kitchen, so those who are cooking can see it every
day. According to online sources, the emsakiya was
first printed in Egypt in 1846 on a yellow 27 x 17 cm-
sized paper. This emsakiya was distributed to all pub-
lic organizations. The same source mentioned that the
first commercial emsakiya was printed in 1929.

Email us at local@kuwaittimes.com with your
favorite symbols of Ramadan and Ramadan photos. 

Emsakiya: Keeping track of prayer timings

By Nawara Fattahova

KUWAIT: Justclean, Kuwait’s first on-demand laundry
application, held its Ramadan ghabqa on Sunday at
Jumeirah Hotel, where officials presented a slideshow
about the Justclean and Floward applications. With a
selection of over 100 laundries in all areas of Kuwait,
the app offers free pickup and delivery service for
thousands of orders monthly. It’s the app that gives you
a stress-free, convenient alternative to your normal
cleaning experiences. Customers can easily pay online
and save.   

Founded in 2016 under the name Masbagti by two
young ambitious entrepreneurs Athbi and Nouri Al-
Enezi, it has successfully grown into a business with 45
employees and a large office and call center in Hamra
Tower. After being acquired by Faith Capital in 2017, it
was rebranded ‘Justclean’.

Mohammed Jaffar, Deputy Chairman and CEO of
Faith Capital, welcomed the guests. “We are meeting

after a year and we have achieved significant success
due to the great efforts of our team. We work fulltime
to maintain our success. We invested in three compa-
nies last year, and we are planning to invest in four oth-
er companies in the next six months,” he said. 

The laundry sector is major one in Kuwait and the
region. “We are trying to develop this sector and con-
vert offline laundries to online. There are around 600
laundries in Kuwait, and their number is growing. We
will come up with more products that serve the owners
and employees of the laundries. We will create signifi-
cant value in this industry within the next four years,”
added Jaffar.  

Abdulaziz Al-Loghani, Managing Partner of Faith
Capital, spoke about the Floward application for order-
ing flowers online. “This application has been in the
market for about a year and a half and we already have
over 55 employees. Before launching this application,
we studied the market and realized that online services
are limited, as well as flower delivery services. So we

brought flower shops together under one application
and added some additional services. The flower market
is a huge one,” he said. 

Justclean is the first major platform in the online
laundry marketplace. “We started with 15 laundries and
today have over 100 mostly single laundries of young
Kuwaiti entrepreneurs. We help them sell their services
and reach more customers. Our mission is to change the
classic habit of using the offline laundry, saving cus-
tomers’ time and provide the best and fast garment
care experience,” stressed Athbi Al-Enezi, Co-Founder
of Justclean. 

Justclean is not just about making profits. “We also
care about social responsibility as we believe it’s our
duty. We hold charity events on monthly and quarterly
bases. We spend one percent of our revenue financing
aid activities. Apart from charity events during the year,
we have special donation events in cooperation with
official societies to help poor people,” said Nouri Al-
Enezi, Co-Founder of Justclean. 

Justclean hosts Ramadan ghabqa

KUWAIT: Mohammed Jaffar, Deputy Chairman and
CEO of Faith Capital, speaks during the event.
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KUWAIT: Bringing joy to children in hospitals all over
Kuwait, Gulf Bank celebrated girgian at a variety of differ-
ent hospitals in cooperation with the Kuwait Association
for the Care of Children in Hospitals (KACCH). 

Over the course of one week, Gulf Bank staff visited
children in five hospitals: Al-Amiri Hospital, Ibn Sina, Al-
Farwaniya, Al-Jahra and Al-Razi Hospital, distributing gir-
gian bags and engaging with the young patients in a series
of fun activities such as coloring, face painting, henna, hair
braiding, and bringing joy to the young patients’ hearts
during the Holy Month of Ramadan.

Ahmad Al-Ameer, the Assistant General Manager for
External Communications at Gulf Bank, said on this occa-
sion, “Our corporate social responsibility program is com-
mitted to playing an active role in supporting Kuwait and
its people. During the holy month of Ramadan, we are glad
we could give back to the young children and share with
them the spirit of giving.” 

Gulf Bank brings 
girgian cheer
to children


