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Zain celebrates gergiaan
with Social Care Centers

KUWAIT: Zain, the leading telecommunica-
tions company in Kuwait, shared the joys and
blessings of the holy month of Ramadan and
the tradition of gergiaan with orphans, the
elderly, and people with special needs, by vis-
iting the Ministry of Social Affairs and
Labor’s Care Centers. The initiative came
under the company’s extensive social cam-
paign during the Holy Month.

Every Ramadan, Zain is keen to reach out
to the many segments of the community,
including orphaned children, the elderly, and
people with special needs to share the joyful
blessings of the holy month with them. Zain
believes in the importance of embracing the
beautiful values of the Islamic religion as well
as the noble traditions of the Kuwaiti her-
itage, all year round and especially in the holy
month of Ramadan.

Zain’s team, consisting of staff and volun-

teers, participated in distributing gifts and
gergiaan candy to care centres in an atmos-
phere filled with joy and happiness. The com-

pany believes the Holy Month of Ramadan is
a special time of the year, and it is always
keen on sharing the blessings of this time with
those who are less fortunate in the communi-
ty. Zain’s continuous participation with differ-
ent segments of society is a testament to the

company’s belief that improving the lives of
communities in which it operates is central to
its overall activities. 

Zain stressed that it has always been keen
to organize a number of social and humani-
tarian initiatives during Ramadan to support
the various sectors of the Kuwaiti society,
and the company is keen on reflecting the
religious as well as traditional humanitarian
values and principles to enrich the art of giv-
ing and to increase bonding between individ-
uals. The company further affirmed its
Corporate Sustainability and Social
Responsibility campaign during the holy
month of Ramadan, which includes an exten-
sive array of programs that cover different
areas. The initiatives and programs include
humanitarian, voluntary, cultural, religious,
sports, and recreational programs to cater to
the different segments of society.

By Nawara Fattahova

Kuwait Times celebrates Ramadan in Kuwait with
30 days of the Icons of Ramadan. We highlight
our favorite activities, events, symbols and foods

that are popular during this holy month, along with
Kuwait’s Ramadan culture, history and traditions. 

Amid modernization and new fashion trends, tradi-
tional outfits are fading, while some of them are worn
only on certain occasions. The dara’a is a traditional
women’s dress in Gulf countries. Other Arab countries
have similar dresses with different names, including jal-
abiya, kaftan and others. Women still wear the dara’a,
but not as much as they did in the past. Most Kuwaiti
women have replaced the dara’a with modern fashion-
able outfits. 

Today, the dara’a is mostly used for social events that
take place during the holy month of Ramadan, especially

ghabkas and gergiaan. During the year, women rarely
wear dara’as except for occasions like receptions or the
National Day. This has made the dara’a one of the main
Ramadan outfits, and whenever we see a dara’a, it
reminds us of the holy month. Also, during Ramadan or
just before it starts, many exhibitions of dara’as are held,
as this is the best season for selling them.

The dara’a comes in many different designs, and this
also determines its price. There are dara’as for the
house, which are comfortable and without or with very
simple embellishments, and these are cheap and may
cost between KD 3 to 15. The dara’as for special occa-
sions can also be simple or with heavy embroidery and
artwork. The prices of these dara’as differ depending on
the materials used, the designer or the brand - and may
reach KD 500 or more.

Email us at local@kuwaittimes.com with your
favorite symbols of Ramadan and Ramadan photos. 

Dara’a: Traditional Ramadan dress 

KUWAIT: Under the umbrella of its leading social respon-
sibility program and in line with the virtues of the holy
month, Kuwait International Bank (KIB) launched its annu-
al iftar meal initiative for those fasting during Ramadan.
The iftar meals consist of nutritious, complete daily meals,
which will continue to be distributed throughout the holy
month of Ramadan.

On this occasion, Manager of the Corporate

Communications Unit, Nawaf Najia, said: “As has become
its annual custom, KIB continues to organize iftar meals
throughout the Holy Month of Ramadan to ensure that all
those fasting get a healthy meal, especially those who live
far away from their families. We always strive to organize
this initiative every year, as it combines humanitarian,
social and religious causes. This initiative also reflects our
unwavering commitment to the values and principles of the
Islamic sharia, as well as our dedication to strengthening
communal ties.”

At the end of his statement, Najia pointed out that KIB’s
iftar meals are one of the key initiatives of its social respon-
sibility program during the hdy month of Ramadan. The
bank’s Ramadan campaign comprises a range of religious,
social, charitable, and humanitarian initiatives, in line with
its new strategic direction which establishes it as a partner
in every aspect of people’s lives; a true ‘bank for life’. 

KIB organizes iftar
meal initiative
throughout Ramadan

Under its
extensive

social campaign


