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Established 1961 

Ooredoo Kuwait celebrates 
Graish with staff members

Reinforcing the one-family spirit among its staff, Ooredoo
Kuwait celebrated the Kuwaiti tradition of Graish, a feast that
precedes the Holy Month of Ramadan. Employees from differ-

ent departments and sectors gathered to exchange greetings on the
occasion of the commencement of Ramadan, reviving the annual
Kuwaiti tradition. The company’s different floors were adorned in tra-
ditional sadu colors, with decorations reminiscing of quotes by some
of the prominent TV figures that became synonymous with Ramadan
traditions in Kuwait, especially during the 70’s and 80’s, Kuwait’s
golden era of art and television, including characters portrayed by
prominent actors Abdulhussein Abdulrida and Ali Al Mufidi from
Kuwaiti TV classic Darb al Zalaq.

The company held an engaging competition between departments,
where they were judged for being the best and most hospitable hosts.
Employees from different departments competed in decorating their
floors, presenting traditional Kuwait dishes and desserts. The
Customer Care Department bagged the first place, followed by the
Technology Department in the second place, and the Corporate
Communications Department in the third place. 

Ooredoo routinely holds events and activities for its staff around
the year, to foster communication among the different departments.
The company is also proudly gearing up to launch its full program of
charitable activities during the Holy Month of Ramadan in collabora-
tion with members of its volunteer program, which is launched for the
fourth consecutive year. The program boasts more than 300 passion-
ate volunteers this year, who will be responsible for distributing hun-
dreds of iftar meals in the company’s iftar tent and around Kuwait in
the areas of residence for laborers and families in need. 

Public Relations Department at Commercial Bank of Kuwait organized a
visit to Kuwait Cancer Fighting Center to celebrate the arrival of Ramadan
with patients. Assistant Director General of CBK Public Relations Amani

Al-Waraa said the bank cares for such occasions and continues to participate in
social and humanitarian events that serve the entire society.

CBK visits Kuwait 
Cancer Fighting Center

Crowne Plaza & Holiday Inn Kuwait
Al Thuraya City announced that
Raffi Torikian has been named

Executive Assistant Manager. In addition
to acting as the General Manager in his
absence, Raffi will be responsible for
providing day-to-day leadership and
direction through maximizing financial
returns, driving people development,
creating and maintaining a unique guest
experience and building on the Hotel and
brand awareness in Kuwait.

Antoine Flouty, Area General
Manager, IHG Kuwait, said, “We are
very excited to have Raffi on board! His
experience, knowledge and know-how
around the industry will aid in making
our hotels accomplish tasks and different
ways. His efficiency and attention to
detail will not only guide the colleagues
but will also please every guest that vis-
its us.”

Raffi started his career with IHG back
in 2001 with InterContinental Le
Vendome as Sales Executive. During the
8 years he spent with this property, he
got several promotions until he reached
the position of Director of Sales &
Marketing. In 2009, Raffi moved to Yas
Island as Cluster Director of Sales &
Marketing for both properties Crowne
Plaza and Staybridge Suites and a year
later he was promoted to Area Director
of Sales & Marketing for Dubai. 

In 2013, Raffi then wanted to explore
different companies when he moved to
Rotana Hotels & Resorts in their corpo-
rate office as Area Director of Sales in
charge of 17 properties for two years.
Then, he moved to his last recent posi-
tion after as Director of Hotel Operations
with Abu Dhabi National Hotels.

Having taken on his responsibilities
from 29 April, 2018, Raffi Torikian is now
active and may be spotted at Al Thuraya
City, talking to guests, aiding employees
or just carefully viewing the property
and coming up with strategic plans to
lead Crowne Plaza & Holiday Inn Kuwait
Al Thuraya City into success.
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National Bank of Kuwait continues to
develop new services, rewards and
products for its Al Shabab customers

that are tailored to meet their interests and

lifestyle. In the latest initiative along these lines,
NBK organized a PlayStation tournament for Al
Shabab customers focused on the FIFA World
Cup 2018 at Cinescape in 360 mall. “NBK works
hard to create fun, exclusive events and activities
that appeal to our Al Shabab customers,” said
Bedoor Al Adsani, Consumer Banking Group,
National Bank of Kuwait. “Our long term strate-
gy is focused on customer satisfaction and
building lasting, loyal relationships that meet
customers’ lifestyle needs.” 

Held in two VIP theaters, the football tourna-
ment invited participants to compete in a match
broadcasted on the cinema’s big screen. Sixteen
players competed in the tournament for a chance
to win cash prizes. Three winners took home
valuable cash prizes including a first place win-
ner who received KD 200; second place winner
who won KD 150 and a third place winner with
KD 100. In addition five members of the packed-
house audience received cash prizes.

“Al Shabab Account provides Kuwait’s youth
with all their banking needs,” added Al Adsani.
“Al Shabab includes a free prepaid Visa card,
with many benefits and rewards, and also pro-
vides real time access to customer service via
the NBK Mobile Banking App.” Al Shabab Visa
prepaid card provides exciting and important

features that allow
customers to
transfer money
from the prepaid
card to their
a c c o u n t .
Customers can
also now withdraw
cash from Al
Shabab Visa pre-
paid card without
paying a fee using
any NBK ATM,
services exclusive
to NBK customers only. Al Shabab Account
benefits include easy and convenient banking
transactions, direct contact with customer care
staff through online live video chat, Whatsapp
service and the 24 hours, seven days a week. Al
Shabab visa prepaid cardholdersalso enjoy
many great offers and benefits including 50 per-
cent discounts on Talabat.com; 50% exclusive
discount on weekend movie tickets at Cinescape
and 15 percent off on bowling and birthday par-
ties at Cozmo Bowling.  Students who want to
transfer their allowance to NBK and set up an Al
Shabab Account can visit one of NBK’s local
branches. 

NBK hosts FIFA
World Cup 2018
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Bedoor Al Adsani

Safir Hotel and Residence Kuwait -Fintas
organized a beach cleaning campaign for
the hotel’s beach recently with the partici-

pation of number of volunteers from the hotel
staff. The campaign also included planting of
some green seedlings in the hotel garden. This
initiative comes in line with the hotel’s commit-
ment to its social responsibility towards the
environment and its protection, supporting all
environmental initiatives and raising awareness
about the importance of preserving nature and
clean beaches. Saif Eddin Mohammed, General

Manager said, “The hotel launched several
events and community campaigns to encoura-
geour associates to implement green practices
in every way possible. This includes turning off
lights and electrical appliances when not in use,
recycling paper, using digital files instead of
printed documents, practicing garbage segrega-

tion among others.” This campaign is part of a
wide environmental campaign adopted by the
hotel management such as energy conservation
campaign, paper waste recycling campaign and
many others aimed to spread and promote
awareness and environmental responsibility
among the members of society.

Safir Hotel 
conducts annual
beach clean-up

As part of its unwavering commitment
towards the community, Kuwait
International Bank (KIB) launched its

annual ‘Mashla’ initiative to provide essential
food supplies to needy families in Kuwait
throughout the Holy Month of Ramadan. The
KIB ‘Mashla’ initiative food packages are com-
posed of a variety of nutritional food items and
essential food products that are needed
throughout the Holy Month. Accordingly, the
food packages will be distributed amongst a
large number of needy people and families dur-
ing Ramadan, the month of giving. 

On this occasion, Manager of the Corporate
Communications Unit at KIB, Nawaf Najia, said:

“We always strive to organize community-based
and humanitarian initiatives that reflect our new
strategic direction as a partner in every aspect of
our customers’ lives, truly living up to our slogan
“bank for life”. For that reason, KIB launched
‘Mashla’, an initiative that supports needy families,
thereby strengthening values of social solidarity
and embracing long-held values of the local com-
munity, particularly during this Holy Month.”

Najia also noted that the food products have
already been purchased and placed in KIB brand-
ed boxes. A team of dedicated volunteers from

KIB, as well as volunteers from Hassad Group
helped prepare and deliver the food packages to
the Kuwait Food Bank. Additionally, as a next step,
volunteers will assist in the distribution of these
food packages and follow up to ensure proper
delivery to the largest possible number of families.   

KIB has always dedicated a large portion of
its humanitarian activities to the Holy Month of
Ramadan. For that reason, the Bank’s leading
social responsibility program comprises a wide
number of religious and charitable initiatives
and activities. 

KIB launches
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