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Samsung Gulf introduces the 
Galaxy A6 and A6+ to Kuwait

KUWAIT CITY: Samsung Gulf Electronics
announced the launch of the Galaxy A6 and
A6+ in Kuwait. The devices combine every-
day convenience and stylish design with an
advanced camera for more personalized way
to express yourself. Featuring a powerful front
and rear camera, a sleek premium design,
super AMOLED screens and Samsung’s sig-
nature Infinity Display, the new Galaxy A
series is available in three stylish colors; Black,
Gold and Blue. 

“Here in Kuwait, consumers are always
looking for more from their smartphones.
They are quick to adopt the best technology
on the market, and we take pride in being able
to consistently bring them the advanced
devices they’ve come to expect,” said Tarek
Sabbagh, Head of IT and Mobile (IM) Division
at Samsung Electronics Gulf. “With the
Galaxy A6 and A6+, we aim to provide a pre-
mium smartphone experience while still deliv-
ering on consumers’ needs for practicality and
convenience at affordable prices. What’s
more, we have added an impressive camera to
the Galaxy A6 and A6+ that lets users cap-
ture, personalize, and share their most memo-
rable moments.”

With the Galaxy A6 and A6+’s powerful
front and rear camera, taking beautiful shots
or selfies anytime, anywhere has never been
easier. Featuring an adjustable front LED flash,

Galaxy A6 and A6+ users can snap stylish
and glamorous selfies, from day to night, even
in low light conditions. The rear camera’s low-
aperture lenses ensure that users can also
capture sharp, clear photos in low light condi-
tions, without sacrificing image quality no
matter what time of the day.

The Galaxy A6+’s Dual Camera can even
further enhance the pictures and moments
that matter with Live Focus mode, meaning
that users can control the depth of field and
bokeh effect before or even after the shot is
taken. Users can enrich their pictures with
unique background blur patterns in a range of
shapes including hearts, stars and more.

True-to-life detail
Users can experience a richer surround

sound experience to enjoy movies, music and
more with Dolby Atmos optimized audio. The
Galaxy A6 and A6+ provide a full range of
sound from highs to lows, with outstanding
clarity and true-to-life detail for a more pow-
erful and immersive audio experience. Users
can choose to turn on the Dolby Atmos effect
to transform their audio with breathtaking
moving sound that flows around them.

The Galaxy A6 and A6+ continue to set
the standard for the ultimate uninterrupted
viewing experience on the 5.6” HD+ super
AMOLED screen of the A6 and the 6.0”

FHD+ super AMOLED screen of the A6+.
Samsung’s signature Infinity Display goes
beyond the bezel, featuring an impres-
sive18.5:9 screen ratio. Its sleek smooth
curves and metal design have been engi-
neered to offer improved durability and com-
fortable grip for maximum ability, without
compromising on style.

Designed with practicality and everyday
convenience in mind, the Galaxy A6 and A6+
integrates several popular features from

Samsung’s flagship, including hassle-free
security with Face Recognition and
Fingerprint scanning for a quick and effortless
way to unlock the device. Both devices make
multitasking fast and easy with App Pair, fully
utilizing the Galaxy A6 and A6+’s larger
screens by allowing users to pair two apps,
halving time and doubling enjoyment. With the
Always on Display users can get information
at a glance without unlocking their phone,
saving on time and battery life. 

The Galaxy A6 and A6+ also support
Bixby Vision, Home and Reminder. Samsung’s
Bixby can assist users in completing a range
of everyday tasks, making the Galaxy A6 and
A6+ smarter and more helpful. The Galaxy A6
and A6+ are available across major retailers
and Samsung brand shops in Kuwait, as well
as online at Shop.Samsung.com starting at
KWD 102 for the Galaxy A6 and KWD 122
for the Galaxy A6+. The Galaxy A6 and A6+
will be available in Black, Gold and Blue. 

DUBAI: Lufthansa has introduced its new premium amenity kits. The
new First Class Amenity Kit, which will be on board starting the end of
May, recently won first place at the Onboard Hospitality Award 2018.
One thousand readers of the renowned British trade magazine took part
in the survey that helped Lufthansa win the coveted award in the cate-
gory “Best for First”. The following criteria were assessed: First impres-
sion, quality, durability, weight, usefulness, design, functionality, taste,

content and enrichment of cus-
tomer experience.

The ladies’ model of the
Windsor Amenity Kit (designed
and produced by Skysupply) is
modern and elegant, with an
elaborate finish.  Not only is it a
travel bag that offers space for
cosmetics and accessories, but
also has a detachable carrying
strap so that the bag can be used
as a handbag or clutch. The
men’s model is classic and func-
tional. It includes a modern,
straightforward design that can
be used in everyday life, both as
a travel bag and as a practical

organizer. The contents of the First Class Kits include exclusive prod-
ucts from La Prairie.

Lufthansa’s Business Class Reisenthel Amenity Kit was among the
finalists at the Onboard Hospitality Award. These amenity kits (designed
and produced by Spiriant, a subsidiary of LSG group) will be offered
beginning in July. The bags come in three different variations that fea-
ture the new Lufthansa design and are equipped with high-quality cos-
metics from L’Occitane.  The idea of sustainability was at the forefront
of product development. The bags can be reused after the trip, for
example as a shopping bag, pencil case or cosmetic bag.

The same environmental awareness is at the forefront of the
Lufthansa Premium Economy offering. As of mid-July, new “Around the
World” Amenity Kits will be avail-able, which are ideal for reuse as
shopping or beach bags and thus contributing to a reduction in plastic
waste. With five different designs (Eiffel Tower, Brandenburg Gate,
Frankfurt Skyline, Statue of Liberty and Golden Gate Bridge) they are
also suitable as collectors’ items.

A stylish, practical smartphone with an advanced camera

Lufthansa Amenity Kit 
features new design,
sustainable materials

KIB’s Al-Suwaidan 
receives two awards 
at 2018 MESA 
KUWAIT: Kuwait International Bank (KIB)
announced that Basil Adeeb Al-Suwaidan, Head
of Information Security at the Bank, received
two awards at the 2018 Middle East Security
Awards (MESA) Conference & Awards
Ceremony for the third consecutive year. Al-
Suwaidan was named Information Security
Executive of the Year in the banking and finan-
cial services sector and also won the Most
Recognized 100 Chief Information Security
Officer Award (CISO 100) - an award recogniz-
ing the top 100 heads of information security
across the Middle East. 

Al-Suwaidan recently received his awards at
a ceremony held in Dubai, which was attended
by a number of international and local informa-
tion security specialists. KIB was selected based
on the outstanding work of its information secu-
rity department in implementing strong and
innovative security practices and policies.
Accordingly, the Bank ensures that it remains
effective and up-to-date with a comprehensive
set of controls comprising the best practices in
information security and confidentiality.

On this occasion, Al-Suwaidan expressed his
delight at receiving these two prestigious
awards. He also noted that KIB maintains and
continuously develops its information security
management system and policies to ensure the

utmost privacy and confidentiality in all its
banking processes, as well as to ensure safety
and security of the Bank’s alternate banking
channels. 

Al-Suwaidan added: “These awards are a
reflection of KIB’s unwavering commitment to
implementing the best banking solutions in line
with the highest international standards, partic-
ularly with regards to reducing information
security threats. As always, we aim at safe-
guarding customer data to provide secure
banking services at all times, going above and

beyond our stakeholders’ expectations.” 
The annual MESA Conference & Awards

Ceremony, organized by Emirsec Ventures,
addresses the most challenging emerging cyber
security issues through innovative strategies and
approaches. Winners go through stringent
rounds of selection based on a set of compre-
hensive assessment criteria, including technical
expertise and type of achievements, size of the
institution and sector, successful initiatives and
projects, and significant contribution and out-
standing service to the industry as a whole.

VIVA launches 
Jawwy TV’s 
Ramadan offer
KUWAIT: VIVA, Kuwait’s fastest-growing
and most developed telecom operator,
launched partnership with JawwyTV, the all
new mobile application that provides a wide
range of the latest Arabic, Turkish and
Western movies, TV series including top
documentaries and kids’ channels. VIVA cus-
tomers can enjoy this new entertainment
service offer this Ramadan for KD 5 by send-
ing 11 to 700, and benefit unlimited streaming
and 5 GB internet.

The app-based TV service allows them to
access live TV channels, watch the latest
Hollywood movies, Arabic movies, HBO
series, kids’ channels like Disney and
Nickelodeon, live sports channels, with

Arabic subtitles and an option to access
across multiple devices - perfect for the
Ramadan season. To find out more about
JawwyTV’s offer, customers can visit one of
VIVA’s 89 branches, or VIVA’s official web-
site at www.viva.com.kw, or access round the
clock assistance from team of specialists
available on the VIVA’s customer care line.

KUWAIT: Bumper-to-Bumper (BTB), part of
Yusuf A Alghanim & Sons Automotive Group,
is extending its warmest wishes for the Holy
month of Ramadan to its customers with valu-
able cash prizes when using its quick lube
services at any of the 11 Bumper-to-Bumper
service centers located across Kuwait. 

Starting May 27 thand until June 14th,
everyone is a winner at Bumper-to-
Bumper service centers where with every
quick lube service customers will receive a
scratch & win cash prize vouchers instant-
ly. Known for its diversified services,
Bumper-to-Bumper provides the highest
level of service thanks to a well-trained
team and the best in the market product
range which includes oils, filters and much
more. Throughout the years, Bumper-to-
Bumper has been the leading car mainte-
nance and servicing center trusted by cus-
tomers in Kuwait and continues to expand
to serve more segments of the population.

Founded in 1980, BTB started as quick-
service shops that specialized in replacing
and repairing exhaust systems. Five years
later in 1985, the brand BTB was created
as a unique concept in the Kuwaiti market.
Today, BTB’s clear mission is to exceed
expectations by offering the best in car
maintenance and spare-parts services, for
both individual customers and corporate
owners. But what makes BTB truly stand
out is the highly-trained team of techni-
cians and professionals, who collectively
provide an unprecedented level of support
through state-of-the-art equipment and
auto maintenance knowledge.

As one of the strongest local brands in
the country, with more than 160,000 vehi-
cles serviced each year, in one of 150 serv-
ice platforms in 11 service centers through-
out the country, BTB provides customers
with total convenience and peace of mind,
dealing with all car makes and models. At

BTB, the customer comes first and each
center is designed with the customer’s
comfort in mind, including free wireless
access, a spacious lounge area, cafe, play-
room and much more.

Indeed, choosing BTB service centers
means turning over your car to a crew of
specialized technicians who operate the
most advanced equipment and analyzing
tools to produce a highly-detailed report
and an accurate estimate of total cost of
repair. To top it off, BTB service centers
offer genuine spare parts for all car mod-
els, as well as warranties for parts and
labor. BTB service centers are strategically
located throughout Kuwait including
Sharq, Fahaheel, Shuwaikh and Jahra, and
are also integrated in Alfa Petrol Stations
in Shaab, Egaila, Shuwaikh and South
Surra, and in KNPC Petrol Stations in
Ishbiliya, Jahra (Al Waha) and Ardiya
(Jaber Stadium area). 

Win instant cash prizes from
Bumper-to-Bumper this Ramadan

Bayer could get 
US approval for 
Monsanto deal 
FRANKFURT: Bayer could be granted
conditional US antitrust approval for its
planned takeover of Monsanto, clearing a
major hurdle for the $62.5 billion deal, a
person familiar with the situation told

Reuters. Bayer has already come to an
agreement in principle on what it would
take to win approval from the US
Department of Justice (DoJ), after adjust-
ing the planned divestment of assets to
include digital farming to assuage antitrust
concerns.

Both Bayer and the DoJ declined to
comment. The German pharmaceuticals
and life sciences company had said it was
on track to wrap up the deal soon. If the
deal is not closed by June 14, Monsanto
could withdraw from the takeover agree-
ment and seek a higher price. —Reuters


