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History of Kuwait

KUWAIT: The fish market as it appeared in  the winter of 1960. The picture shows buyers checking fish before negotiating with the sell-
er on the price at a sidewalk in the market. (Source: ‘Pictures of the old markets of Kuwait’ by Ali Al-Rais, Center of Research and
Studies on Kuwait 2017. Researched by Mohammad Zakaria Abu El Ella, heritage researcher in the Ministry of Information) 

By Ben Garcia 

Kuwait Times celebrates
Ramadan in Kuwait with 30
days of the Icons of Ramadan.

We will highlight our favorite activi-
ties, events, symbols and foods that
are popular during this holy month,
along with Kuwait’s Ramadan culture,
history and traditions. 

Major companies pitch Ramadan
tents in public places in Kuwait, where
people from all walks of life can break
their fast. Most of the people visiting
the iftar tents are laborers and
passersby. The food served in the
tents can be taken home or can be

eaten inside. Tents are set up in open
areas, near mosques or near the com-
pany’s headquarters. 

Tents are complete with air-condi-
tioning and are carpeted, with
garbage bags or trashcans on the
sides. Food is delivered by trucks of
catering companies and is given to
people free of charge. The tradition of
feeding people is practiced by a
majority of companies in Kuwait. The
Ramadan tents need to have a munici-
pal permit for the safety of people
using them.  

Email us at local@kuwaittimes.com
with your favorite symbols of
Ramadan and Ramadan photos. 

Iftar tents highlight
Ramadan’s spirit

KUWAIT: Kuwait Finance House (KFH) launched ‘Feed
the Fasting’ campaign as part of its Ramadan program
‘Increase Good Deeds in Ramadan 4’, corporate social
responsibility and efforts to strengthen ties with the all
segments of the society, especially in the month of
Ramadan.

KFH voluntary team distributed iftar meals at four
locations in collaboration with the Capital and Hawalli
Governorates. The locations are:  Nayef Palace,
Alshamlan Mosque, Souk Al-Mubarakiya and Hawalli
Park. The voluntary team prepared and distributed over
800 iftar Meals on first day of Ramadan. 

KFH’s efforts in Ramadan underline the bank’s pio-
neering role in the social responsibility, while contribut-
ing in strengthening the social ties. KFH voluntary team
prepares and distributes Iftar meals daily on different
locations until end of Ramadan.

KFH’s Ramadan program ‘Increase Good Deeds in
Ramadan 4’ includes various visits and voluntary work,
social and humanitarian events and activities stemming
from the bank’s endeavors to solidify its commitment
towards the society, while supporting all social and
humanitarian initiatives.

KUWAIT: Zain, the leading telecommu-
nications company in Kuwait, delivered
a large number of essential food sup-
plies ‘Machla Boxes’ to its strategic
partners of non-profit entities to be
presented to disadvantaged families in
Kuwait during the holy month of
Ramadan.  Distributing ‘Machla Boxes’
is one of the main pillars of Zain’s annual
Ramadan campaign, which comes in line
with the company’s Corporate Social
Responsibly and Sustainability strategy.
Zain prepared the boxes - containing
essential food supplies - and distributed
them to its strategic partners of non-
profit entities, including the Kuwait Red
Crescent Society (KRCS), Kuwait Food
Bank, Ministry of Social Affairs and
Labor, and Zakat House. 

In addition to presenting ‘Machla
Boxes’ to its partners, Zain’s own team
of volunteers also contributed in pack-
ing a number boxes at the company’s
main headquarters and delivered them
themselves to underprivileged families
who are in need of support during the
month of fasting. The distribution cov-
ered multiple areas of Al-Jahra gover-

norate throughout four days. 
Zain’s distribution plan assured the

delivery of essential food supplies to
those in need before the arrival of the
holy month in order to ensure disadvan-
taged families have enough quantities of
the most basic supplies. This initiative is
part of a series of programs the compa-
ny is organizing throughout the holy
month of Ramadan with the aim of hav-
ing a deep positive impact on the com-
munity’s various segments, especially
the most vulnerable ones. 

Zain affirmed that its social and
CSSR campaign during the holy month
of Ramadan includes an extensive array
of initiatives and programs that focus on
helping less fortunate people to enjoy
Ramadan happily, as well as celebrating
the true spirit the holy month brings. 

Zain’s solid Corporate Sustainability
and Social Responsibility strategy pri-
marily focuses on the wellbeing of the
entire nation. For this reason, the com-
pany has maintained its support of
numerous initiatives that spread aware-
ness and help make a difference to peo-
ple’s everyday lives. 

Zain delivers ‘Machla Boxes’
to strategic partners 

KUWAIT: As part of its commitment towards
promoting Islamic values across all segments of
the community, Kuwait International Bank (KIB)
recently opened registration for its Ramadan
Quran Competition and will continue until
Thursday. Organized annually, the bank holds
this competition for its staff and their children,
as well as children of its customers. This year’s
competition will feature a number of valuable
cash prizes for the lucky winners. The competi-

tion is set to take place at KIB’s head office from
27th to 30th of May, after which winners will be
announced on 11 June. 

On this occasion, Dr Mohammed Al-Shamri,
Manager of the Internal Sharia Audit
Department at KIB, said: “We are always com-
mitted to promoting religious values within the
local community and fostering strong principles
across different segments of the local communi-
ty, particularly children and youth. Through this
Ramadan Quran Competition, we seek to
encourage younger generations to learn the
Quran and uphold the traditions of proper
Quran memorization and recitation.” 

Additionally, Shamri noted that this year, the
competition will be divided into four categories
based on participants’ ages. Of which, three cat-
egories will be dedicated to children of employ-
ees and customers. Participants born in 2010

and later will be required to memorize surat Al-
Fajr, surat Al-Balad and surat Al-Shams. Those
born in 2006 and later will be required to mem-
orize surat Tabarak and surat Al-Qiyama. As for
the third category, participants born in 2002
and later will be required to memorize surat Al-
Rahman and surat Qaf, whereas the fourth cate-
gory will be dedicated to employees and will
require them to memorize surat Al-Fath.

Shamri further added that those interested in
signing their children up for the competition can
simply fill out the registration form available at
all KIB branches which will then be sent to the
Internal Shareaa. In addition to the registration
form, those wishing to participate must also
submit a copy of their civil ID and their chil-
dren’s civil ID. All requirements must be submit-
ted by Thursday May 24, 2018 at the latest to
participate in the competition. 

KIB kicks off
registration for
Quran competition

KFH ‘Feed the Fasting’ campaign
kicked off in several locations 


