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Chevrolet Equinox sales in US
increased 40% in March 2018

KUWAIT: Chevrolet Equinox sales increased in the United
States in March 2018. Equinox deliveries totaled 31,940
units in March 2018, an increase of about 41 percent com-
pared to 22,671 units sold in March 2017. The results rep-
resent the model’s best-ever March sales performance. In
the first three months of the year, Equinox sales increased
about 31 percent to 82,398 units.

The third-generation, 2018 and newer Equinox features
an all-new exterior and
interior. It also offers an all-
new engine lineup and an
all-new lightweight archi-
tecture that enables a
weight savings of over 400
pounds compared to the
second-gen model. As a
result, the new Equinox gets
better fuel economy while
also delivering improve-
ments in ride, handling,
packaging, and safety.

With growing environmental concerns and fuel efficien-
cy demands, downsizing is the indisputable path for inter-
nal combustion engines. But, how do you reduce an
engine’s size to meet those goals without compromising
performance? The answer is simple: turbocharging. 

Turbocharging uses the force of exhaust gases exiting
the engine - otherwise wasted as exhaust emissions - to
drive an air compressor, which packs more air into the
engine than it would draw naturally. The denser the air in
the engine, the more potent the combustion, thereby gen-

erating greater power. Turbocharged engines essentially
work as two different engines depending on driving condi-
tions. The system generates little or no boost in light-load
conditions, for small-engine efficiency. More power, how-
ever, is only a press of the accelerator pedal away, as the
turbo generates boost under heavier loads to provide
larger-engine performance on demand. The highly effi-
cient, yet powerful, turbocharged engines in the all-new

2018 Equinox are a masterclass in
this technology. 

The 2018 Equinox: 
Suited and boosted

The handsome 2018 Equinox
range, which comprises of LS, LT
and the top-end Premier versions, is
the first Chevrolet model in the
Middle East to offer an all-tur-
bocharged, multi-engine propulsion
lineup. The option of two tur-
bocharged engines provides cus-

tomers more choices when it comes to performance, effi-
ciency and capability in the all-new 2018 Chevrolet
Equinox. They include a 1.5L turbo, in the LS and LT vari-
ants and an available 2.0L turbo that propels the Premier
model. The latter is matched with GM’s new nine-speed
automatic transmission for even greater efficiency and
performance.

“A choice of two turbocharged engines across three
trims, allows our customers to pick an engine that best
suits their driving requirements. The 1.5L turbo offers

unprecedented efficiency, while the 2.0L turbo is more
performance-oriented,” said Ahmed Soudodi, Head of
Brand at Chevrolet Middle East. “Both units deliver the
power of a larger engine and the fuel economy of a
smaller engine.”

1.5L turbo offers excellent fuel economy
Available in LS and LT models, the 2018 Equinox’s 1.5L

turbo offers an EPA-estimated 15.0 km/L highway in
FWD mode. It is SAE-certified at 170 hp and is part of
GM’s new family of Ecotec small-displacement engines,
featuring direct injection.

2.0L turbo raises the performance bar
An available 2.0L turbo offers a higher degree of per-

formance, SAE-certified 252 hp and a wide torque band,
for strong pulling power and acceleration. It also offers an
EPA-estimated 13.6 km/L on the highway. 

Ninety percent of the engine’s peak torque is available
from 2,000 rpm to 5,600 rpm, along with maximum torque
from 2,500 to 4,500 rpm. That strong, sustained surge of
torque helps the new Equinox offer a 1,585 kg maximum
trailering capacity, which is roughly similar to models with
bigger V-6 engines.

Chevrolet Complete Care
All customers who purchase a Chevrolet from Yusuf A.

Alghanim & Sons benefit of the Chevrolet Care Program,
which entails new levels of post-sale support and trust.
The Chevrolet Care is an exceptional customer service
that is based on four main pillars: competitive and trans-

parent service costs (especially for four-wheel drive vehi-
cles), scheduled service appointment booking with same
day delivery, quality service by certified technicians and
3yr/100,000km warranty with 24x7 roadside assistance
for 4 years. Customers can take advantage of the offer to
own the car of their dreams by visiting any of Chevrolet
Alghanim showrooms at the following locations:
Shuwaikh, Al Rai (Safat Alghanim), Sharq, and Fahaheel.
To stay tuned of the latest offers, events and announce-
ments, customers are encouraged to follow Chevrolet
Alghanim on its social media channels
@ChevroletAlghanim or call the hotline 1800022.
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DUBAI: ASDA’A Burson-Marsteller, the region’s leading public rela-
tions consultancy, has won ‘Best Campaign - Middle East/Africa’ for its
9th Annual ASDA’A Burson-Marsteller Arab Youth Survey at the 2018
PRWeek Global Awards held in London on Tuesday night.

The ground-breaking study, which provides evidence-based insights
into the attitudes of Arab youth, is based on data from 3,500 face-to-
face interviews with young Arab men and women aged 18-24 in 16
countries across the Arab world, and is widely considered to be the
most important piece of research on the region’s largest demographic.
The PRWeek Global Award recognition comes one week after the find-
ings of the 10th edition of the annual ASDA’A Burson-Marsteller Arab
Youth Survey were launched. 

Sunil John, Founder and Chief Executive Officer of ASDA’A Burson-
Marsteller and President - Middle East of Burson Cohn & Wolfe (BCW),
said: “The PRWeek Global Awards recognise the best of the best, and
we are thrilled to have earned this award for our work on the 9th Arab
Youth Survey. This international level of recognition from our peers
fuels our commitment to deliver excellence for the benefit of our clients
and our industry in the Middle East. 

“The Arab Youth Survey is a real passion project that ignites our
spirit as an agency. It has long served as the biggest platform to echo

the voices of this region’s
largest and most influential
demographic - Arab youth.
Winning the Best Campaign
award for the Middle East
and Africa only adds to our
commitment to delivering
more ground-breaking cam-
paigns,” John said.  

This year, the PRWeek
Global Awards received a
record number of entries
across a total of 28 cate-
gories. The awards provide a
platform to celebrate cam-
paigns, agencies and profes-
sionals who are producing

the best work in PR globally. This year’s judging panel was made up of
leading industry peers from across the world and chaired by Lisa Jedan,
the Global Head of Brand PR and Corporate Communications at
Bacardi-Martini. 

In total, ASDA’A Burson-Marsteller received nine nominations across
seven categories, including three in the Best Campaign Middle East /
Africa category.   

Since its founding in 2000, ASDA’A Burson-Marsteller has been a
pioneer of public relations in the Middle East. With five dedicated prac-
tices - Brand Communications, Enterprise & Technology, Financial,
Public Affairs and Corporate - and 10 wholly-owned offices and seven
affiliates across 15 countries in the Middle East and North Africa,
ASDA’A Burson-Marsteller is today the agency of record for regional
businesses, governments and multinationals alike. 

All-turbo 2018 Chevrolet Equinox range small on fuel consumption, big on performance

ASDA’A Burson-Marsteller’s 
9th Arab Youth Survey 
wins Best Campaign in 
Middle East/Africa 

Bader Al Mulla 
hosts OIC’s 
business partners
KUWAIT: Bader Al Mulla, Chief agents for
Oriental Insurance Company hosted an
event on May 8 at the Copthorne Kuwait
City to felicitate OIC’s Business partners.
Various achievement awards were given to
the attendees by Hormuzda Davar,
Managing Director of Al Mulla Group, who
also addressed the participants. 

The event was well attended by most
valued partners; many of them are well
known Insurance Brokers of Kuwait. They
were appraised about OIC’s major

strengths and core competencies and
OIC’S contribution in the insurance sector
of Kuwait since 1959. The meet was also
addressed by the Resident Manager of
OIC, Siddhartha Mukherjee, and Krish
Prabhakar, Agency Manager.

Hormuzda Davar with OIC’s business partners

Hormuzda Davar speaks on the occasion
VIVA reaps three accolades
at ME Call Centre Awards 
2018 by Insights 
KUWAIT: VIVA, Kuwait’s
fastest-growing and most devel-
oped telecom operator has been
recognized as “Best Industry Call
Centre”, “Regional Problem
Solver” and “Best Medium Help
Desk”. VIVA received these sig-
nificant accolades at the annual
“Middle East Call Centre Awards
2018” event held on 25th of April
2018, in Dubai, and organized by Insights Middle East, the leading organi-
zation in the call centre and professional services industry. 

Commenting on this achievement, Meshari Al-Hamad, Customer
Management Director at VIVA, said: “We are really thrilled at VIVA to
receive such awards that prove our endeavor to reach our customers’
needs satisfaction, who always deserve ‘more’. These achievements mirror
VIVA’s boundless commitment to always seeking higher levels of excel-
lence and world-class communications tools to amplify our customer serv-
ice.” He added: “We are working to add more new channels to serve our
customers and increase our communication tools to provide more ways for
them to reach us which will accordingly yield to increasing our customer
satisfaction and loyalty.”

The “Insights Middle East Call Centre Awards” Competition is the
undisputed regional benchmark for remote customer interaction success.
Not only is it widely acclaimed as the most comprehensive, rigorous and
strategy-aligned contest of its type in the world, but a process to enhance
outcomes and performance in areas such as customers’ data analysis,
process re-assessment and re-development, and employee teamwork. 

KUWAIT: Commercial Bank of Kuwait announced the winner of
the weekly draw as follows:- Weekly draw prize KD 5000-
Karanvir Singh Bhogal. The draw was conducted in the presence
of Ministry of Commerce and Industry representative Latifa Al-
Jeean. Al-Najma Account was recently revamped by adding sev-
eral benefits to the prize program through which now the account
provides its customers the chance to win the biggest annual cash
prize offered by a bank in Kuwait and over the globe as much as
KD 1 million and half  (KD 1,500,000) so that customers’ dreams
can easily turn to reality. 

The bank stated that the account prizes this year is featured by
the highest cash prize and diversity of prizes throughout the year
clarifying that Al-Najma Account will offer weekly prize of KD
5,000 & monthly prize of KD 20,000 and a semi-annual prize of
KD 500,000 for which the draw will be held on 1st July 2018 in
addition to the grand prize (the biggest prize in the world) of KD
1,500,000 for which the draw will be held in January 2019. Al-
Najma Account can be opened by depositing KD 100, and cus-
tomer should maintain a minimum amount of KD 500 to be eligi-
ble to enter all draws on Al-Najma Account prizes. As for the
chances of winning, the more balance a customer maintains in Al
Najma Account, the more chances the account holder will get to
win, where each KD 25 will give the customer one chance to win,
the account also offers additional benefits like the ATM card, a
credit card against customer’s account and all CBK banking serv-
ices that customer can enjoy.  

Now CBK existing customers can open Al-Najma Account
through Al-Tijari Online and enter all draws without visiting the
Bank branch. However, CBK non-customers can submit account
opening application via the Bank’s website where the Bank’ Sales
Unit will call them to arrange visit to the customers to complete
the account opening formalities. 

Al-Tijari announces winner 
of weekly Al-Najma draw 


