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SAN FRANCISCO: Twitter said Tuesday it was
stepping up its long-running battle against online
trolls, trying to find offenders by looking at “behav-
ioral signals.” The new approach looks at behavioral
patterns of users in addition to the content of the
tweets, allowing Twitter to find and mute online bullies
and trolls. Even if the offending tweets are not a viola-
tion of Twitter policy, they may be hidden from users
if they are deemed to “distort” the conversation,
Twitter said.

The announcement is the latest “safety” initiative
by Twitter, which is seeking to filter out offensive
speech while remaining an open platform. Twitter
already uses artificial intelligence and machine learn-
ing in this effort but the latest initiative aims to do
more by focusing on the actions of certain users in
addition to the content. “Our ultimate goal is to
encourage more free and open conversation,” chief
executive Jack Dorsey said.

“To do that we need to significantly reduce the
ability to game and skew our systems. Looking at
behavior, not content, is the best way to do that.” A
Twitter blog post said the move aims at “troll-like
behavior” which targets certain users and tweets with

derisive responses. “Some troll-like behavior is fun,
good and humorous. What we’re talking about today
are troll-like behaviors that distort and detract from
the public conversation on Twitter,” said the blog from
Twitter executives Del Harvey and David Gasca.

“Some of these accounts and tweets violate our
policies, and, in those cases, we take action on them.
Others don’t but are behaving in ways that distort the
conversation.” Harvey and Gasca said the challenge
has been to address “disruptive behaviors that do not
violate our policies but negatively impact the health of
the conversation.” The new approach does not wait
for people who use Twitter to report potential issues.

“There are many new signals we’re taking in, most
of which are not visible externally,” the blog post said.
“Just a few examples include if an account has not
confirmed their email address, if the same person
signs up for multiple accounts simultaneously,
accounts that repeatedly tweet and mention accounts
that don’t follow them, or behavior that might indicate
a coordinated attack.”

In some cases, if the content is not a violation of
Twitter policies, it will not be deleted but only shown
when a user clicks on “show more replies.” “The result

is that people contributing to the healthy conversation
will be more visible in conversations and search,”
Harvey and Gasca wrote. Twitter said its tests of this

approach shows a four percent drop in abuse reports
from search and eight percent fewer abuse reports
from conversations.—AFP

Twitter steps up long-running 
battle against online trolls

New approach looks at behavioral patterns of users

SAN FRANCISCO: This file photo taken shows logos of US online news and social networking service Twitter displayed on
computers’ screens. —AFP

As part of its Global Transparency Initiative, Kaspersky Lab is
adapting its infrastructure to move a number of core processes
from Russia to Switzerland. This includes customer data storage

and processing for most regions, as well as software assembly, including
threat detection updates. To ensure full transparency and integrity,
Kaspersky Lab is arranging for this activity to be supervised by an inde-
pendent third party, also based in Switzerland.  

Ultra-connected world
The Global Transparency Initiative, announced in October 2017,

reflects Kaspersky Lab’s ongoing commitment to assuring the integrity
and trustworthiness of its products. The new measures are the next
steps in the development of the initiative, but they also reflect the com-
pany’s commitment to working with others to address the growing chal-
lenges of industry fragmentation and a breakdown of trust. 

Trust is essential in cybersecurity, and Kaspersky Lab understands
that trust is not a given; it must be repeatedly earned through trans-
parency and accountability. The new measures comprise the move of
data storage and processing for a number of regions, the relocation of
software assembly and the opening of the first Transparency Center.

Relocation of customer data 
By the end of 2019,Kaspersky Lab will have established a data center

in Zurich and in this facility will store and process all information for
users in Europe, North America, Singapore, Australia, Japan and South
Korea, with more countries to follow. This information is shared volun-
tarily by users with the Kaspersky Security Network (KSN) an
advanced, cloud-based system that automatically processes cyberthreat
related data. 

Kaspersky Lab will relocate its ‘software build conveyer’— a set of
programming tools used to assemble ready to use software out of
source code to Zurich. Before the end of 2018, Kaspersky Lab products
and threat detection rule databases (AV databases) will start to be

assembled and signed with a digital signature in Switzerland, before
being distributed to the endpoints of customers worldwide. The reloca-
tion will ensure that all newly assembled software can be verified by an
independent organization, and show that software builds and updates
received by customers match the source code provided for audit.

First Transparency Center
The source code of Kaspersky Lab products and software updates

will be available for review by responsible stakeholders in a dedicated
Transparency Center that will also be hosted in Switzerland and is
expected to open this year. This approach will further show that genera-
tion after generation of Kaspersky Lab products were built and used for
one purpose only: protecting the company’s customers from
cyberthreats.

Independent supervision and review
Kaspersky Lab is arranging for the data storage and processing, soft-

ware assembly, and source code to be independently supervised by a
third party qualified to conduct technical software reviews. Since trans-
parency and trust are becoming universal requirements across the
cybersecurity industry, Kaspersky Lab supports the creation of a new,
non-profit organization to take on this responsibility, not just for the
company, but for other partners and members who wish to join.

As a leading global cybersecurity solutions provider, Kaspersky Lab
has always been committed to the most trustworthy industry practices,
including strong protection for transmitted data, strict internal policies
for data access, ongoing security testing of its infrastructure, and more.
With this new set of measures, Kaspersky Lab aims to significantly
improve the resilience of its IT infrastructure to any trust risk - even
theoretical ones - and to increase its transparency to current and future
clients as well as to the general public.

Commenting on the opening of the transparency center, Eugene
Kaspersky, CEO of Kaspersky Lab, said: “In a rapidly changing industry
such as ours we have to adapt to the evolving needs of our clients,
stakeholders and partners. Transparency is one such need, and that is
why we’ve decided to redesign our infrastructure and move our data
processing facilities to Switzerland. We believe such action will become
a global trend for cybersecurity, and that a policy of trust will catch on
across the industry as a key basic requirement.”

Kaspersky Lab to open
Transparency Center

SAN FRANCISCO: Getting rid of racist, sexist and other
hateful remarks on Facebook is more challenging than
weeding out other types of unacceptable posts because
computer programs still stumble over the nuances of
human language, the company revealed Tuesday.
Facebook also released statistics that quantified how per-
vasive fake accounts have become on its influential serv-

ice, despite a long-standing policy requiring people to set
up accounts under their real-life identities.

From October to December alone, Facebook disabled
nearly 1.3 billion accounts - and that doesn’t even count all
the times the company blocked bogus profiles before they
could be set up. Had the company not shut down all those
fake accounts, its audience of monthly users would have
swelled beyond its current 2.2 billion and probably created
more potentially offensive material for Facebook to weed
out.

Facebook’s self-assessment showed its screening sys-
tem is far better at scrubbing graphic violence, gratuitous
nudity and terrorist propaganda. Automated tools detect-
ed 86 percent to 99.5 percent of the violations Facebook
identified in those categories. For hate speech, Facebook’s
human reviewers and computer algorithms identified just

38 percent of the violations. The rest came after Facebook
users flagged the offending content for review.

All told, Facebook took action on nearly 1.6 billion pieces
of content during the six months ending in March, a tiny
fraction of all the activity on its social network, according to
the company. The report marked Facebook’s first breakdown
on how much material it removes for violating its policies. It
didn’t disclose how long it takes Facebook to remove materi-
al violating its standards. 

The report also doesn’t cover how much inappropriate
content Facebook missed. “Even if they remove 100 million
posts that are offensive, there will be one or two that have
some really bad stuff and those will be the ones everyone
winds up talking about on the cable-TV news,” said
Timothy Carone, who teaches about technology at the
University of Notre Dame. —AP

PHILADELPHIA: In this file photo, the Facebook logo is displayed
on an iPad in Philadelphia. —AP

Richter Creative Office celebrated its fourth anniversary at the Promenade
Cultural Complex, where the company's employees, friends and supporters
took part.

The event included multiple segments such as the presentation of honorary shields
to the employees, the presentation of the achievements of 2017, and launching of the
strategic plan for the years 2018-2022.

Richter Creative Office is committed to supporting charitable projects and com-
munity-based initiatives in Kuwait, as well as launch independent programs and proj-
ects that will contribute to the support of local and international communities.

Richter Creative Office’s
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Facebook: We’re better 
at policing nudity 
than hate speech


