
From airlines to 
pizza parlors, EU 
businesses 
adopt data law
LONDON: Lisa Meyer’s hair salon is a cozy
place where her mother serves homemade maca-
roons, children climb on chairs and customers
chat above the whirr of hairdryers. Most of the
time Meyer is focused on hairstyles, color trends
and keeping up with appointments. But now she’s
worried about how the European Union’s new
data protection law will affect her business as she
contacts customers to seek permission to store
their details. Even though she supports the law, 

Meyer fears it may cut her mailing list by 90
percent as people choose to withhold their data
or simply overlook her emails. “It will be difficult
to market upcoming events,” she said at her shop,
Lisa Hauck Hair & Beauty in London. Businesses
from pizza parlors to airlines across the EU’s 28
countries are bombarding customers with emails
seeking consent to use personal data as they rush
to comply with the bloc’s General Data Protection
Regulation, which takes effect May 25. 

While much of the attention has focused on
how technology giants like Facebook and
Google will comply with the rules, consumers
are learning firsthand that they apply to any firm,
large or small, that stores personal data. The new
rules , called GDPR for short, are designed to
make it easier for EU residents to give and with-
draw permission for companies to use personal
information, requiring consent forms that are
written in simple language and no more than
one-page long.

Companies that already hold such data have
to reach out to customers and ask for permission
to retain it. Authorities can fine companies up to
4 percent of annual revenue or 20 million euros,
whichever is higher, for breaching the rules. As a
result, email boxes all over the continent are
being swamped with messages from opticians,
hotels, greeting card companies and even chari-
ties that fear stiff penalties for non-compliance.

In an effort to rise above the clutter, some
companies are trying to spice up their approach
as they try to ensure continued access to infor-
mation vital to their businesses. The St. Pancras
Hotels Group promises that “only nominated
people have access to your details, and they are
kept really safe, guarded by our very own British
Bulldogs. And a rude punk rocker.” Britain’s
Channel 4 television offered up a video featuring
one of the country’s best-known comedians
explaining GDPR and how it will affect viewers. 

Many are using animations, like this one from
like France’s mobile operator Bouygues, to
explain the rules. Regulators say the law applies
to anyone who collects, uses or stores personal
data. That can be a burden for small businesses
that are forced to hire outside lawyers or con-
sultants because they don’t have the staff or
expertise to deal with the law.

Wake-up call
The EU’s one-size-fits-all approach is one of

the flaws in the law, according to Max Schrems,
an Austrian privacy advocate who has formed a

non-profit to take action against big companies
that deliberately violate the new rules. When the
rules were being discussed, industry lobbyists
sought to weaken the law by creating uncertain-
ty, and as a result there are no clear guidelines
that exempt small companies, Schrems told the
BBC recently. “GDPR is a prime example of cor-

porate law gone wrong, because it’s helpful for
big companies,” he said. “They have to do all of
this anyways and they can use the uncertainty in
the law to kind of get around things. But it leaves
small companies that don’t ... have a law depart-
ment, or something like that, in a situation with a
lot of uncertainty.” — AP

TAMPA: Food for astronauts, new space gar-
dening gear and experiments to test extreme
cold and how cement forms in weightlessness
blasted off yesterday to the International Space
Station aboard Orbital ATK’s unmanned Cygnus
spacecraft. The white Antares rocket, embla-
zoned with a US flag, rumbled and roared into
the dark night sky over Wallops Island, Virginia
at 4:44 am. The spacecraft is carrying 7,800
pounds of cargo on the ninth of a series of
launches by Orbital ATK, under a $1.9 billion
contract with NASA to resupply the orbiting
outpost. SpaceX also runs supply missions using
its Falcon 9 rocket and Dragon cargo vehicle. 

Thirty-four new experiments are on board,
including one that will create the coldest man-
made temperatures anywhere in the universe,
called the new Cold Atom Lab (CAL) facility.
The US space agency hopes that CAL will lead
to new breakthroughs in modern physics. “CAL
creates a temperature 10 billion times colder
than the vacuum of space, then uses lasers and
magnetic forces to slow down atoms until they
are almost motionless,” NASA said in a state-
ment. “Results of this research could potentially

lead to a number of improved technologies,
including sensors, quantum computers and
atomic clocks used in spacecraft navigation.”

Plug and play
Also on board is the first European commercial

system aimed at increasing researchers’ access to

space lab by offering “plug-and-play” experiment
cubes that are low-cost and easy to install and
remove. The International Commercial
Experiment, or ICE Cubes Service, is a joint ven-
ture of the European Space Agency (ESA) and the
Belgian company Space Application Services. For

human explorers to set up camp on Mars, they
will need to build habitats to live in and places to
protect their gear, and one experiment aims to test
how cement acts in space and whether it will
harden up and set like it does on Earth. 

Plant Habitat-01, an experiment that
could boosts astronauts’ ability to grow their
own food, is also on board. It contains “a
closed environment unlike any other plant
growth we have had to date on the station,”
said Kirt Costello, ISS chief scientist. “This
will really allow us to look at all the variable
parameters in an investigation and get down
to the brass tacks of what is going on in
microgravity.” Three other plant boxes,
where astronauts grow lettuce to eat, are
already on board the ISS.

The cargo ship is scheduled to arrive
Thursday morning at the space station. During
the rendezvous, NASA flight engineer Scott
Tingle will grapple the spacecraft using the space
station’s robotic arm, called Canadarm2. Cygnus
will remain in space until July 15, when it will be
loaded with trash and sent off to burn up on re-
entry into Earth’s atmosphere. — AFP 
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Extreme cold experiments head to 
space aboard Cygnus cargo ship

Thirty-four new experiments are on board
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LONDON: When London accountant Arvind
Verma got a call in April from someone posing
as a salesman for the British retailer Carphone
Warehouse, the offer was too enticing to
refuse and he saw no reason not to hand over
his credit card details. It wasn’t until the real
Carphone Warehouse called that he realized
scammers had gained access to his private
information in the company’s database and
used it to take out a contract with the extra
details he had provided.

Now Verma hopes a new European law
designed to give people more control over
how their data is held and used will stop
such scammers in their tracks. “It’s not
uncommon for a company to call you and
offer you better services or a better contract
and for you to commit to that service over
the phone,” he said. “What had happened is
this (fake) company had gathered as many
of my details as possible, called me up to get
the rest of the details, and then called up
Carphone Warehouse to take a contract out
in my name.” The European Union’s General
Data Protection Regulation (GDPR) has
been billed as the biggest shake-up of data
privacy laws since the birth of the web and
is the largest change in data protection law
in Europe for more than 20 years. It gives
EU citizens more control over how their per-
sonal data are stored and used. Companies
breaching the new rules on how they handle
people’s data could incur fines of up to 4
percent of their annual revenue.

Carphone Warehouse, which is owned by
Dixons Carphone, said it had reviewed how
it stored customers’ information ahead of the
new law, which comes into effect on May 25.
The mobile phone retailer was fined in
January by Britain’s Information
Commissioner’s Office for a 2015 cyber
attack which exposed the personal data of
over 3 million customers.

Under GDPR, companies will have to
report serious data breaches within 72 hours
and have to be able to provide European
customers with a copy of the personal data
they hold. “Citizens will now have greater
rights to know what is being held by corpo-
rations, organizations,” said Richard
Benham, founder of The Cyber Trust, which
aims to protect those most vulnerable from
cyber fraud. “They will have the right not
only to access that information but also have
the right for that information to be deleted if
appropriate.” Businesses around the world
have been racing to make sure they comply
with the rules, which apply to all companies
that do business with Europeans. The
industries most affected will be those that
collect large amounts of customer data,
including technology companies, retailers,
healthcare providers, insurers and banks.
“It’s not just a tech sector issue. Data pro-
tection is key to all organizations of every
size and every sector,” said Jeremy Lilley,
policy manager for data protection at trade
association TechUK.

VIRGINIA:  In this image released by NASA, the Orbital ATK Antares rock-
et, with the Cygnus spacecraft onboard, launches from Pad-0A, at NASA’s
Wallops Flight Facility in Virginia. — AFP 

Blow for scammers as EU
tightens data protection law

Lu resignation a 
blow for Baidu’s 
push into AI
BEIJING: The resignation of a senior Baidu
executive is a major setback to the Chinese
internet giant’s push into artificial intelligence,
an analyst said yesterday, as the company tries
to diversify away from its search engine busi-
ness.  The loss of chief operating officer and AI
expert Lu Qi is the latest blow for the compa-
ny, often referred to as China’s Google, which
has invested heavily in its deep learning efforts. 

Lu was overseeing Baidu’s move into AI-
related businesses, from autonomous driving
to facial recognition, and his departure last

week saw the firm’s share price slump almost
10 percent in New York Friday. Baidu has
spun off non-core assets such as its movie
streaming platform iQiyi and financial services
arm as it moves to make AI central to its
future, plans that dovetail with Beijing’s strate-
gic goal of dominating the field.

His departure followed the loss of Baidu’s
chief scientist Andrew Ng last year, when the
firm also lost its driverless car unit head Wang
Jing, among other key AI scientists. “Lu Qi’s
departure, like those of Wang Jing and
Andrew Ng, is a significant setback to the
progress of Baidu’s AI program,” said Mark
Natkin, managing director at technology con-
sultancy Marbridge Consulting. 

Natkin believes Baidu will be able to
recruit other talent but said the departure
would slow the company down. The speed
bump sets the company back at a critical
t ime as i t  races against  Chinese peers

Tencent  and Al ibaba and even Si l icon
Valley giants like Amazon and Google to
launch driverless cars and the next genera-
tion of AI-enabled products. Investment
Bank Credit Suisse lowered its outlook for
the company, with its analyst citing Lu’s
importance to Baidu’s future. “We view Dr
Lu as instrumental to Baidu’s transition to
becoming an ‘All in AI’ company,” said the
analyst Thomas Chong in a widely-cited
research note. 

Lu’s arrival in Beijing from Microsoft was
seen as a major coup for Baidu. His departure
to spend more time with his family in the US
and move to “research and investment” proj-
ects followed a similar jump by Ng last year.
Baidu CEO Robin Li thanked Lu and said the
firm’s “strategy to transform into an AI-first
company (was) firmly in place”. The tech giant
has since promoted the current manager of its
AI Group, Wang Haifeng. —AFP 

RIPE NCC,
Kuwait CITRA
organize training
program 
DUBAI: The RIPE Network Coordination Centre
(NCC) and the Kuwait Communication
Information Telecommunications Regulatory
Authority (CITRA) recently held a training pro-
gram for telecommunications and Internet serv-
ice providers (ISPs) to educate them on how to
work with Internet Protocol version 6 (IPv6) and
deploy it on their networks. The training, held in
Kuwait, forms part of a CITRA initiative aimed at
encouraging the development of a roadmap for
the deployment of IPv6 in Kuwait.

Network operators now find themselves run-
ning extremely low on unused IP addresses,
thanks to a rapid growth in the number of
devices connected to the Internet. As IP
addresses are essential for identification and
location purposes, this has the potential to
restrict the ongoing growth of the Internet and
associated services in myriad ways. To address
this challenge, the shift from IPv4 (with a total of
4.3 billion addresses) to IPv6 (with 340 trillion,

trillion, trillion addresses), which will ensure the
future growth of the Internet, is being facilitated
through efforts by industry stakeholders from
around the world.

Paul Rendek, Director of External Relations
at the RIPE NCC, said: “We are working with
our members and various governmental and
non-governmental authorities to simplify the lat-
est technological developments involving the
Internet. The RIPE NCC is keen to further
strengthen collaboration with all related entities,
including governments and Law Enforcement
Agencies (LEAs), to jointly develop solutions to
effectively tackle cybercrime and other chal-
lenges. One of these objectives is to support the
transition to IPv6 through efforts such as work-
shops, seminars, conferences and dedicated
meetings that bring stakeholders together”.

As Internet services continue to develop rap-
idly and make a growing contribution to social
and economic development, the RIPE NCC
works to help network operators future-proof
their networks by sharing its expertise, thereby
playing a significant role in driving sustainable
development and economic growth across the
Middle East. The organizing of the recent work-
shop in partnership with CITRA once again
reflects the non-profit organization’s commit-
ment to engaging with governmental authorities
to support their understanding of technical fun-
damentals that ensure the growth and safety of
the Internet.

LONDON: Lisa Meyer blow dries the hair of a client at her Hair and Beauty
shop in London. — AP

SHANGHAI: China launched a relay satellite
early yesterday designed to establish a com-
munication link between earth and a planned
lunar probe that will explore the dark side of
the moon, the official Xinhua news agency
said. Citing the China National Space
Administration, Xinhua said the satellite was
launched at 5:28 am on a Long March-4C
rocket from the Xichang launch centre in the
southwest of the country.

“The launch is a key step for China to real-
ize its goal of being the first country to send a
probe to soft-land on and rove the far side of
the moon,” Xinhua quoted Zhang Lihua, man-

ager of the relay satellite project, as saying. It
said the satellite, known as Queqiao, or
Magpie Bridge, will settle in an orbit about
455,000 km from earth and will be the world’s
first communication satellite operating there.

China aims to catch up with Russia and the
United States to become a major space power
by 2030. It is planning to launch construction of
its own manned space station next year.
However, while China has insisted its ambitions
are purely peaceful, the US Defense
Department has accused it of pursuing activities
aimed at preventing other nations from using
space-based assets during a crisis.—Reuters

China launches satellite
to explore dark side of moon 

SHANGHAI: A Long March-4C rocket lifts off from the southwestern
Xichang launch centre carrying the Queqiao satellite in Xichang,
China’s southwestern Sichuan province. — AFP
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